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NASH ENTERS LOW-PRICED FIELD—The first model announced in the new 100-inch wheelbase Rambler line is the Custom convertible, 


shown above 
any competitive five-passenger convertible 


Offering radio, Weather Eye heater and many other accessories as standard equipment, the convertible is priced lower than 
with comparable equipment. The 82-horsepower engine is virtually the same as that used on 


the 1949 Nash 600. To come later are a lower-priced Super Rambler with station wagon, two-door sedan and business coupe. 


Nash Rambler Convertible 
Priced Below ‘Big 3’ 


State of the nation’s economy: 
Up 


Sree. — March production in- 
creased 653,062 tons over February 
to 7,446,307 net tons, but was nearly 
1,000,000 tons below record output 
of 8,387,927 in March, 1949, 

Money IN CircuLaTion—Amount 
“~in week ended Apr. 5 was $27,- 

133,000,000, wp $164,000,000 over 
previous week but down $381,000,- 
000 from year earlier. 

NatTioNAL ApveRTISING — Expendi- 
ture in February was 5 percent 
above like 1949 month. Television 
ads showed biggest gain—163 per- 
cent. 

Bank Cuecks—Amount cleared 
through banks in 25 cities in 
March totaled $63,508,000,000, 20 
percent above February. 

Truck Freicuot — Tonnage last 
year rose 4.4 percent over 1948. 

* * * 


Down 


New UNEMPLOYMENT—The down- 
ward trend is continuing for the 
third month. In week ended Apr. 1, 
252,400 initial unemployment insur- 
ance claims were filed, compared 
with a weekly average of 265,900 in 
March and 291,700 in February. 

Raw FreicHt—Loadings of 720,- 
353 cars in week ended Apr. 1 
were less than 1 percent below 
like 1949 week. 


Top Cars 


New-car registrations for 48 
states in January, plus 45 states 
in February: 

1950 Pos. 
1—173,827 
2—~e144,111 
38— 68,718 
4— 57,249 
5— 53,966 
6— 43,024 
I— 39,102 
8— 36,119 
9— 33,005 
10— 19,955 
1l— 17,246 
12— 15,834 
18— 14,153 
14— 8,080 
15— 6,081 
16— 4,425 
1j— 4,020 
18— 3,176 
19— 950 
20— 847 
21— 689 Frazer 
22— 185 Ang.-Pref. 
Total All Makes 

745,189 500,260 

For further details see page 
41, today’s issue. 


1949 Pos. 
67,220— 2 
102,330— 1 
55,688— 3 
47,409— 4 
25,158— 7 
27,618— 6 
$1,467— 5 
17,550—10 
18,727— 9 
15,125—11 
20,138— 8 
15,0388—12 
12,390—13 
11L,161—14 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Olds. 
Dedge 
Mercury 
Stude. 
Chrysler 
Hudson 
Nash 
DeSoto 
Packard 
Cadillac 
Kaiser 
Lincoln 
Willys 
Crosley 
Austin 


1,939—20 
362—22 
3,487—18 
975—21 


ASH invaded the low - priced 

market last week with dealer 
display of the first announced 
model in the new Rambler line— 
the Custom convertible. 

Sales Vice-President H. C. Doss, 
announcing $1,808 as the advertised- 
delivered price of the Rambler con- 
vertible, said that was “more than 
$200 below the lowest-priced of all 
other comparable equipped conver- 
tibles.” 

The $1,808 includes nearly $300 
worth of such major extras as 
radio and heater, Doss said. 

Nash revealed that the base deal- 
er discount on the Rambler is 23 
percent, compared to 24 percent on 
Statesmen and Ambassador cars. 

The 100-inch-wheelbase Rambler 
is smaller and shorter than the 
Nash Statesman and Ambassador 
series, but many Rambler appoint- 


Chrysler Tieup 
Costs Average 
Dealer $18,200 


By Mac Gordon 
Associate Editor 

Was Chrysler Corp. able to re- 
sume production today (Apr. 
17), it would take the average 
Chrysler-product dealer at least 18 
months to recoup strike-caused 

losses—if it ever were possible. 
That estimate is an absolute min- 
imum based on Automotive News 
calculations of the strike toll since 


89,000 Chrysler workers walked out | 


Jan. 25. It is predicated on Chrys- 
ler plans to go on a 54-hour week 
as soon as the new pension contract 
is ratified. 

It is extremely unlikely, of 
course, that the corporation will 
maintain 54-hour schedules for 
as long as 18 months. Thus, the 
estimate of how long it will take 
dealers and the factory to make 
up the lost time is undoubtedly 
underdrawn. 

It would take a Chrysler striker 
33 weeks of overtime and Saturday 
work to regain his wage loss to date 
in the shutdown. Each striker has 
been set back $756.32 worth of lost 
wages so far. 

* « * 

CCORDING to Automotive News 

compilations, Chrysler-line deal- 
ers have lost a total of $192,500,000 
worth of new vehicle discounts 
during the 12% weeks of strike 
paralysis. 

There are 10,574 Chrysler Corp. 
dealers, and the average loss thus 
is $18,200. This does not take into 

(Continued on Page 6, Col. 1) 





ments are as ornate as those in the 


larger models. 
> 


pPRtcoeD as cemdusd equip- 
ment in the Rambler Custom con- 
vertible are electric top, Weather- 
Eye heater, radio, one-piece curved 
windshield, turn signals,. chrome 
wheel discs, clock and foam-rubber 
cushions. 

The only major items remaining 
optional for the 2,500-pound Ram- 
bler convertible are white sidewall 
tires, hood ornament and overdrive. 

Nash plans to broaden Rambler 
body-style selections later this 
year. A low-priced Super series, 

including station wagon and two- 

door sedan, will join the Custom. 

Contrasting with Statesman and 
Ambassador cars, the Rambler two- 
door sedan will feature a notch- 
back. The larger Nash sedans have 
fastbacks, 

+ * 


* 
POWERING the Rambler will be 
the 82-horsepower L-head six 
used in the Nash 600 from 1941 
through 1949. Compression ratio of 
the engine is 7.25 to 1. 

“The new car offers up to 30 miles 
per gallon (more with overdrive), 
ease of parking and nimbleness in 
traffic without sacrificing top per- 
formance on open highways,” Doss 
said. “As we see it, the Nash Ram- 
bler is a new concept of automotive 
quality in a compact package.” 

Introduction of the Nash Ram- 
bler marks the start of Nash 

(Continued on Page 60, Col, 1) 
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THIS WEEK—NET PAID ABO 
| 37,897 


$8 Per Year, 25c Per Copy 


Output Soars Higher 


But Dealer 
Continue 


By Bernie Thomas 
Associate Editor 

HAKING off some material 

trouble experienced the week 
before, most U. S. automotive plants 
last week sent their vehicle output 

to new alltime high levels. 

Had Chrysler plants been in the 
production lineup, more than 170,- 
000 cars and trucks might have 
rolled from the nation’s assembly 
lines—20,000 more than in any 
previous week in history. 

As it was, with General Motors 
and Ford plants turning on more 
overtime steam, an estimated 140,- 
640 vehicles—114,728 cars and 25,912 
trucks—were built in U. S. plants. 

The same lineup the week before, 
when GM, Ford and Studebaker 
ran into supply tieups, saw the pro- 
duction of 104,235 cars and 23,306 
trucks—a total of 127,541 units. 

* o * 


AST week’s production effort 
was more than 14,000 vehicles 
higher than that of a year previous, 
one to which Chrysler plants were 
able to contribute more than 25,000 
cars and trucks. 

This week, probably Wednesday 
(Apr. 19), U. S. plants should build 
the 2,000,000th vehicle of 1950. Last 
year’s counterpart didn’t roll from 
the assembly lines until the first 
week of May. 

Currently, U. S. plants are pro- 
ducing at a rate of more than 
6,000,000 cars and trucks annually. 
Week after week has seen the 
pace get faster. 

The return of Chrysler plants to 
work this week would easily send 
U. S. automotive output in April to 
the highest monthly level so far 

(Continued on Page 62, Col. 1) 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


140,640 127,541 


Last 1949 
Week Week Week 


For complete production totals 
by makes, see table, page 62. 


Inventories 
to Decline 


New-Car Stocks 
Average in Dealer Hands 
and in Transit 


Apr. 1 
Mar. 1 
Fes. 1 
Jan. 1 
Dec. 1 
Nov. 1, 
Oct. 1, 
Sept. 1 
Apr. 1 
Fes. 1 
Jury 1 
Jan. 1 
Jan. 1, 


Automotive ‘en Estimates 


Average Stock 
Of Cars Dips to 
11'2 Per Dealer 


TOCKS of new cars in U.S. deal- 

erships on Apr. 1 were lower 
than a month before and a year 
ago; still far below prewar levels 
and four cars below the postwar 
peak reached last Oct. 1. 

Automotive News’ compilations 
show that for all new-car deal- 
ers in the nation on Apr. 1, new- 
car stocks totaled only 464,266 
units—303,266 actually on hand, 
plus 161,000 still in transit. 

As a result of alltime high first- 
quarter sales, the average dealer 
started out the month with a po- 
tential stock of 11% cars, of which 
only 7% were actually on hand. 

Counting Chrysler outlets for 
statistical convenience, the aver- 
age U. S. dealer on Apr. 1 this year 
had half a car less than a month 
before, one car less than a year 
before and four cars less than on 
Oct. 1, 1949. 

* * * 

OR a while, probably until 

Chrysler plants have been back 
in production for a few weeks, it 
appears that many of this spring’s 
prospects for a new car will have 
to be slightly more patient about 
delivery than the fellow who bought 
last spring. 

With the situation about the 
same in most areas of the nation, 

(See STOCKS, Page 59, Col. 4) 


Dealers Rally Behind Safety Campaign 


By Tom Hewitt 
Staff Writer 

IX times more dealers will par- 

ticipate in May’s annual “Check 
Your Car—Check Accidents” pro- 
gram this year than in 1949, it was 
estimated last week by M. R. Dar- 
lington jr., managing director of 
the Inter-Industry Highway Safety 
Committee. 

Designed to have every car on 


New Studebaker Shift 
Is Priced at $201.25 


A retail base price of $201.25 
has been posted for the new 
Studebaker Automatic Drive, 
Automotive News learned from 
Studebaker dealers last week. 
Shipment of Land Cruisers 
equipped with the unit has al- 
ready begun, and Studebaker 
has advised its dealers to expect 
Automatic Drive Commanders 
soon and similarly - equipped 
Champions later in the year. 


the road safety-inspected during 
May, the plan is sponsored by the 
National Safety Council and the 
committee. 

Vehicle makers, tire manufactur- 
ers and NADA are solidly behind 
the safety program, and most are 
sending out direct-mail pieces to 
promote it. It is understood that 
General Motors is mailing nearly 
11,000,000 pieces of literature on the 
program, 

* * . 
HIS,” said Darlington, “would 
seem to indicate that approxi- 
mately 20,000,000 mail pieces would 
be sent out by the automobile in- 
dustry alone.” 

Other car firms that have sent 
pieces, or soon will, are Ford, Lin- 
coln-Mercury, all Chrysler divisions, 


Kaiser-Frazer, Hudson, Nash, Pack- | 


ard, Studebaker, Willys-Overland 
and Diamond T. 

NADA also sent a folder to its 
entire 33,000 membership urging 
them to cooperate. To indepen- 
dent garages, Raybestos-Manhat- 


tan has sent 28,000 copies of a 
| brochure urging their active sup- 
| port. 

| Radio and television cooperation 
on a national scale will also be 
|}given by auto and tire companies 
Darlington said “Check Your Car- 
| Check Accidents” will be mentioned 
several times during May on the 
Henry Taylor broadcast, sponsored 
by GM, the Firestone radio and 
television shows, and on DeSoto’s 
“You Bet Your Life” program. 

* * . 


FroRD and Lincoln-Mercury, said 
the committee official, “are also 
planning support on their television 
shows. We also know that it will 
be mentioned on the B. F. Goodrich 
‘Celebrity Time’ television show,” 
he declared. 

(Continued on Page 61, Col, 
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Postponed Until May 5... 


Death Halts Hearing 
On FTC's Code 


NUCDA, large and small finance 
Washington Correspondent companies and numerous others. 
WASHINGTON. — While Chair-| The meeting last Monday wa: 
man Bill Mallon of NADA’s public| called to hear final oral argument 
affairs committee was still making|The stage was set for proponent: i 
final notes on his cuff last Monday/to have two hours in the morning 
to use as ammunition in a con-|and opponents to have equal tim: co 
cluding grand smash against the| in the afternoon. Then there was to 
Federal Trade Commission’s pro-/|be an hour for rebuttal. di 
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Va. Law Defining 
New Car Draws 


National Interest 


Anti-Bootleg Bill 
Signed by Governor, 
Blasted by NUCDA 


ICHMOND, Va.—National inter- 
est was seen last week in a bill 
signed by Gov. John Battle which 
defines a new car as one driven 
less than 500 miles or titled less 





By William Ullman 





than 30 days. 











posed rules to govern time-sales of 


All had been heard when Mr 








Other sections of the Virginia automobiles, a sudden curtain| pyeaton collapsed except the witnes: 
dealers’ licensing law prohibits brought the proceedings to a dra- himself, Sanh Seeaien, pauncesent. fu 
used-car dealers from selling new matic and tragic end. ing Universal C.1.T., and Mallon 
cars as defined. AT AUTO SHOW IN STREATOR, ILL.—Dealers there staged their first annual exhibit in Eugene E. Heaton, secretary of oer ee a 
In effect, the bill, which becomes the emery early this month and attracted more than 10,000 persons at 40 cents each during the Commercial Credit Co., Balti- Those appearing in the morning c 
’ the four-day event. Nine dealers, representing |! makes of cars, took part in the com- for the rules were: Henry Miller 
effective July 1, puts the used-car munity show, including Collins Motor Co. (Ford), whose exhibit is shown. The Ford exhibit] More, one of the last witnesses of directo f the FTC’s bureau of a 
dealers out of the business of hand- | featured a roll-over chassis and a paint display. the afternoon session, was on the ; ’ r was e . o ht ele fe 
ling current models purchased from stand testifying against promul. | rade Practice conferences; Bare [a 
new-car dealers. gation of the proposed FTC rules (Continued on Page 57, Col. 1) SA 
. a FR B F oresees No ] a when his voice broke, his body isda tilted sateen n 
[smb-car dealers were repre- swayed, and he fell to the floor fr 
b- ee on a eninge the the victim of a heart attack. In Nash Sales Spurt . 
ation r Dealers Assn. at f C. S l B a few moments he was dead. 
the heated debate over whether the n ar 7 a es oom After a brief consultation with To Alltime March y¢ 
governor should sign the bill. his colleagues, FTC Chairman is 
It is believed to be the first WASHINGTON. — Auto demand| gers of the unemployment caused | Lowell Mason announced adjourn- Hi h f 17 190 ir 
such law of its kind. Extension jis as strong this year as it was| by school graduates looking for |ment of the hearings until May 5. ig Oo 9 I 
to other states would have far- |last year, the Federal Reserve| work, Sawyer pointed out that This was to be the showdown DETROIT. — Nash retail sales we 
reaching effects on marketing of | Board reports, although there is| there had been no substantial in- | argument on the FTC’s proposal for| reached 17,190 cars in March—an 00¢ 
cars. “preliminary evidence that middle| crease in the number employed. an industry-accepted set of rules to alltime high for sid 
The bill was strongly supported|and low-income consumers com- The intention of more middle and| govern the sale of motor cars on that month—H. C. op 
by the Virginia Automotive Trades | prise a larger part of the prospec-|jower income groups to buy cars| the installment plan. The camps for Doss, sales vice- de 
Assn. as a means to halt new-car/tive demand in 1950.” was interpreted as a sign that|#nd against are sharply divided president, an- ma 
C Test Planned In a survey of consumer buy- | lower-priced models stand to bene- | 2nd there is strength on both sides. nounced last for 
on none : acy ies ing plans, the FRB found indica- | fit most in new-ear sales this year. oe in en te sear the werk, he yutve: a 
RFO a—Early co tions of continued record buying authorization given ongress ary, , tota , 
action to test the new Virginia of homes and autos. Phy ma oF taqenae eaiee Gale ton and the courts, the FTC appears was 9,341. 
law defining new and used cars From another official source came | year, the board reported that more determined to establish a set of Doss said Nash Te 
was promised here last week by | 2504 news last week in the state-|than half expect that prices of cars regulations for the sale of motor dealers delivered A 
toon ~ gy Se ee of the |ment by Commerce Secretary|and major household items will oe Pate my 12,582 Ambassa- 
i /, , Dealers | Charles Sawyer that the business|come down. nine oe aioe. pal el i . in | 
> for the second half is “ex-| But the public doesn’t believe can Automobile Assn. and the H. ©. Doss March, 1949. oe = 
bootlegging, a practice which has | Cellen ; declining costs mean declining/ National Assn. of Better Business | Sales of these two models should sta 
become a hot subject in the in- Having already predicted a good | wages. More people covered in the ; 
, Bureaus. There are many op- (increase even further in April, he bre 
dustry. first six months’ businesswise, Saw-|survey think their incomes will| ponents, including the NADA, the | forecast 
Pe yer Was reminded of this at a press|rise this year than think they will ; 5 iansiietnitediins tad E 
IX THE battle over signing of the|conference and was asked if the| fall. iN 
bill, new-car dealer representa-|second half was close enough for If they left their present jobs, s 
tives contended the bill was fair| advance appraisal. however, most workers think = 
and would permit new-car dealers Contrary to the feeling in some | they would not fare so well at - 
to meet used-car dealers in honest! quarters, he minimized the dan- | new ones. More than half of the = 
ee tieeiegs argued that the wees ae wee Se Ue. wi 
e cult, if not impossible, to get 
bill was hasty and ill-considered. Ford Truck Sales another job paying about the “< 
New-car dealers contended that z . same amount of money if, for pee 
under the present situation, used- At Alltime High; any vensen, they were to lese = 
ear dealers can undersell ane 9 the job which they had at the a a 
dealers on new vehicles by buying ms 
them out of the state. Postwar Cc Peak — ram oe a half of aaae 
_ ee As en a= those queried consider times are adv 
three months o » word truck! good now. High income groups feel aut 


OSEPH McCARTHY, represent- 
ing the National Used Car Deal- 
ers Assn., warned the governor that 
the Virginia action might set a 
precedent for other states. 
In commenting on final ap- 
val of the bill, Martin McCol- 
um, president of NUCDA, said 


retail sales broke all first-quarter 
records and Ford car sales hit a 
new high since 1930, according to 
Walker A. Williams, general sales 
manager. 

March truck sales were the high- 
est in the 47-year history of the 
company and March car sales set 


better about 1950 than lower income 
groups, the FRB said. 

A higher proportion of consumers 
think their financial situation has 
improved over the past year than 
thought so during earlier years, 
when complaints about rising liv- 











HOWARD'S SALES PASS HALF-MILLION MARK—Automotive history was made when 


of the firm by C. S. 











the law would not stop bootleg- ‘ ; . . 
ging, but would put it on a {a new peak for any month since ing costs were more prevalent. is smeminee Chastes Proer. (uahiy poy EF yy est's oldest and largest M 
longer-distance basis. June, 1930. Combined car and truck In addition to high-level buy- | Buick dealership in downtown Los Angeles for 34 years, is shown turning the record-making Cou 
“There will always be dealers,”|sales were the highest for a first| ing of homes and autos, the FRB | !%0 Buick over to Howard L. Bryant. repc 
McCollum said, “with undesirable| quarter since Ford’s banner year| Survey pointed to more than on | 
new-car stocks. Since Virginia|of 1924, Williams said. doubled sales of television sets in o ary 
used-car dealers will be prohibited| Combined March sales hit a new| 1950, and a strong market for Outlook for Line Grou ~ R 
from selling the cars, they won’t| high for any month since May, 1930. a refrigerators and other p lic 
buy them. So the Virginia new-car| Williams announced that 282,020| durable goods, : ° r 
dealers will have to bootleg them|cars and 73,295 trucks were sold| The board also found more than Makers, U. S. and Dealer Attitudes Are Factors; io 
outside the state.” during the first quarter of this|}a million persons “definitely” plan Price Cheerful on Chrysler Assn. Mil 
McCollum added that if Virginia’s| year, up 49.6 percent from a year/to buy new homes this year, but stafi 
action were copied by other states|/ago. Car sales alone were up 44.7/a growing number are determined By Pete Wemhoff With a nucleus of “in excess of 7! 
it would boomerang against new-|percent and trucks were up 72.3|to pay less than $10,000. About as Editor, Automotive News 500 bonafide, paid members rep- loon 
car dealers who could not get rid| percent over 1949 figures. many more intend to buy in 1951. HAT are the long-range possi-| resenting contributors from 42 chan 
of overloaded new-car stocks. Comparable 1949 figures were ie 8 bilities of national dealer asso-| states,” Price announced that or- ing 
- "Se: s 194,926 cars and 42,548 trucks. ciations by lines, such as that pro-| ganizational work is now being glor 
HE new law adds these two defi-| March sales totaled 110,821 cars, Shah Enough posed See Cixsyeter Gasp. Centers 4 conducted at state levels with tom« 
nitions to Section 40-503 of the|UPp 46.4 percent from a year ago, 5 Dick Price, Dallas DeSoto retailer?| “very satisfactory progress” hav- Py 
code (Motor Vehicle Dealers Li-|@nd 30,426 trucks, up 73 percent. Emperor of Iran Orders There are several facets to be | ing been made in several. oman 
censing Law) which read as fol-|Combined March sales totaled Packard Convertible ccmeianes— Eee Seamere Shem. | No attempt, he said, would be — 
lows: 141,247, up 51.4 percent over March,| perrorr — whil ; selves, the factory, the fede made to set up a national organ- ana 
1949, ae e many kings| government and, most vital of all, |ization until after settlement of after 


“New motor vehicle means a mo. 


tor vehicle which has been titled 
(See VIRGINIA, Page 59, Col. 4) 





March sales a year ago totaled 
75,702 cars and 17,585 trucks. 


HONORED—Dealers who won prizes in the firm's 
trips to Toledo plus 19-inch television 


Belpre peroneal rg thoy are: Ned Nelson, San Francisco; Dick 


, and Emanuel $. Lichtenberg, Ozone 


| | foglights, 


and emperors insist that their cars 
be special made in strange colors 
and loaded with everything but the 
kitchen sink, the Shah of Iran has 
settled for a 1950 Packard Custom 
convertible. 


His order included such ordinary 
extras as radio, heater, spotlight, 
backup lights, license 
plate frames, a gas tank locking 
cap and a cover for the top when 


the consumers. 

Line associations, of course, are 
not new. They have flourished for 
many years in metropolitan areas 
and have been discussed on a na- 
tional basis for a long time. But 
Price’s proposal for a national as- 
sociation (Automotive News, March 
20), engendered by the long Chrys- 
ler strike, was the most concrete 
yet to be made. 


the Chrysler strike. 
. - ~ 

Paice said that the responses tc 

his invitation to dealers in al 
makes of Chrysler Corp. cars tc 
join him in the proposed organ- 
ization continue to be received anc 
the reaction of those replying hac 
only increased his confidence in its 
ultimate success. He reiterated em 
phatically his intention to follow 


it’s down. 7 7. . through with his plans. 
In addition, the Shah requested| FJOW has Price's proposal fared | "Contributions from applicants to 
an altimeter, cigar lighters in front thus far? taled above $4,000 late in the week 


fiand rear, a clock in the rear com- 


partment, speedometer registering 
in kilometers and an extra set of 
keys. 

The royal Packard is turquoise 
blue and has the Shah’s crest 
painted on both doors. The Shah 
is a confirmed motor enthusiast, 
owning five other Packards as well 
as several other American and 
Buropean cars. 


Last week Price was proceeding 
with preliminary organizational 
work toward perfecting the pro- 
posed nationwide association. 


Ned Jordan's 


column will be found 
on page 10 today. 


Price said. Not all applicants had 
enclosed remittances but indicated 
they were ready to be billed fo: 
their “dues” on Price’s suggested 
basis of $1 per company employe 
when the organization work is com- 
pleted, he added. Numbers are re- 
mitting more than the suggested 
amount. 


Price believes the present “paid 
(Continued on Page 59, Col. 1) 
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i RECENTLY returned from a so- 
journ in the south. I note the 
continued development of the south 
each year—more industry, more 
diversified farming. Dealers seem 
more resourceful and independent. 
Perhaps that’s because they are 
further removed from the factories. 

Florida’s prosperity is on the 
ascendency. The development of 
citrus concentrates has been a far 
reaching one. Instead of being 
forced to sell citrus crops during 

a three-month market that is 
sometimes flooded, grove owners 
now have a constant demand for 
fruit in quantities far exceeding 
their supply. The cattle industry 
has expanded in Florida in recent 
years from nothing until now it 
is the twelfth state in the nation 

in beef cattle production, 

I rusticated for a straight two 
weeks at Ellinor Village, a $5,000,- 
000 housing development just out- 
side of Daytona Beach, owned and 
operated by Merrill Ellinor, a Ford 
dealer at Valdosta, Ga. There are 
many other places in Florida, too, 
for a man and his family to re- 
juvenate themselves spiritually and 
physically. 

s * 


Tampa Dealers Active 


A UNIQUE feature about Day- 
tona is that it’s the one place 
in Florida with a twelve-month sea- 
son. As soon as school is out, a lot 
of families from the southeastern 
states move down to enjoy the cool 
breezes coming off the ocean. 

I visted with J. Saxton Lloyd 
(Buick-Cadillac) at Daytona, who 
is the NADA director for the 
state, as well as convention chair- 
man for the Miami meeting. I can 
promise a wonderful program for 
dealers and their ladies next 
winter. 

I attended a dealer meeting in 
Tampa. The president of this asso- 
ciation this year is Clarence Holt- 
singer. As an illustration of a cur- 
rent project, the Tampa association 
recently got an agreement with the 
newspaper not to accept new model 
advertising other than from an 
authorized dealer until 90 days 


Dealers Planning 
1951 Auto Show 
At Milwaukee 


MILWAUKEE. — The Milwaukee 
County Automobile Dealers Assn. 
reports it is already working hard 
on plans for an auto show in Janu- 
ary, 1951. 

Reports of greatly improved pub- 
lic relations as a result of the 
recent Chicago show are said to 
have been a great incentive to the 
Milwaukee group’s show advisory 
staff. 

This staff has already promised 
local dealers that the Milwaukee 
show will be a “pageant, transcend- 
ing any ever shown in Wisconsin, 
glorifying and popularizing the au- 
tomobile.” 

Probably the greatest asset of an 
automobile show, said an associa- 
tion bulletin, is “the impression 
made upon people attending them 
after a long lapse.” 
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after the announcement. This, of 


course, doesn’t keep bootlegged new 
models from coming into the city, 
but it certainly prevents an un- 


authorized dealer from gaining 


much advantage from the situation. 
+ * * 


Close to Owner 


i pew Tampa dealer association 
has been meeting regularly each 


week since 1914, and perhaps that 


is one of the reasons Tampa deal- 
ers have been so stable and perma- 
nent. Such organizations as Fer- 
man (Chevrolet-Oldsmobile), Ray 
B. Cralle (Studebaker), L. B. Giles 
(Buick), C. Eugene Humphrey (De- 
Soto), and Hboltsinger Brothers 
(Ford) are outstanding examples. 

Eugene Elkes (Pontiac), who 
took over just previous to the war, 
has a loyal, efficient organization, 
completely equipped and concen- 
trates on serving owners. 

You will be interested in two 
dealerships I happened to visit 
during my trip south. Both hap- 
pened to be organizations with 
two partners. In each instance I 
found one of the partners spent 
all of his time on the service floor 
while the other headed up the 
used-car department. 

These operators told me it was 
their conception of the business 
that no factory could make them 
a one-cent profit. Their profit came 
from owners. And, therefore, it was 
their job to be in the service de- 
partment to see that owners’ needs 
were taken care of, and in the 
used-car department where all the 
profit in the business was made or 
lost. 


* - + 
25,000 Postcards 

IHEY believe the used-car divi- 

sion offers an opportunity to 
make three times as many sales as 
the new-car division. They consider 
themselves transportation mer- 
chants. The market is large and it 
involves buying, reconditioning and 
selling, and that management 
should concentrate on it. They say 
they can always hire sales man- 
agers and salesmen to sell new 
cars. This conception of dealer op- 
eration is food for thought. 

I find that W. J. Grant (Ford), 
St. Petersburg, who has always 
had a flair for good public rela- 
tions, still gives 25,000 colored 
postcards a year to people who 
come to his reception room or 
who are waiting for their cars. 
Visitors merely write and address 
the cards, deposit them in Grant’s 
mail box, and he affixes the post- 
age. : 

Al Deane, former head of the 
Motor Holding division, is putting 
all of his experience into the Chev- 
rolet dealership in St. Petersburg, 
which he has owned and operated 
for the last year. 

o 


Keller Car? 


Wan I stopped at Huntsville, 
Ala., I was reminded of Stude- 
baker. A fine, modern hotel located 
there is named the Russel Erskine, 
a monument to a former Stude- 
baker president. 

The late George Keller, former 
Studebaker sales manager, had 
located his plant for the manu- 
facture of the Keller Car in this 
city. Locally I didn’t receive much 
encouragement that the produc- 
tion of the Keller Car would ever 
become a reality. 

As to how the advent of the auto- 
mobile has changed the complexion 
of a community, it is interesting 
to note that the used-car lot of 
W. T. Smith (Buick) of Charleston, 
S. C., is located within 50 feet of 
the grave of John C. Calhoun, 
former vice-president and secretary 
of state of our nation. Smith’s lot 
adjoins the churchyard’ of the 
famous St. Philip’s church which 
was first built in 1681. Aside from 
John C. Calhoun, Gov. Robert Dan- 
iel, proprietor of South Carolina; 
Robert Johnson, first royal gov- 
ernor of South Carolina; Colonel 
Rhett, receiver general of South 
Carolina; Edward Rutledge, signer 
of the Declaration of Independence, 
are buried here. 


* * 












Dealers Rap Below-Cost Prices Offered State .. . 


Low Factory Bids Hit in Idaho 


BOISE, Ida.—In a formal resolu- 
tion to Gov. C. A. Robins, the Idaho 
Automobile Dealers Assn. last week 
protested the acceptance by the 
state purchasing agent of any bids 
for the sale of cars or trucks to 
the state by outstate manufac- 
turers. 


The protest was an outgrowth of 
two manufacturer bids on motor 
vehicle contracts recently. The bids 
were $125 to $185 less than the fac- 
tory price to dealers, the associa- 
tion said. 

All bids were thrown out because 
the manufacturers did not have 
dealer licenses at the time. But 
Leon L. Weeks, IADA secretary, 
said: “The bids are to be taken 
again and there is nothing to pre- 
vent the factories from getting the 
easily obtained licenses and again 
entering bids.” 

The resolution, drawn up at a 
special session by IADA directors, 
said: 

“Bids from foreign (to Idaho) 
corporations at below-cost prices 
are unfair sales acts, injurious to 
public welfare and state policy as 
expressed in the Idaho Code. 


“Acceptance of such bids consti- 
tutes unfair discrimination and de- 
prives Idaho taxpayers of a legiti- 
mate source of income from which 
the state will derive no benefit in 
the way of taxes.” 

In a letter accompanying the 
resolution, IADA pointed out that 
the offending manufacturers “do 
not have a place of business within 
the state; do not pay income, real 
estate or personal property taxes; 
have no investment in furniture, 
fixtures, tools or equipment; have 
no inventory of parts accessories, 
or new and used cars; have no 
service department and no em- 
ployes within the state.” 


Buffalo Dealers 
To Meet May 8 


BUFFALO.—This year’s annual 
banquet and meeting of the Buf- 
falo Automotive Trade Assn. will 
be held May 8 in the Hotel Statler. 
Perc Hunt, as chairman, Ralph 
Young and Ed McPherson com- 
prise the banquet committee. 

As is customary, half of the 
groups represented in BATA will 
choose new directors to represent 
them. Line groups which will elect 
this year are Buick, DeSoto, Dodge, 
Hudson, Nash, Packard, Pontiac 
and Studebaker. 


Wicomico (Md.) Dealers 
Elect Culver President 


SALISBURY, Md.—Three dealers 
here have been elected to lead the 
Wicomico County Automobile Deal- 
ers Assn. during the current year. 

Chosen president was J. Handy 
Culver; vice-president, Robert A. 
Powell, and secretary-treasurer, H. 
Louis Horner. 








SAN FRANCISCO DEALERS ELECT—Members of the Motor Car Dealers Assn. in that city 
named Earle Dahliem, partner-manager of William L. Hughson Co. (Ford), president (left); 
William U. Remensperger, general manager of Remensperger Bros. (Buick) (second from 
left), secretary, and Bill James, president of James Motors (Nash) (center), vice-president. 
Also pictured is Amos T. Crowl, manager of the association (second from right), and 
Robert A. Waters (right), retiring president. Other officers elected included Hilary Martin, 
resident manager of Earle C. Anthony, California Packard distributorship, treasurer. 










THEY HEAD SOUTHERN CALIF. DEALERS—From left to — Lee Froman, Kern county, 
secretary; Lonnie Hull, Los Angeles, vice-president; Spencer T. Honig, Los Angeles, presi- 
dent; Charles H. Elmendorf, executive secretary. Otto R. Haan, of Santa Ana, who was 
reelected treasurer, was not present when the photo was taken. 


NADA Names Farrington 
Successor to St. Clair 


WASHINGTON. — Appointment | “he will work closely with NADA’s 
of ae S. pangs ae = Blue-| Public Affairs committee in the 
field, W. Va., to succeed the late/ promotion of legislation that will 
— oe 2 pony ; tte both benefit and safeguard the in- 
was announced here late last week ri of all Gealers and other 
by NADA President Fred L, Haller. a eS Goye 

Farrington joi NADA toda arrington has been employed in 

arrington joins —. Washington almost continuously 


(Apr. 17) and will have the title} *’ 

of assistant to the president, Haller | *!™ce 1913. He has been engaged 

said. in —— relations and a 
. ' 0 work, serving at one time as a 

_“In_ this capacity,” said Haller,| correspondent. here for several 


daily papers. 
Safety Contest . During the past 11 years he has 
. a een with t ti 1 Coal Assn. 
To Tie In with ounsel. Previously 
Miami Auto Show 


as legislative counsel. Previously 
he had been administrative assis- 
tant to members of Congress. 
MIAMI, Fla.—In conjunction with 
the first Miami Automobile show O he H 
since 1933, set for Apr. 24 to 30 at n t Ouse «6 
Dinner Key auditorium, a safety 
essay contest for school students What will the Big Three makers do to meet the new price com- 
will be conducted by the Miami|| petition from some of the independents? My guess is very little at 
Automobile Dealers Assn. present, except to keep a careful watch on sales, for these reasons: 
A total of $200 will be given to (1) The Big Three are not convinced that the pub- 
six pupils whose 100-word sugges- lic will buy smaller or stripped down cars in quan- 
tions on “How to Attain Greater tities, and (2) They are fearful what deep price 
Safety on the Streets and High- cuts or smaller cars, on their part, might do to 
ways” are chosen best. an already disproportioned sales picture. : 
The week of the show has also Whether they agree with the independents on the 
been set aside in Dade county as value of such lower-priced models, the Big Three 
“Public Streets and Highway Safe- no doubt welcome the new additions because they 
ty Week” by the association. should (a) strengthen the independents’ position, 
Seventeen makes of automobiles and (b) help settle the question of whether the 
will be on exhibit, representing American public wants such cars... . 
merchandise worth $50,000. Two or Indiana dealers have been warned against 
three factories, says MADA, are W, cooperating with a “poacher” outfit that is 
to offer special displays valued at wee offering to sell new cars and trucks to con- 
$100,000, SE sumers at a 10 to 15 percent discount. “Such outfits,” says Execu- 
Laura O’Banion, queen of the tive Secretary Herm Schaefer, “cannot operate successfully with- 
show and a posture teacher in out local cooperation; cars brought in from the outside, in the 












































Miami schools, is devoting much absence of a local source, are too costly.” ... Floyd Clymer has 
time to promotion of the school es- just published a book on the 1950 Grand Canyon Economy run; 
say contest. A total of 62,000 stu- it’s chuck full of photos, charts and statistics. . . . Massachusetts 





dents are eligible to contest for 
the cash awards. 


reports members paying association dues well in advance of 
deadline. ... 


North Carolina convention will honor oldtime dealers, NADA area 
chairmen and dealer service managers. .. . Milwaukee association 
is latest to urge its members to aid Chrysler Corp. dealers on used 
cars, parts and service... . 






Fire Ruins Atzen-Hoffer 
VICTORIA, Tex.—Thirteen auto- 
mobiles and two trucks were 
burned when fire recently razed 
Atzen-Hoffer Chevrolet Co. Loss 
was reported at more than $100,000, 








—Prrs WemHorr; 
Editor 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
the dealer on every used vehicle accepted in partial payment for a new 
car or truck, 4 3. Every doliar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 4 4. The 
elimination of governmental and bureaucratic controls over this industry. 
4 5. A return to the precepts of independence and the ‘rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world, 


National Car Safety Month 
Is a Dealer ‘Must’ 


'.HERE are a lot of campaigns that have little appeal to 
auto dealers. They can take ’em or leave ’em. 


We think, however, that the National Car Safety Month 
in May is different. As the promoters always say when they 
want to sell something, ‘Here is a golden opportunity.” In 
this case, we think it is real gold and not mica. 


Dealers have an opportunity to serve their community. 
And when they serve their community, they serve them- 
selves. 


They have an opportunity to serve their customers. 


And who can dispute that service to customers is self- 
service? 


The unsafe cars on the road are a menace to all in the 
community. At any moment one of them may take the life 
of your child or mine. 


And the loss of life would be so bitterly unnecessary. A 
one-dollar brake adjustment might have prevented it. We 
write subjunctively of something that has not happened yet, 
but when you think of it, it is happening every day to 
someone. 


“Check Your Car—Check Accidents” is the theme of the 
May car safety drive. A dealer might well use that theme 
any month. 


But we think it will carry more weight in May, for the 
buildup is big enough so that every person will see it in 
newspapers and on billboards, hear it by radio or see and 
hear it both on television. 


Tie-in publicity and advertising by dealers will provide 
the home-town sign-posts in the drive: “Here is the spot 
where you folks can get the safety check you’ve heard so 
much about.” 


Dealers can localize the drive. They can report to their 
local newspapers and radios on what the first few days of 
the check at their shops has shown. 


They can follow through all during the month. In most 
states there has been no information on the condition of 
cars on the road for several years. The information is 
needed and newsworthy. 


Don’t miss the bus on this most important service to your 
business and your community. 


* 
* 





Dealer 
Forum 


Eprror’s Nore: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made this 
column available to the president 
of each state association (in al- 
phabetical order of states) for his 
personal observations on the sit- 
uation in his area. 


By O. R. Harrod 


President, Kentucky Dealers 


I SOLD my first new automobile 
in 1916 and have been in this 
business since that time. It is my 
opinion, based upon personal ex- 
periences and from reports from 
dealers throughout Kentucky, that 
the automobile 
dealer’s business 
has been serious- 
ly endangered by 
the decision of 
General Motors 
last October to 
drop the territory 
protection clause 
from its dealer 
contracts. 

If GM’s deci- 
sion was based 
upon a careful 
study and accurate forecast of 
the consequences of its decision, 
and, if they are adamant regard- 
ing the decision, then, the auto- 
mobile dealer must quickly come 
to a realization of the future ef- 
fects of the decision and plan 
accordingly. 

The factory’s answer to the deal- 
er complaint was given in an ar 
ticle in a February issue of AuTo- 
motive News, where it was stated 
that the policing of the retailing of 
new automobiles was a dealer prob- 
lem, and the dealer complaints 
were cases where the 
barking at its own shadow.” 

* 





0. M. Marrod 


yas seems to me to put the 


problem squarely in the dealers’ 
laps. A dealer must reconcile him- 
self to competing with the large 
low overhead used-car lots that 
have sprung up throughout the 
country. He must add to his com- 
petition new-car dealers selling 
other makes, having available new 
ears of his make which they offer 
for sale at less than delivered price 
as “extra gross.” 

I believe the eventual outcome 
of these conditions will result in 
the factories finally recognizing 
these “ills” and planning to 
make their new cars available 
directly to these outlets. If this 
is long-range thinking on the 
part of the factory—and if they 
believe that, in spite of the deal- 
ers’ welfare, this policy would re- 
sult in the sale of more new 
cars, and, that while the dealer’s 
plight is to be lamented, his de- 
mise is only a sacrifice to re- 
move a hindrance on the road to 
progress—then this prediction 
will come true. 

NADA’s recent campaign, “Know 
Your Automobile Dealer Week,” 
was excellent public relations. Per- 
haps now a campaign, “Factory 
Know Your Dealer,” or “Dealer 
Know Your Factory” is advisable. 
In my talks with dealers I find 
in almost every case there is a rift, 
The dealer is carrying a chip on 
his shoulder. 

+ * * 
O DOUBT the factories are not 
too well pleased from their 
Side of the fence. On the dealers’ 
side there are many thorns—failure 
to get cars (any dealer can prove 
a case where he has not received 
his share)—unwanted advertising, 
leaky new cars, advertising low 
prices in newspapers. Then the 
dealer problem of meeting the 
(See FORUM, Page 57, Col. 5) 
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‘Likes Jordan ...... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to 

letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





Nostalgia 

Like very much “With Ned Jor- 
dan.” Of course, I have lived with 
the industry since a boy, and that’s 
quite awhile. 

Saw the crisp items about Thom- 
as B. Jeffery as on page 2 of AuTo- 
motive News, Apr. 3, and the pre- 
vious one. I read with nostalgia, 
and it is good to live back. Too, it 
is good to hear from Ned Jordan, 
who created the Jordan Blue Boy 
and many other wonderful things 
in the ’20’s—F. M. Youna, presi- 
dent, Young Radiator Co., Racine, 
Wis. 

* * - 
Bosdet’s Device 

Can you tell us anything more 
about Bosdet’s gasoline economizer 
(your Feb. 27 issue), or tell us 
where we can get further infor- 
mation.—J. F. Cross Jr., Abbott, 
Ine. (Used Cars), Louisville, Ky. 

* ” « 

In your issue of Feb. 27, I no- 
ticed that Enrique N. Bosdet has 
invented a gasoline economizer 
and secured patent in Mexico and 
United States. Would you kindly 
furnish the address where this 
economizer may be purchased.—J. 


The Big Story 


Auto dealers, demanding abolition of wartime excise taxes, were 
lining up support for an all-out attack on Calvin Coolidge and the 


Republican-controlled congress. 


They were urging car owners throughout the country to petition 
their representatives for repeal of the 5 percent tax. 

After a year-long battle and several halfway measures, Congress 
finally killed the long-lifed emergency tax. 


—From the files of Automotive News. 





L. Rousg, Rouse Motors (Chrysler- 
Plymouth), Montgomery, Ala. 


* * * 


I wonder if you would be kind 
enough to forward the enclosed 
letter to Sr. Enrique N. Bosdet. 
—T. F. Kevier, Engineers Supplies 
and Automotive Equip., Norwich, 
England. 


* * * 


Epiror’s Note: Enrique N. Bos- 
det promises “complete and full 
service and all possible coopera- 
tion” to those who write to him 
(in English) at Cuevas Rubio, 
No. 6, Mexico, D. F., Mex. 


* * * 


Rochester Not Buffalo 


In a recent edition of AutTomo- 
Tive News you were kind enough to 
print the names of the men in- 
stalled in office for the year 1950 
in this association. Through an 
oversight, however, the name used 
was the Buffalo Used Car Dealers 
Assn. instead of the Rochester 
Used Car Dealers Assn. 

We would appreciate it if you 
would make a correction on this 
item.—Lro J. Preston, general 
manager, Rochester Used Car Deal- 
ers Assn., Rochester, N. Y. 

Eprror’s Nore: Sorry. The offi- 
cers were Joseph Pagano, presi- 
dent; Morton Perlman, vice- 
president; Sollie Yates, secretary, 
and Louis Erholt, treasurer. Di- 
rectors were George Rader, Alex- 
ander Rudman and Max Siegel. 

* + + 


Munn’s Book 


I have read with interest John 
Munn’s “A Guide to Automobile 
Selling” and found it exceedingly 
instructive. It is particularly per- 
tinent at this time—M. Rosert 
Deo, managing director, NADA, 
Washington. 
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— 
Mary had a sleek new car — 
Her pride and her delight — 
ER | But when she drove it in the rain, 
Latta It brought a puzzling plight. 









But if she opened them a bit. 
Then Mary got all streamy. 


I ; Mary closed the windows up, 
The air grew stale and steamy — 








reas 





‘ysler- 





kind 
closed 
osdet. 
pplies 
‘wich, 


iT 
S O Mary took her problem to Your problem is a simple one — S O Mary bought them then and there, 
Her dealer, Mr. Spry, There’s really nothing to itl And she’s happier by far: 
Who listened to her tale of woe, For ventilation when it rains, For rain or shine, the driving’s fine 
These Ventshades sure will do itl” With Ventshades on her car! 





Then, beaming, made reply: 
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2-piece set $6.50 G 
offi- 4-piece set $12.50 ff 5, [tf l fy a 
resi- : + 
KAO , 


Manufactured Under Exclusive License; 
Pritchard Patent 102974 





AUTO VENTSHADE COMPANY > ORDER Ventshades for current models from your car manufacturer's 
John P. O. BOX 1402 + ATLANTA 1, GA. warehouse, from your wholesale distributor or direct from us. For prior 
year models, order from your distributor or direct from us. 


ADA. VENTSHADES SELL WHEN SEEN—DISPLAY THEM ON YOUR SHOW-ROOM CARS AND DEMONSTRATORS 
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$18,200 Average Cost of Tieu 


Chrysler Dealer Losses Mount 





(Continued from Page 1) 


account losses on tradeins, service 
and customer goodwill. 


Working 14 extra hours a week 


would allow Chrysler to add 5,000 
cars and trucks to its customary 


weekly 


outturn. Seventy-seven 


weeks of steady overtime opera- 
tions would be required to replace 


the 385,000 Chrysler 


vehicles 


which the tieup has cost to date. 


In any event, such unreckonable 


factors as new-model changeovers, 
lowered consumer demand, wildcat 


strikes and supplier 
make 


bottlenecks 


it all but impossible for 


Chrysler Corp. and its dealers to 
meet the 18-month minimum for 


strike loss makeup. 


( 


YHRYSLER and UAW negotia- 
4 tors late Thursday evidently 


struck another snag in their efforts 
to agree upon the funding details 
of a pension plan. 


Corp. general 


Chrysler 
again 


Herman L, Weckler, 
manager, 


charged that the union was pro- 
longing the strike to prop up its 
demands on GM. 


His statement also cast doubt 


on the UAW’s motives in levy- 
ing a continuing strike-support 


assessment on working 


union 


members. He inferred that since 
the union had spent only $2,000,- 
000 of the $7,000,000 assessed on 
emergency striker relief, the re- 
mainder was going into a big 
slush fund, 


The Chrysler executive sharply 


criticized the union for scheduling 
two strike rallies Thursday, forc- 











insurance 
benefits. 





Chrysler 
Strike Cost 


JAN. 25 - APR. 15 
(58 working days) 


To 10,574 dealers and 
factory—385,000 cars 


and trucks worth .. $770,000,000 
To 6,500 suppliers— 
Purchases worth .. 232,000,000 
To 89,000 strikers— 
Wages worth ....... 66,732,200 
To 50,000 idied supplier 
workers—Wages worth 23,000,000 
TOTAL........... .$1,091,732,200 





ing contract negotiations to be de- 
layed. 


* . * 


LSEWHERE on the labor front, 

the chief development was the 
settlement of the contract dispute 
at Ford of Canada. 
members accepted a company-pro- 
posed pension program paying re- 
tired workers $55 a month. 
Ford of Canada 
agreed to assume the full cost of 
an existing group life and disability 
liberalized 


In_ addition, 


plan, with 
Except for the amount of pen- 
sion payments, the Ford of Can- 
ada pension plan is tailored after 
the Ford program in the U. S. 
Canada, however, has no federal 
social-security aid, unlike the 
U. S., whose old-age and surviv- 
ors’ insurance is geared to Ford 
Motor Co. pension payments. 


Ford of Canada President Rhys 
M. Sale said assumption by the 
company of the employe share of 
insurance costs would serve to raise 
workers’ 
cents an hour. 

Ford’s pension plan in Canada 


take-home pay by 


—Coming Events 


Dealer Conventions 


Apr. 17-18— Illinois Automotive Trade 
Assn., Lincoln-Douglas hotel, Quincy, Ill. 

Apr. 18-19—Michigan Auto Sealers Assn., 
Pantlind hotel, Grand Rapids, Mich. 

Apr. 20-22—Washington State Auto Desa! 
ers Assn., Davenport hotel, Spokane. 

May 2— Automobile Merchants Assn. of 
New York annual banquet. 

May 8—Buffalo Auto Trades Assn., Statler 
hotel, Buffalo, N. Y. 

May 12—Arkansas Auto Dealers 
LaFayette hotel, Little Rock. 
May 14-17—North Carolina Auto Dealers 

Assn., Pinehurst, N. C. 

May 23— Missouri Automobile Dealers 
Assn., Hotel President, Kansas City. 
May 23-24—Massachusetts State Automo- 
bile Dealers Assn., Hotel Statler, Bos- 

ton. 

July 16-19—New York State Automobile 
Dealers Assn., Grand Union hotel, Sara 
toga Springs, N. Y 

Sept. 9-1!1—South Carolina Auto Dealers 
Assn., Ocean Forest hotel, Myrtle Beach, 
$. C. 

Sept. 10-12—Colorado Auto Dealers Assn.. 
roadmoor hotel, Colorado Springs. 
Sept. 18-19—Wisconsin Automotive Trade 
Assn., Schroeder hotel, Milwaukee. 
Sept. 25-26—North Dakota Auto Dealers 

Assn., Bismarck, N. D. 

Oct. 810—Automobile Dealers Assn. of 
Alabama, Inc., Biloxi, Miss. 

Oct. 13-14—Pennsylvania Automotive Assn., 
Haddon Hall hotel, Atlantic City, N. J. 

Oct. 15-17—Tennessee Automotive Assn., 
Memphis. 

Oct. 17-18— Federation of Automobile 
Dealer Assns. of Canada, Toronto, Ont. 

Oct. 23-24—Ohio Auto Dealers in. meet- 
ing, Neil House, Columbus > 

Nov. 812— National Used Car Dealers 
oun. convention, Baker hotel, Dallas, 
ex. 

Dec. 1-2— Montana Auto Dealers Assn., 
Rainbow hotel, Great Falls, Mont. 

Jan. 7-10, 1951 — National Auto Dealers 
Assn. convention and exhibition, Miami. 

* o + 


Dealer Auto Shows 


Apr. 24-30— Miami Automobile Dealers 
Assn. Dinner Key Auditorium, Miami. 
Jan. 27-Feb. 3, 1951—Milwaukee County 
Auto Dealers Assn., Milwaukee. 

* * * 


Aftermarket Shows 


Apr. 25-28—New England Regional Auto 
motive Show, Mechanics Bidg., Boston. 

Mey 11-14 — Midwest Automotive Show, 
avy Pier, Chicago. 

May 29-June 9—Third Canadian Interna 
tional Trade Fair, Toronto. 

June 22-25—National Truck, Trailer and 
Equipment show, Pan Pacific auditorium, 
Los Angeles, Calif. 

Dec. 48—Automotive Service 
show, Navy Pier, Chicago. 

. * * 


Allied Industries 


Sept. 13-15—National Petroleum Assn., Ho- 
tel Traymore, Atlantic City, N. J. 

Oct. 2-6— American Trucking Assns. !7th 
rene convention, Waldorf-Astoria, New 
at 


Assn., 


Industries 


Oct. 23-27—National Metal Exposition, 
Amphitheatre, Chicago. 

Nov. 13-l6—American Petroleum Institute 
30th annual meeting, Los Angeles. 

Jan. 22-24, 1951—Truck-Trailer Manufactur 
ers Assn. annual convention, Edgewater 
Gulf hotel, Edgewater, Miss. 

* * * 


General 


Apr. 15-23— British auto makers show, 
sponsored by Society of Motor Manu- 
facturers, Grand Central Palace, New 
York City. 

Apr. 24-27—i9th National packaging expo- 
sition, sponsored by American Manage- 
ment Assn., Navy Pier, Chicago. 

Apr. 25-26—Metal Powder Assn. annual 
show, Book-Cadillac hotel, Detroit. 
Apr. 26-27—Third Highway Transportation 
Congress, ae’ by National High- 
way Users Conference, Hotel Mayflower, 

Washington. 

May 1-4—Chamber of Commerce annual 
meeting, Washington, D. C. 

oe 6-06~daternatonst Motor Show, Turin, 
taly. 

May 13-29— French International Trade 
Fair, Paris, France. 

May 15-16—Southeast Automotive Jobbers 
and National Automotive Mfrs. 1950 
Conference, Biltmore hotel, Atlanta, Ga. 

May 18-20—Automotive Engine Rebuilders 
Assn. convention, Hotel New Jefferson, 
St. Louis. 

May 22-24—1950 National Convention of 
Sales Executives, Detroit. 

May 29-June 9 — Canadian 
Trade Fair, Toronto. 

May 30 — 500-Mile Race, Indianapolis 
Speedway, Indianapolis, Ind. 

May 3!-June 2—Advertising Federation of 
America, national convention, Detroit. 
June 26-30—American Society for Testing 
Materials, 53rd annual oe, Chal- 

fonte-Haddon Hall, Atlantic City. 

June 29-July !—Automotive Trade Assn. 
Managers convention, Colorado Springs, 
Colo. 

Aug. 7-19—First U. S. International Trade 
Fair, Chicago. 

Oct. 5-15—Auto Show, Paris, France. 

Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi- 
cago. 


International 


> * * 


Engineering 


June 4-9—Society of Automotive Engineers 
summer meeting, French Lick, Ind. 
June 19-23—American Society of Mechani- 
cal Enenees, Hotel Statler, St. Louis. 
June 26- American Society for Testing 
Materials 53rd annual meeting (Exhibit 
of veanea, apparatus and equipment), 

Atlantic City. 

Aug. 14-16— Society of Automotive En- 
gineors National est Coast meeting, 
iltmore hotel, Los Angeles. 

Oct. 16-18—Society of Automotive Engi- 
neers transportation meeting, Hotel 
Statler, New York. 

Nov. 9-10—Society of Automotive Engi- 


neers fuels and lubricants meeting, 
Mayo hotel, Tulsa, Okla. 

Nov. 26-Dec. |—American Society of 
Mechanical Engineers, Hotel Statler, 


New York. 


, Plus Tradein and Service Toll. . . 





UAW-CIO 


3% 


will go into effect Sept. 1. Ford of 
U. S. has already begun pension 
payments to retired employes. 

* * * 

N AN amendment to the U. S. 

Rubber Co.’s pension plan, the 
minimum for monthly payments to 
25-year pensioners was raised to 
$100 (including social security). A 
lower minimum was provided in the 
33-year-old plan formerly offered by 
U. S. Rubber. 

The UAW announced conclu- 
sion of a Nash-type pension plan 
with Lufkin Rule Co., of Saginaw, 
Mich. For the life of the five-year 
agreement, Lufkin will pay 7% 
cents per manhour worked into 
a pension trust fund, whether 
social-security benefits are in- 
creased or not. 

The Nash plan differs from the 
Ford plan in that the latter maker 
may reduce its payments into the 
trust fund if the federal benefits 
are raised. 

Ford, additionally, can maintain 
the fund through lump-sum pay- 
ments, instead of fixed cents-per- 
hour amounts required of Nash and 
Lufkin. 


Million New Workers 


Covered by Pensions 


WASHINGTON—The U. S. 
Chamber of Commerce reports that 
more than 1,000,000 new employes 
were covered under collectively- 
bargained pension plans in 1949. 

One out of eight contracts be- 
ing signed currently contains pen- 
sion-plan provisions, the chamber 
estimated. The trend of these col- 
lectively-bargained plans is non- 
contributory with benefits of $100 
per month, including social secur- 
ity payments, it was stated. 

These facts, and the extent to 
which pension and welfare plans 
have become a part of union col- 
lective bargaining, are featured in 
a new study made available by the 
chamber’s labor relations com- 
mittee. 

The pamphlet cautions that the 
employer must seek competent ex- 
pert advice on all phases of his 
pension program, and that it should 
be tailored to fit the “requirements, 
economic position and outlook” of 
the individual company. 

“A workable welfare plan will 
contribute much to good labor re- 
lations,” it declares. “An unwork- 
able, carelessly adopted plan is 
worse than none at all.” 


0 te Matter 
For $2,245,801 


In Income Taxes 


EDWARDSVILLE, Ill.—The tax 
man is on Robert L. Knetzer’s 
neck too. 

A claim for $2,245,801 in back 
income taxes, interest and penal- 
ties has been filed here against 
the former “alfalfa” auto dealer 
with Bankruptcy Referee Thomas 
Williamson. 

V. Y. Dallman, collector of in- 
ternal revenue at Springfield, list- 
ed Knetzer’s unpaid 1948 taxes at 
$1,712,418, plus interest of $105,278 
and penalties of $427,104. 

Illinois had previously filed a 
claim against Knetzer for $20,189 
in sales taxes. 

Knetzer is now reported to owe 
more than $7,000,000. So far inves- 
tigators of his bankrupt estate 
have turned up only $25,000 in 
assets. 

If the government’s income tax 
claim against Knetzer is allowed, 
it will take priority over all others. 


SEC- Otis Hearing 
Off Till May 22 


WASHINGTON.—At the request 


of Otis & Co., attorneys, the Se- 


curities and Exchange Commission 
has postponed until May 22 pro- 
ceedings challenging the registra- 
tion of the Cleveland underwriting 
house. The hearings were origin- 
ally slated to start May 8. 

The SEC is contemplating can- 
cellation or suspension of the bro- 
ker-dealer permit of Otis because 
of the renege the underwriter al- 
legedly staged on the Kaiser-Frazer 
stock deal in February, 1948. 







Federal Threats 
Held to Blame 


|For Bootlegging 


LINCOLN, Neb.—Striking at the 
government pressure that it says 
caused auto manufacturers to with- 
draw territorial security, the Ne- 
braska New Car Dealers Assn. has 
passed a resolution condemning un- 
reasonable governmental regulation 
and restraint of big business. 

The resolution implied that the 
government’s latest threat of prose- 
cution indirectly resulted in wide- 
spread bootlegging of new cars. 

Aimed particularly at Attorney- 
General J. Howard McGrath, it said 
that his speech at the NADA con- 
vention in February made it appar- 
ent that the government would not 
hesitate to act against big business 
and interpret given policies or ac- 
tions as monopolistic or coercive. 

This threat, the resolution con- 
tinued, is made without regard for 
the rights of big business in the 
American system of free enterprise. 

The resolution endorsed NADA’s 
request for the restoration of se- 
curity rights because they “are a 
necessary protection for the secur- 
ity and ethical conduct of our 
business.” 

The convention also went on rec- 
ord against the continuance of 
emergency taxes which force upon 
the auto owner a heavy share of 
present-day taxes. The national 
safety program was unanimously 
endorsed; drivers’ training courses 
were approved, and statewide par- 
ticipation was urged. 


Market Gushing 
In L. A. Area; 



















DEALER FURNISHES WORKERS' CARS— 
Annually for the past six years, Dueck Chev- 
rolet Oldsmovile, Vancouver, B. C., presented 
its employes with new Chevrolets free and 
equipped with licenses and heaters. Senior 
employes | with one year of service are eli- 
gible. This year L. D. Dueck, president, pre- 
sented cars to more than 100 employes. 


Kentucky Board 
Meets This Week 
To Pick Officers 


LOUISVILLE.—The board of di- 
rectors of the Kentucky Automobile 
Dealers Assn. will meet tomorrow 
(Apr. 18) at the Kentucky hotel 
here to elect a president, vice- 
president and a secretary - treas- 
urer. 

Chosen in KADA’s recent election 
to pick nine directors - at - large 
were: David E. Castleman, Coving- 
ton; O. F. Hands, Louisville; Sam 


ae Elizabethtown; James B. 

ttrell, Lexington; W. H. Mac- 

Lean, Louisville; Frank Roberts All Cars Scarce 

sr, Owensboro; O. H. Wallace,| os ANGELES.—Southern Cali- 


Bowling Green; C. M. Williamson, 
Hopkinsville, and Frank Wilson, 
Bardstown. 

The none “holdover” members of 
the board are Charles B. Wilson, 
Paducah; Harry Holder sr., Owens- 
boro; Ben F. Long, Louisville; C. 
E. Brents, Lebanon; J. Cliff Ware, 
Covington; Horace H. Wilson, Lex- 
ington; L. H. Childers, Pikeville; 
K. B. Wurtz, Ashland, and D. H. 
Disney, Cumberland. 

Retiring President Orville R. 
Harrod and Turner A. Summers, 
state NADA director, automatically 
are members, bringing the board to 
20 men. 


fornia is experiencing a tremend- 
ous shortage of new automobiles. 
Almost all dealers are reporting 
twice as many orders on hand as 
they can deliver. 

For the first time since the war, 
buyers are going east to purchase 
used cars. Late used cars have 
jumped on an average of $100 in 
price. 

The Los Angeles Examiner made 
a survey to determine the cause 
of this unprecedented demand for 
new cars. The results show that 
people have finally become con- 
vinced that the prices of automo- 
biles will not take a sharp reduc- 
tion as they did after World War I. 

Many thousands who were hold- 
ing on to their old cars, expecting 
drastic reductions, have given up 
hope. 

Many southern California dealers 
report that they haven’t had an 
unsold new car on their showroom 
floors for six weeks. 

March and April are usually bad 
months for new-car sales but this 
vear it has been exactly reversed. 
—(Slim Barnard). 


Rambler Paces 


Stock-Car Race 


LANGHORNE, Pa.—Pace car of 
the 150-mile Grand National Cir- 
cuit stock car race at Langhorne 
Speedway Apr. 16 was the new 
Nash Rambler convertible in its 
initial public performance. 

The Rambler was driven by Bill! 
France, president of the National 
Assn. for Stock Automobile Races. 
which sponsored the event. More 
than 30 cars competed for a $6,000 
purse. 


Small-Business 
Committee Picked 


WASHINGTON.—Senator Spark- 
man, Alabama Democrat, was 
named by Vice-President Barkley 
last week to be chairman of the 
new special Senate committee on 
small business. In choosing the 13 
members of the recently-authorized 
group, Barkley did not appoint any 
who had served on previous Senate 
committees in the same field. 

In addition to Sparkman, the 
group will be made up of the fol- 
lowing Democrats: McFarland, Gil- 
lette, O’Conor, Long, Humphrey, 
Hunt and Benton. The Republican 
members are: Tobey, Saltonstall, 
Hendrickson, Thye and Schoeppel. 


$100,000 Fire at I-H Plant 


EL PASO, Tex. — An estimated 
$100,000 in damages was suffered by 
International Harvester at 415 Mon- 
tana St. when its plant was badly 
damaged by a fire of undetermined 
origin. 








CONGRATULATIONS—New officers of Rhode Island Automobile Dealers Assn. are con- 
gratulated over the Phone after election at the annual meeting in Providence. Left to 
on ene J. Kohl, president; Joseph H. Main, vice-president, and Harold A. Lanphear, 
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on 2,000,000 Demonstrations in 


New ‘Make a Date” Campaign 


A million demonstrations a month! Two million dates with the 
‘Rocket 88” in just two months! That’s Oldsmobile’s goal! For 
Oldsmobile dealers everywhere know that the quickest way to a 
**Rocket” sale is a “Rocket” demonstration. They realize that the 
‘Rocket 88” sells itself in every demonstration drive. It sells itself 
with its brilliant “Rocket” Engine power! It sells itself with super- 
smooth new Whirlaway Hydra-Matic Drive! Yes, and the 88” sells 
itself with every new Futuramic feature inside and out! But more 
than that, this year the “88” is lower in price—higher in value than 
ever before! That’s why Oldsmobile has inaugurated this new “Make 
a Date With a Rocket 8” campaign. And that’s why Oldsmobile 


dealers are urging everybody to try the sensational ‘*Rocket”’ ride! 


Make a Date with a “Rocket 8"! That's the slogan for Oldsmobile’s new demon- 
stration drive, and here's one of the eye-catching “Rocket 88” demonstrators. 
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Spires Is Chosen 
To Head Dealers 


In San Antonio 


SAN ANTONIO. — E. C. Spires 
(Buick) has been elected president 
of the San Antonio Automobile 
Dealers Assn. He succeeds Glenn 
Foster (Nash). 

Cc. H. Quinn (Studebaker) was 
named vice-president; I. R. Moore 
(Dodge-Plymouth), treasurer, and 
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Salesmen Slowdown Criticized . . . 





Show Crowd of 60,000 
Sets Seattle Mark 


By D. M. Trepp 

Staff Correspondent 
SEATTLE. — With the theme, 
“Half-A-Century of Progress,” Se- 
attle’s first automobile show in 10 


armory, scene of the show, offi- 
cials said. 

One fly in the ointment, however, 
was the refusal of the salesmen, 
through their union, to work the 


to Tom Gilson, association man 
ager, was the delayed displaying o 
the new Nash Rambler and th: 
new unnamed Kaiser-Frazer smal) 
car. 


Both were introduced at the 
show in the middle of the week, 
and although they proved to be 
excellent attendance magnets, 
much of the enthusiasm for the 
early days of the show was 
dampened—people deferring theix 
attendance until after the new 
cars appeared, and often not get- 
ting to the show at all. 


J. T. Simmons, executive secretary. 

Directors elected were: F. M. Gil- 
lespie sr. (Ford), H. R. Watson 
(GMC) and C. J. Thompson (Mer- 
cury). 


“My recommendation,” Gilson de- 
clared, “is that future shows be 
complete from start to finish, with 
no midshow unveiling of new 
models.” 

However, the show was termed 
an outstanding success. The pub- 
lic’s new-car buying urge was much 
in evidence, and the sponsoring 
dealers were reported by Gilson to 
be more than pleased with the pub- 
lic relations and selling benefits 
coming out of the show. 


The leader of the 15-piece show 
band, himself, succumbed to the 
lure of the new models on display 
|and bought one of the fancier ones. 


Elaborate decorations in a 
springtime motif made an attrac- 
tive setting for the $250,000 show- 
ing of more than 70 new cars, 
representative of 20 makes. 


For entertainment, a stage show 
featuring vaudeville acts was held 
twice daily and three times on Sun- 
days. Added to the evening pro- 
gram was a series of square dance 
exhibitions performed by amateur 
square dance groups. 

Well advertised and publicized, 
the show received special recogni- 
tion from the Seattle chamber of 
commerce when that group made 
its regular weekly luncheon meet- 
ing Apr. 14 an automotive affair, 
with Herbert M. Gould, General 
Motors executive, the principal 
speaker, and M. O. Anderson, Se- 
attle Buick dealer and past presi- 
dent of NADA, the toastmaster. 
Show officials were honor guests. 


Haller Reports 


Progress on Area 


Council Project 


WASHINGTON. — NADA Presi- 
dent Fred Haller last week ex- 
pressed satisfaction with the prog- 
ress of the association’s program 
of organizing a regional advisory 
council in each of its 12 regions. 

“The program is meeting with an 
enthusiastic response and is mov- 
ing ahead rapidly,” Haller said. 

The plan, which was approved by 
the NADA executive committee at 
its meeting here last month, is 
designed to bring the association’s 
activities as directly as possible to 
both its own members and state 
and local dealer groups. 

Haller said initial meetings of 
the various regional councils are 
being scheduled from day to day 
and will be announced shortly. 

Present plans call for at least 
two meetings of each council an- 
nually, he added. 


N.Y. Group Given 
Wage Law Data 


ALBANY.—The New York State 
Automobile Dealers advised its 
members last week that “in gen- 
eral” most dealers are covered by 
provisions of the state’s minimum 
wage law. The advice was offered 
in a pamphlet analysis, prepared 
with the help of counsel. 

“However,” added Claude Wheel- 
er, chairman of the association’s 
employment-labor relations com- 
mittee, “if more than 50 percent 
of your business is outside the state 
of New York, or more than 25 per- 
cent of sales are wholesale by dol- 
lar volume, to protect yourself you 
should investigate the possibility 
of whether you may not be cov- 
ered by the federal law.” 


show on Easter, which left it up 
to inadequate staffs of management 
personnel to man the displays and 
answer questions. This action came 
in spite of prior assurances that the 
salesmen would work both Sundays 
of the show. 

Another adverse factor, according 


years was held Apr. 8-16 under 
sponsorship of the Seattle Automo- 
bile Dealers Assn., and drew a 
record-breaking attendance  esti- 
mated at more than 60,000. 

The Easter Sunday crowd of 
9,281 set a one-day attendance 
record for the Field Artillery 


“I can’t find the innertube, Pop.” 





Balsiger Elected 
Forest Balsiger (Oldsmobile), 
Berne, Ind., has been elected presi- 
dent of the ‘town’s chamber of 
commerce. 


AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 





ADD TO BEAUTY OF THE CAR—COMPLETE IT 
for PLEASURE—for WORK—and for SPORT 









KARDEK saddles clamp on the strong shoulders 
of your steel-clad car top where the steel 
underframe supports the shoulder of the roof. 
Mar-proof, covered steel eaveclips firmly 
anchor each saddle to the strong steel eave, 
or drip trough, which is usually an integral part 
of the body framework. Saddles have sponge 
Neoprene soles which do not vulcanize under 
sun heat or otherwise mar the car top finish. 
KARDEK is made of seamless steel tubing 
and attractively chrome plated to meet the 
car manufacturers’ outside hardware plating 
specifications. 


KARDEK safely carries boats, ladders, pipe, 
luggage, etc. List prices begin at $28.75 for 
the Basic Twin Bar Unit and run up to $85.00 
for a complete Carry—All Carrier. In addi- 
tion to helping sportsmen and travellers to 
comfortably increase the cargo space of their 
cars, KARDEK offers car owners a safe, sure 
method of adding extra income value to their 
car in business without marring or damaging 
the car and thus reducing its trade-in value. 


PRODUCTION IS ROLLING—YOUR ORDER 
WILL BE FILLED PROMPTLY AFTER MAY 1, 1950 


“Pack Horse” 


of the Hodern Motorist 
NOTE: For additional Uses of MILLER-KARDEK Look at the many business listings in 


YELLOW PAGES of your phone book. 
*MANUFACTURERS IN THE AUTOMOTIVE FIELD FOR OVER 35 YEARS. ILLER 
MANUFACTURING CO. 


DETROIT 4, MICHIGAN 
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5919 TIREMAN AVE. 


Texas Tag Sales Rise 


AUSTIN, Tex.—The Texas state 
highway department has announced 
it received 592,038 motor vehicle 
license payments by Apr. 1, an in- 
crease of 147,872 over the corres- 
ponding date last year. Texas sold 
2,731,398 motor vehicle tags for 
1949, including 2,012,916 for cars. 
This year the highway department 
ordered 2,965,670 pairs of license 
plates. 


We are interested in KARDEK Carriers. Please send complete information, 
sales plans, and discounts for jobber or dealer on KARDEK Car-Top 
Carriers. 

We want to be among the first in our territory to know about KARDEK. 


WRITE To: MILLER MANUFACTURING CO. 
FOR CATALOG 5920 Tireman Ave., Detroit 4, Mich. 


AND PRICES! Phone TYler 7-6700 


Tear Out and Mall 
This Coupon NOW! Please 
* MANUFACTURERS C) JOBBER 
IN THE AUTOMOTIVE C] DEALER 
FIELD FOR OVER 
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| ! 
| tributions of the sales and advertis- | th es tt 
ing fireballs, like the writer, once) ~~ : * 5 
| you agree with the man who said: | 
“The saturation point will be 
reached when everyone has a car | 
and none ever wears out.” 
| Let’s see if we can tell it fast in 
|words that any bright child can 
understand. 
| When the first farmer produced 
;/more on his plot of ground than 
jhe could use himself, he carried it 
|to the nearest market on his back. 
| His cost per ton mile was very | 
| high, his radius very short, his back 
|very tired. One day, after he had 
|begun to understand the “foreign- 
|ers” he met beyond the “crick,” he 
|brought home an IDEA .. . and 
|later, a BOOK. Education and civ- | 


ilization had begun. 
| *-. * * 


10 


structing a new 60-by-60-foot addition to its 








Epiror’s Note: Here is another 
in a serjes of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto 
industry for the car he built 


Transportation ards opened and possessed the dis- 
H® SADDLED the ass, the camel, | tant markets of an unknown world 
tamed the wild horse, and|... ruled the Spanish Main... 
(1916-1931) and the words he | started to cut down the cost per|until . . . Queen Elizabeth's jack 
wrote about it. ton mile in the greatest business in|tars whipped the Spanish Armada. 

OW many persons really under-|the world—the transportation of|Then “Brittania ruled” the trade 

stand the great fundamental|people and goods and the com-/| routes of the world. 
factor behind the miraculous pro- | munication of ideas. | Watt invented the steam engine. 
gress of the automobile industry| The Phoenicians, with their |Fitch and Fulton developed the 
the past 50 odd years, marking the| sailing vessels, opened the mar- |steamboat. Carl Benz, in Mann- 
amazing triumph of those engineers| kets of the Mediterranean, dom- |heim, Germany, built a_ tricycle 
with slide-rule imaginations and| inated the world of their time, | with an internal combustion hy- 
master mechanics with micrometric| because they had the lowest cost |dro carbon motor (1885) but it was 
minds? | per ton-mile in transportation. barred from the streets by city 
You can almost ignore the con-| The Portuguese and the Spani-| ordinance. Dr. N. A. Otto developed 





> Here’s the low-cost way to cut down service kick-backs. 
Lisle Magnetic Drain Plugs trap and hold abrasive metal 
particles that flake off moving parts. Lisle plugs PULL this 
“wild metal” out of the lubricant before it can circulate and 
pit, score or cause failures in vital gears and bearings. 
Specify Lisle Magnetic Plugs as original equipment and 
solve costly service problems before they begin. 


AUTOMOTIVE ENGINEERS ... A sample Lisle Magnetic 
Plug for testing and complete catalog will be mailed with- 
out obligation. Write on your letterhead advising the size 
and type of Lisle Plug you want. 


LISLE (y01iiin 


CLARINDA, IOWA 


17, 


SHORT BUILDS SERVICE ENTRANCE—Short Bros. 


1950 





is con- 
service department which will provide it with 
entrances from three streets. The neon sign and outside neon trim are also new. The firm 
has been in business in Owensboro for 3! years. 


Motor Co., Owensboro, Ky., 


| the first four-cycle internal com- 


| bustion motor (1896). 
* a 


| Comes the Canal 


| JN THE meantime Dewitt Clinton 
| had built a canal from the Hud- 
son River at Albany, to Lake Erie, 


* 


| at Buffalo, as a substitute for the | 


|Ox teams, caravans, and stage 
|}coaches. The cities in direct line 
| with the progress of the descending 
|cost per ton mile started to boom. 
Then some “insane visionaries” 
| built a steam railroad from Balti- 
more to Washington .. . another 
from Albany to Schenectady, but, 


of course, they would have to be) 


abandoned because the smoke and 
cinders got in the passengers eyes. 
The reactionaries who raced their 
fine horses against the locomotive 
finally gave up because the horses 
alwdys got tired. 

St. Louis had been the covered 
wagon terminal, but she was los- 
ing out to Chicago because there 
was only one bridge over the 
Mississippi. Chicago had the low- 
est cost per ton mile. No one 
imagined that Los Angeles could 
have a larger population than 
San Francisco, with her great 
harbor. But Los Angeles was free 
of the cost of transportation on a 
narrow neck of land and a wide 
bay. 

Hundreds of thousands of miles 
|}of railroads were built. Country 
roads were passable for but short 
distances. The eastside boys fought 
the westsiders in my town. 

On Apr. 19, 1892, J. Frank Duryea 
and his brother, Charles, in Spring- 
field, Mass., demonstrated an auto- 
mobile that would run on its own 
power. They were nip and tuck 
with Henry Ford, a Michigan farm 
boy, who had built a car himself. 

* 


Bd * 


The Auto Men 


‘Tos. there emerged a phalanx 
of young men without fancy 
education, but with high integrity, 
enthusiasm, practical imagination 
and courage. 

Ransom E. Olds, whose father 
built stationary engines; Elwood 
Haynes, metallurgist; Henry H. 
Leland, master of precision; Alfred 
P. Sloan jr., up from the Hyatt 
drafting room with patents on pre- 
cision products; Charles W. Nash, 
the “bound out boy,” who showed 
his boss how to power-hammer 
more metal in a day than a black- 
smith could do in a month. 

Walter Chrysler, the boy from 
Ellis, Kan., who, in his first job, 
made one cent on each quart of 
milk he peddled for his mother; 
John and Horace Dodge, who 
made things that never seemed 
to wear out; J. W. Packard, who, 
when Alexander Winton asked 
him why he didn’t build a car to 
suit himself, replied, “I think I 
will.” 


Those men and the boys who 


worked with them made this coun- | 


try truly a United Nation. 

How? ... Because when the first 
Model T owner drove from Port- 
land, Me., to San Diego, Calif., he 
found that the man in Texas no 
longer carried a gun... was “a 
pretty good egg” after all. 


Building Up Know-How 

WASHINGTON. The wartime 
|gap in Western European tech- 
inical know-how is being closed 
|/under the Marshall Plan at a cost 
lof a fraction of one cent out of 


each recovery dollar. The Econom- | 
|ic Cooperation Administration re-| 


|ports that of the approximately 
| $9,000,000,000 obligated in the first 
|two years of the European recov- 
ery program, a little more than 
$7,000,000 in Marshall plan funds 
has been committed for ECA’s 
technical assistance program, 


| Management Told 
It’s Suppressing 


Creative Spirit 


WASHINGTON. Charges of 
“intellectual straitjacketing” and 
|failure to develop “whole men” 


|equipped to cope with the social 
|responsibilities of industry were 
|levied against management last 
|week at the spring meeting of the 
|American Society of Mechanical 
Engineers here. 

The charges were made at an 
education session by J. C. McKeon, 
manager of Westinghouse univer- 
sity relations, and Raymond L. 
Randall, personnel officer of the 
National Bureau of Standards. 

Engineers, to whom industry is 
| looking increasingly for the leaders 
of tomorrow, have not kept pace 
in the area of human relations with 
technological advancement, _ the 
| ASME heard. 

The speakers called for a devel- 
|opment and training program 
|within industry to broaden the vi- 
sion of the individual instead of 
the present program of further spe- 
cialization and the creation of 
“highly efficient but illiterate ma- 
| chines.” 

“Governed by opportunism and 
| quick results, management has too 
often organized its operation in 
| accordance with mechanical formu- 


|las which denied the individual a 
chance to grow,” Randall declared. 

“Intellectually, he has been strait- 
jacketed. Thus, management has 
sometimes failed to utilize a tre- 
mendous reservoir of skills, loyal- 
|ty and enthusiasm by insisting too 
literally upon the job of the mo- 
ment. People have not been paid 
to think. They have been paid to 
Jo as they were told.” 


Dearborn Gets 
Y arm Film Debut 


DETROIT. — National premiere 
|of “Waves of Green,” new techni- 
color motion picture on science and 
agriculture, will be held May 22 in 
Nashville, N. C., according to Frank 
R. Pierce, president of Dearborn 
Motors Corp., the firm that pro- 
|duced the film. 

“*Waves of Green’ is primarily 
a well-deserved tribute to the land- 
|grant colleges and universities lo- 
|eated in every state of the union 
jand three U. S. territories.” 


DOES RADIO 
SELL CARS? 














“RESULTS HAVE BEEN POSITIVE 
..«The Groucho Marx Show* 
for DeSoto-Plymouth is the 


most productive radio vehicle 
we have had since Major Bowes. 
Customer reaction has been 


increasingly favorable, and 


| results have been positive.” 


A. B. Elkins, President, 
Elkins Motor Company, 
Durham, North Carolina 


| “broadcast weekly over CBS 
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The FUR TRADER 
opened up vast 
new territories 


PORCELAINIZE opened up a vast new 


The GOLD MINER 


exclusive source of Service Revenve for 
opened up vast all new car dealers. 
new riches 


PORCELAINIZE 


T. M. Reg. U. S. Pat. Off. 


POLICY, PROGRAM AND PRODUCT PIONEERED THE WAY TO EXCEPTIONAL, 
PERMANENT APPEARANCE PROFITS FOR AUTOMOBILE DEALERS 


Porcelainize is first in many ways and every ‘first '' proves why this department can be the 
most profitable space on your service floor. The business you build is always yours and always 
profitable. 


















With Porcelainize available, no longer should appearance be a minor operation and a 
major irritation. With Porcelainize you eliminate the man with a bottle of polish or a tin of 
wax and a rag as your cut-rate competitor. 


PORCELAINIZE BUSINESS IS BIG BUSINESS, IT’S EXCLUSIVE BUSINESS, 
IT’S SATISFYING BUSINESS 


PORCELAINIZE. . . 










First to provide a large national field force devoting 
all their time helping new car dealers increase 














First to give dealers a SUPERIOR service to offer _ —-« euatemner labor sales. 
their customers—the finest finish treatment ever First to offer a complete line of merchandising and 
developed. sales aids to keep customers coming and to 
First to be offered solely to automobile dealers for ___, merouse service volume. 
exclusive use as a service item. First and ONLY finish treatment to receive the tested 
Firsi : c iy . approval and official recommendation of more 
to use Dominant National Advertising to direct major automobile factories than have ever 
customers to new car dealers for appearance authorized any individual appearance product in 
maintenance. the history of motordom. 








FREEMAN & FREEMAN, INC. 


600 GRANT STREET DENVER 3, COLORADO 


Please send us, without obligation, a copy of "Service Guide 
to Porcelainize Profits’ and details of Porcelainize Product, 
Policy and Program. 


In every way, including customer pride and 
satisfaction, PORCELAINIZE is wonderful! 
You'll be enthusiastic when you investigate 
its proven advantages and earnings. A 











FREE, fact-packed booklet awaits your FIRM NAME = 

request. ATT. OF: 
$T.& NO.___ ‘ Se ene See 
Cir, ZONE STATE_ 


MAIL THE COUPON GET THE FACTS 


MAKE OF CAR SOLD 


Very Important 


) Please have Porcelainize Service Representative call. 


PORCELAINIZE... NATIONALLY ADVERTISED... EXCLUSIVE NEW CAR DEALER SERVICE 


1] 
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FOB FACTORY  paunena ane olan to munis supe app 
|of their releases is being diverted. 
e The tip-off on Chrysler _ re- 

Chrysler Peace to Hike | =: 7 
Briggs employes to its Conner 
S li | =" aor = up to ae Plym- 
t es in some o es 
Pressure on Suppliers | s®2staroma nan 








sumption, in the opinion of many, 
was the recall to work of 700 
production. 

Obviously, this could not have 


(The opinions expressed herein are those of Columnist Allen and are not 


necessarily those of Automotive News.) | been done if the Chrysler reopening 
. H. Allen was not fairly certain, although it 
By A. H z will be recalled that Briggs did 


IS likely the next 90 days will be among the most hectic start to stock lines several weeks 


the automotive industry has ever seen, with plants push-|ago when a Chrysler settlement 
ing their suppliers to the limit to ship materials and parts. |!0¢¥ed "Curvoler 


Chrysler divisions will be pushing the hardest as they try to|cars and trucks a week, this will 


| dealer are shown planning this season's se! 





PLANNING SALES CAMPAIGN AT FOXWORTHY'S—Personnel of the Indianapolis Ford 


ling program. Left to right are M. J. Knop 


make up some of the lost time of the past three months. bring the industry total to about gonerst sales manager; Cc. T. Foxworthy, president, and G. C. Foxworthy, vice-president 


— |178,000. Five years ago you could | 








Obviously, they are not going? little short of two |have had plenty of bets such an | the highest in the Indianapolis district. 

to recoup all the ground lost, weeks but ship-|astronomical achievement was im- Sa ee eT ; 

but the effort is going to be ments will go| possible, yet here it is. unable to obtain steel because they 

made to stretch production sched- ahead full tilt and ae ae have no prewar pattern of pur- 

ules to their absolute limit. perhaps be able|Rough on Small Firms lchases from steel mills and thus 
Fortunately, Chrysler has been to keep almost HE situation is made particu-|cannot get any allocation of ma- 

able to build up an appreciable abreast of manu- larly rough for small fabricators | terial. 


bank, more in some categories than 
in others. On an average it would 
appear the total is approximately 
enough to carry production for a 
minimum of 10 working days, or 


aa, a ; They are understandably a lit- 

One sure thing Scrap Import Lid Off tle jealous of the large motor 
‘s that Chrysler) OTTAWA.—Removal of restric-| companies grabbing up the major 
suppliers will be|tions on the import of cast iron; portion of available flat-rolled 
hounded to the/and steel scrap into Canada is an-| Steel, although they are powerless 











two calendar weeks. 
If six-day operations are to be ew Se breaking point to | nounced by the department of trade to do much about it. 
the rule, then the float may be a| keep the stuff moving, and at the and commerce. More than one small fabricator 


“There are no ifs, ands or buts 


with 


Pittsburgh Safety Glass!” 








@ When you place an order for Pitts- 


aot: ( burgh Safety Glass, you're sure of getting 

- a3 a product that has proved its unexcelled 
\ \ quality over the years. 

j} \ You’re sure of getting Safety Glass 

having excellent visional properties; 

Any | ’ Safety Glass that retains its clarity in- 

wn definitely, that has remarkable strength. 

T What’s more, you get Safety Glass with 

- oY an unparalleled record of satisfactory 

LES: service in the automotive, aviation and 

aL railroad car industries. And you get 

>. Safety Glass that’s the result of special 

techniques and processes developed by 

a ote: Pittsburgh, which make possible the 

os mass-production of curved, as well as 

—eT C flat, panels. 


No, there’s no question about the 
ability of Pittsburgh Safety Glass to 
serve your needs adequately and de- 
pendably. Make sure your specifications 
always indicate Pittsburgh. And ask for 
the help of our specialists, whenever you 
have a problem of glass application in 
your cars. There’s no obligation on your 
part. Pittsburgh Plate Glass Company, 
2090-0, Grant Building, Pittsburgh 19, 
Pennsylvania. 


Bfety CASS + msn 


DUPLATE SAFETY PLATE GLASS + DUOLITE SAFETY WINDOW GLASS 


PAINTS + GLASS + CHEMICALS + BRUSHES - PLASTICS 


PITTSBURGH PLATE G22: 6:6 OMAN Y¥ 


| 


he firm's president says in six years his company has grown from the lowest, saleswise, to 


has decided to lock the doors rather 
than see overhead run on with 
production stymied because of lack 
of material. 

+ > > 


Lube Convention 


MPORTANCE of lubrication de- 

velopments in the _ industrial- 
equipment field was highlighted in 
Detroit last week by the fifth an- 
nual convention and third annual 
exhibit of the American Society of 
Lubrication Engineers. 

A large group of engineers was 
on hand for technical sessions 
and to inspect the displays of a 
score or more of companies sell- 
ing lubrication devices and ma- 
terials. 

| Efficient lubrication is one more 
source of ammunition in the battle 
for cost-cutting. 


Reich Industry 
Snapped Back 
By U.S. Aid 


WASHINGTON. — Economic re- 
| covery in western Germany during 
|the first two years of the Marshall 
plan has been rapid and dramatic, 
according to a summary of Ger- 
many’s progress by the Economic 
Cooperation Administration. 
| ECA pointed out that the vigor- 
}ous recovery was from very low 
|levels and was achieved in the face 
|of serious and continuing political 


| difficulties. 


At the halfway mark of the Mar- 
shall plan, progress has been most 
rapid in the industrial field, which 
was also the most depressed at the 
time the ECA program began. As 
compared with the spring of 1948, 
when ECA was established, indus- 
trial production generally has dou- 
bled, the agency pointed out. 

Steel output has doubled and 
motor vehicle production has in- 
creased more than 400 percent. 
Much has been done to relieve the 
major industrial bottlenecks which 
had been retarding recovery. 

Supplies of coal and steel, for 


|}example, have become adequate at 


the present levels of industrial pro- 
duction and the transportation sys- 
tem is able to meet the current 
demands on it. 











Sorts Steel 
Jones & Laughlin Device 
In Production 


PITTSBURGH. — First commer- 
cial production of the Steelsorter, 
developed by Jones & Laughlin re- 
search department, is announced by 


| Fisher Scientific Co. 


This instrument separates semi- 


| finished and finished steel products 


|that have become mixed. It differ- 
entiates between all types of carbon 
steel by responding to magnetic 
differences in the metals, regardless 
of whether the differences are 
chemical, physical or metallurgical 
in nature. 

One man using the Steelsorter 


|can separate several hundred small 


samples per hour, and a propor- 
| tional number of large samples per 
| day, it is said. 

A further advantage is that the 
Steelsorter is portable and can be 
used anywhere that line voltage is 
available. It is completely non- 
destructive, says Jones & Laughlin. 
The instrument does not mar the 
surface nor disturb the physical] 
properties of the steel when it is 


|used with highly-finished products, 


it is reported. 

AUTOMOTIVE | NEWS production and 
registration figures tell the story of output 
and sales every week 








ane Gh of oo 


aan em - 


a 


a —_-.— 


Bow Se @»e 6 


nw 


— — > 


li at i i 


polis Ford 
7 Knop 
-president 
leswise, to 


Ss rather 
yn with 
of lack 


tion de- 
lustrial- 
shted in 
ifth an- 
annual 
ciety of 


rs was 
essions 
s of a 
+s sell- 
d= ma- 


e more 
e battle 


nic re- 

during 
farshall 
amatic, 
of Ger- 
onomic 


. vigor- 
ry low 
he face 
political 


ie Mar- 
n most 
which 
| at the 
roan. As 
of 1948, 
indus- 
as dou- 
t. 

d and 
las in- 
ercent. 
eve the 
which 
, 

el, for 
uate at 
al pro- 
on sys- 
current 


vice 


ymmer- 
lsorter, 
lin re- 
iced by 


semi- 
‘oducts 
differ- 
carbon 
agnetic 
ardless 
ss are 
urgical 


sorter 
| small 
yropor- 
les per 


at the 
can be 
tage is 

non- 
ughlin. 
ar the 
hysical 
1 it is 
oducts, 


on and 
f output 











Ona the Financial Front... 


Selectivity Rises 
In Stock Deals 


By George Deery 


Associate Editor 


Cee selectivity in the purchase 
of stocks and an increased ap- 
petite for issues paying a good re- 
turn are bound to have their effect 
on the future of the stock market, 
in the opinion of L. O. Hooper of 
W. F. Hutton & Co., member of the 
New York Stock Exchange. 


As Hooper sees it: “People are 
buying better quality equities for 
investment; and speculative 
stocks are relatively unpopular. 
There is a quest for a good safe 
yield in quality stocks. To many 
buyers, capital gains appear to be 
a secondary inducement to make 
purchases. 

“Probably the new quest for yield 
in stocks is at least remotely con- 
nected with the declining import- 
ance of tax exemption (in munici- 
pal bonds) to many investors.” 


* ° * 
OINTING out that many in- 
comes have slipped into the 


lower brackets “partly because of 
the cumulative ravages of progress- 
ive taxation,” and the community 
tax law, he calls attention to the 
need for more income for indivi- 
duals. 

“Unquestionably,” he says, 
“more institutions and trustees 
are stock-conscious in their new 
purchases and the flow of en- 
tirely ‘new’ money into mutual 
fund securities (and thus indi- 
rectly into good stocks) has in- 
creased as sales efforts have been 
redoubled. 

“The question comes on how long 
it will be before there is a spilling 
over of this investment demand 
into more speculative securities. 

* > * 


O DOUBT there will be such 
a spilling over (and we already 
see it in specific issues), but i but it is is 


Ford of Canada 
Sets Net Record 


Ford of Canada, like many U. S. 
car builders, can call 1949 a record 
year in production sales and profits, 
according to the annual report is- 
sued last week. Net profit of $17,- 
256,762 equalled $10.40 a share. This 
compares with $7,969,534, or $4.80 
a share in the preceding year. 

The report showed total sales of 
$212,036,601, as compared with $168,- 
288,888 in 1948, and with an aver- 
age annual sales volume of $83,- 
173,018 in the 20-year period of 
1929-1948. 


S.W Profit Off 
Auto Heater Sales 


Show Big Drop 


Net profit on 1949 operations of 
Stewart-Warner amounted to $1.67 
per share, James 
president and chairman, said. 

Sales in the year ended Dec. 31 
were $54,609,713 and net profit was 
$2,163,106, Knowlson said. In 1948 
sales were $72,534,085 and net profit 
was $3,154,316, equal to $2.44 per 
share. 

The decrease in volume in 1949 
“was fairly uniform in our various 
lines, excepting in automobile heat- 
er sales,” stockholders were told. 

Heater sales, Knowlson added, 
“lagged considerably, due in part 
to the mild weather that marked 
the winter season in most parts 
of the country.” 





Auto Stocks 
-_ 10 Apr. 3 


Chrysler ...... ; 66% 
Crosley ...... ns ; 3% 2% 
General Motors .. 79% 718%, 
Hudson . Ge ereae Gee 14% 
Kaiser-Frazer .... 5% 534 
Nash-Kelvinator .. 191% 1934 
I. dances 3% 35% 
Studebaker ....... 30% 30% 
MON yo ca kcece 15 20 
Willys-Overland .. 6 6 
Average for oo — 
10 Stocks ... . 23.05 22.20 





S. Knowlson, | 


doubtful whether speculators will. 
in this market, enthuse as much 
|about low-priced highly speculative 
stocks as they did in 1945 and 1946. 


“In those days, speculative stocks 
held a field day because the econ- 
omy was non-competitive and the 
marginal companies were able to 
roll up much more sensational 
earnings than they can accrue 
under prevailing quite competitive 
conditions.” 


Sales, Net Sag 
At Autocar 


Loss of $1,165,255 on 1949 sales of 
$22,250,078 was announced last 
week by Edward F. Coogan, presi- 
dent of Autocar. The report cited 
an improved inventory situation, 
reduced overheads, a brightening 
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DELIVERS WEDDING GOWNS, FORMALS—An ivory-colored Pontiac sedan delivery has 
been delivered by S. C. Kurtz (left), Los Angeles Pontiac dealer, to a woman's dress shop. 











Autocar sales picture and a better|W. Ross, Detroit; John Creamer, 
financial condition. New York; B. E. Smith, New York, 
Last year’s loss compared with a | and M. G. O'Neil, Akron. 
$389,661 profit on sales of $30,871, “a Directors reelected were W. 
jin 1948. O'Neil, L. A. McQueen, W. E. 
| Fouse, S. S. Poor, T. F. O'Neil, 
|Robert Iredell, John O'Neil, C. J. 
| Jahant, C. F. O’Neil and Hayes R. 
Jenkins. Howard W. Jordan, New 
York, submitted his _ resignation 
from the board in March. At the 
board’s annual meeting, which fol- 
lowed the shareholders meeting, W. 








* * * 


| General Reelects O'Neil ; 


Adds Four Directors 
Shareholders of General Tire & 
Rubber recently elected four new 
directors at the 34th annual meet- 
ing. Elected to the board were E. 














ADVERTISED NATIONALLY IN THE 


AND HOLIDAY 





BIG COUNTER CARD 
(12Y4" x 16Y4") 


RUE iW LUXURY! 


GIANT WALL OR WINDOW BANNER (48" x 16") 


PLUS... Free advertising mats... all available 
through your distributor or manufacturer 


post 


Seat covers of long-lasting Lumite fabric 
keep their glove-snug fit always... 
can't stretch or wrinkle to cause 
discomfort when properly installed. 
They're woven of durable saran plastic 
.. . brilliantly colored and patterned 

. . . always cool in summer, never 
clammy in winter . . . so tough not even 
battery acid can harm them. That's why 
you'll find them a neat, fast-selling 
addition to your accessory department. 
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O’Neil was renamed _ chairman, 
president and general manager. 
* * > 


Earnings 

Hupp Corp.—For 1949: Net loss, 
$669,268, compared with a loss of 
$380,228 in 1948. 

Sheller Mfg. Corp.—For 1949: Net 
profit, $3,689,812, equal to $6.60 a 
common share, compared with 1948 
net of $2,677,288, or $4.77 a share. 

Trailmobile Co.—For 1949: Net 
income, after all charges, was $41,- 
525, equal to 74 cents a preferred 
share. This compares with $229,533, 
or 26 cents a common share in 1948. 

Federal Mogul Corp. and Subsid- 
iaries—For 1949: Net profit, $2,004,- 
835, or $3.59 a share, against 1948 
net of $2,495,233, or $4.46 a share; 
net sales, $21,229,057, against $22,- 
993,157. 


Murray Corp. of America — Six 
months to Feb. 28: Net profit $3,- 
320,203, equal to $3.39 a common 
share, compared with $2,355,179 or 
$2.37 a share in the corresponding 
period a year earlier. 


Hall (C. M.) Lamp Co. and sub- 
sidiary—For 1949: Net profit, $102,- 
373, equal to 33 cents a share, com- 
pared with $301,374, or 96 cents a 
share in 1948. 








Promote them in your 


market area with these 


4-COLOR CONSUMER FOLDER 
(3Y%" x 6") 









_- ON THE WORLD'S FINEST SEAT COVERS 






LUM 









*Registered Trade-mark 






FREE selling aids 









Automobile seat covers of 


ITE’ 


woven SARAN fabric 


LUMITE DIVISION 


CHICOPEE MFG. CORP. OF GEORGIA 
40 WORTH STREET, NEW YORK 13, N. Y. 
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FORD CARS! 


Highest First Quartei| Sal 


yFORD TRUCK'S: 


Highest First Quarter| Sale 


ALL UNIT'S! 


Highest First Quarter) Sale 
*Retail Sales, First Quarter] 1950 





The '50 Ford... again chosen “Fashion Car 
of the Year” by the Fashion Academy of New 


York ... with the sound, solid coachwork of its “Lifeguard” O 
: , , Ford Deal 
Body ... truly fine car interiors, big-car big... - snes bo you, ; d . ; ers of accon 
choice of whisper-quiet 100-h.p. V-8 or 95-h.p. Six.ee America, for turning in the most impressive and Here 
“Pinger-Tip” Steering combined with “Pare-Flex™ rear inspiring records of sales achievement since the 
springs and “Hydra-Coil” front springs to give repor 


days of the Model T. 


roadability that’s a revelation . .. sturdy shi p. 
““King-Size” Brakes that stop 35% easier ; ‘ 

acts this tine Mice tiew te Was lewwr-osien Gold Since postwar production was started, you have comb 

forged steadily ahead. Now, for the first quarter of to me 


1950, you have set new records of accomplishment— 
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it} you are doing ... 
RSALES UE 44.7%, 


tel| Sales Since 1930! 


KSALES UP 72.3%," 


tet| Sales In Ford History! 


TSALES UP 49.6'," 


fer) Sales Since 1924! 


rter] 1950 Versus First Quarter 1949 


Ford Trucks for '50—America’s No. 1 Truck Value! 
Only Ford offers a choice of V-8 or “‘Six”’ in a full line 
of over 175 truck models ...new 110-h.p. 6-cylinder 


of accomplishment in which all may share a real pride. engine ...new Parcel Delivery models ...new 4-speed Synchro- 

ind ; a ! ; Silent transmission with 110-h.p. engine... Million Dollar Cab... 

h Here is positive evidence—actual retail sales as Level Action cab mounting... Air Wing door 

the ‘ : : ‘ 
reported by Ford Dealers—of teamwork for leader- glass ventilators ...Gyro-Grip clutches ... Roll Action steering... 


hi H : Re id f 3 5 Quadrax rear axles ...4 engines, choice of V-8 or “Six”... 

snip. ere is positive evidence Of a winning Bonus Built construction, with big reserves of power and 

ive combination that will continue on to new goals, strength. Ford trucking costs less because Ford Trucks last longer! 
of to new accomplishments, to mew successes. No 


wonder ‘“‘It’s Great to be a Ford Dealer!”’ 
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March Record Set 


By Nat Wood 
Staff Correspondent 


Following an evident nationwide 
trend, deliveries of new automobiles 
in Hennepin county (Minneapolis) 
this year have been running 50 per- 
cent ahead of last year’s alltime 
high. For the first time since April, 
1941, deliveries surpassed the 3,000 
mark in a single month during 
March. . 

According to Finance & Com- 
merce, local business paper, 8,465 
cars were delivered in the area 
this year to March 31, surpassing 
the same period last year, when 
the figure was 5,638. 

In March, deliveries amounted to 
3,144 new cars, compared with 
1949’s postwar record for that 
month of 2,202. It was the biggest 
March on record, the previous high 
being 2,669 in 1929. 

Dealers are looking for the pres- 
ent demand to continue through 
spring, summer and fall and don’t 
look for any appreciable drop be- 
fore next winter, if production of 
new models, is maintained. 

Showings of new cars are causing 
enthusiasm in both dealers and the 
public. With every new model in- 
troduced locally, sales and show- 
ings spurt, indicating the industry 
has captured the buying public’s 
interest and in many cases at a 
good price, dealers contend. 

Truck sales were much weaker 
than both new and used-car sales. 
Deliveries of trucks during the 
first three months of 1950 totaled 
only 645, well under 1949’s figure 
of 771. The March figure was 
2738 truck sales, compared with 
288 for March, 1949. 

The pinch of the Chrysler strike 
was felt in March by the four 
Chrysler makes — Chrysler, Dodge, 
Plymouth and DeSoto. After keep- 
ing pace with the field in January 
and February, combined deliveries 
of the four fell to 203 units during 
the month, compared with 404 in 
March, 1949. 

Ford led the local field in new- 
ear deliveries in the three-month 
period with 1,856. Chevrolet was 
second with 1,792 and Buick third 
with 645. Plymouth, nosed out by 
Buick, came in fourth with 617, 
despite the strike period. 

Three cars ran neck and neck 
sales-wise in March as Mercury, 
with 184; Studebaker, with 185, and 
Oldsmobile, with 188, finished fifth, 
sixth and _ seventh, respectively. 
Buick sold 308 for third spot and 
Pontiac was fourth with 235. 

Chevrolet was the leader in 
trucks with a total of 224 reported 

for the three-month period. 

A breakdown by makes for the 
January-March period with March 
sales in parentheses shows: Austin, 
8 (4); Buick, 645 (308); Cadillac, 
104 (55); Chevrolet, 1,792 (723); 
Chrysler, 186 (35); Crosley, 1 (0); 
DeSoto, 133 (19); Dodge, 460 (84); 
Ford, 1,856 (741); Anglia-Prefect, 
1 (0); Frazer, 8 (8); Hudson, 215 
(104); Kaiser, 141 (55); Lincoln, 38 
(21); Mercury, 459 (184); Nash, 141 
(66); Oldsmobile, 517 (188); Pack- 
ard, 173 (63); Plymouth, 617 (65); 
Pontiac, 556 (235); Studebaker, 402 
(185), and Willys, 12 (1). 

> * . 


Akron 


The biggest postwar week for 
new-car selling in Summit county 
(Akron) closed Apr. 1, with a total 
of 569 automobiles delivered. 

For contrast, sales in the pre- 
ceding week amounted to 411 
units, while in the same week of 
1949, the figure was 408. 

Used-car sales kept pace as 742 
were sold in the week ended Apr. 1. 
In the preceding week, 649 used 

cars were sold, while in the com- 
parable 1949’ week, the count was 
455. 


+. * . 
Birmingham 

In spite of the Chrvsler shutdown 
and the consequent shortage of cars 
for Chrysler dealers, new-car sales 
in Birmingham, Ala. showed an 
increase of 359 units in March over 
the previous month’s total. The 
total for the month was 1,632, 
against 1,273 in February. 

Sales by makes were: Buick, 151; 
Cadillac, 23; Chevrolet, 363; Chrys- 
ler, 7; Crosley, 2; DeSoto, 7; Dodge, 
9; Ford, 472; Frazer, 2; Hudson, 7; 











Kaiser, 4; Lincoln, 14; Mercury, 
192; Nash, 77; Oldsmobile, 92; 
Plymouth, 4; Pontiac, 92; Stude- 


baker, 113, and Willys, 1.—(Stuart 
Riddle.) 


+ * + 


Springfield, Mass. 


The car business here seems to 
be in fine shape, so good that new- 
car buyers are again waiting deliv- 
eries for cars. 

One dealer sized up the situation 


this way: 
Sales are booming on new and 
used cars. But late-model used 


cars are scarce and prices are go- 
ing up slightly. Used-car sales vol- 
ume is over the 1949 level. 

Dealers in some cases caught 
up with new-car demand last 
fall—now they’re slipping behind 
again. All the dealers contacted 
said there is a wait for a new car, 
depending on the style. 

Another dealer said business is 
so good he’s cleaned out. “We don’t 

own an auto today,” he said. For 
this make customers will have to 
wait two or three weeks for a 
sedan and about a month for a con- 
vertible. This same dealer sold 53 
cars in March, 1949, and 70 last 
month. 

One dealer stated that business 
was very good in March and that 
April started off with a bang.— 
(John A. Noll.) 

* 


Omaha 


Ford copped first in this section 
for March new-car registrations 
with 370, closely followed by Chev- 
rolet with 367. 

Buick jumped to third with 154 
registered, and Pontiac was fourth 
with 138. Oldsmobile and Stude- 
baker tied for fifth place with 78 
each, 

Mercury followed with 71 new-car 
sales listed; Dodge, 59; Plymouth 
in eighth place with 35; Nash, 
ninth with 30. 

Cadillac, with 23, led the follow- 
ing: Chrysler, 17; Packard, 13; 
Hudson, 10; DeSoto, 10; Lincoln, 7; 
Willys, 6, and last place in the list- 
ings, Frazer with one. 

The March total was 1,467 cars, 
against 962 for February. 

Truck sales showed Chevrolet 
leading with 67; Ford, second with 
63; International, third with 22; 
GMC next, 16; Dodge, 10, followed 
by Studebaker, 7; Willys, 4; White, 
Mack and Reo, two each, and Dia- 
mond T and Pontiac, one each. 

Total for month of 197 was 14 





Open New Facilities . 





less than February 


Oleson.) 
* * 


Westmoreland, Kans. 


The car and truck business in 
Pottawatomie county continued its 
surge through March of this year 
over March, 1949, with 62 new cars 
sold, compared with 35 units a year 
ago, and 29 new trucks to 13 during 
the same month in 1949. 

The score on used cars stood at 
105 to 78 over March last year, 
while used-truck sales tallied 26 to 
23 in the same period. 

Chevrolet was again the leader 
with 28 new cars in March this 
year to 16 last March. Other makes 
were: Ford, 12 to 5; Buick, 9 to 2; 
Oldsmobile, 5 to 4; Dodge, 1 to 3; 
Mercury, 0 to 2; Pontiac, 1 to 0; 
Studebaker, 1 to 1; Plymouth, 1 to 
2; Nash, 1 to 0; Packard, 1 to 0; 
Hudson, 1 to 0, and Willys, 1 to 0. 

Chevrolet led in new - truck 
sales with 12 new units in March, 

1950, compared with 8 in the same 
month in 1949. Other makes 
were: Ford, 2 to 1; GMC, 7 to 0; 
Dodge, 4 to 2; Studebaker, 1 to 1; 
International, 2 to 1; Diamond T, 
1 to 0. 

The good car and truck business 
in Pottawatomie county is attrib- 
uted to fine weather conditions, 
ample money and the fact that the 
crop outlook here is better than 
average, 

There were 38 new-car units sold 
in February this year and 16 new 
trucks. March gained considerably 
over February in both divisions.— 


(George M. Hunholz.) 
+ + * 


Manhattan, Kans. 

The treasurer of Riley county re- 
ports a good gain in new-car regis- 
trations during March, 1950, over 
February, 1950. 

New units totaled 172 during 
March, while February tallied 72 
new cars. New trucks, however, 
showed a loss of two units, the 
score reading 12 to 14 in favor of 
February. 

A breakdown in new-car sales 
told the following story: Chevrolet 
sales in March shaded February 
sales to the tune of 36 to 15; Ford, 
28 to 11; Buick, 14 to 4; Cadillac, 
2 to 0; Chrysler, 4 to 1; DeSoto, 
2 to 1; Dodge, 7 to 5; Hudson, 3 to 
3; Lincoln, 0 to 2; Mercury, 14 to 3; 
Nash, 8 to 2; Oldsmobile, 11 to 3; 
Packard, 9 to 1; Plymouth, 3 to 4; 
Pontiac, 12 to 9; Studebaker, 16 to 
6; Willys, 0 to 1. 

The new-truck sales record for 





SIR WALTER CHEVROLET OPENS—Mayor P. D. Snipes, of Raleigh, N. C., cuts the ribbon 


opening the firm's new building as Fran 


ager, looks on. The structure measures 210 feet by 90 feet. Located at Lenoir and McDowell 
Sts., the building has an entrance and exit on two sides. 





SANTANGELO MOTORS' NEW HOME—This Studebaker dealer of Ridgefield, N. J. has 
built a structure containing in excess of 6,500 square feet of floor area. The owners believe 
that the use of a beveled corner, rather than an angular design, adds to the attractiveness 


of the exterior. Carl and Victor Santangelo and Donald Laetzo are the owners. 


(Arthur R.| 4 ‘ 
‘. 








'? 





aire 


PONTIAC AWARD GOES TO FINNEY—A delegation of Los Angeles civic officials, led 
by Mayor Fletcher Bowron, gathered to congratulate Pontiac Dealer J. B. Finney (right of 
award) when he received Pontiac's ‘better dealer award" from Zone Manager Don M. 
House (left of award). Finney also is treasurer of the southern California Pontiac dealers 


club. 


March, compared with February, 
was: Chevrolet, 3 to 3; Ford, 3 to 
6; Dodge, 0 to 1; Studebaker, 2 to 2; 
International, 2 to 1; GMC, 2 to 1. 
—(George M. Hunholz.) 


* * * 


Houston 


A banner month in sales of new 
motor vehicles was experienced in 
March by Harris county (Houston) 
dealers. New-car sales during the 
month numbered 2,859, against the 
preceding month's total of 2,380. 

New-truck sales during the 
month numbered 229 units, against 
a February figure of 144. Sales of 
new commercial vehicles amounted 
to 472 units, compared with 274 in 
the preceding month. 

New-car sales by makes in 
March were: Buick, 271; Cadil- 
lac, 39; Chevrolet, 750; Chrysler, 
24; DeSoto, 10; Dodge, 58; Ford, 
734; Frazer, 2; Hudson, 67; Kais- 
er, 12; Lincoln, 26; Mercury, 200; 
Nash, 82; Oldsmobile, 153; Pack- 


ard, 45; Plymouth, 45; Pontiac, 
176; Studebaker, 161, and Wil- 
lys, 5. 


Combined new-truck and com- 
mercial-vehicle sales were: Chevro- 
let, 239; Diamond T, 8; Dodge, 36; 
Diveo, 2; Ford, 239; GMC, 57; In- 
ternational, 45; Mack, 6; Reo, 1; 
Studebaker, 47; White, 12; Willys, 
8, and miscellaneous, 1.—(R. Fe- 


noglio). “ee 


Washington 

New-car sales in Washington 
were up in the first half of March 
about 33 percent over the compara- 
ble 1949 period, according to the 
Washington Automotive Trade 
Assn. 

The new-car total was 1,572 with 
new-truck sales at 107. Included in 
the new-car total were 98 taxicabs. 

New-car = by makes were: 
Austin, 5; Buick, 142; Cadillac, 34; 
Chevrolet, 438; Chrysler, 35; Cros- 
ley, 3; DeSoto, 20; Dodge, 34; Ford, 
279; Hudson, 42; Kaiser, 4; Lin- 
coln, 18; Mercury, 86; Nash, 28; 
Oldsmobile, 131; Packard, 27; Plym- 
outh, 43; Pontiac, 126; Studebaker, 
73; Willys, 2, and miscellaneous, 2. 

New-truck sales were: Chevrolet, | 
41; Diamond T, 1; Dodge, 13; Ford, | 
25; GMC, 4; International, 18; Pon- | 
tiac, 1; Willys, 2, and miscellaneous, | 
1.—(William Ullman.) 





Horseplay Out 
Magnetic Device Warns 


Of Approaching Autos 
WASHINGTON. Horses are 
through giving false alarms to gas- 
station attendants. 
That is the word from the pat- 
ent bureau, which has awarded a 
patent to George F. Robinson, . 


R. Anderson sr., vice-president and general man-| East Orange, N. J., for a device | 


to warn gasoline stations of ap- 
proaching automobiles. 

The magnetic device gives no} 
warning of horsedrawn vehicles, 
because ordinary wagons do not 
contain enough magnetic material, 
says the inventor. 

It may be used also for vehicle 
counting, he says, as one response 
of the system is provided for each 
automobile no matter how long it 
remains in any position. 

The heart of the device is an 
electric coil and core, whose in- 
ductance has one value when a 
mass of iron is immediately adja- 
cent and a smaller value other- 
wise. 


Stanley—Pahokee, Fla. 
M. P. Stanley has obtained the 
Chevrolet and Oldsmobile outlet in 
Pahokee, Fla. 


Fruehauf Briefs 
Branch Managers 


On Coming Issues 


DETROIT. — New developments 
in highway haulage were high- 
lighted at Detroit recently when 
more than 100 branch and sales 
managers of Fruehauf Trailer Co. 
convened for a two-day discussion 
of industry problems. 


Apart from a thorough airing of 
the compeny’s plans for the year 
ahead, the managers were briefed 
on related matters likely to exert 
an influence on motor transport. 


Speakers included Roy Fruehauf, 
president; L. C. Allman, vice- 
president and president of the 
Truck Trailer Manufacturer's 
Assn.; F. M. Reid, engineering 
vice-president, and W. J. Robin- 
son, sales vice-president. 

“Although the two-day conven- 
tion was essentially a ‘family’ af- 
fair for Fruehauf managers,” All- 
man said, “it was also an occasion 
to take serious stock of the entire 
motor transport industry. 

“We planned for more than a 
conference on company business 
and we exhibited a line of equip- 
ment which in itself focuses atten- 
tion on what lies ahead for high- 
way haulage. Some of it was brand 
new and some of the discussions 
pointed up new engineering devel- 
opments to come. 

“No one could have gone away 
from this meeting without feeling 
that the motor transport industry 
is in robust and vigorous health. 
The attacks against it, the charges 
based on half truths, the distortion 
of facts by those who would legis- 
late trucks off the highway, have 
come to no avail.” 


Cordray Heals 
White Branch 


CLEVELAND.—Howard Cordray 
has been named branch manager 
for White Motor Co. in San An- 
tonio, according 
to J. N. Bauman, 
sales vice - presi- 
dent. Cordray has 
been with White 
in San Antonio 


since August, 
1947, starting as a 
retail salesman. 


He was promoted 
to wholesale man- 
ager of the branch 
in November, 
1949. 

Before joining White, he served 
with Magnolia Petroleum Co. in 
San Antonio for six years. 





Howard Cordray 


Top Idea 
New-Car Roof Controls 
Entering Sunlight 
WASHINGTON.—An automobile 
top that will let in the full strength 
of the sunlight but can be con- 
verted into an opaque covering to 
keep the sun out has been patented 
by George V. Candler jr., Grosse 

Pointe Farms, Mich. 

The device will absorb and radi- 
ate heat from the sun in cold 
weather and deflect it on warm 
days, it is said. 

The top is made of two or more 
sheets of transparent plastic ma- 
terial with chambers between them. 
Liquids and air may be put into 
the chambers to provide opaque- 
ness or to control the degree of 
transparency. 
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When a customer 
looks for comfort 
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Look at the selling points 
AIRFOAM gives you! 


Superb comfort—molds itself 
to the body, provides firm, 
uniform restful support. 

Long life — keeps its shape, 
won’t lump up or mat down. 


Protects upholstery—wear on 
fabrics is greatly reduced. 


Allergy-free — doesn’t collect 


7pm, « = ¥ 


GOODFSYEAR 


THE GREATEST NAME IN RUBBER 


Airfoam—T.M. The Goodyear Tire & Rubber Company, Akron, Ohio 


dust or lint. Provides relief 
for allergy sufferers. 


Stays cool in summer — Air- 
foam is self-ventilating; stays 
cool in stickiest weather. 


Bigger resale value — After 
years of use, cushions still look 
new, enhancing resale value of 
car. 
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Here's how to 
treat him fine 















Just show him to 







that AIRFOAM seat 


This free Kit 
will put AIRFOAM 






And you'll have him 
on the line! 





to work for you! 


0 help you take full advantage of 
Taaeeuee proved ability to 
move cars, Goodyear has prepared a 
super-duper, super-cushioning sales 
kit. It includes everything you need 
to put Airfoam to work: 


1. Three copies of the handy new 
Airfoam question-and-answer book- 
let. Answers every question customers 
ask about Airfoam, gives the com- 


plete selling story. 





2. An Airfoam sample to let you 
and your customers know what this 


magic latex cushioning really looks 


and feels like. 


3. For your floor models, five Air- 
foam display ribbons that provide 
quick identification with the national 


advertising campaign. 


To get your free Airfoam Super- 
Cushioning Sales Kit, just write: 


Goodyear, Manufacturers’ Sales 
Dept., Akron 16, Ohio. 


This picture, appearing in 
national advertising, is 
helping make Airfoam the 
best-known, most-wanted 
of all automotive cushion- 
ing materials. 


We think you'll like 
“THE GREATEST STORY EVER TOLD” 
Every Sunday— ABC Network 
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AUTOMOTIVE WASHINGTON 


Rail-Truck Row Flares 
At Senate Hearings 


By William Ullman 


Washington Correspondent 


eS the first days of the Senate hearings on domestic 
land and water transportation, railroad witnesses were 
the first to testify. As was to be expected, they lost no time 
in turning their big guns on highway carriers of freight 
and passengers. They laid it on heavy, repeating the old 


charges that the competition 
was unfair, and that the mo- 
tor trucks are enjoying the 
advantages of subsidy, don’t pay 
their way, etc., etc, 

The hearings are before a sub- 
committee of the Senate Interstate 
and Foreign Commerce Committee 
headed by Sen. Francis Myers, 
Pennsylvania Democrat. 

It is expected that the railroad 
witnesses will not finish before 
the end of this month, Next will 
come the motor truckers and 
then the water carriers. Regard- 





NEW CAR LINAGE - 1949 








William Uliman 
deem pertinent to fully advise the 
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ing the hear- 
ings, Sen. Myers 
said: 

“These hearings 
have been sched- 
uled to give all 
interested parties 
an opportunity to 
present to the 
subcommittee on 
domestic land 
and water trans- 
portation such in- 
formation as they 





Pacific Coast Key Cities, Daily G Sunday 
(Less American Weekly and This Week) 
RANK CITY AND NEWSPAPER TOTAL LINES 
1. Los Angeles Times 578,939 
2. Los Angeles Examiner 568,492 
3. Oakland Tribune 543,270 
4. San Francisco Chronicle 525,480 
5. San Francisco Examiner 524,939 
6. TACOMA NEWS TRIBUNE 467,870 
7. Seattle Times 461,807 
8. San Diego Union 452,532 
9. Los Angeles Herald Express 448,976 
10. Portland Oregonian 411,025 
11. Seattle P.I. 400,290 
12. Sacramento Bee 399,664 
13. Portland Journal 387,866 
14. Fresno Bee 386,687 
15. San Diego Tribune Sun 353,965 
16. San Francisco Call-Bulletin 351,193 
17. Oakland Post-Inquirer 351,134 
18. Spokane Spokesman-Review 345,674 
19. San Francisco News 313,110 
20. Los Angeles News 279,208 
21. Spokane Chronicle 274,352 
22. Pasadena Star News 260,333 
23. San Diego Journal 200,227 
24. Modesto Bee 189,904 
25. Los Angeles Mirror 185,971 
26. Sacramento Union 182,322 
27. Pasadena Independent 127,531 


Source: 


Think TWICE 


About Tacoma 


1—It MUST be covered. 2—It can be 
covered ONLY by the 
(Check these 
paper coverage figures for Tacoma-Pierce 


Tribune. 


County!) 


THE TACOMA NEWS TRIBUNE 


Seattle Morning Paper 
Seattle Evening Paper 


Media Records, 


Inc. 


Tacoma News 
daily news- 


96% 
11% 
3% 


istrative engineer. 
foreign autos. 
subcommittee of the current prob-|of establishing a uniform proce- 
lems affecting our national system 
of transportation.” 





JAMES MELTON VIEWS ‘5i KAISERS—The singer and auto enthusiast (center) enjoying 


Melton, 


* ca 7 


New Registry System? 


BILL that would entrust the 
director of the administrative 


currently on concert tour, 
His auto museum in Connecticut contains nearly 100 pioneer models. 


@ preview of the new models on the production line at Willow Run. at out features 
of the cars are Steve Girard (right), K-F general sales manager, and S. W. Ta 


ylor, admin- 
owns and drives 15 American and 


dure and “appropriate” fees for 
|the registration of motor vehicles 
by clerks of the U. S. district courts 
|has been introduced in the House 
by Rep. A. J. Multer, New York 
Democrat. 

The Multer bill has aroused much 


office of U. S. courts with the task| interest among the nation’s motor 


THE Tacoma market ranks ’way up in 


new car sales — in car 


linage. Just 


another example of the reason you've got 
to THINK TWICE ABOUT TACOMA 
if you hope to do a full, effective selling 
job in the growing Puget Sound country. 


Tacoma-Pierce County 


SECOND IN NEW CAR SALES 


in Washington State 


The Tacoma News Tribune 


FIRST IN NEW CAR 


LINAGE 


in Washington State 








Represented Nationally 
by Sawyer, Ferguson, Walker 


vehicle administrators, as might b« 
expected. 

According to the American 
Assn. of Motor Vehicle Admin- 
istrators, many of their members 
feel that the bill was drafted 
and introduced without knowl- 
edge of the problems of motor 
vehicle registration and without 
consulting heads of state motor 
vehicle departments with a view 
to becoming fully informed on 
the subject. 

They feel further, a spokesman 
said, that the bill, if enacted, would 
represent an invasion of state’s 
rights by the federal government. 

The bill is now ig the hands of 
the House Committee on Interstate 
Commerce, where it was referred 
after introduction. Action appears 
to be unlikely in the near future. 
. * > 


U. S. Payroll Showdown 
HOUSE subcommittee headed 
by Rep. Williams, Mississippi 

Democrat, has ordered a showdown 

with major government depart- 

ments on the size of the federal 
payroll. The group, which has been 
studying the over-staffing of gov- 

ernment offices, on last Monday di- 

rected nine departments and agen- 

cies to report by today on what 
they have done to reduce their 
staffs. 

The order went to the depart- 
ments of State, Treasury, Justice, 
| Agriculture, Interior, Commerce 
}and Post Office and to the Veter- 
|ans Administration and Federal Se- 
|curity Administration, the agencies 
| having the largest number of fed- 
eral employes. 

Hearings on the size of the 
government civilian staffs began 
March 17. The Williams group is 
a subcommittee of the House 
Post Office and Civil Service com- 
mittee. 

The House investigation into 
overstaffing of government depart- 
ments comes at a time a new drive 
has been launched in the House to 
trim the $29,000,000,000 omnibus ap- 
propriation bill by at least $1,000,- 
000,000, 

Most of this cutting, if achieved 
at all, is expected to be done by 
slashing allowances for personnel, 
Republican critics of the bill have 
stated. 


* o * 
Steel Gets a Onceover 
ARRING the unexpected, an in- 
vestigating subcommittee of 


the House Judiciary committee to- 
day (Apr. 17) will initiate two 
weeks of hearings on steel, and 
then go into the newsprint _in- 
dustry. 

This is in line with the in- 
creasing Congressional pressure 
for antitrust legislation in this 
session, with emphasis on meas- 
ures providing more penalties for 
business. 

On May 8 and 10 the full com- 
mittee plans to conduct hearings 
on a new measure to revise dras- 
tically the treble-damage provisions 
of antitrust laws. 

Meanwhile, it will push for House 
approval of HR 7827, which in- 

| creases from $5,000 to $50,000 the 
| maximum fine under each count 
of a criminal indictment under the 
Sherman act. It is expected that 
|efforts will be made to make this 
| bill more drastic during floor con- 
sideration. 





. . * 


Webster the Sage 
HE U. S. Chamber of Commerce 
has announced “a program of 
action for organized business” as 
one feature of its annual meeting 
to be held here May 1-3. 

As a theme, the USCC is bor- 
rowing a quotation from Daniel 
Webster, which is engraved upon 
the stone walls of its headquarters 
building, erected upon the site of 
Webster’s Washington home. The 
theme: 

“Perform something worthy to 
be remembered.” 

The full text of the quotation 
reads: 

“Let us develop the resources of 
our land, call forth its powers, 
build up its institutions, promote 
all its great interests, and see 
whether we also, in our day and 
generation, may not perform some- 
thing worthy to be remembered.” 

The USCC explained that the 
program was prepared to acquaint 
business and civic leaders who will 
attend with the significance of cur- 
rent events which many believe in- 
dicate a national course that de- 
parts from traditional American 
concepts of the function of gov- 
ernment, 
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4 From dealers all over the country the evidence keeps coming in. There 
sure is one particular feature of Commercial Credit time payment financing 


this * 
1eas- that’s a sure-fire sales clincher. 


s for 
com- When the prospective buyer gets the story of the creditor *life insur- 
rings ance part of Commercial Credit’s “‘protection package,’’ he gets a new 
dras- ° ° ° 

slant on the advantage of buying on the Commercial Credit Plan. 


isions 
pews | These aren’t just words . . . they are a statement of fact, based on 
0 the provable performance... as one dealer reported, ‘“‘We are very much 
count ° ° . 

r the impressed with the sound protection afforded by your plan. Two of 
that ° ° ° 

» this our customers have recently died and their heirs were pleased to learn 
— that full title to the cars were theirs without further payment. Such 


insurance is a godsend in time of need.”’ 
nerce And the dealer from whom these cars were bought, won a priceless 


m of 


cae amount of good will from them and their friends. 

For obvious reasons, you want to make as many “‘time-sales’’ as you 
can and to get the most time sales, you ought to have the best plan 
for the buyer. 

Be as skeptical as you want. But at least let your local Commercial 
Credit representative show you how the sales-power of Commercial 
Credit service can help you. 
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> A Subsidiary of 

oan Commercial Credit Company Baltimore, = Capital and Surplus Over $100,000,000 
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MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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uark Cites Low Margins... 





Jobbers’ Falling Profits Decried 


HOT SPRINGS, Ark.—Declining 
gross profits, resulting from cuts in 
margins and low- 
er sales volume, is 
the automotive 
wholesaler’s big- 
gest problem, 
members of the 
Southwest Whole- 
salers Assn. were 
told at their re- 
cent meeting 
here. 

. B. W. Ruark, 

general manager 
B. W. Ruark of the Motor and 
Equipment Wholesalers Assn., told 
the parley that the wholesaler is 
in the squeeze between high fixed 
operating costs and lower profit 
margins. 

This, he said, poses a problem 
for manufacturers also, for goods 
that do not carry fair margins of 
profit are not well sold. Also, he 
stated, since manufacturers fix | 
the wholesaler’s margins they | 
have the responsibility of keeping 
him competitive at a profit. Some 
makers are now giving greater 
recognition to this fact, he said. 

Asserting the margin the manu- | 
facturer provides is the wholesaler’s 
rate of pay for handling the goods, 
Ruark said the wholesaler is now 
getting the same or a lower rate of 
pay than he did in 1941 despite the 


200,000 Mark 
Passed by Ford’s 


Brazilian Plant 


SAO PAULO, Brazil.—(UTPS)- 
Ford Motor Co., now in its 31st} 
year of assembling cars in Brazil, | 
reportedly now has more than 300 
Ford dealers in the country. 

In May, 1919, Ford set up its first 
assembly line in the factory here. 
Since then, 200,000 cars, trucks and 
tractors have been assembled. 

In 1938 Ford began to use Bra- 
zilian raw materials in its South} 
American assembled cars. Cotton 
products, tires, batteries and some | 
lighting fixtures are now made 
here. Brazilians expect Ford to 
soon use locally made steel. | 

During the war Ford’s Sao Paulo 
plant turned out field kitchens and 
trucks for the Brazilian army. The | 
company’s first Brazilian assembled 
tractors were turned out last year. 








Crosley Offers 


Marine Engine 


CINCINNATI. — Crosley Motors, | 
Inc., has announced a new marine 
engine for use in light fishing 
boats, family run-abouts, tenders, 
light cruisers, dinghies and as aux- 
iliary power for sail boats. 

According to Powel Crosley jr., 
president, the inboard power plant | 
features high speed, high compres- 
sion, light weight and economy of | 
operation. The four-cylinder unit 
incorporates a cast-iron block, ma- | 
rine water pump, built-in oil cooler, | 
reverse gear and reduction gear, 
he added. 


Hutton Heads Rotary 
Chuck Hutton (Dodge), Mem- 
phis, was elected president of the 
Memphis Rotary club for the year| 
starting July 1. 








LOOKING FOR A JOB? 


Two insertions of a ‘'Position Wanted" 
ad in Automotive News, at a total cost 
of $7.86, produced 10 replies and an- 
other happy classified advertiser. Here 
is his letter: 

Automotive News 

Want Ad Dept. 

Gentiemen: 

This comes to tell you how much | 
appreciate your fine service, and to 
tell you how greatly satisfied | am 
with the results of having inserted an 
ad in your columns. | am sure that 
your classified advertising columns 
would grow to many, many pages if 
people really knew how wonderful 
your service is. 

1 am truly grateful for your cour 
teous and excellent service 


Very truly yours, 


(Signed) Arthur Kern, 
Bradford, Pa 


Automotive News Classified Columns are 
read by the people of your industry. See 
back pages 


for information and rates. 





fact that practically every item in! 
his cost of doing business has in- 
creased two or threefold over that | 
| of 1941. 

This, Ruark continued, did not 
present a problem during the war 
and immediate post-war years 
when volume was high at low cost. 
But the situation has changed with 
return of competition since whole- 
salers now have to spend more 
money to get business, he said. 

Ruark said the present profit 
| position of .wholesalers is not 
alarming but the lower profit 
trend, especially in view of his 
high costs of doing business, can 
become dangerous unless ade- 
quate steps are taken to prevent 
that. He recommended _ that 
wholesalers study their costs 
carefully, affect economies where 
they can without impairing their 
services, know what products or 
lines yield them fair profits and 
then put their major selling effort 
on such lines or products. 
Stressing that the area in which 








INTRODUCING A SENSATIONAL NEW HIGH- 


New BLUE 


NEW BLUE SUNOCO...A TRIUMPH OF GASOLINE CHEMISTRY 











how its NEW 
power is like 


| president, 


New High ANTI-KNOCK POWER 
—NEW Blue Sunoco flattens 
steepest hills ... makes miles 
seem shorter.Tell your customers 


under the hood. 


the wholesaler can cut his costs 
without impairment of his services 
is necessarily small, Ruark recom- 
mended aggressive selling to hold 
up volume. 

It is axiomatic that as prices fall 
one must sell more units of mer- 
chandise to do the same dollars and 
cents volume, and that requires a 


better and more determined selling 


effort, he said. 


‘Two North Carolina Groups 
‘Elect Their Officers 


The New-Car Dealers Assn. of 
Catawba County (N, C.) elected 
James E. Gaither, president; B. L. 


Hafer, vice-president, and Carroll 
Reese, secretary-treasurer, at its 
last meeting. 


An election was also held by the 
Asheville Automobile Dealers Assn. 
It chose Joseph L. Hunter, presi- 
dent; Charles C. Ricker, vice- 
and John L. Lassiter, 
secretary-treasurer. 











HIGH anti-knock 
added horsepower 


NEW HIGH ANTI-KNOCK POWER 


New High ALL "ROUND PER- 
FORMANCE-—Mile after powerful 
mile cars deliver top perform- 
ance with NEW Blue Sunoco. 
Tell ‘em to fill up with this revo- 
lutionary high-test gasoline to- 
day. They’ll feel the difference. 










































FLXIBLE OFFERS UNIT FOR TOURS—A 37-passenger bus equipped with Solex glass in 
both side and roof windows has been produced "a Ixible Co., Loudonville, O. The vehicle 
| features, 7 optional equipment, an air-operated folding door and three power ventilat«rs 
in the roof. 


tion officials and an expansion of 
activities under the continued su- 
pervision of Franklin A, Miller, 
director of marketing and mer- 
Brush jr 


Raybestos Moves Sales 


To N. J. Headquarters 


NEW YORK.—J. F. D. Rohr- 
bach, president of Raybestos-Man-/|chandising and J. W. 
hattan, Inc., has announced the/his assistant. 
transfer of its department of mar- 
keting and merchandising to the| 
corporation’s executive headquar- 
ters, 61 Willett St., Passaic, N. J. 

The move, he said, effects a closer 
|working agreement with corpora- 


Whitehead Takes Hudson 


Whitehead Motors, Inc., 330 N. 
Delaware St., is Indianapolis’ 
newest Hudson dealer. 
































New High VALUE AND ECON- 
OMY—The added power of NEW 
Blue Sunoco means more value 
per gasoline dollar because mo- 
torists can buy this amazing new 
high-test gasoline...at regular 
gas price. 
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Merchandising 


Memos to Dealers 


How well can you tootle? Bill 
Randolph, executive secretary 
of the New Mexico Auto Dealers 
Assn., asks that in an interesting 
bulletin prepared on the subject of 
advertising. 

Advertising of some dealers 
sparkles with life while that of 
others is ineffectual, the bulletin 
points out. The reason, it is said, 
can be found in who gets the 
job. Selection of the right man 
is vital, and he must have top- 
management support. 

Here are some of the rules listed: 
1. Get to the point—try to get 
business rather than be clever. 

2. Be natural, be yourself. Write 


By Bob Finlay 





an ad as though you were talking 
to the prospect directly. 

3. Advertise consistently for con- 
tinued benefit. Repetition is in- 
valuable. 

4. For quick recognition, build 
around a slogan. 

5. To enjoy customer confidence, 


avoid superlatives. 
* +. * 


Closing 

UST received a line from Bob 

Thompson, California sales psy- 
chologist, who reports that a survey 
of 1,000 Los Angeles salesmen in- 
dicates that 90 percent of them 
are conversationalists rather than 
closers, 

Thompson says there are seven 





closing techniques, and that the 
salesman who knows them car- 
ries a six-gun while the one who 
does not has a single-barrel shot- 
gun, 


Thompson lists the techniques 
this way: 

1. The special introductive tech- 
nique. 

2. The impending event’ tech- 
nique. 


3. Asking point blank for the 
order. 

4. The subordinate technique, 

5. The narrative technique. 

6. The assumptive technique. 

7. Repeated requests for the or- 
der on the theory that the sale 
doesn’t start until the prospect has 
said “no” several times. 

In connection with the clos- 
ings, there are many types of 
buyers, too. 

Thompson refers to the suspicious 
buyer, the chiseler, the bearcat 
who “raves, rants and swears,” the 
complainer, the moody buyer, the 


stubborn buyer—called a cross be- 
tween “a jackass, barbed-wire 


a — 


FIELDS CHEVROLET CO. DELIVERS NEWS 


can’t make up his mind and the 
egotistical buyer. 
* * . 


Prospecting 

OHNNY DELL MOTORS, INC., 

Lincoln-Mercury dealership in 
Cincinnati, has adapted two new 
sales approach methods which are 
reported to be working well. 

Last January, Danny Dell and 
several of his college associates 
were given the opportun‘ty to sell 
cars on a part-time basis, being 
organized into a special sales divi- 


fence and bobcat”—the buyer who} sion known as “junior sales.” Their 


TEST GASOLINE. .AT REGULAR GAS PRICE 





World's most Modern High-test Gasoline 
for the World's most Modern Engines! 


°o ; mene 


eer: Set 


Designed for the New 
High Compression Engines 


NEW BLUE SUNOCO is 
packed with New Power 
for Every Car! 


MAKE 
SORE 


your customers keep on 
getting top performance 
from the cars you sell... 
recommend sensational 
New BLUE SUNOCO! 








...SELLS AT REGULAR GAS PRICE! 
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FLEET—This Chevrolet dealer in Portland, Ore., 
has delivered 18 new cars to the Portland Journal. 


main task was to find new pros- 
pects for automobiles. 


According to Dell, “After 10 
weeks of experience these little 
pros advanced so rapidly that 
they are now closing their own 
deals. At this writing they have 
sold a total of 39 automobiles.” 


With the success of this group. 
the firm decided to explore the 
idea of developing business prcs- 
pects by still another method, It 
ran an advertisement in the Sun- 
day Enquirer and in subsequent 
issues requesting telephone solic- 
itors under the heading of “shut- 
ins.” Thirty-five have responded to 
|date and have shown enthusiasm 
for the work. Each “junior sales- 
}man” in the first group has been 
jassigned a certain number of so- 
licitors and they are scheduled to 
make approximately 500 calls per 
week. 

One of the better solicitors, 
after calling 120 persons, turned 
over seven live prospects to the 
junior salesman. ’ 

“Through these additional new 
contacts,” it was said, “we expect 
to turn up a lot of potential buyers, 
leaving our regular sales staff free 
to concentrate on hot prospects 
| instead of spending their time on 


| blind solicitation.” 
* * > 





| Angling 
LODGETT BROS., Elmira, N 
| Y., made a nice tiein with the 
opening of the trout season in the 
Elmira area by directing a news- 
paper ad at anglers. 

Said copy: “Fishermen! After 
you get that trout, stop and see 
the 1951 Frazer.” 

* 


On the Hoof 


» M. PAULK, of Paulk Motor 
4eCo., has been hoofing it all 
week, but he’s happy about it. 
| The Winter Haven, Fla., Lin- 
|coln-Mercury dealer lost a bet to 
his sales staff, and as a result, is 
deprived of his auto for a week. 

When a new shipment of cars 
came in, he told his salesmen to 
see if they couldn’t sell them 
all by the end of the week, de- 
claring that if they did he would 
rely entirely on his feet for “a 
whole week.” 

The last car was sold just be- 
fore midnight Saturday and, as 


| promised, he’s been walking since. 
| * * * 


Springs 

ELT NICKERSON GARAGE, 

Jamestown, N. Y., made a bid 
for spring service business with an 
|impelling newspaper ad _ which 
| stressed the rapidity and complete- 
|ness of the garage’s spring service. 
| The ad pointed out that springs 
for all makes of cars are carried 
in stock and that average installa- 
tion time is only one hour. A com- 
plete stock of spring accessories 
and U-bolts also is carried, the ad 
| pointed out. 
A separate box in the ad asked: 


+ * 


“Does your car hit bottom 
often?” 
Copy continued: “Weak rear 





springs or springs with a broken 
jleaf or two cause the frame to 
| strike the axle on small bumps, Our 
| high-grade spring service will cor- 
rect this permanently. Consult us.” 


Gottscho Moves to Jersey 


NEW YORK.—Adolph Gottscho, 
|Inc., manufacturer of automatic 
| code-dating and marking machines, 
jreports it has moved to Hillside, 
N. J., where sales, engineering and 
manufacturing departments will be 
consolidated in the same building. 
Formerly, Gottscho maintained 
sales offices at 1 Hudson St. and a 
factory at 190 Duane St., both in 
New York. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America's No. 1 Industry an esti 


| mated more than 100,000 readers weekly! 

















Springfield ‘Gas’ War 
Closes 20 Stations 


SPRINGFIELD, Mass.—As a 
result of the gasoline war that 
has been raging in this area for 
several months, some 20 service 
stations closed their doors early 
this month. Three stations are 
located in West Springfield and 
17 here. 

To prevent future price wars 
the Retail Gasoline Dealers’ 
Assn. has introduced a bill be- 
fore the legislature which would 
use the cost-survey method to 
establish gasoline prices and 
would stop retail dealers from 
selling their product at below- 
cost prices. 





Wilson Bodies Produces 


Canadian School Buses 
LONG BRANCH, Ont.—Wilson 
Bodies announced here that it has 
started production of school bus 
bodies of 98 percent Canadian con- 
tent. One body a day will be turned 
out in sizes ranging from 16 to 
66 passengers. 
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Senate-House Economic Committee Advocates: 





~ Cut Taxes to Spur Investment 


WASHINGTON.—Based on hear- 
ings held last fall, a Senate-House|in “venture” enterprises. 
economic subcommittee has con-| Savings, on the other hand, have 
cluded that lower federal taxes | increased among people in the mid- 
offer one way to stimulate busi-| dle-income brackets, it observed, 
ness and investment. It recom-|>Ut for the most part these are| (iohasis be give 

3 individuals who do not care to put | . 

mended to Congress: |taxes on small business. 


itheir relatively small savings in 
1. The federal government should | common stock or equity capital in- “The present tax system,” it 
commented, “was largely devised 


act promptly to aid in making it| vestments. 
easier for small business to obtain; In addition, it noted that an | to meet the special fiscal needs 
capital loans and equity capital. | imereasingly large volume of | of depression and wartime. Our 
2. An early and systematic re- | Money is — in as premiums | objective now should be for a 
view of the country’s tax system, a a, i ia “een tax system geared to increased 
designed to increase production ith ohibit restrict th production, to development and 
and encourage growth of pri- | © oo - a pd = © | stabilization of little and local 
vately-owned enterprise. investments OF insurance com~- | business and the encouragement 
: 7 panies in common stock, and the f ity fi Rist 
The subcommittee, a unit of the| sybeommittee found also that the | © ©@@*Y Mmancing. 
Joint Committee on the Economic! jargest companies seldom made It recommended these provisions: 
Report, was headed by Sen, Jcseph| direct loans to small business 1. That the special tax advan- 
O'Mahoney, Wyoming Democrat. firms. tages of small corporations be 
Its report stressed that a basic! Hence, the problem which the/| Clarified and changed to increase 
change has been occurring in pri- | subcommittee examined dealt with| benefits to the very small firms 
vate investment. Heavy taxes, it| ways to obta'n more equity money | 2nd extend benefits to intermediate- 
pointed out, have reduced the | for new and smaller enterprises | Size corporations. 
money which wealthy individuals | and ways to persuade small inves- 2. That more flexibility be al- 


made available to investment in | tors to put some money into com-!| lowed in the rate at which busi- 


ing on the safety of bonds. 
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REFINISHING BUSINESS 


WITH THIS SALES PLAN ...AND BRAKE SHOE EQUIPMENT 


BRAKE SHOE BUILDS 198 DIFFERENT MODEL SPRAY 


new business or otherwise to risk| mon stocks instead of concentrat- 


In discussing the need for re- 
viewing the tax system, the ma- 


jority report proposed that special a 
n to the effect of liquidation problems 





Want to outstrip competition in job 
volume and job profit? Want more 
slack to play with in your profit mar- 
gin? Want everybody to know that 
you do the best body work in town? 


The Brake Shoe Turnover Plan is 
no hocus-pocus . . . it’s a solid com- 
mon sense plan with plenty of sales 
pull that will accomplish the above 
objectives in six short months. This 
is how it’s done: 

You get a brand new service for your 
town. .an exclusive refinishing proc- 
ess that produces the same showroom 
finish originally applied by the car 


anes tg —_— 


| Brake Shoe 


manufacturer on the assembly line. 
You install factory methods . . . 
converting your shop to a production 
line operation with lower job costs 
. higher job profits than your 
present methods. 
You create consumer demand witha 
proven program that brings in busi- 


BOOTHS TO MEET YOUR SHOP REQUIREMENTS 


iia) 
BRAKE SHOE 
AUTO BAKE 
DRIES CAR 
ENAMELS IN 
30 MINUTES 


ness On a quantity basis . . . double 
your present volume. \! 
If you want to be the leader . . . the 


top body and paint operator in your 
it will pay you to talk busi- 
ness ... double your business with us, 
now. Write for illustrated Sales Plan to: 


area... 


NO 


OTHER SPRAY GUN 


PRODUCES AS SMOOTH A 
FINISH AS MICRO-SPRAY 








nesses may write off, or depreciat , 
physical assets. 

3. A complete study of the effe: 
of the Internal Revenue code (Se 
tion 102) on the “unreasonable 
accumulation of corporate profit 

4. More liberal arrangements fc 
carrying forward net losses. 

5. That venture capital corpor- 
ations be treated as investment 
companies for tax purposes. 

6. That steps be taken to lesser 
of family- 
owned businesses in the event of 
the death of the principal family 
stockholder. As an example, it sug- 
gested exemption from estate taxes 
of the proceeds of insurance poli- 
cies taken out to pay such taxes. 


Employes to Quiz 
Timken Chiefs 
At Open Forum 


CANTON, O. — Timken Roller 
Bearing employes will have an op- 
portunity to question the board of 
directors on problems affecting the 
company at an open forum meeting 
here Apr. 19. 

Two meetings, one in the morn- 
ing and the other in the evening, 
will make it possible for employes 
on all shifts to take part in the 
forum. 

These meetings are not meant to 
take the place of collective bar- 
gaining and in the past have helped 
make up the close personal rela- 
tionship that is often lacking in a 
large organization, the company 
said. 

The forum is intended to give 
employes a clear picture of com- 
pany policies, Timken said, and at 
the same time give officers more 
understanding of what gripes the 
workers may have. 

It is to follow the company’s 
annual meeting on Apr. 18. 









Missouri Snubs 
Governor Again 


On Gas Tax Hike 


JEFFERSON CITY, Mo. — Gov. 
Forrest Smith was nursing his first 
electoral rebuke last week, after 
| Missourians had decisively defeated 
a move to hike the state’s gasoline 
tax. 

The governor and several other 
officials had spent weeks stumping 
the state for the measure. He con- 
ceded its defeat, however, on the 
basis of early returns. 

Such returns made it plain that 
motorists were in no mood to take 
on a bigger tax load. Incomplete 
results showed 463,092 against and 
only 149,292 for the measure. 

A constitutional measure to hike 
gas taxes from 2 to 3% cents a gal- 
lon was placed in the hands of Mis- 
souri back in November, 1948. They 
voted that down too. 

The latest proposal would have 
brought the levy up to four cents 
a gallon. 


But Not Amusin’ 
Same Names, Same Cars, 


Some Mixup 


DUNKIRK, N. Y.—Two Smiths 
with the same taste in makes and 
colors of automobiles caused no 
end of confusion here. And Robert 
E. Smith, 77 Lincoln Ave., got his 
car back—after worrying for sev- 
eral hours about losing it—with a 
grease job and oil change for free. 

Smith parked his 1950 auto be- 
hind his appliance store, leaving 
the key in the ignition switch. He 
walked around to the front of his 
store and out the back door to find 
his car gone. 

He informed police a valuable 
television set was in the auto’s 
trunk. 

Hours after receiving the report, 
police got a call from the Schwert 
Garage that the missing car was 
being serviced there. 

Harmon L. Schwert, the propri- 
etor, said two cars of the same 
make and color had been sold to 
two Smiths. One of them called for 
the servicing, he added. The gar- 
age attendants had picked up the 
wrong car. 

Thus, Smith got his car back, 
plus a free service job. 


Friday in Odeboldt 
Friday Motor Co. (Chrysler-Plym- 
outh), owned by Marvin Friday, 
has opened at Odeboldt, Ia. 
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DEPTH OF 
PENETRATION 
finds solid buying power 


to give 
of com- 
l, and at 
‘rs more 
‘ipes the 
There is one best way to drive home a sales message 
to the readers of THE CHRISTIAN SCIENCE MONITOR. 
That is, to tell them your story in the columns of 
their favorite daily newspaper. 

Retailers tell us they know through experience 
that MONITOR readers make a regular practice of ask- 
ing for MONITOR-advertised merchandise by brand 
name. Also, these men and women enjoy better than 
average “spendable income” — spendable for worth- 
while products and services. This is a highly respon- 
ar sive, solid market with a buying power well worth 

to take Z = 4 oi cultivating, as a total of 26,347 advertisers (2,747 
rane : were = national and 23,600 retail) proved in 1949. 

"to hike Your business will profit from the stimulus of a 
oy program of advertising in the MONITOR. Without obligation on 
- your part, we will gladly draw up a detailed proposal of MONITOR 
advertising custom-made to the requirements of your product or 
service. — THE CHRISTIAN SCIENCE MONITOR, One, Norway Street, 
sin’ Boston 15, Massachusetts. 
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Cars, SPEAKING OF DEPTH OF PENETRATION, HERE IS WHAT ONE ADVERTISER 

Senitins SAYS: “We are pleased to tell you that we are very well satisfied with the results 
kes and of our advertising in The Christian Science Monitor. We use a wide assortment of 
ised no weekly and monthly publications and the Monitor has proved to be the best medium 


| Robert - P 
got his News, Advertising, Readership and has produced more orders at a lower cost per order than any other publication.” 
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Schwert CHICAGO: 333 N. Michigan Avenue 
DETROIT: 3-101 General Motors Building 


ar was 
KANSAS CITY: 1002 Walnut Street 
propri- SAN FRANCISCO: 625 Market Srreet 
LOS ANGELES: 650 S. Grand Avenue 





e same 
sold to SEATTLE: 824 Skinner Building 
led for An Internationoel FBP R EEG ML aaa al DL ag PARIS: 56 Faubourg Saint Honore 
he gar- LONDON, W.C. 2: Connaught House, 163/4 Strand 
up the GENEVA: 28 Rue du Cendrier 
r back, Listen every Tuesday night to 
“THE CHRISTIAN SCIENCE MONITOR VIEWS THE NEWS” 
: with Erwin D. Canham, Editor, over the ABC network 
r-Plym- 


Friday, 





BUT HE'S NOT A STEADY BUYER—Chevrolet Dealer J. P. Dart, of Greenville, 
proud of this picture, which shows the first car he sold and the man who bought it. Edward 
Nelson, 76, a retired grocer, was Dart's first customer when he opened his dealership in 
May, 1936. In the photo, Nelson is posed beside the same car, which has been driven 


60,000 miles and stil: is in excellent condition. 


ATA Extends Deadline 


For Safety Contest 


WASHINGTON. — Deadline for 
entries in the 5th annual indus- 
trial safety contest sponsored by 
the safety department of the Amer- 
ican Trucking Assns., has been ex- 
tended to June 1, according to G, D. 
Sontheimer, ATA safety director. 

“This extension makes possible 
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Pa., is | 


|additional entries from operators | 
| who have indicated a desire to com- 
pete but who have not filed the 
required entry blank,” Sontheimer 
said. The contest is designed to give 
recognition to effective industrial 
safety programs among all types 
of motor carrier operators, he said. 


AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 





AUTOMOTIVE 


Automotive News is the only publication cover- 


ing the truck 


industry from the standpoint of 


the dealer. Automotive News treats truck news 
from thé angle of the man who sells trucks, 
rather than from the viewpoint of the truck 


operator or fleet owner. 


Every fourth week, a special section in Automo- 
five News is devoted exclusively to truck news. 


Accessory and truck equipment manufacturers 


know that the 


get it ona truck... 


time to sell their products .. . to 


is at the time the dealer's 


truck salesman fills out the order. They know 
they must sell the dealer before they sell the 


Improving Papa’s Driving 
Students Influence Elders to Obey Rules, 
Chevrolet Survey Finds 


DETROIT.—High school driver- 
training courses, originally aimed 
solely at teen-agers, have improved 
adult driving habits and conse- 
quently the traffic safety of entire 
communities. 

This impact, especially in 
smaller cities, was brought out in 
a survey by Chevrolet, which has 
cooperated with the American 
Automobile Assn. by making 2,500 
training cars available to schools 
through dealers. 

Lawrence C. Catha of Amite 
(La.) high school puts it this way: 

“Take, as an example, the matter 
of proper hand signals. Before our 
course was organized, we were a 
town of non-signalers. Since our 
students were taught to signal, the 
practice has become customary 
with nearly all drivers.” 

Latest available figures show that 
10 percent of all traffic accidents, or 
884,500, are caused by failure to 
signal or improper signals. 

A similar thought is echoed by 


C. H. Samuels, an instructor of 
Safford, Ariz., and Margaret Arn- 
old, of Fern Creek, Ky. Their com- 
| munities show an increased aware- 
ness of traffic hazards and correct 
driving procedure through the in- 
fluence of students. 

“High school training has sold 
safer driving to adults,” com- 
| ments Daniel H. Ruoff, of Ada, 
Minn. “Parents hear their chil- 
dren discussing the course. They 


| come to me and ask questions, A 


lot of them want instruction, 
even though they’ve been driving 
a car for years.” 

Aberdeen, Miss., is another com- 
munity where school training has 
been felt outside the classroom. 
Drivers here have grown more con- 
siderate of other drivers, reports 
George Mayfield. 

Safety meetings sponsored by 





students for adults are one of the 
results of courses at Florence, 
Ariz. In Del Norte, Calif., and Salt 
Lake City state examiners comment 





Se 


TRUCK DEALERS 


truck operator or fleet owner. They know that 
the big market is not in fleet owners, but in 
independent truck owners. Farmers and small 
businessmen make up the majority of truck 
owners. (After all, 89% of truck owners oper- 
ate only one vehicle. Collectively, these single 
vehicle owners operate two-thirds of all trucks. 


Only 11% of all trucks are in 
or more). 


fleets of two 


Direct sales message to the right market. By 
using the Special Truck Section of Automotive 
News you can be assured your advertising 
reaches truck dealers. Readers of Automotive 
News sell 85%, of all trucks marketed annually! 


TO SELL TRUCKS, BODIES, TRUCK EQUIPMENT OR ACCESSORIES, USE The Newspaper of the Industry 
SELL THE DEALERS FIRST 


|on the ease with which students 
| pass their driving tests. 

| “A teen-ager who had survived 
an auto crash used to be sort of a 
hero to his fellows,” says M. F. 
Hughes, of Union high school, 
Campbell, Calif. “This is not true 
anymore. Our students consider the 
youngster on the dumb side.” 

Regarding an actual reduction 
in accidents through high school 
training, the instructors are not 
so certain. Lack of statistics, 
however, is cited as the reason, 
rather than negative facts, In 
cities where instructors have kept 
tab on graduates, the Chevrolet 
survey shows results all to the 
good. 

Wendell B. Hudson, of Chatta- 
nooga, Tenn., reports no accidents 
by students since 1937. Sidney J. 
Skinner, of Duluth, Minn. high 
schools, tells of no accidents or 
traffic tickets among 351 students. 
No crashes among 300 student 
drivers, says William C. Terrell, 
of Bel Air, Md. 

“Our students are able to sense 
‘tight’ traffic situations before they 
arise,” says E. G. Dobbins of Cent- 
reville, Ala. 

No accidents among 350 students 
trained over three years, according 
to Albert Bass of Woodrow Wilson 
high, Camden, N. J. In the same 
period Daniel Webster students of 
Tulsa have had only one accident 
and the driver was absolved from 
blame. 

Errol B. Stevenson, of Brock- 
ton, Mass., reports a 10th anni- 
versary of his driving class. None 
had had an accident, Victor J. 
Mueller, of Norview high, Nor- 
folk, Va., says students have had 

| @ Clean accident slate since the 
| course was started in 1947. 

| “The privilege of driving an auto- 
mobile formerly was based on age 
| alone,” says Wade Sawaia, of Ajo, 
Ariz. 

“Such hit-or-miss methods show 
j|to a disadvantage whenever we 
compare the trained and non- 
trained student.” 


Vehicles Likely 
To Top 3 Million 


In Texas in °50 


AUSTIN, Tex.—One of every two 
automobile owners in Texas changed 
|cars during 1949, according to the 
state highway department. 
| More than a million transfers of 
| vehicles from one owner to another 
|were recorded during the 1949 
registration period, the motor vehi- 
|cle division of the department said. 

Although all registrations for the 
year had not been received, the 
department estimated that 1949 

registry would total about 2,797,000. 
| Passenger cars alone will account 
|for more than 2,000,000, it was said. 
| It was predicted that Texas vehicle 
{ownership would soar over 3,000,000 
lin 1950. 


| 
| 


| Balloon Barrage 
Kytoons Carry Ads Over 


Anchor Point 


CAMBRIDGE, Mass, Newest 
addition to the “Strange Looking 
Objects in the Sky” department is 
|the Kytoon. It’s a hybrid kite- 
| balloon used for .advertising and 
| Promotion purposes. 

Invented by an ex-flyer and kite 
|expert named Domina Jalbert, the 
|Kytoon, which looks like a baby 
| blimp, is an 8-by-3%-foot “aircraft” 
|}manufactured by Dewey & Almy 
|Chemical Co. of Cambridge. 

Kytoons, which are inflated with 
helium, come in a kit with two 
white nylon panels and an 8-foot 
hanging banner designed to carry 
advertising messages. 

They fly almost directly over the 
anchor point at any altitude up to 
2,000 feet, according to Dewey & 
Almy. 

Boston Pontiac Dealer Robert R. 
Longpre recently flew one in front 
lof his firm’s showroom and said 
|it attracted much attention from 
the public. 





Deeley Opens New Building 

Fred Deeley, Ltd. (Austin), has 
jopened an addition to its building 
in the 900 block on W. Broadway, 
Vancouver, B. C., which will pro- 
vide it with an additional 17,000 
square feet of floor space. 
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sell them on. 


--- Sell them on 


Seat covers by Miltco Products Corp., Brooklyn, N. Y.— Fabrics by Denemark & Morris, N. Y. C., N. Y. 


... youll sell them every time with seat covers 


woven of 


When a woman influences your auto seat cover sales—re- 
member she’s learned her lesson about “slip-covers” in 
the school of hard knocks—her home. Your answer is to 
sell her seat covers made of woven Velon fabric—the same 
fabric that home and transportation seating designers use 
for original upholstery....the fabric that’s proved itself 


in style and wear. 


Velon offers your customer the ideal solution—it’s a fabric 
designed for permanent seat covers that combines rugged 


resistance to wear, with the beauty of rich color, pattern 


irestone 


o 


and texture. In spite of its light, bright “impractical” 
appearance, Velon resists stains and weather damage— 
wipes clean with a damp cloth. You can offer Velon in a 
wide choice of patterns and colors bound to delight your 


most finicky customer. 


And you can get Velon in ready-made seat covers or by 
the roll for custom jobs. Now—before the season grows one 
day older—get in touch with your regular supplier and 
stock up on seat covers woven of Firestone Velon. Or write 
to Firestone Plastics Company, Yarn Division, Pottstown, 


Pa., for a list of resources and information. 


nS 


*TRADEMARK 








FINAL STEP IN POSTWAR EXPANSION—This new building marks the third move in the 
$270,000 program of Summerfield Chevrolet Co., Flint, according to Arthur E. Summerfield 
ir., assistant general manager. The overall program, which was started after V-J day, covers 
sales, parts and service. The dealership's letterhead carries this statement: ‘This company 
will appreciate suggestions from patrons concerning its service.’ 


Borkin Takes Mercury H. C. Post, has obtained a Pontiac 


Edward L. Borkin has been| franchise. 
named a Mercury dealer for upper 


Manhattan, N, ¥.. 4 
Charles Hempel Motors (Pontiac- 
Sugarland Takes Pontiac | gmc), Orange, Tex., is having a 
Sugarland Motors, Moore Haven, | $50,000 building constructed at 105 
Fla., owned by Glen Etherton and|Green Ave. 


* x * 


Charles Hempel Builds 


ONE OF 
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Dealer 


Mossy Motors, Inc. (Oldsmobile), 
411 N. Rampart St., New Orleans, 
has opened a used-car lot across 
the street from its new-car estab- 
lishment. Wiley L. Mossy is presi- 
dent. 





* * * 


Arabi Takes Hudson 


Arabi Super Service, 6730 St. 
Claude Ave., New Orleans, has 
been appointed a Hudson dealer. 


Edward P. Benezech jr. is the | 


senior partner. 
* + + 
Winona Ups Capistrant 
Gene Capistrant has been named 
fleet manager for Winona Motor 
Co. (Chevrolet-Buick), Winona, 
Minn., according to Roy Evett, gen- 


eral manager. 
+ * > 


Keith Opens Lot 
Keith Motor Co. (DeSoto-Plym- 
outh), Amarillo, Tex., has opened 
a used-car lot. 
* * + 
Mitchell to Enyeart 


Jerry Enyeart has bought Econo- 
my Chevrolet Corp., Michigan City, 


V42 (luallty Chucky 





\lotte and his 11th year as a Pon- 
tiac dealer. Other officers of the 
firm are Mrs. Frank Woods, vice- 
president, and Miss J. C. Benton, 


secretary-treasurer. 
* * * 


Doings 


Ind., from A. W. Mitchell, and will ‘ 
operate it as Enyeart Chevrolet, Daniels to Fleming 
Inc. Mitchell will retain ownership| wy, O. Daniels has sold his inter- 
of his Chevrolet firm at LaPorte,|est in Melrose (N. M.) Truck and 
Ind. Implement Co. to Raymond L. 
Tae et Fleming. 
Northern Reo Ups Daline ar me 
Northern Reo Co., St. Paul, has Clarksville Outlet Sold 
named Kan Daline sales manager| Leslie Bryant, Lawrence Clark 
for Minnesota, the Dakotas and|and Lawrence Bradley, all of 
part cf Wisconsin. Clarksville, Ark., who recently pur- 
TARY. chased Russellville Motor Co. from 
Winkle Fetes Expansion | Lee-Braden Motor Co., has sold the 
Completion of a $90,000 expansion, |>uSiness to A. H. Talkington, of 
remodeling and improvement pro- | Russellville. 
gram by the Winkle Motor Co. 
(Pontiac), Dallas, was marked by 
an open-house celebration. 
* 





* * * 


Garson Motor Sales 
A business name has been filed 
ne in the Erie county clerk’s office for 
Webster Adds Showroom | Garson Motor Sales, 837 Bailey 
DeWitt Webster (Pontiac), East | Ave., Buffalo, N. Y., by Bennett G. 
Milton, Fla., has added a new show- | and Meyer Garson. 


room to his facilities. . 
eS Toledo Steel Picks Markey 

Woods Celebrates Gerald Markey has been appoint- 

Frank Woods, president of Frank|ed district representative for To- 


Woods, Inc. (Pontiac), Charlotte,|!edo Steel Products Co. in New 
N. C., is celebrating his 16th year|Jersey and southern New York. He 


in the automobile business in Char- | Succeeds ice Levin, resigned. 


s 





Kline Appoints Dalsen 


N. L. Dalsen has been named 
vice-president and general sales 
manager of Jay Kline Chevrolet 
Co., South St. Paul, Minn. 

* * * 


Ashcraft Heads Thomas Sales 


G. C. Thomas, president and gen- 
eral manager of Thomas Cadillac- 
Olds, Inc., Charlotte, N. C., an- 
nounces the appointment of Hugh 
G. Ashcraft jr. as sales manager of 
the firm, 


| Off . Caitiboan 


5 Willys Distributors 


Win Free Cruises 


Five Willys-Overland distribu- 
tors have been awarded all-expense 
Caribbean cruises as top prizes in 
the company’s recent national sales 
leadership contest, it was an- 
nounced by Lyman W. Slack, vice- 
president of distribution. 
| The awards, made at the com- 
| pany’s national sales convention in 
Toledo, went to top distributors in 
each of the four geographical divi- 
sions of the U. S. There was a tie 
in One division. More than 2,000 
dealers, distributors and press rep- 
resentatives attended the meeting. 

First place winners and their di- 
visions were: W. H. Becker, Indian- 
apolis, and R. B. Nicholas, Mar- 
shall, Mo., mid-central (tie); A. 
Ray Barker, Albuquerque, N. M., 
western; Melvin Muntzing, Clarks- 
burg, W. Va., southern, and Jack 
Lehman, Philadelphia, eastern. 


+ * * 


Hargis Buys Service Site 


Hargis Motor Co. (Ford), Hous- 
ton, has bought a 50 by 100-foot site 
at Louisiana and Pease. Frank E. 
Hargis, president, said the site will 
be used by the firm’s service de- 
partment. No building is planned 








at present. 


Hudson Signs Palmer 
Earl Palmer, member of the Buf- 





NO FINER GLASS THAN 
LIBBEY-OWENS-FORD 








Your vision through safety glass is drastically reduced wherever the 
sheet of plastic has separated from the glass. That’s why L-O-F 
Safety Plate Glass is torture-tested to make sure the lamination is 
perfect. In our Check No. 107, samples taken from the line at 
regular intervals are boiled first, then inspected for the slightest 
separation. 

This is only one of our 142 Quality Checks and Controls. All of 
them are equally important to your car owner customers—because 
they assure: 


3. Better strength for safety 


1. Better heat stability : 
4. Better adhesion, glass to plastic 


2. Better light stability 


That’s why L-O-F Hi-Test is the best Safety Plate Glass you 
can get—anywhere. Libbey-Owens:Ford Glass Co., 245 Nicholas 


Building, Toledo 3, Ohio. 


HI-TEST SAFETY 





falo Automotive Trade Assn., has 
taken on a Hudson franchise in 
that city. 


* * * 


Tom’s Auto Honored 


| Tom Bywater and Philip Auel, 
owners of Tom’s Auto Service 
(Studebaker), 3110 Harrison Ave., 
Westwood; Cincinnati, have received 
Studebaker Corp.’s bronze plaque 
{of merit from W. Vander Meulen, 
| regional manager, and J. B. More- 
head, district manager. 
* - * 


Weatherby Increases Stock 
Weatherby Motor Co., Brown- 


| wood, Tex., has increased its cap- 
| ital stock to $100,000. 


* * + 


Everett Leads Red Cross 


| Horace Everett, president of Do- 
| minion Motors, Ltd. (Ford), Winni- 
|peg, as well as head of Truck & 
| Tractor Equipment Co. (Western), 
| Ltd., is leading the Red Cross drive 
|in Manitoba. 

| * 


| 


* * 


| Capitol Motors Opened 


Capitol Motors (Packard) St. 
|Paul, has been opened at 75 N. 


| (Continued on Page 27, Col. 1) 
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group of skaters. The other 20 cars 































Pon- 
’ the were delivered in Minneapolis. 
vice- Bi Os oe 
aan, Bay Opens Lot 
(Continued from Page 26) cg ag a oe ig Ba 
' |open used-car lot a n 
Snelling Ave. by R. H. Mohrbacker, | painting of the Indian Chief Pon- and Dunlap streets. 
——. president, and his associates, Al-|tiac, will be presented to Richard a 
an bert Hafner, vice-president, and|B. Ayares, president, and Ralph B. ° . 
iL Howard A. Barron, secretary-treas- | Smith, general manager. Tyjeski Incorporates 
urer. * * * ones Motor = of ee 
es «@ . . a came a corporation when Presi- 
‘. Francis’ Open-Air Displ 
Brown—LeSueur, Minn. | Francis shen Car Co Peet) Goes ard lew Tate the Hudson 
lark T. W. Brown has purchased the| Portland, Ore., has opened an dealership. 5 
of Chevrolet-Oldsmobile dealership at| open-air. showroom in Milwaukie se 
ae LeSueur, Minn. facing on the Portland-Oregon City ‘ s 
the oe | superhighway. " nyder to Stanley 
| . + $50,000 REMODELING PROGRAM FINISHED—B: Motors, Inc. (Studebaker), Richi d, e ° 
, of Schramske Joins Dad a . Ind., has completed its new sales and service building. The poe the Sivan aa eet Cheeen . te a c 
Donald Schramske has joined his Don Allen s—Buffalo is tinted blue to eliminate glare, and the entire front is illuminated by indirect lighting. . ole Siness to 
father, Frank, in operation of Riv- Recent additions to the sales staff = service -_— is built of brick and concrete. Salesroom and office interiors feature M. P. Stanley. 
erside. Garage (Pontiac), Cannon of Don Allen’s City Chevrolet, Buf- notty pine paneling - aii Re th D = i M ‘ 
Falls, Minn. falo, includes Ed Bergman and|,; utnan-Vowe otors 
filed oe , ital stock: $175,000. Incorporators | Stephens Finds Ice Skaters 
a 3 Grove Barnum. were: Huber Beodeher, W. C. Bee- P : kat é oe Motor Co., 1413 Ave. J., 
liley Silver Fete npr deker and L. T. Verner. Are Hot Buick Prospects oy E x a as been purchased 
t G. Jones Appointed , « «© Seven members of the Shipstead a # “its a a = ‘aes - 
Berg Observes 25th Appointment of Homer Jones as| C Bids L and Johnson Ice Follies skating | powell Siehers (D odge Plymouth). 
: In Menomonie general manager has been an- efferson Garage Bids Low | how visited Flint to take delivery . + 2 ; 
ey Art Berg recently celebrated his|nounced by Fred Jones Motors, 711| On Berne Town Truck of 1950 Buicks. W. R, Stephens 
int- 25th anniversary as a Chevrolet | Broadway, Little Rock, Ark. Jefferson Garage (Chevrolet),| Buick Co., Minneapolis, sold 27 Mather Gets Studebaker 
To- dealer in Menomonie, Wis., but he ' Berne, Ind., was the successful bid- |cars to members of the show. Mather Motors, Inc., Windsor, 
— has been serving the surrounding Tyler Motors Chartered der to supply a town truck for the} Averaging nearly 30 cars per|Conn., has been appointed a Stude- 
. automobile public longer than that.| ‘Tyler Motors, Inc., Lubbock, Tex.,| street and water development of |year, this is the eighth year the|baker dealer. The company plans 
; a oSec aa ae oon wWesa was granted a 50-year charter. Cap- ' Berne. dealership has sold cars to the! to expand its facilities this summer. 
War, then opened a garage here so apeacrcaasate 
ned in 1919. 4 f 
ales Berg gained a Chevrolet fran- ) ) 
olet chise in 1925 and nine years later 4 : 
added the Oldsmobile line to his } ne i j : 
stock, : WER 
les One of his 25 employes, Joe Mat- dba 
ter, shop foreman, has been with a re £7) itt 
en- him since 1925. Sales Manager errr re 
lac- Lloyd Kaunzer has 21 years service 
an- with the company. oe 
igh * * 
= Western Incorporated 
Incorporators of Western Chev- 
rolet Co., Mitchell, S, D., are John 
1 J., Robert L., William P., Ethel M. | 
and Mary Verschoor. The company 
is authorized with $500,000 capital | 
stock. 
bu- - + * 
nse Now Range Motors, Inc. 
in Range Motor Service Co., Hib- 
les bing, Minn., has changed its busi- 
an- ness title to Range Motors, Inc., 
ce- according to L. T. Spanner, presi- 
dent. 
m- * as * | 
= Thomson, Larson Buy | 
ta Tatarek & Anderson (Ford), | 
tie Wells, Minn., has been sold to John 
00 N. Thomson and E, C. Larson, and 
.p- the firm will be known as Thom- 
1g son’s Motor Service. 
di- * * * 
n- VanOverbeke Buys Land ® 
ar Maurixe VanOverbeke, Pontiac i 
A. dealer in Minneota, Minn., has 
M., bought property at Jefferson and 
is Second Sts. as a location for a 
ck new garage to be built later this 
. your 
+ * 7 
McDonald-Page Co. 
is- McDonald-Page Motor Co., 
ite Southern Pines, N. C., has been 
E. organized with capital stock of C ij u 0 mn ve r q 
ill $100,000 to deal in motor vehicles 
le- and automotive equipment. Prin- | 
ed cipals are C. N. and Catherine D. i 
Page, Archie R. and Mildred E.| f}’ ' 6 
f- Hancock Deeds Property | 
AS Property owned by Wancock | 
in Buick Co, at 2015 Gervais St., 1211) o 
Harden St. and at the corner of 
Laurens and Gervais Sts., Colum- 
bia, S. C., has been deeded to Ma- 
sl, rion T. and Harriet N. Burnside. 
> * . + 
# Soto oe . In full-color advertisements in these leading magazines, people with the taste to 
le Ave. Motor Co., Memphis, has been ; “ 7 . : P : reales 
n, appointed saa Crestenr tie- appreciate and the money to buy the fine and the genuine are being cultivated as 
a tributor. ; ‘ ‘ 
oa customers for the cars you upholster in Genuine Leather. With smart and colorful 
Capitol Ups Lostritto ‘ ; : ile aa iad 
5. th, Cataatin bas. Odin tliat! leather more widely used than ever before in the decoration and furnishing of their 
i- od truck sales m f Capitol | 3 , ; . : / 
>- Sedan, Ses, Maine, aoa homes, they are ready to respond to your imaginative use of Genuine Leather in the 
nounces Louis Morgenstern, presi- 2 - : 
dent. upholstery of their cars and reward your genius by their acceptance and patronage. 
~ > * 
)- Weil & Scott Ups Reed 
i- W. Jay Reed has been named e ’ 
‘ manager of the truck department THE UPHOLSTERY LEATHER GROUP TANNERS’ COUNCIL OF AMERICA 
, of Weil & Scott Bros., Inc. (Dodge). e 
e 1111 Cathedral St., Baltimore. 100 GOLD STREET NEW YORK /, N. Y. 
* 7s * 
* American Leather Manufacturing Company, Newark, N. J. ¢ The Ashtabula Hide & Leather Company, Ashtabula, Ohio 
we ee — Blanchard Bro. & Lane, Newark, N. J. e Delaware Tanning, Inc., New York, N. Y. ¢ Eagle Ottowa leather Company, Grand Hoven, Michigan 
t. has aaunindi Wanstaae tidak dae The Lackawanna Leather Company, Hackettstown, N. J. © Radel leather Manufacturing Company, Newark, N. J 
v. er award for superiority in all de- . . . . . 
partments. The ane ag original Nation-wide survey shows 13% prefer Genuine Leather upholstery in closed cars. 














SOMETHING 
ABSOLUTEL 









NOW—ALL THE THRILL OF THE OPEN CAR 
WITH THE COMFORT AND SAFETY OF A SEDAN ) 


See All 3 Nash Airfilytes—See also the 
beautiful new 1950 Statesman and Ambas- 
sador models. America’s most modern cars 

feature: Airflyte Construction - New High- 

Compression power engines of outstanding | ¢ 


wor. economy - The aerodynamic efficiency of 
a Airflyte design - Coil Springing on all Four 
Wheels - Weather Eye Conditioned Air 


BASSADOR 






THE AM System - Twin Beds - Airliner Reclining Seat 


+ Sky-Lounge Safety Interiors—America’s 
White sidewall tires optional extras Greatest Automobile Values! 


Ee en et ee ee eee ee oe er a ee ee 


— — ee eee ee ee ee 
— ee 








When we've got news like this—we really go all out! town ... we spread it over the television screens. Every- 


We splash four-color, double-spreads in the magazines body will see, hear and read about the newest member 
_,.we flash the hot news over the radio waves ... we of the Nash Airflyte family. . . Stop—look—and listen to 
plaster the billboards from coast-to-coast . . . we tell the the talk about Nash, that’s coming in from every part of 
big story in newspapers in every Nash dealer's home- the country. 


* Now It’s Here—a completely New Kind of Automobile offering more in Beauty, Custom 
Luxury. Economy and Ease of Handling than ever before! * New Low Price Includes 


famous Weather Eye, Radio and other Custom Extras as Standard Equipment! 


Yih Proudly Sra the Yavet Member of bhe Hille Family 


* Today—at your Nash dealer’s—you can see the new Rambler That’s all new and all Nash, too! 
Custom Convertible Landau—most exciting automotive design 
development in a decade! 





More good news—it’s rattle-proof for years to come. Built the 


Look at its continental flair—its low, racing lines. Look at its 


compact size—not too big, not too small—just wonderful for today’s And What This Car Will Do! 


traffic. That’s all new to America, and it’s all Nash. 
Just touch the throttle. This jewel is packed with new 


* Look once, and it’s a weather-snug, steel-ribbed sedan. Look again High-Compression power. Takes you farther and faster on less 
—and at button push, you have all the fun of a smart, gasoline than any 5-passenger car you’ve owned. 


five-passenger convertible—with the safety of steel rails overhead. 
* It handles like a dream, parks in a pocket, rides like a limousine, 





And you have yet to see a convertible so beautifully tailored and 
equipped—not at any price. 


What is the price? Here’s wonderful news! 


* The Nash Rambler Landau comes tailored to your individual 

order, from a choice of custom materials—completely equipped 
with the famous Nash Weather Eye Conditioned Air System, a 
built-in radio—dozens of deluxe appointments— 


Yet the price complete is less than that of any other five-passenger 
convertible on the market today. 


Words can’t describe it. You’ve got to see this newest member of 
the Nash Airflyte family. Ask your Nash dealer for the keys to 
the newest thrill on wheels. 


THERE’S MUCH OF TOMORROW IN ALL NASH DOES TODAY 









NEWEST MEMBER OF THE FAMILY 


30 the 

nbas- 

cars Nash Airfiyte Construction. 

igh- The entire frame and body are welded 

ing as a single rigid unit, squeak-free, THE AMBASSADOR 
of rattle-proof. Twice as rigid, it is safer, Available with Hydra-Matic Drive 


makes possible new economy, a softer, 

smoother ride—adds to resale value. 
.-. And now the Nash Rambler gives 
you all this extra strength and safety 


in a convertible landau! Great Cars Since 1902 


Nash Motors, Division Nash-Kelvinator Corp., Detroit, Mich. 


THE STATESMAN 
THE RAMBLER 





good way all Nash cars are built, with welded Airflyte Construction. 
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a because the driver refused to tes 
Lawsuits Affecting Dealers .. . tify. 
For example, in Robinson v. 
* 2 Duke Co., 48 S, E. (2d) 808, it ) 
Court Decisions was shown that an automobile 
pulled toward the right of the : 
By Leo T, Parker injunction prohibiting Palmer from Soh > at ao a ee I 
Attorney at Law continuing in the business. The Ae! a0 : | 
lower eotst refused to | the i automobile received a _ serious 
ECENTLY a reader wrote this |. cri rer used 10 issue the i-| head wound and was taken to a H 
z y junction, but the higher court re- hospital. 
letter: “Is a contract valid and| versed the lower court and said:| °°” Que 
enforceable which restricts the| “Th t of lling th ll He sued the owner of the auto- outs 
seller of an automobile service ga- wm ? 7 = one a ng the goo h mobile and also the owner of the that 
rage from engaging in the garage |.) br 8 a cacao a. oo with |truck for damages. perc 
business in competition to the pur- = aa Gen oe carry'N§! the driver of the car did not wan 
o” : Ss orever or ® : ° ‘ 
chaser of the garage? during the lifetime of the promisor, | testify during the trial. The higher 
The answer to this question is| i. ot unlawful ‘lcourt held the driver’s employer 
_ ; ¥ —. .7 time — “The agreement of eT liable in damages for injuries sus- Pe 
PITTSBURGH BUYS 25 TRUCKS FROM WINSTON CHEVROLET—Purchased through Winston |“, 1 ine Contract Js reasonable.| oe. “and the goodwill thereof, | ‘ime by the passenger, saying: bus 
Chevrolet Co., Pittsburgh, the steel city has acquired @ fleet of 25 cab-over-engine model For example, in Clare v. Pal- to refrain f ‘ i like “The trial was remarkable in -rat 
Chevrolet trucks for refuse collection. P. D. Winston (fifth from left), president of the| mer-Drud Co., 203 Pac, (2d) 426, a be “lthat the driver did not testif = 
dealership, is shown turning over keys of first unit to Leo Gill, city director of automotive! it was shown that one Clare pur- business in the same town, is valid y- with 
equipment. Also in picture, left to right, are: B. A. Koether, Chevrolet city manager: J. J. P and enforceable by the purchaser.” This raises the inference that the here 
Hughes, superintendent of the bureau of refuse; William Gould, truck manager of Winston| Chased a business from its own- testimony of the driver, if sub- 
Chevrolet, and William Driscoll, city purchasing director. er named Palmer. The contract For comparison, see Hulen v. mitted, would have been unfavor- 
. contained this clause: “I, Palmer, |©arel, 73 Pac. 927. Also, see Wall| apie to it.” ' J 
Texas High Court Reviews | ?#®P¢'s ~ me oma the| the seller of the business, will not in tee = = Po ewe Tt 
° . cars only when resold. own, operate, or be connected | C°Ur e e validity of an enfc 
U. C. Registration Case with any similar business in Fort ge ge hPa oo of oe ~~ Court U psets Pay Formula was 
AUSTIN, Tex.—The Texas su- Gibson, Oklahoma.” ness to refrain from engaging in ° ° acs 
preme court has agreed to review Bankston in New Home Two years after the purchaser | like business in the same town Of Georgia Bus Drivers | 
a third court of civil appeals ruling} Bankston Motor Co. (Lincoln-|took over the business he sued /|for five years. ATLANTA. — Georgia’s formula decl 
that used-car dealers must execute|Mercury), San Angelo, Tex., has|Palmer and alleged that the latter a for raising the pay of school bus den, 
registration and certification of|opened new showrooms at 113 E.| established and is operating a com- Epon a few weeks ago a higher|4rivers was upset by a state su- higt 
title papers within 10 days after|Concho Ave. The company’s pre-/|peting business in Fort Gibson. court held an employer liable |PTeMe court ruling. 
they purchase cars. vious location is being maintained; Clare, the purchaser of the busi-|in heavy damages for injuries} The state legislature last year 
Dealers hitherto had held the/as a used-car lot. ness, asked the court to grant an!caused by an automobile mainly| authorized an increase of four 
7 insideenttnedinepiachidie sienna — a — ~~~ — - —|cents a mile for bus drivers and Hi 
the department of education set pora 
up a formula giving those drivers Use 
i who owned their buses the full four 
re: cents while drivers who operated lo 
BE: county-owned buses got only two D) 
cents. toss 
In an opinion written by Justice the 
Bond Almand, the state supreme lowe 
F court, affirming a lower court rul- colle 
: ; ing, held that the 1949 act did not pare 
"*8t33 2 authorize the state board to make $1,9% 
TTD AI a differential in the payment of 
' (Geb TM) the additional compensation. FI 
° i: The court said the purpose of ' 
lt fi the act was to give all bus drivers Ti 
"a4 the four cents additional compen- gasc 
sation without regard to whether tota 
the buses were publicly or private- } $500. 
ly owned. year 
* * * to $ 
Idaho Rules Two Taxes GC. 
Due on Certain Trucks ST 
| BOISE, Ida. — Idaho's attorney ceip! 
| general has held that both a prop-_ | for | 
erty tax and vehicle license fee $5,34 
must be paid on certain types of cent 
trucks in the state. . resp 
The opinion said that trucks with A si 
equipment that is an integral part 
of the vehicle’s framework such as ' 
an intransit cement mixer need 
only pay maximum gross weight i 
license fees. 
Trucks with demountable equip: * 
~ ~ : : . . ment, however, should be assesse y 
CHICAGO DAILY NEWS CHICAGO DAILY NEWS both ‘the weight and property tax, : oles 
CIRCULATION fm ADVERTISING nn = 
ae hires 
a Court Ruling Clears Way ae 
For Ohio Toll Study ating 
COLUMBUS, 0O.—Clearing the eT 
way for preliminary survey work mad 
for an Ohio toll superhighway, the follo 
|Ohio supreme court has ruled that by t 
state highway department funds cs 
may be used in planning toll roads. been 
Handed down in a case involving safe 
a protest by State Auditor Joseph Th 
|T. Ferguson over transfer of $600, - rules 
|000 from the highway department have 
|to the Ohio turnpike commission, who 
the high state court’s opinion held the | 
the transfer legal and the turnpike and 
law constitutional so far as the signe 
jtransfer of the questioned funds knov 
| was concerned. out, 
* * * ment 
So ee Kentucky Halts Use 
1943 1946 1945 1946 1947 1948 1949 1943 1944 1945 1946 1947 1948 1949 Of Road Funds for Ads 


AVERAGE NET PAID 
CIRCULATION UP FROM 
413,763 TO 518,643 


*SOURCE: MEDIA RECORDS 


* NEW YORK OFFICE: 9 Rockefeller Plaza 
* DETROIT OFFICE: Free Press Building 


CHICAGO DAILY NEWS 





DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO 


TOTAL DISPLAY 


ADVERTISING’ UP FROM 
9,098,650 TO 15,668,212 LINES 


* MIAMI OFFICE: Horace E. Loomis & Sons, 1524 N.E. Second Avenue 
* LOS ANGELES OFFICE: Story, Brooks & Finley, Inc., 624 Guaranty Building 








FRANKFORT, Ky.—A 1950 Ken- 
tucky law to allot $250,000 a year 
from the state road fund to adver- 
tise nationally Kentucky's scenic 
and historic attractions has been 
ruled unconstitutional by the state 
attorney-general’s office. 

The attorney -general’s opinion 
said the bill violated Kentucky’s 
“good-roads amendment,” which 
was adopted in 1945 and earmarks 
all highway-user tax revenue for 


| highway purpose exclusively. 


* * * 


|S. C. Rules Gasoline Levy 


Applicable to Diesel Oil 


SPARTANBURG, S. C.— Diesel 
oil used to drive vehicles on North 
Carolina highways is subject to the 
state’s so-called gasoline tax of 
seven cents a gallon, Attorney Gen- 
eral Harry McMullan has ruled. 
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Can’t Beat Sales Tax 


HULL, Que. — Motorists in this 
Quebec city who bought their cars 
outside the province have learned 
that they will have to pay the 2 
percent provincial sales tax if they 
want a license this year. 

* o = 


Cuba Buys GMC Buses 


PONTIAC, — An order for 300 
buses was placed by the Bus Op- 
erators’ Cooperativa, Havana, Cuba, 
with GM Truck & Coach division 
here. La ae 


Kans. Overloads Decline 


TOPEKA, Kans.—Since stringent 
enforcement on overloaded trucks 
was inaugurated in Kansas the 
first of this year, weight violations 
by truckers have shown a steady 
decline, according to H. S, McFad- 
den, weights director of the state 
highway commission. 

7 > . 


Texan Yields Charter 


HOUSTON.—Dissolution of incor- 
poration has been granted Heights 
Used-Car Exchange here. 


* * * 


lowa Gas Tax Receipts Fall 


DES MOINES. — Iowa gasoline 
tax receipts in March were above 
the same month a year ago, but 
lower than in February. March 
collections totaled $2,058,636, com- 
pared to 2,172,901 in February and 
$1,935,733 for March, 1949. 

7 + + 


Fla. Gas Tax Receipts Up 


TALLAHASSEE, Fla. — Florida 
gasoline tax receipts during March 
totaled $4,884,054, an increase of 
$500,342 over the same month last 
year. February receipts amounted 
to $4,729,716. 

7 


* * 


Gas Tax Aids Minn. Fund 


ST. PAUL.—Minnesota’s net re- 
ceipts from state gasoline taxes 
for January and February totaled 
$5,344,041, an increase of 33.25 per- 
cent over the figure for the cor- 
responding two months last year. 
A state tax increase of one cent 








Even Democrats 
Uncle Sam’s Chauffeurs 


Face Tough Test 


WASHINGTON. — As part of a 
close screening and strict selective | 
examination for all drivers to be} 
hired by the federal government | 
in the future, a rigid road test} 
will face applicants for jobs oper-| 
ating Uncle Sam’s fleet of 350,000) 
passenger cars and trucks. 

The Civil Service Commission | 
made that announcement last week | 
following driver road test tryouts | 
by the agency’s field offices. 

CSC said that the tests have) 
been successful in eliminating un- 
safe drivers and accident repeaters. 

The road test, the CSC said, 
rules out many applicants who) 
have unsafe driving habits, but | 
who have been lucky enough in 
the past to escape frequent arrests 
and accidents. The test is not de- 
signed to find out if the applicants 
know how to drive, it was pointed 
out, since one of the basic require- | 
ments is a state driver’s license. 





A gasoline distributors’ advertis- 
ing on a highway signboard near 
Chillicothe, Mo., in 1947 featured a 


picture of a swimmer. The river | 
flooded, submerging the sign so 
that the man appeared to be actu- 
ally swimming in the real water. | 
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News in Brief 


per gallon that went into effect 
last July 1 was credited with much 
of the revenue rise. 

+ ? a 


Vancouver Terminal 


VANCOUVER, B. C.— Develop- 
ment of a truck terminal covering 
a possible area of four city blocks 
is under consideration here. More 
than 20 leading truck operators at- 
tended a meeting at the Vancouver 
city hall recently to discuss details 
of the plan with Mayor Charles 
Thompson. 

* * 


Prest-O-Lite Sales Book 


TOLEDO.—Using the theme that 
to sell more batteries a dealer must 
check more batteries, Prest-O-Lite 
Battery Co. has furnished its dis- 
tributor salesmen with a booklet 
designed to sign up new dealers. 

* ~ * 


Ames Marks 50th Year 


WALTHAM, Mass.—B. C. Ames 
Co, celebrates its golden anniver- 





| 






KK 


sary here this year as a manufac- 
turer of micrometer dial indicators 


and gauges. Bliss Charles Ames, 
who died in 1948, founded the com- 


pany in Waltham. 


* * * 
Insurance Rates Cut 
BLOOMINGTON, Ill. — Automo- 


bile insurance rate cuts for Kan- 
sas, Michigan and Colorado were 
put into effect last week by the 
State Farm Mutual Automobile In- 
surance Co. Applying to compre- 
hensive and collision coverage, 
Kansas cuts averaged 10 to 30 per- 
cent; Michigan, 7 to 20 percent, 
and Colorado, 10 to 25 percent. 


HOUSTON.—A “take” of $5,000,- 
000 from automobile licenses in 
Harris county during the 1950-51 
registration period, has been pre- 
dicted by Tax Collector Carl S. 
Smith. This would be a 10 percent 


+ +. * 
Texas Registry ‘Take’ Up 
increase over $4,578,000 collected 


last year, when 282,000 motor ve- 
hicles were registered. 
* * * 


R. I. Gas Receipts 
PROVIDENCE, R. I.—Rhode Is- 
land’s net gasoline tax receipts dur- 
ing March totaled $427,270, an in- 
crease over the $409,963 collected 

in the same month last year. 


Dollar Assurance 
By Marshall Plan 
Hits $6,130,129 


WASHINGTON. —Since April, 
1948, the Economic Cooperation 
Administration reported last week, 
17 industrial guarantees have been 
issued authorizing U. S. firms to 
convert into dollars a total of $6,- 
130,129 in foreign currency receipts 
from new investments abroad. 

Under the ECA, approved appli- 
cants under the Marshall plan are 
guaranteed conversion up to 175 
percent of their new investments 
abroad. 

ECA said guaranty applications 
now pending amount to approxi- 
mately $30,000,000. The firms re- 
ceiving guarantees since ECA be- 





Mr. S. J. Gray, Treasurer, Republic 
Motor Sales Co., is also a firm 
believer in the slogan, “Simplify 


ond Save with 


Sundstrand.” 





SS. 
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gan operations and through the 
end of March are as follows: 
Godfrey L. Cabot, Inc., Boston; 
Minneapolis Honeywell Regulator 
Co., Minneapolis; Jacobs Mfg. Co., 
Hartford, Mass.; Standard Brands, 
Inc., New York; General Time In- 
struments Corp., New York; Metal- 
lizing Engineering Co., Inc., Long 
Island City, N. Y.; Barber-Greene 
Co., Aurora, Ill.; Thomas A. Edi- 
son, Inc., West Orange, N. J. 
Also, E. R. Squibb & Sons, New 
York; Joseph Pacifico, Philadel- 
phia; Westinghouse Air Brake Co., 
Wilmerding, Pa. and Heyden 
Chemical Co., New York. 


Rebuilders Book 
Wage Law Talk 


CHICAGO.—Effects of the wage- 
hour law will be discussed at the 
convention of Automotive Engine 
Rebuilders Assn., set for May 18-20 
in St. Louis, by J. Howard Reed, 
management and legislative coun- 
sel of the Motor and Equipment 
Wholesalers Assn. 

Reed is expected to emphasize, 
among other things, that engine 
rebuilders who do not comply with 
the law may find themselves in a 
Serious and costly involvement, 


sy 
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“The Underwood Sundstrand System 
is Terr ific writes prominent St. Paul dealer... 


“When we considered installing the Underwood Sund- 


strand Auto Dealer System, 


says S. J. Gray, Treasurer 


of —, Motor Sales Co., “our work was far behind 
nancial statements were almost 4 weeks behind 


schedule. 


“On July 19th, we adopted the Sundstrand System, 
picking up all the work from July 1st. Our books were 
closed for July on August 16th and our statement pre- 


pared. Since that time, 


to date. 


our work has been entirely up 


“We are greatly uae with the current accounting 
r 


position resulting 


om this installation. We are also 


well pleased with the resulting economies.” 


YOU CAN SAVE MONEY, TOO! 
Find out how the Underwood Sundstrand Automobile 
Dealers Accounting Machine System will pay for itself 
. . and continue to pay dividends to your business. 


For full information 


and new, illustrated folder, fill 


in and mail the coupon today ! 


Underwood Corporation 


Accounting Machines ... Adding Machines ... Type- 
writers ... Carbon Paper ... Ribbons 


One Park Avenue 


New York 16, N. Y. 


Underwood Limited, 135 Victoria St., Toronto 1, Canada 


Sales and Service Everywhere 


© 1950 


4 REASONS WHY YOU'LL SIMPLIFY 
AND SAVE WITH UNDERWOOD SUNDSTRAND 


1. Daily Operating or Management Controls in minutes 


... not hours. 


2. Completed Financial Statements the FIRST of the 


month ... in hours... 
“Competitive Market.” 

4. A Tried and Proved method . 
developed in a dealership 
. . . developed 
for dealers. 





chine System. 
Name of Company 
Name and Title 
Street 


City Zone 


not days. 
3. Lowest operating cost for today’s 


UNDERWOOD CORPORATION ”™* <2 
One Park Avenue, New York 16, N. Y. 

Send me your illustrated folder, Form S-1326, describing the 
Underwood Sundstrand Automobile Dealers Accounting Ma- 
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WILLYS LEADS AGAIN with them 


AS ANNOUNCED IN THIS ADVERTISEMENT APPEARING 
IN TOP NATIONAL MAGAZINES THIS 


TYORRICAN£- 


... READY NOW IN TWO GREAT 


Brilliantly Engineered, 
America’s Only F-Head 
Motor Car Engine! 
7.4-1 Compression! 
Ahead of Any 

in its Field! 


WILLYS-OVERLAND MOTORS, 


A big increase in horsepower and a big 
decrease in fuel consumption—sounds 
impossible but Willys brings you both 
in the sensational new HURRICANE 
Engine! 


The HURRICANE gives you a surg- 
ing flow of quiet power plus record- 
breaking mileage because of its unique 
design. It is an F-head engine, with 
valve-in-head intake and valve-in-block 
exhaust. The HURRICANE has a com- 


TOLEDO, OHIO @ MAKERS OF 


WEEK 


pression ratio of 7.4 to 1, but does not 
require premium fuel. 


The short, uniformly-heated intake 
manifold and oversize intake valves de- 
liver to each cylinder an even charge of 
fuel mixture at all speeds. With its 
higher compression and even combus- 
tion, the HURRICANE squeezes more 
energy from every drop of gasoline. 


See the newest power plant in motor- 
dom—the HURRICANE. 


AMERIC A’S 


M 








the;Most Advanced Engine in the Low-Priced Field 


Go places with Willys in "50! If there is no dealer near you, 
write for information about the Willys franchise. Sales De- 
partment, Willys-Overland Motors, Toledo 1, Ohio. 







SENSATIONAL NEW 
HIGHER-COMPRESS/ON 
F-HEAD ENGINE 


Ready for you today at Willys Dealers. . . an exciting new line 
of Willys Station Wagons and Jeepsters, distinctive in their 
fresh, original styling . . . powered by America’s most advanced 
engine, the HURRICANE! And here is news you’ll welcome— 


NEW LOW PRICES 











3 
s 
White sidewall tires, overdrive 
and bumper guards optional. 
4 
THE NEW JEEPSTER .. . a low-slung, road- THE NEW WILLYS STATION WAGON ... with 
hugging sports phaeton with new, crisp new, distinctive styling ... HURRI- 
styling ... HURRICANE-powered for CANE-powered for improved perform- 
10t surpassing performance on highway or ance and long mileage. It’s two cars in 
crowded streets. one—a smooth, comfortable passenger 
oo car and, with seats removed, a big- 
i cargo vehicle for hauling. America’s 
? } top buy for usefulness and value! 
me) 
its ff 
s- < 
re § Fe BN in in). aS eo ad | ae a 
) Na te aa. fap), §« POWER-SURGE PERFORMANCE ! . 
| a a ae me"). 


FUEL~SQUEEZING ECONOMY! 





A'S MOST USEFUL VEHICLES Sceinetineedaantienk 
XU 














Appointment of Thomas J. Mor- 
com as manager of the newly 
formed traffic department of Ford 
division has been announced by M. 
L. Wiesmyer, manufacturing man- 
ager, Ford division. 

Ford recently established a sep- 
arate Rouge division traffic depart- 
ment with G. D. Mullreed as man- 


ager. 


* * * 
Fruehauf Trailer Elects 


2 New Vice-Presidents 


The board of directors of Frue- 
hauf Trailer Co. Detroit, 





ee 
Rey Warren 
elected two new Vice-presidents, 
President Roy Fratehauf announced 
last week ‘ ’ 

They are Roy W. Jacobs, secre- 
tary and director, and Roy L. War- 
ren, director of purchases, both 
long identified with Fruehauf. 


Erie Names Kargard Jobber 


For New England States 

Erie fender-to-fender Kargard 
Supremes, brace-type Kargards, 
universal brace-type Autoguards, 
and Tubegards, made by Erie 
Mfg. Co., Inc., Chicago, will now 
be handled in the six New Eng- 
land states as well as in New 
York by William Weiss Sales Co., 
164-01 Northern Blvd., Flushing, 
N. Y. 

Milton Snyder, of the Weiss 
organization, will have charge of 
the New England territory. 


. = > 
Listerman Named to Aid 
Sales Head at K-D Lamp 


Charles Adams, sales vice-pres- 
ident, K-D Lamp Co., 1910 Elm 
St., Cincinnati, announces the ap- 
pointment of Wal- 
ter Listerman as 
assistant to the 
sales manager. 

Listerman _ re- 
turns to K-D 
Lamp after sev- 
eral years ab- 
sence during 
which time he 
was sales manag- 
er for another 
lamp manufac- 
turer and also op- 
erated as a manufacturers agent. 

* + + 


Marmon-Herrington Names 


Croner Procurement Head 

David M. Klausmeyer, president 
of Marmon-Herrington Co., Inc., 
has announced the promotion of 
Fred B. Croner to a vice-presidency 
of the company, in charge of pro- 
curement. 

Croner for the past three years 
had been responsible for the com- 








Roy W. Jacobs 





W. Listerman 
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neer. After graduating from the 
Rose Polytechnic Institute, Freers 
served in the engineering depart- 
ments of such firms as Interstate 
Automobile Co., U. 8S. Motors, 
Packard, Alden Sampson Truck 
Co., Marmon Motor Car Co. and 
Stutz Motor Car Co. 

* * * 


General Tire Ups Haggerty 
To Head New Division 


Formation of a northeast sales 
division for General Tire & Rub- 


has|ber Co. with James W. Haggerty 


as top executive is announced by 
L. A. McQueen, sales vice-president. 


The northeast division combines 


'|General’s Boston and Buffalo| 





FEATURES SERVICE SPACE—Pontiac dealer D. W Gates, Watkins Glen, N. Y., has pur- 
chased a large garage and added a new showroom to the structure. 


tree St., Boston. 





Menger, New Castle, Pa., as Buf- 
falo branch manager. 
* 7 * 


Packard Sales Promotion 


Under DuPont in Detroit 


M. A. DuPont has been appoint- 
ed sales promotion manager of 
Packard’s Detroit zone. He former- 
| ty was a district manager for 
Packard both in Detroit and in 
Chicago. He succeeds H. C. Boehm, 
resigned. 

+ = > 
Lindberg Engineering 
Names 7 Agents 

Lindberg Engineering Co., 2444 
W. Hubbard St., Chicago, has 
named seven new agents for its 


~| line of Aero Auto accessories. 
branches under Haggerty’s office,|Queen also announced appoint- 
which will continue at 119 Brain-|ment of David G. Gehring, Cort-|Grand Ave., 
land, N. Y., as manager of the| Cochrane, 
With Haggerty’s promotion, Mc-|Boston branch, and of Elmer H. 


They are: Rod Cochrane, 1148 S. 
Los Angeles; Will 
1355 Market St., San 

(Continued on Page 35, Col. 2) 
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pany’s purchases of materials and | 


supplies. Previously he was for 


16 years with the Chevrolet Com- | 


mercial Body division as general 
superintendent of material 
production control. 


* * * 


Welsh Named to Head 
Gulf Specialty Sales 


and | 


T. B. Welsh has been named spe- | 


cialties sales manager for Gulf Oil 
Corp. He was formerly assistant | 
specialties sales manager. 

In his new post, Welsh will direct 
the sales of specialty items and co- 
operate with Gulf research labor- 
atories in the development of new 
products. R. L. Chambers’ was 
named to succeed Welsh. 

- * * 


Marmon-Herrington Ups 


Freers to Vice-Presidency 


George H. Freers, former 
chairman of the Indiana section | 
of the Society of Automotive En- 
gineers, has been promoted by 
the Marmon-Herrington Co., Inc., 
to engineering vice-president. 

For the past 10 years, Freers | 
has been the firm’s chief engi- | 








Here’s the latest roster of leading automotive 
manufacturers whose advertising appears in 
The Saturday Evening Post. 
Their record of consistent advertising ranges from 
forty or more years on down. Both the oldtimers and 
the newcomers know that the Post pays off in sales. 
Are you taking full advantage of the fast turnover 
and profits offered by Post-advertised lines? 


Carter Carburetor Corp., 
Div. American Car & Foundry Co. 


Casco Products Corp. 
Casite Corp., The 
Caterpillar Tractor Co. 
Cello Products Company 
Champion Laboratories, Inc. 
Champion Spark Plug Company 
Chevrolet Motor Div., 

General Motors Corp. 


Chicago Show Printing Co. 
Chrysler Corp. 


A C Spark Plug Division, 
General Motors Corp. 
Allis-Chaimers Mfg. Co. 
American Chain & Cable Co., Inc. 
American Coach Co. 
American Grease Stick Co. 
American Petroleum Institute 
Anderson Co., The 
Armstrong Rubber Co. 
Atlas Press Co. 
Atlas Supply Company 
Auto-Lite Battery Corp. 


rset a Pe Chrysler Div., Chrysler Corp. 
Bell Co., oa : Collins & Aikman Corp. 


Commercial Solvents Corp. 
Continental Oil Company 
Cristy Chemical Corp. 
Crosley Motors, Inc. 
Cushman Motor Works, Inc. 
Dayton Rubber Co. 


Delco Products, 
Div. of General Motors Corp. 


Bendix-Westinghouse 
Automotive Air Brake Co. 
Black & Decker Mfg. Co., The 
Bond Electric Corp., 
Div. of Olin Industries, Inc. 
Borg-Warner Corp. 
Bowes “‘Seal-Fast’’ Corporation 
Brady Products, Inc., F. E. 
Breeze Corporations, Inc. 
Brown Corp., W. R. 


Buick Motor Div., 
General Motors Corp. 


Burgess Battery Company 
Cadillac Motor Car Div., 
General Motors Corp. 


Carlife Guaranty, The 
Carpenter Manufacturing Co. 


Delco-Remy Division, 
General Motors Corp. 


Delta Electric Co. 

De Soto Div., Chrysler Corp. 
DeVilbiss Co., The 

Doan Mfg. Corp. 

Dodge Car Div., Chrysler Corp. 
Dodge Truck Div., Chrysler Corp. 
Dow Chemical Co., The 


AUTOMOBILE AND 


du Pont de Nemours & Co., Inc., E. I. 
Eaton Mfg. Co. 


Edison, Inc., Thomas A., 
Automotive Div. 


Electric Auto-Lite Co., The 
Electric Sprayit Co. 

Electric Storage Battery Co., The 
Erie Mfg. Co. 

Ethy! Corp. 

Federal-Mogul Service, 

Div. of Federal-Mogu! Corp. 
Firestone Tire & Rubber Co., The 
Fisher Body Div., 

General Motors Corp. 

Ford Motor Co., import Sales Sectior 
Ford Motor Div., Ford Motor Co. 
Fram Corp. 

Freedom-Valvoline Oil Co. 
Freeman & Freeman, Inc. 
Fruehauf Trailer Co. 

Fulton Co., The 

Gabriel Co., The 

General Electric Co. 

General Motors Corp. 

General Tire & Rubber Co., The 


GMC Truck & Coach Div., 
General Motors Corp. 


Goodrich Co., The B. F. 
Goodyear Tire & Rubber Co., The 


Grey-Rock Div. of 
Raybestos-Manhattan, Inc. 


Grizzly Mfg. Co. 


Guide Lamp Div., 
General Motors Corp. 


Gulf Oil Corp. 
Guthwirth & Co., George 
Hastings Mfg. Co. 


Heet Division, 
DeMert & Dougherty, Inc. 


Herbrand Div., 
The Bingham-Herbrand Corp. 


Holley Carburetor Co. 
Hudson Motor Car Co. 
Hull Mfg. Co. 

Indian Motorcycle Co. 
Ingersoll-Rand 
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CHECKING TRAFFIC CONTROLLER—V. W. 


Leonard (kneeling) and R 


examine the 
G-E 


control, 
connected. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
an esti- 


in America’s No. 1 Industry... 
mated more than 100,000 readers weekty! 


International Harvester Co. 
International Mfg. Co. 
Johnson & Son, Inc., S. C. 
Joma Mfg. Co., Inc. 
Kaiser-Fraser Corp. 
Kelly-Springfield Tire Co., The 
Kendall Refining Co. 
Koppers Co., Inc. 

Liberty Coach Co., Inc. 
Lincoln Div., Ford Motor Co. 
Linck Co., Inc., O. E. 

Lubaid Co. 

Lumite Div., 

Chicopee Mfg. Corp. of Georgia 

Lyon, Inc. 

Mack Trucks 

Macmillan Petroleum Corp. 
Manning, Maxwell & Moore, Inc. 
McQuay-Norris Mfg. Co. 
Meiser & Co., G. H. 

Mercury Div., Ford Motor Co. 
Millers Falls Co. 

Minnesota Mining & Mfg. Co. 
Monroe Auto Equipment Co. 
Moog Industries, Inc. 
Motorola, Inc. 

“M" System Mfg. Co. 
Muskegon Piston Ring Co. 
Nash Motors, Div. of 

Nash-Kelvinator Corp. 
National Automotive Parts Ass'n. 
National Battery Co., 

Gould Commercial Div. 
National Carbon Co., Inc., 

Unit of Union Carbide and 

Carbon Corp. 

National Plastics Products Co., The 
New Departure, 

Div. of General Motors Corp. 
Noblitt-Sparks Industries, Inc. 
Octa-Gane Co. 

Oldsmobile Div., 

General Motors Corp. 

Oliver Corp., The 
Owens-Corning Fiberglas Corp. 
Packard Motor Car Co. 


A. Reid, of Gen- 
eral Electric's lighting and rectifier divisions, 
internal mechanism of the new 
pe F expansible traffic controller. The 
controller is designed for pre-timed traffic 
whether interconnected or non-inter- 
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Francisco; Leslie J. Hemens, 233 W. 
Ostrander Ave., Syracuse, N. Y.; 
Piet D. Rollandet, 316 N. W. 12th 
Ave., Portland, Ore.; Benton H. 
Forrest, 138 W. 12th Ave., Denver; 
M. P. Shulman, 1212 W. Notre Dame 
St., Montreal, and F. R. Schwanke 
Co., Inc., 737 W. Jackson, Chicago. 
. + 


Engineering Group Elects 
Murray President 


The National Assn, of Engineer- 
ing Companies has elected Harry 
L. Murray, president; Walter W. 
Schmitt, vice-president, and Wal- 
ter R. Jackson, secretary-treasurer. 

NAEC also elected three new 
directors for three-year terms. They 


Palace Corp. 

Parker Rust Proof Co. 

Peckat Mfg. Co., Charles 
Pennsylvania Grade Crude Oil Ass'n 
Pennsylvania Rubber Co. 

Pennzoil Co., The 

Perfect Circle Corp., The 

Petersen Mfg. Co. 

Phillips Petroleum Co. 

Plymouth Div., Chrysler Corp. 


Pontiac Motor Div., 
General Motors Corp. 


Porter-Cable Machine Co. 
Prest-O-Lite Battery Co., Inc 
Proto Tools 

Publicker Industries, Inc. 
Purolator Products, Inc. 

Pyrene Mfg. Co. 

Pyroil Co., The 

Quaker State Oil Refining Corp. 
Ramsey Corp. 


Raybestos Div. of 
Raybestos-Manhattan, Inc. 


Ray-O-Vac Co. 
Reading Batteries, Iric. 
Robbins Co., Jim 


Salsbury Motors, 
Div. of Wayne Mfg. Co. 


Schrader’'s Son, A., 
Div. of Scovill Mfg. Co., Inc. 


Schult Corp. 
Sealed Power Corp. 
Seiberling Rubber Co. 


Shakeproof, Inc., 
Div. of Illinois Tool Works 


Shaler Co., The 

Shell Oil Co., Inc. 

Sheppard, Inc., R. H. 
Simoniz Co., The 

Simplex Mfg. Corp. 

Sinclair Refining Co. 
Skilsaw, Inc. 
Secony-Vacuum Oil Co., Inc 


Sovth Wind Div., 
Stewart-Warner Corp. 


are Jackson, Albert F. Lehmann 
and William H. Bosserman, 

All the officers and directors ex- 
cept Jackson, who is from Berkley, 
Mich., are with Detroit companies. 

* * 


Cleveland Graphite Elects 


|\2 Vice-Presidents, Directors 


Election of two new vice-pres- 
idents and a new director of 
Cleveland Graphite Bronze Co. 
is announced by President James 
L. Myers. 

Henry W. Luetkemeyer, chief 
engineer, was elected engineering 
vice-president, and Merrill A. 
Young, personnel director, was 


AND| AUTOMOTIVE SERVICE INDUSTRY ADVERTISERS IN THE POST 


Sparks-Withington Co. 

Standard Oil Co. of California 
Sterling Tool Products Co. 
Stewart-Warner Corp. 

Studebaker Corp., The 
Susquehanna Mills, Inc. 

Texas Co., The 

Thomas Engineering & Novelty Co. 
Tide Water Associated Oil Co. 
Timken-Detroit Axle Co., The 
Timken Roller Bearing Co., The 
Trailer Coach Manufacturers’ Ass'n. 
Trico Products Corp. 

Truckstell Mfg. Co. 

Twitchell, E. W., Inc. 

U C Lite Mfg. Co. 

Union Oil Co. of California 


United Motors Service, 
Div. of General Motors Corp. 


U. S. Industrial Chemicals, Inc. 
U. S. Metal Products 

United States Rubber Co. 
Vagabond Coach Mfg. Co. 

Van Auken, Inc. 

Van Dorn Electric Tool Co., The 
Wagner Electric Corp. 

Walker Mfg. Co. of Wisconsin 
Ward Products Corp. 
Warner-Patterson Co. 

Weaver Mfg. Co. 

Westinghouse Electric Corp. 
White Motor Co., The 

Willard Storage Battery Co. 
Willys-Overiand Motors, Inc. 
Winchester Repeating Arms Co. 
Wolf's Head Oil Refining Co., Inc. 
Wooster Rubber Co., The 

Wype Corp. 

Yankee Metal Products Corp. 
Young Spring & Wire Corp., L. A. 
Zecol, inc. 


NOTE: The above listing includes automotive 
manufacturers whose advertising has appeared 
in the Post from the Jan. 1, 1949 issue through 
the February 11, 1950 issue. 






| president. 





1950 


elected personnel vice-president. 
The new director is Robert H. 
Daisley, manufacturing  vice- 
president of Eaton Manufactur- 
ing Co. 


* + * 


Stoup Named Sales Head 


For Ferguson Tractors 


Curry W. Stoup has been pro- 
moted to general sales manager of 
Harry Ferguson, Inc., according to 
Horace D’Angelo, executive vice- 
In his new capacity, 
Stoup will direct sales for Ferguson 
in the U. S., Canada and South 
America. He also will supervise ad- 
vertising and sales promotion, pro- 
duct education, service and parts 
sales, 

Stoup has served as sales man- 
ager for the Kitchen Aid division, 
Hobart Mfg. Co., Troy, O. and with 
Fuller, Smith and Ross, Inc., adver- 
tising agency of Cleveland. From 
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1941 to 1944, he was advertising 
director with Ferguson before leav- 
ing to join Foote, Cone and Belding 
at the Dayton (O.) branch of that 
advertising agency. 
| *_ * * 
| 


Champion Promotes Two 


Promotion of Howard B. Speyer 
to vice-president and T. A. Hill to 
secretary of the Champion Spark 
Plug Co. has been announced by 
R. A, Stranahan, president. Speyer 
joined Champion in 1923 and was 
made secretary and assistant treas- 
urer in 1935. Hill joined Champion 
in 1936 as an auditor. 

* * 


Tinnerman Ups Marcussen 

Carl F. Marcussen has _ been 
named manager of Tinnerman 
Products’ new central states dist- 
rict, based at 7614 Wydown Blvd., 


St. Louis 17. It consists of Mis- 
souri, Kansas and southwestern 
"| Illinois. 


* * * 


General Ups Crowe 


Promotion of B. L. Crowe to 
manager of new accounts in the 
southern division of General Tire 
& Rubber Co. is announced by H. 
L, Creecy, southern division man- 
ager. Crowe is succeeded as terri- 
tory manager in southern Alabama 
and northwestern Florida by C. E. 
Williams. 


Wrightnour Promoted 


Appointment of W. F. Wright- 
nour to the post of director of 
training, tire division, United States 
Rubber Co., was announced by J. 
W. McGovern, vice-president and 
general manager of the tire divi- 
sion. 

: a 
Veglia Acting Registrar 

Albert J. Veglia, who has been 
deputy director of the California 
state department of motor vehicles, 
will serve as acting state registrar 
of vehicles until a permanent reg- 
istrar is selected through a civil 
service list. 

+ . © 
Morrison Steel Names 


Pezoldt Purchasing Agent 
Adolph S. Pezoldt jr. he< been 
appointed pur- 
chasing agent for 
Morrison Steel 
Products, Inc., 
Buffalo. He will 
work for M. 
Jacque Kohn- 
Stamm, purchas- 
ing vice-president, 
who has been ap- 
~ointed assistant 
to the president. 
Pezoldt has 
been executive 
assistant to the purchasing agent 
of Mack Mfg. Co. 
* * 





A. 8. Pezoldt jr. 


Alcoa Patent Head 


A. H. Schmeltz has been named 
manager of Aluminum Co. of Amer- 
ica’s newly-established patent de- 
partment, it is announced in Pitts- 
burgh. wea 


Ford Ups Skelley 


Appointment of J. L. Skelley as 
manager of car sales department in 
the Pittsburgh district of Ford 
division has been announced by 
H. M. Lidgard, district manager. 
| * 7. 


Miner on Directorate 


Carl §. Miner, director of Miner 
Laboratories, Chicago, has been 
elected to the board of directors 
of Commercial Solvents Corp. 

} > = . 


Superior’s Shields Elected 


The Exhibitors Assn. of the 
American Assn. of School Admin- 
istrators has elected D. C. Shields 
as vice-president, Shields is man- 
j}ager of the School Coach division, 
| Superior Coach Corp. 


* * * 


Steel City Tool Named 


E. W. Bliss Co. announces the 
lappointment of Steel City Tool & 
| Soeahtnaey Co.,,Inc., Pittsburgh, as 
sales representative ‘for its mechan- 
ical and hydraulic presses in west- 
ern Pennsylvania and southeastern 
| Ohio. 





j 

Goodyear Honors Leroy 

P. E. H. Leroy, finance vice- 
| president, Goodyear Tire and Rub- 
ber Co., has been awarded a 30- 
| year service pin by P. W. Litchfield, 
; board chairman. Leroy joined Good- 
|year in March, 1920. 
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—— ra sachusetts turnpike commission to j 
ae make a study of the advisability of | 
In th e H Oo er ‘ constructing toll bridges in the ‘ 
p p ; commonwealth. Possible locations , 
of toll bridges include points on 
State bond issuance to raise;abolition of that levy and the sub- ee — 
funds for highway modernization | stitution of a “more equitable” tax 5 oe) eS a 
is being advocated by the Maine|that would raise an equal amount Self-Serve Stations Taboo and 
Good Roads Assn., representing| of money for Wisconsin local gov- A bill to peal 1949 state 
abandonment of the pay-as-you-go | ernments. law Senuion Gpasetien of poo Sicl 
highway financing policy which the| Possible substitution of a new service gasoline stations has been B 
group has urged for the last 11/tax for the generally unsatisfac- defeated by the New Jersey as- 2 
years. tory but ancient personal property sembly. = 
A proposal that the association | assessment law is being considered — pas 
seek an increase in the state gas-| by a oameemmntites of the Wiscon- |Missouri Still Faced aa. 
oline tax rate from six to eight|sin legislative council, which re- ; oad 
cénts a gallon, rather than aed cently heard abundant testimony With R Fund Problem oo 
issuance, was rejected. against personal property levies Rejection of the Missouri gas- a 
In addressing the association,|£T™ jewelers, the liquor trades, % ay sa ee eee te a ee stud 
Gov. Frederick G. Payne indicated | furniture dealers and others. ania Sal lus Mateus ean tks port 
his ‘support of the proposed bond Oy) Boe SIGNING UP ALEN MOTOR FOR HUDSON—William Alen (left) ts shown signing the| Smith, leaves Missouri with the anita 
li which would be|M Vote Probabl franchise agreement for a ge in San Bruno, Calif. <7, ee é —, nae. lowest gasoline tax rate in the . 
financing policy, ass. Y ote Frovavie zone aanoue S. D. Williams, assistant zone manager, a en. icers ‘| nation and also the unsolved ene 
used to raise funds to match fed- ° located at El Camino Real, are Alen, president and general manager; Darrell Edwards, atom Row 0 coll func 
eral grants beyond those now being On Insurance Uniformity vice-president, and A. Lyle Winslow, secretary-treasurer. The company bought the premises vio «> ae D finance a they 
matched from tax funds. The committee on insurance an-|% Hollwin Motor Co, = aed lich neni ee ' as & Ge be ‘ae calli 
eh Re oar te. aon Se i th ti fa uniform | to place the question on the ballot a yes ee Or 
1 iv -|sion on the question o : 
Personal Property Tax tition tor 2 dallas ite tor tae rate. . in the November election. , ee kes a 
Rapped in Wisconsin insurance. In the event the legislature re- Toll Bridges for Mass Turnpike Commission Raps com. 
Climaxing numerous protests| Insurance companies are said to| fuses . —, 4 ee ioe cans siinatiien in Massachusetts Toll Plan sura 
against the rsonal property tax|be ready to withdraw protests| ported favorably by the committee, e ? i. 
uy ‘enantio’ " pastnese "greene, the | against the initiative petition be-| proponents will be required to ob-| highways and motor vehicles fa- escah oo idk sheen is Spe 
Wisconsin state chamber advocates |fore the state ballot law commis-| tain an additional 5,000 signatures | vors a resolve authorising the Mas- $60,000,000 toll highway across the Ape 
state “unsound and financially un- G 
wise.” House Speaker Thomas P. : 
O’Neil jr., who heads the commis- j ford 
sion, made this statement in sug- sla 
gesting instead a study of con- “7 
structing “toll bridges where feas- 
ible.” The proposed toll highway lar 
would have run from the Connecti- Se 
cut line to the New Hampshire wil 
border. 

O’Neill told the committee on : “ 
highways such a highway would gre 
run contrary to the plans of the get 
state industrial and development : 
commission, explaining that instead i Ne 
of keeping guests in the state it ; Te 
would tend to move them through out 
| the state. wen 
| * a * ado} 
Ban on Sunday Sales stric 

:, Stays in Muskogee ins 
The Muskogee, Okla., city coun- } 

cil has declined to repeal an or- Bo: 

dinance prohibiting the sale of : 

automobiles on Sunday by both } Tre 

| new and used-car dealers. i I 
* * - yes 

| Aggrieved Mass. Drivers = 
Get New Review Board isti 


TORQUE 


A board of appeal, where auto 
owners can take their cases if not 
satisfied with license-revoking de- 
cisions of the state registrar of mo- 
tor vehicles, was approved by the 
Massachusetts senate. 

The new board will comprise a 
representative of the public works 











F 
i 
commissioner, the insurance com- 7 D 
missioner and the attorney general. eral 
: So law 
Toll Expressway Urged — 
| Between S. F. and L. A. tive 
California’s senate has passed of | 
and sent to the house for con- line 
We have perfected a new torque con- currence a resolution asking the T 
: state department of public works Allr 
verter for the automotive manufacturer. | to investigate the feasibility of Mai 
| constructing a high-speed toll = 
. eo a : road along the west side of the 
A highly efficient unit, it has been designed | San Joaquin valley between Los S. 

: | Angeles and San Francisco. to 
for velvet-smooth power transfer with es a ent 
torque multiplication of better than 2 to 1 N. J. Given More Power a by | 

¢ stall To Handle Summer Traffic Sav 
@ Sam. New Jersey's legislature has giv- poe 
3 en final passage to a bill author- 
: cha 
: . Be ai izing the state attorney general to - 
Converter is direct air-cooled for sim Gadaes ex came Gan alee | cil, | 
Sat sd ; rerouting to expedite traffic move- : 
plicity and trouble-free service. | ments Guring periods of peak lends. ion 
’ se | Proponents explained the main try, 
The various units of the assembly are |purpose of the measure was to iden 
Z = y y give power to state police, who tha 
fabricated from stampings, with a mini- come under the attorney general's diffi 
c | department, to take extraordinary i ally 
mum of copper-brazing, for low-cost | measures when heavy summer traf- as 
fic is moving to and from the sea- abl 
manufacture. shore and other vacation areas. oan 
= whi 
\Incorrect Amendment Kills me! 
|Ky. Serial Number Bill ee 
Gov, Clements of Kentucky has pry 
a vetoed a senate bill which would Ol 


have prohibited “defacing or al- 

tering serial numbers on motor 

vehicles, including farm tractors | 

and machinery.” i 
The bill was vetoed, the gov- 

ernor said, because an amend- 

ment to it was incorrectly drawn. 

Had he signed the bill as amend- 

ed, it would have removed the 

present penalty protecting serial 

(Continued on Page 37, Col. 1) 
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In the Hopper 


(Continued from Page 36) 


numbers of cars and trucks, and 
applied only to “farm fractors 
and machinery.” 

+ - 


Sickness Pay Plan Asked 


By Massachusetts Group 


Enactment of a cash sickness 
benefits program, providing com- 
pensation for workers idled through 
non-occupational illness or disabil- 
ity, was recommended to the Mas- 
sachusetts legislature last week by 
a special recess commission which 
studied the issue. A majority re- 
port by 10 of the commission’s 15 
members advocated payment of 
benefits from a state-administered 
fund, while the other members said 
they would file minority reports 
calling for other plans. 

Under the proposed state plan, 
all employes now covered by un- 
employment compensation would 
come under the cash sickness in- 
surance program. 

© * * 
Special Session Opens 
Apr. 25 in N. H. 


Gov. Sherman Adams has called 
for a special session of the leg- 
islature, which will open at 11 
a. m. on Apr. 25. 

The gathering of the nation’s 
largest state law-making body, 
composed of more than 400 mem- 
bers in the house and senate, 
will be held primarily for action 
on a state reorganization pro- 
gram, but other measures may 
get attention before adjournment. 


No Video for Mass. Drivers 


Television sets in automobiles are 
out in Massachusetts. The senate 
went along with the house in 
adopting the safety measure re- 
stricting video sets where the driv- 
er can see the screen while operat- 
ing his car. 

2 * ” 


Boston Pedestrians Keep 


Traditional Right of Way 


Boston, where for over 300 
years the pedestrian has had the 
right of way, is going to stay 
that way despite efforts of Reg- 
istrar of Motor Vehicles Rudolph 






Allman Points 
To Chief Snags 
On Competition 


DETROIT.—Ambiguities in fed- 
eral pricing statutes, and anti-trust 
law exemptions of labor unions are 
declared to be among the greatest 
current restraints on free competi- 
tive enterprise and the development 
of business along sound and fair 
lines. 

That view is expressed by L. C. 
Allman, president, Truck - Trailer 
Manufacturers’ Assn., 
with activities of a special com- 
mittee named by President Harry 
S. Truman to develop a program 
to promote new and independent 
enterprise. 

The Truman committee, headed 
by Secretary of Commerce Charles 
Sawyer, includes the U. S. attorney 
general, the chairman of the Fed- 
eral Trade Commission and the 
chairman of the President’s Coun- 
cil of Economic Advisers. 

Speaking on the basis of opin- 
ions expressed by members of the 
truck-trailer manufacturing indus- 
try, Allman, who also is vice-pres- 
ident of Fruehauf Trailer Co., said 
that aside from pricing and union 
difficulties encountered by virtu- 
ally all business, there is need for 





a solution to problems of allow- | 


able rates of depreciation and 
easier contacts for small business 


which must compete for govern- | 


ment and defense business. 





QUICKER, BETTER RESULTS 
OBTAINED 
IN BUYING, SELLING OR TRADING 
THROUGH 
CLASSIFIED WANT ADS 
OF 
AUTOMOTIVE NEWS 


“The Newspaper of the Industry" 





coincident | 











F. King to make it like other 
cities, where lights spell out 
“walk” and “don’t walk” and 
fines. for jaywalkers are handed 
out, 

The Massachusetts legislature’s 
committee on highways and mo- 
tor vehicles gave an unfavorable 
report to the registrar’s bill seek- 
ing a $2 fine for pedestrians who 
don’t observe traffic signals. 


* * * 


Tax Collection Plan Loses 


Accepting a recommendation of 
the committee on taxation, the 
Massachusetts house killed a bill 
providing for the collection of mo- 
tor vehicle excise taxes by the 
commissioner of corporation and 


taxation. There was no debate on 
the measure. 
* * * 


Tax Exemption Vetoed 


For N. Y. State Buses 

Gov. Thomas E. Dewey vetoed 
last week bills passed by the 
New York iegislature which 
would have exempted bus com- 
panies from the state tax on 
utilities but made them subject 
to municipal utility taxes. 

Also vetoed by the governor 
was a bill which would have re- 
quired trucks and buses to use 
chock blocks whenever parked 
“on a grade sufficient to cause 
such vehicle to move on its own 
momentum.” 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 
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EMPHASIZES SERV'CE SPACE—Nicks Motor Co. (Chrysler), Riverton, Wyo., has opened 


its new building. W. H. Nicks, the owner, has given generous space to the service depart- 
ment and has fully equipped it. 


cational films and hear talks on 
selling technique. Andrew Jacob- 
son, sales manager, said the firm 
now has more salesmen than any 
time in recent years. 


Morning Sales Films 
South Park Chevrolet, 1545 S. 
Park Ave., Buffalo, is conducting 
regular morning sales conferences 
during which salesmen watch edu- 


CREATIVE ENGINEERING 
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BENDIX HAND CONTROL VALVE 
ee loyftmanee Ut Ce Lowe Cot flan Ever Dyfre| 


Here is the valve that gives truckers the ultimate in hand 
controls for vacuum braking systems—but costs even less 
than ordinary models. The new Bendix Hand Control 
Valve is a simple, rugged unit with a clean, modern 
appearance that adds to the good looks of any cab 
interior. Its absolute dependability and consistent pre- 


BENDIX 


72 Fitth Avenue, New York 11, New York 


GRADUATES ACCURATELY 
The new Bendix Hand Control Valve 
applies the brakes in amount exactly 
corresponding to where the handle is 
set—no more and ne less—and the 
driver can depend on it. 


, PRopucts 
DIVISION 


ACTS CONSISTENTLY 
Graduated braking is always the same, 
in application and release each time 
the valve is used. 





‘SOUTH BEND 


BUILDERS 
OF THE BASICS 
OF BETTER 
MOTOR VEHICLES 


cision set an all time high for performance—and at a 
lower cost than ever before! Available with or without 
an integral, easy-to-read vacuum gauge, the new Bendix 
Hand Control Valve assures maximum flexibility with 
today’s vacuum trailer braking assemblies. For complete 
details write the factory direct. 


HOLDS A SETTING 
When the handle is left in a fixed posi- 
tion, there is no tendency for brakes te 
creep on or off—ne “leakover” when 
the valve is seated. 























K-F MEN STUDY SERVICING OF ‘51 MODELS—To ac 


instructing distributor and dealer service 


models. The course consisted of classrvom 


personnel, Roloer-Poaner’s entire 


instruction, 


meetings on the new cars in the territory assigned to him. Films, charts and manuals are 


being supplied. 


Dealers Take 








Civie Lead 


In Small Illinois Town 


SALEM, IIll.—Auto dealers here 
are leading the list of civic bene- 
factors, due mostly to the public 
relations job of the Salem Auto- 
mobile Dealers Assn. in building 
public goodwill for its members. 

They have installed an electric 
football scoreboard which was dedi- 
cated to local school use and they 





Longhorn Tribute 


Dallas Party Set for English, 
Texas’ First ATA Head 


Dallas is preparing to pay trib- 
ute to Henry English, the first 
Texan president of the American 
Trucking Assns. 

English, also president of Red 
Ball Motor Freight, Inc., will be 
given a party in his hometown May 
3 at the Adolphus hotel. Committees 
in key cities throughout Texas are 
helping to plan the event. 

Acting governor of Texas, Ward- 
low Lane, has officially proclaimed 
the week May 1-7 as Texas Motor 
Transportation Week “in recogni- 
tion of Henry English’s leadership 
as the first Texan to serve as pres- 
ident of the American Trucking 
Assns.” 





have also been furnishing football 
and basketball printed programs. 

The scoreboard bears the credit 
line that it was presented to the 
schools by the SADA and the print- 
ed programs bear the same word- 
ing with the names of the mem- 
bers added, There is no product 
tiein. 

Another project has been the giv- 
ing of safety binders for grade and 
high school students. The associa- 
tion also furnishes transportation 
for parades and celebrations. 

This year, a pageant of automo- 
biles will be presented for the first 
time at the 75-year-old soldiers and 
sailors reunion celebration and the 
Marion county fair. 

Each year the association holds 
a luncheon for all employes of its 
members and also each year an- 
other luncheon meeting for all the 
wives of the employes. 

John Ritchie (DeSoto-Plymouth) 
is president and Cody Fankboner, 
of Williams Motor & Equipment 
Co. (Chevrolet-Buick), is secre- 
tary. All dealers here are members 
except one. 


Teague Adds Hudson 
W. M. Teague, owner of Teague 
Motors (Crosley), New Orleans, has 
been appointed a Hudson dealer. 


Ita) 


Ream-OR-hone 





Speedmaster covers a wide fange of 
automotive reaming ond honing jobs, 
such as finish fitting of piston pins, king 
bolts, steering sectors, master cylinders 
or any internal cylindrical surface meas- 
uring from .670” to 2.610". It has proven 
advantages when used as a wel reamer, 
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SEND COUPON FOR DETAILS 





PRODUCTS, INC. 






Wet Ream and 
Wet Hone on 
one machine 


The work runs cooler, more metal is re- 
moved and the finish is smoofher. The 
part frequently requires no further hon- 
ing. To increase the diameter of the cut 
(or hone) simply turn tae micrometer dial 
on the face of the machine. 
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; Lempco Products, inc. 

5490 Dunham Road, Bedford, Ohio 
* Gentiemen: 
Kindly send details on: 
([] Speedmaster Ream-OR-hone 
[_] Ovel Spirat Adjustable Reamers 
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uire the necessary information for 
field service 
organization has taken intensive training at the factory on the 195! Kaiser and Frazer 


shop work, question and answer 
periods, and a written final examination. Each disirict representative will conduct service 


By James D. Woolf 


c HAS long been my belief that 
consumer (and dealer) research 
of all kinds is an indispensable 
tool for the businessman, Every ad- 
vertiser, retailer as well as manu- 
facturer, can use it to make his 
operation more effective—if he uses 
it intelligently. 

Surveys and polls and readership 
studies, however, have been over- 
sold and glamorized beyond their 
true value, Too much attention has 
been given to what people think— 
for the reason that most people 
don’t think, The average man-on- 
the-street has no genuine convic- 
tion of his own about most things 
most of the time. 

One great difficulty is inherent 
in human vanity. Vanity is such 
a potent force that many persons 
shrink from owning up that they 
don’t know. Any student of hu- 
man nature is well aware of this 
fact; if space permitted, pages 
of scholarly evidence could be 
quoted in proof of it. 

Another line of probing—What 
have been Mr, Citizen’s past ac- 
tions?—is also beclouded by vanity 
and intellectual moribundity. 

If he has greedily been eating 
the wrong foods, or is neglecting 
his children’s teeth, or is reading 
trashy magazines, or is spending 
more than he earns, will he con- 
fess his sins with sufficient fre- 
quency to permit. statistical 
validity? The interviewer must be 
very sharp. 


Future Outlook 


ANCTEER type of inquiry—What 
will his future actions be?—is 
also beset with difficulties for the 
same general reasons. 

If Mr. Citizen has no intentions 
of mending his ways and seeing to 
it that his children get a better diet, 
or of putting his money into a 
home for his family, or of seeing to 
it that his wife gets proper medical 
care, will he own up to it? 

Will he admit readily, for ex- 
ample, that he intends to turn in 
his war bonds for a new car? 

Perhaps hardest of all is the 
interview designed to find out 
what Mr, Citizen knows, What is 
Vitamin D? What is processed 
cheese? What is Pilsner beer? 

What is a pressure cooker? What 

is fluorescent lighting? What is 
caloric energy? 

This type of probe, on its face, 
seems simple enough: either Mr. 
Citizen knows or doesn’t know 
what caloric energy is. But the 
trouble is this: If he doesn’t know, 
this fact is not always easily appar- 
ent to the investigator because the 
interviewee guesses—and frequently 
guesses correctly. 

A somewhat similar phenomenon 
may be observed in the parlor game 
of categories. The contestants write 
something down and hope it is cor- 
rect. 





* 


Obvious Answers 


NOTHER pitfall is the fact 
| -*% people like to give the answers 





| 








Co., Mil- 


TESTING LOAD STRAIN—Heil 
waukee, has devised a system to check what 
happens under actual load and road condi- 


tions by 
truck hits 
miles per hour. Electronic equipment is at- 
tached to the top of the tank (top photo) 
to note results, which are recorded on the 
oscillograph and other apparatus inside the 
cab (lower photo). The tests give Heil engi- 
neers ideas on how to improve equipment 
design better to meet road conditions. 


measuring the impact as the tank 
laced bumps at from 20 to 50 





that are expected of them. They 
want to be pleasant and obliging. 

“I am pretty sour on consumer 
and dealer research,” said a certain 
able sales manager to me the other 
day. “It’s dynamite unless its 
handled right.” 

He went on to say that his 
company had invented and plan- 
ned to market a novel household 
appliance. Several pilot models 
were mocked up and put into the 
hands of a crew of house-to-house 
researchers, Sixty-five percent of 
the 500 women interviewed de- 
clared pleasantly that they would 
very likely buy the device when 
it was available in stores. 

Supplementing this consumer 
query, the sales manager and two 
of his best men called on 40 im- 
portant retail outlets. Showing the 
pilot model, they explained that 
what they wanted was not an 
order but an opinion. Would the 
store be interested in stocking the 
appliance when it was ready? 

+ * * 


False Premise 


pny buyers, gracious but busy, 
said that in all probability they 
would. Be sure to see us again, they 
asked, when your product is ready 
for the market. 

On the strength of this encour- 
agement, the manufacturer in- 
vested $100,000 in tooling up for 
mass production, Then came dis- 
illusionment: the appliance 
turned out to be a turkey. The 
trade wasn’t having any. Of the 
40 buyers interviewed originally, 
one “bought” a small stock on 
consignment. All of the other 
buyers said “we’ll wait and see.” 
A newspaper campaign in three 
test cities didn’t create a ripple. 

“It is now my firm conviction,” 
declares this sales manager, “that 
research of this kind is utterly 
meaningless unless it involves an 
actual sale. Most people want to 
be agreeable, and it is much easier 
and nicer to give a favorable opin- 
ion, when it costs nothing, than a 
negative one.” 

I wonder if red-hot copy ideas 
often emerge from consumer and 
dealer probes, The man (Stanley 
Resor) who made advertising his- 
tory with the early Woodbury Soap 


N. Y. Dealers Ca 
Alert Against 


Bogus Currency 


NEW YORK.—Counterfeit $10 
and $20 bills are flooding the New 
York area again, according to the 
Automobile Merchants Assn. of 
New York. 

The association warned its mem- 
bers to especially beware of Fed- 
eral Reserve bills issued on Bos- 
ton, Philadelphia, Cleveland, At- 
lanta, Dallas and San Francisco 
banks. 

“Look for a broken line on the 
nose of Hamilton, and too little 
shading over the left eye,” it was 
advised on $10 bills. “The Treasury 
seal is printed too heavily on the 
reverse side of the bill and some 
of the fine detail is missing from 
the Treasury building.” 

On $20 bills issued on St. Louis, 
Richmond, Dallas and San Fran- 
cisco banks, it was pointed out: 

“All Federal Reserve notes carry 
a seal on the left-hand side. In the 
seal is a large letter. This letter 
should be the same as the letter 
preceding the serial number of the 
bill. On most of the phony bills 


‘ithe letters are different.” 


No Cafeteria Gas, 
Albany Warns 


ALBANY. — S e1 f-service 


the city warned. 

In a letter sent to owners of 165 
Albany gasoline stations and ga- 
rages, Fire Chief Michael J. Flem- 


ing and Building Commissioner | 


Philip J. Gallagher stated: 


“Gasoline must be dispensed by | 


competent employes only.” 

The practice at some stations of 
permitting motorists to help them- 
selves at the gas pumps is a vio- 
lation of a city ordinance, Gal- 
lagher said. 





filling | 
stations are forbidden in Albany, 





Salesense in Advertising 


Tested Ideas for Small Business 


copy didn’t find “A Skin You Love 
to Touch” in the pages of a re- 
search report. 

I venture to say that it wasn’t an 
inquiry into what the public thinks 
about personal cleanliness that 
gave birth to the B. O. idea for 
Lifebuoy. It is my belief that “Look 
at All Three” didn’t come out of a 
public opinion poll. 

s o J 


People Uncertain 


Most people do not have any 
positive notions on what they 
want. They certainly didn’t want 
“4 Swell Soaps in One” until adver- 
tising came along and gave them 
an idea. 

They weren’t unhappy with 
homemade mayonnaise and boiled 
dressing until Kraft Miracle Whip 
came along. That most folks like 
cereals that “Snap, Crackle and 
Pop” hardly needed to be proved 
by a consumer study. 


Don’t be afraid of a statistical 
finding if it doesn’t make sense 
to you, Advertising is NOT a 
science—it is an art, and there 
are not very many hard-and-fast 
rules. 

Gather together all the facts you 
can, by all means—and then play 
your hunch. It was the hunch boys 
—and not the statisticians—who 
guessed right on the Truman elec- 
tion. 


DOES RADIO 
SELL CARS? 





“OUR TOP-FLIGHT SALESMAN 
...We consider Groucho* our 
top-flight salesman in the thou- 
sands of homes he visits each 


Allan R. Crocket, 
Crocket Bros., 
Fresno, California 


“broadcast weekly over CBS 


week.” 








For Their New Car Advertising 
® Critical Craftsmanship from 
Designer to finished Product 
© Triple-plate Chrome Finish 
© Life-of-Car Durability 
@ Customer Eye Appeal 
© New Low Prices... 


Write TODAY for beautiful full- 
size FREE SAMPLE .. . Yours to 
keep and compare! 


@ NO OBLIGATION @ 
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AMERICAS MASS MARKET 
OF BEST CUSTOMERS 
FOR NEW CARS 
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Four Texas Auto Firms 
Issued Charters 


The following four auto firms 
have been issued charters of in- 
corporation in Texas: 

Automotive Clearing House Assn., 
Inc.; at Dallas; $500 capital stock; 
D. B. Pickens, Leonard Macbeth 
and I. Goldberg, principals. 

Bickerstaff Motor Co.; Snyder; 
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$40,000 capital stock; R. 8. Bick- 
erstaff, Wade Pipkin and H. H. 
Leonard, principals. 

A. B. Miller Motor Co.; Bay 
City; $75,000 capital stock; A. B. 
Miller, A. M. Hilburn and C, R. 
Bell, principals. 

Noblitt-Coffey Pontiac; Pampa; 
$45,000 capital stock; W. Ivan Nob- 
litt, Frances C. Noblitt and Dock 
H. Coffey, principals. 


@ Sell the News readers 
a 


@ and you sell the 


@ WHOLE BUFFALO MARKET 
BUFFALO EVENING NEWS 


EDWARD H. BUTLER 
Editor and Publisher 


KELLY-SMITH CO. 
National Representatives 


WESTERN NEW YORK’S GREAT NEWSPAPER 
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Highways & Safety . 


Car Checks Said to Cut 
Road Deaths 12.2% 


“WHY should I support National 

Car Safety Month during 

May?” a car dealer might ask. 

“After all, the few vehicles I could 

check would be 

only a drop in the 

bucket. It prob- 

ably wouldn’t be 

worth the effort.” 

But statistics of 

> the Assn. of Cas- 

ays Oo ualty and Surety 

RY Companies show 

that safety checks 

are not a waste of time. These fig- 

ures reveal that in states which had 

periodic vehicle checks in 1949 high- 

way fatalities were 12.2 percent 

lower than in states which had no 
inspection program. 

Among such states the 1949 toll 
was 6.5 fatalities per 100,000,000 
miles, compared with 7.4 for the 
national average. 

And since the theme for May’s 
safety month is “Check Your Car— 
Check Accidents,” the association's 
figures seem to show that a good 


| slogan was picked for the program, 
| which is sponsored by the National 


Safety Council and the Inter-Indus- 


itry Highway Safety Committee. 


oe oh * 
:. IS hoped by M. R. Darlington 
jr.. managing director of IHSC, 
that every car owner will have his 


|car checked at a dealership. 


To bring motorists’ attention to 
the plan, a kit of banners, pennants, 
flags and badges is being offered 
and dealers have been urged by 
Darlington to make use of the 
materials. 

Equipment to be checked by 
the month in- 
cludes: brakes, headlights, stop- 
lights, tires, steering, muffler and 
exhaust system, windshield 
wipers, glass, horn and rear-view 
mirror. 

Participating dealers are being 


Oklahoma Auto Accidents 


In Feb. Cost $100,000 

Oklahomans in February paid 
some $100,000 in damages to ve- 
hicles, plus much suffering and 
death as a result of automobile 
accidents, the state safety depart- 
ment has announced. 

Reports on 1,642 accidents al- 
ready have been tabulated for Feb- 
ruary. Drivers of 243 vehicles were 
required to post security in order 
to keep their drivers licenses. 

7 + & 


Utah Assn. Appoints 


Safety Committee 

Oral J. Wilkinson (DeSoto- 
Plymouth), Murray, Utah, has 
been named chairman of the 
Utah Automobile Dealers Assn.’s 
highway safety committee. 

Chosen as committee members 
were Neuman Petty (Ford), Salt 
Lake City, and Ray Stout 
(Willys), Salt Lake City. Wilkin- 
son has also been named head of 
the Utah Inter-Industry high- 
way safety committee. 





furnished with forms to give a sum- 
mary of conditions of all vehicles 
checked. The reports are then to be 
sent to IHSC headquarters in 
Washington. 

‘ Dealerships have also been urged 
to feature “safety specials” during 
the month, to tie in the program 
with advertising and to organize 
“junking” parades for autos deemed 


unsafe. 
a * 


Wis. Earmarks $30 Million 


For Road Improvement 

Chairman James Law of the Wis- 
consin state highway commission 
announces that his department 
plans to spend about $30,000,000 on 
improvement of state roads and 
bridges this year, approximately 
the same amount as in 1949 and 
1948. 

In noting that the department 
doesn’t plan to add to the state’s 
11,000 miles of state trunk highway 
this year, Law said: “The state 
needs a lot of new highways and 
there’s a lot of pressure to build 
them, but we just don’t have the 


money.” 
+ . > 


Trans-Canada Road Plan 
Rapped by Legislator 

A Saskatchewan senator has told 
Canada’s Senate that a year ago he 
was in favor of the Trans-Canada 
highway, but that he has changed 
his mind since taking a car trip 
across northern Ontario, finding a 
good highway already in existance. 

Sen. R. B. Horner said he came 
to the conclusion that side and 
back roads should be given priority 
over the proposed highway. People 
who live in sections with no roads 
at all should get first service, he 
said. ni 


GM’s Hufstader Named Head 


Of Detroit Safety Assn. 
William F. Hufstader, distribu- 
tion vice president of General 
Motors, has been elected chairman 
of the Traffic Safety Assn. of 
Detroit. 
* 


- > 
Award to GM Film 


“Safe as You Think,” a sound 
motion picture produced for Gen- 
eral Motors by Jam Handy Or- 
ganization, Detroit, has been judged 
1949’s “outstanding non-theatrical 
motion picture in the general safe- 
ty field” by the National Safety 
Council. 


To Park Under Boston 


Construction of the long-discussed 
underground garage beneath his- 
toric Boston Common may start 
this summer, Mayor Hynes has 
disclosed in announcing that pro- 
moters of the $10,000,000 project 
have assured him they have ade- 
quate financial support and will 
present final plans soon. 

7 ” + 


Neb. Road Deaths Soar 
Thirty-six traffic accident fatali- 


.|ties were reported in Nebraska for 


GM FOREIGN EMPLOYES VISIT OLDS PLANT—Visitors from overseas get a bird's-eye 


view of Olidsmobile'’s Rocket engine pliant from this model layout at Lansing. J. J. 
left), general supervisor of standards and methods, 
oneret Motors Overseas poe relations representatives from wre, foreign count 

rom left), Vauxhall Motors, England; 


are F. Groom (second 
New vert c, %.! 
rm R. Vauthier, GM 


manager, Oldsmobile; R. W. La ontagne ir. 
seas, New York. The group is on @ month's 


Hogg, GM International, 


penneer: H. 
Suisse, Switzerland: 
sh. GM_ Holden's, Ltd. London: R. E. erittin executive assistant to the general 


Edwards 
points out features to a grour of 

ries. They 
Older, GM Overseas, 
van a wast GM Continental, 
"C. van Sandwyk M South African; 


GM de Mexico, and S. 8. Hamon, GM Over- 


“tour of GM operations in the U. S$ 


January and February, compared 
with 15 for the corresponding 
period last year. 


* * * 


Ontario Hit-Runs 


Fifteen of the 692 hit-run acci- 
dents reported in Ontario last year 
resulted in fatalities. 


Chive Opens Two Lots 


Pierre Chive jr., Chive Motors, 
Inc. (Studebaker), New Orleans, 
forced to vacate his used-car loca- 
tion at 117 S. Claiborne Ave. where 
a hotel will be built, has opened 
used-car lots at 2320 Canal St. and 
1917 Tulane Ave. 





America’s No. 1 Bag Maker 
and Burlap Importer 
DETROIT « Brooklyn « Chicago 
indianapolis + New Orleans 
Boston « New York « St. Louis 


Also Offices In Other Principal Cities 


TIME SAVER 


For Sales and Service 
Departments 


Quick Change 


Fae Um 


Legs protrude thru bracket, prevents 
loss. Attach to any plate without 
alteration. Guaranteed to fit all slotted 
brackets or bumper. Prompt delivery. 
1.00 per set of four 


Order From Your Jobber 


or 
C. HOWARD 


1498 Overlook Dr. Akron 7, Ohio 
JOBBERS WANTED 


sells itself! 


Telescoping, aluminum clothes -rod 
fits all cars. $o practical! 
So inexpensive! So profitable! 


Improved-type Auto-Bar, the handsome, 
sturdy clothes-rod “sells itself" without 
time-taking effort. Popular because: can be 
installed, or removed and stowed-away in 
seconds. Fits any car. Rigid strength, holds 
up to 36 garments — for either trips or busi- 
ness. Stock this broad-market, eye-appeal- 
ing, quick sale accessory, as advertised in 
Saturday Evening Post. Mail purchase order 
today for travel season. Lists at $3.95 
(Quantity discounts: 1 to 5, 30% off; 6 to 11, 
35% off; 1-3 doz., 40% off; 3 doz. or more, 
45% off). Express charges paid by us. At- 
tractive display card included. Jobbers write. 


Auto-Bar Dept. A, 7542 Maie Ave. 


Los Angeles 1, Calif. 
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Get-Tough Policy 
Starts for Wis. 
Load Violators 


MADISON, Wis.—Truckers found 
arrying loads exceeding the state’s 
statutory limits per vehicle axle 
will be required to unload their 
freight to comply with weight reg- 
ulations, the state motor vehicle 
department has announced. 

Commissioner B. L. Marcus of 
the department announced his “get 
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tough” policy in a special order 
dispatched to state enforcement 
officers in the field. 


He noted that in spite of re- 
peated warnings during the state’s 
road weight law enforcement drive 
of the last six months, “our rec- 
ords indicate that a great many of 
them are still ignoring the law.” 


Marcus specifically informed his 
deputies: 

“I am obliged to direct all offi- 
cers to require vehicles operating 
in excess of Wisconsin’s gross axle 
weight limitations to either shift 


their loads, if that is possible, to 
bring the vehicle within the gross 
axle weight limitation, or unload 
the excess weight to bring the unit 
into compliance.” 


He added that on trucks trans- 
porting perishables, officers. will 
“have to use your own good judg- 
ment, depending on the _ items 
hauled and the condition of the 
weather, or other circumstances 
which may be involved.” 

Marcus is acting as enforcement 
chief of the department since he 
dismissed Homer Bell two weeks 


ago. During the last six months 
hundreds of truckers have been 
halted on the roads and found to 
have excessive loads, and have been 
assessed fines in local courts. 


AAR to ATA 


Truck Assn. Gets Hart 


As Labor Analyst 


WASHINGTON.—Appointment of 
Laurence C. Hart, former research 
analyst for the Assn. of American 
Railroads, as a labor analyst with 


41 


the industrial relations department 
of the American Trucking Assns. 
was announced by ATA last week. 

Before joining the rail associa- 
tion in 1944, Hart was with the 
Foreign Economic Administration 
in Washington for two years as a 
European and Asiatic transporta- 
tion analyst. 


Mahaiwe Leases Garage 
Mahaiwe Motors, Inc., Great Bar- 
rington, Mass., has leased Whalen 
& Kastner Garage, and extensive 
alterations are under way. 


New Passenger Car Registrations, 45 States for February, 1950-1949 


Car registrations by states are released 
here weekly, as completed by R. L. 
Polk representatives in state capitals. 


= 


< 


CHRYSLER 

TOTAL 

Oldsmobile 
Willys-Overland 
Miscellaneous 


§ 
3 
x 


* 3 
£ o 
Ms 

3702 3777 35777 
936) 1298) 

824; 76l 

877; 1447 

912) 1243 

893; 937) 

643 489! 

884, 1349) 

538; 945 

1565) 1896 
916) 1115 

487| 877] 

459| 626 

1795, 1816 
1226| 1328) 

291; 238 

242| 282/ 

437) 427) 

nT 306| 

am 3 

582' 534| 

836, 1617 
504; 880) 
5256| 6448) 
2962| 3170 
337, 269) 
34 68 133 116) 
5766| 15493, 25541| 54691| 73762 
4755| 11701! 20432| 42976| 47572 
14153) 39102) 68718) 141928) 144111) 
12390! 31467! 55688! 114670! 102330! 


6356} 3067| 1382 
5694| 3948 7332 
88) 408 
119} 136 
86 sl 
158 

54 
| | | 49 
58 
97 
121 
123 
32 
59 


1455 307 


1681 
15 
52 


20941 

10183 
334 
123 
658 
315 


131066 
70514 


70305 
43807 | 


1887 
1098 | 


1734 
1489) 


yd 


2581 
3720 
: 
102 
77 
109 
32 
28 
37 
52 
71 
98 
33 
42) 


ps4 18406 
11017 
377 
145 
452 | 
375) 


18371 
15346 


410 
386 | 
418) 
429) 


467 
316 
392) 
260) 


748 
463) 


220 
258 


951 
607 


145 
97) 


233) 
194) 


132) 
310 


359) 
252) 


2526 
1446 


Bi; 169 


4332| 11295 
3750) 8882 


77\ 271) 
253| 


255) 
250 


32 States Previously 
Reported for February 


Florida 


5802 | 
4724 


178} 
107} 


ii} 
133} 
119) 
77 
140) 
92 
236) 
118! 
74) 
71} 
230) 
131) 


37) 
33 


51) 
37 


37 
71} 


99 | 
58| 


mi 725 
‘49 415| 
‘50 §2| 
"49! 21 
‘50; 7891 | 
6088 | 
19955 
15125 


New Commercial Car Registrations, 46 — for Remreary, = = 


el 13797 

1755 
72)| 
= 


631! 
6275 ies 9 
517) 
218 
253 
195| 
228 | 
97| 
156) 
138) 
391) 
132! 
161 | 
i 


a 
53 


17 
83 


asl 
368 
1990 
Hit 
1355 
338 
1531 
743 
2401 
99 
971 
545 
2569 
1306 
332 
198 
477 
148 


"50 
49 
"30 


| ri 7. ia 
318) 8 72 
622 
572 
385 
187 
464 
343 
767 
443| 
350) 
233 
41, 2 605) 83 
174] 38? 461) 108| 
73) 318, + 89 l 
S51} 352/110 
60) 493) ‘100 
29} 343|~—«#52 
374) 114) 
680| 261 
1877 56 
1023| 
8783 
4065 
14) 79 362 
6| 19] stat] 62 
2164) 18647| 94573| 29342 
2446| 8330| 58348] 21705 
4020) 36119|184250| 57249 
6028| 17550/125908| 47409 


Indiano 100! | aor 


188) 
“| 8 


303 42 
144 5! 
7 


652 73 
| 


284 16 
4 “| 5 sr 


3] 13] 


4% 
7| 


27 
7\ 


118 
109 


13 


31 
34) 
42) 
26| 
29) 


5114 
2443 


5887 
3830 


i 37 
49 
*50} 
49 
"50| 
‘49 
50] 
49) 
30) 


60 


85 
48 


159) 
70 
41) 
36) 

228 | 

144 
27 
22! 
47) 
35) 
38 
63) 
a 


227) 
190) 
267 
ces 


Kansas 


24 
40 
109 
60 
13 
28 
50 
45 
4 
18} 
18 
24 
7 
18 
25 
32 


reir 
1112) 
2307 
1287) 
1055 
aa 


Kentucky 


20] 
40} 
17) 
33) 
51] 
50! 
7 
19} 
6) 
8 


15} 
30 


4 | 


3 
| 
12 
Minnesota 22 | ! 
28 | 
152) 3750 


aa 


239 13 
90 28 


307 24 
161 25 


76 19 
83 i 


Mississippi 
386, 
344) 

82) 
90 
106 
67 
90) 
138) 
284 
120 

1575) 

836) 


Missouri 





21 
42 
15 

7 


Montana 





= | 2 


125 
38 


121} 
184 


North Dakota al 
oa 
49 
a 


1 a He 
\| _ 290 


s| Siz 3322 
29740 
13829 

| 1615 
634 
365287 
229078 
745189 
500260 


46| 

10 
13 
34 
19 


112 
96 





sil 
1136 
308! 
1314] 
12824 
4751 
703 
237 
172269 
90060 
334097 
178340 


55| 
116! 
226) 
102! 
2170) 
672| 


oO 
regon 9 


4 
5! 
240 
225 
36 
15 
3953 
5082 


162 
320 
98 
1465 
515 


460) 
1668 
727 
6766 
2199 
336 
106 


Tennessee 





109 


454 
577 


43 


89 
187 
10 
10 1 
2205 63 
3629| 431) 


5114; = 135 
9020} 975 


i 25 


1776 
553 


106 
= 


1550 
712 


78 
25 


Ty 
223 | 


as 
1049 


164 











i 
265 | 
35 
10) 


Texas 


75 8 
114 68) 30! 10 
Wyomi 7 

iia 4 29 


18659 
sane 


42| 


8117 
9077 


22 


8291 
7153 


15038| iret] 18727 18727 








237 
a 


1386 
1342 


30r8| 88 


1907 
224! 
4425 
5533 


45 States Re 
to Date for 


Year 
to Date 


rted 
‘ebruary 








1388 


689 
3487 


89275 a7r| 12634 
37374 i 3792) 12539 


173827| 43024) 53966 
67220} 27618} 25158 




















“50 


17246 
49 20138 





603 
10935 





Truck registrations by states are 
released here weekly, as com- 
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PLYMOUTH — Deluxe P19 — 2-dr. sed., 
$1,507; Suburban, $1,855; bus. cpe., $1,- 
385.75. Deluxe P20 — 4-dr. sed., $1,566; 
club cpe., $1,534.25, Special Deluxe P20— 
4-dr. sed., $1,644; club cpe., $1,617.50; 
conv., $1,997; stat. wag., $2,387. 


PONTIAC—Chieftain Six—4-dr. sed., $1,- 
745 (deluxe, $1,840); 2-dr. sed., $1,694 
(deluxe, $1,789); club cpe., $1,694 (deluxe, 
$1,789); conv, deluxe, $2,122; Catalina de- 
luxe, $2,000 (super deluxe, $2,058); stat. 
wag., $2,264 (deluxe, $2,343); bus. cpe., 
$1,571. Ohieftain Eight—4-dr. sed., $1,813 
(deluxe, $1,908); 2-dr. sed., $1,763 (de- 
luxe, $1,858); club cpe., $1,763 (deluxe, 
$1,858); conv, deluxe, $2,190; Catalina de- 
luxe, $2,069 (super deluxe, $2,127); stat. 
wag., $2,332 (deluxe, $2,411); bus. cpe.. 
$1,640, Streamliner Six—4-dr. sed., $1,724 
(deluxe, $1,819); sed. cpe., $1,673 (deluxe, 
$1,768). Streamliner Eight — 4-dr. sed. 
$1,792 (deluxe, $1,887); sed. cpe., $1.742 
(deluxe, $1,837). (Hydra-Matie optional on 
all models at $158.50.) 


RENAULT — 4-dr. sed., $1,035. 
ered in New York.) 


STUDEBAKER—Champion Custom—4-dr 
sed., $1,519.25; 2-dr sed., $1, 487.50; club 
cpe., $1,513.75; bus. cpe., $1,419. Cham- 
pion Deluxe—4-dr. sed., $1,597.25; 2-dr 
sed., $1,565.50; club cpe., $1,591.75; bus. 
cpe., $1,497. Champion Regal Deluxe— 
4-dr, ., $1,676; 2-dr. sed., $1,644.50: 
club cpe., gt. 670.75; conv., $1,981.25; bus. 
cpe., $1,576 Commander ‘Deluxe — 4-dr. 
sed., $1, 902. 50; 2-dr. sed., $1,871; club 
epe., $1,897.25. Commander Regal Deluxe 
—4-dr. sed., $2,023.75; 2-dr. sed., $1,992: 
club cpe., $2,018.25; conv., $2,328.50. Land 
Cruiser—4-dr. sed., $2,186.75. 

WILLYS-OVERLAND—Four — Jeepster. 
$1,493.87; stat. wag., $1,605.32 (four- 
wheel-drive, $2,010.22). Six—Jeepster, $1,- 
598.80; stat. wag., $1,689.57. 


The following advertised delivered prices 
are based on factory retail prices at the 
factories. They include federal excise 
taxes and factory handling charges, and 
dealer delivery and handling charges. 
They do NOT include transportation 
charges, state or local sales taxes or 
optional equipment. 


AUSTIN—A40—4-dr. sed. (Devon), $1,- 
480; stat. wag. (Countryman), $1,520. 
A90—conv, (Atlantic), $2,345 (with auto- 
matic top, $2,525); sports sed. (hardtop), 
$2,750. (Delivered in New York.) 


BUICK—Special Series 40—4-dr. tour- 
back sed, $1,941 (deluxe, $1,983); 4-dr. 
Jetback sed., $1,909 (deluxe, $1,952); sed. 
cpe., $1,856 (deluxe, $1,899); bus. cpe., 
$1,803. Super 50—4-dr. tourback 
sed., $2,139; 4-dr. Riviera sed., $2,212; 
sed, cpe., $2,041; conv., $2,476; Riviera, 
$2,139; stat. wag., $2,844. Roadmaster 
Series 70—4-dr. tourback sed., $2,633; 4-dr. 
Riviera sed., $2,738; sed. cpe., $2,528; 
conv., $2,981; Riviera, $2,854; stat. wag., 
$3,407. (Dynafiow standard on Roadmaster, 
optional on Special and Super models at 
$169.20.) 

CADILLAC—Series 61—4-dr. 
866; club cpe., $2,761. Series 62—4-dr. sed., 
$3,234: club cpe., $3,150; conv., $3,654; 
Coupe DeVille, $3,523. Series 60 Special 
4-dr. sed., $3,797. Serfes 75—4-dr. 7-pass. 
sed., $4,770; 4-dr. 7-pass. Imperial sed., 
$4,959. (Hydra-Matic standard on Series 
62 and 60 Special, 
and 75 at $174.25.) 


Current Prices on New Automobiles 


$1,875; 
560.50. 

NASH — Statesman Deluxe — bus. cpe., 
$1,633. Statesman Super—4-dr. sed,, $1,- 
738; 2-dr. sed., $1,713; club cpe., $1,735. 
Statesman Custom—4-dr. sed., $1,897; 2-dr. 
sed,, $1,872; club cpe., $1,894. Ambassador 
Super—4-dr sed., $2,064; 2-dr. sed., $2,- 
039; club cpe., $2,060. Ambassador Cus- 
tom—4-dr. sed., $2,223; 2-dr. sed., $2,198; 
club cpe., $2,219. (Hydra-Matic optional 
on Ambassador models at $158.50.) 


OLDSMOBILE—Series 76—4-dr. sed., $1,- 
819 (deluxe, $1,887); 2-dr. sed., $1,761 
(deluxe, $1,829); sed. cpe., $1,745 (deluxe, 
$1,813); club cpe., $1,719 (deluxe, $1,787); 
conv., $2,135; Holiday, $2,003 (deluxe, $2,- 
108); stat. wag., $2,362 (deluxe, $2,504). 
Series 88—4-dr. sed., $1,978 (deluxe, $2,- 
056); 2-dr. sed., $1,920 (deluxe, $1,998); 
sed. cpe., $1,904 (deluxe, $1,982); club 
cpe., $1,878 (deluxe, $1,956); conv., §$2,- 
294; Holiday, $2,162 (deluxe, $2,267); stat. 
wag., $2,520 (deluxe, $2,662). Series 98— 
4-dr. sed., $2,299 (deluxe, $2,393); 4-dr. 
town sed., $2,267 (deluxe, $2,361); sed. 
cpe., $2,225 (deluxe, $2,319); conv., §$2,- 
772; Holiday, $2,383 (deluxe, $2,641). 
(Hydra-Matic optional on all models at 
$158.50.) 

PACKARD — Eight — 4-dr. sed., $2,249 
(deluxe, $2,383); 2-dr. sed., $2,224 (deluxe, 
$2,358). Super—4-dr. sed., $2,633 (deluxe, 
$2,919); 7-pass. 4-dr. sed. deluxe, $3,950; 
$3, 239. 50; club cpe., $3,187; conv., $3,- 2-dr. sed., $2,608 (deluxe, $2,894); conv. 
949.50. (Hydra-Matic optional on all mod- deluxe, $3,350; lim. deluxe, $4,100. Ous- 
els at $174.25.) tom—4-dr. sed., $3,935; conv., $4,480. 

MEROCURY—4-dr. sed., $2,032; Model 72/ (Ultramatic standard on Custom, optional 
club cpe., $1,979.50; Model 72-A club cpe.,|on other series at $185.) 


Deluxe Six—4-dr. sed., $1,558; 2-dr. sed., 
$1,511; club cpe., $1,511; stat. wag., $2,- 
027.50. Oustom Deluxe Eight—4-dr. sed., 
$1,637; 2-dr. sed., $1,589.50; club cpe., 
$1,595; conv., $1,948; stat. wag., $2,106.50. 


FORD OF BRITAIN —4-dr. sed. (Prefect, 
cloth), $1,040; 4-dr. sed. (Prefect, leather), 
$1,077; 2-dr. sed. (Anglia), $947. (Deliv- 
ered in New York.) 

FRAZER—4-dr. sed., $2,359; Vagabond, 
$2,399. (Hydra-Matic optional on all mod- 
els at $158.50.) 

HILLMAN MINX — 4-dr. sed., $1,495; 
conv., $1,745; stat. wag., $1,825. (Deliv- 
ered in New York.) 

HUDSON — Pacemaker Six — 4-dr. sed., 
$1,933; 2-dr. sed., $1,912; club cpe., $1,- 
933; conv., $2,428; bus, cpe., $1,806.50. 
Super Six—4-dr. sed., $2,105; 2-dr. sed., 
$2,068; club cpe., $2,101.75; conv., $2,- 
628.50. Super Eight—4-dr. sed., $2,189; 
2-dr. sed., $2,152; club cpe., $2,185.75. 
Custom Commodore Six—4-dr. sed., $2,- 
281.50; club cpe., $2,257.25; conv., $2,- 
809.25. Custom Commodore Eight — 4-dr. 
sed., $2,365.50; club cpe., $2,341.25; conv., 
$2,893.25. (Super-matic optional on all 
models at $199.31.) 

KAISER — Special — 4-dr. sed., $1,995; 
Traveler, $2,088. Deluxe—4-dr. sed., $2,- 
195; Vagabond, $2,288; conv., $2,195; Vir- 
ginian, $2,995. 

LINCOLN — 4-dr. sed., $2,575.50; club 
cpe., $2,528.50. Cosmopolitan — 4-dr, sed., 


cpe., $1,482. (Powerglide optional on De- conv., $2,411.50; stat. wag., §$2,- 
luxe models at $158.50.) 

CHRYSLER — Royal — 4-dr. sed., $2,- 
153.75; 8-pass. 4-dr. sed., $2,875; club cpe., 
$2,133.75; stat. wag., $3,183.75. Windsor 
—4-dr, sed., $2,348.50; 8-pass. 4-dr. sed., 
$3,069.75; club cpe., $2,327.50; conv., $2,- 
761; lim., $3,196. Saratoga—4-dr. sed., 
$2, 667. 25; club cpe., $2,641. New Yorker 
—4-dr, sed., $2,773: club cpe., $2,756.75; 
conv., $3,263. Town & Country—Newport, 
$4,027.75. Orown Imperial—4-dr. sed., $5,- 
253.75; lim., $5,358.75. (Prestomatic op- 
tional on Royal at $120.90, standard on 
other series. ) 

CROSLEY—2-dr. sed., $967; conv., $967; 
stat. wag., $999; roadster (Hotshot), $935. 
Super—2-dr. sed., $1,037; conv., $1,037; 
stat. wag., $1,069; roadster (Super Sports), 
$988. 

DeSOTO—Deluxe—4-dr. sed., $2,006.25; 
club cpe., $1,995.75; Carry- -All sed., $2,- 
210.50. Custom 4-dr. sed., $2, 193.75; 
8-pass, 4-dr. sed., $2,882.75; club cpe., 
$2,175.75; conv., $2,598; stat. wag., $3,- 
112.75; Suburban sed., $3,198.75. (Tip-Toe 
Hydraulic Shift standard on Custom, op- 
tional on Deluxe at $120.90.) 

DODGE—Waytarer—2-dr. sed., $1,755; 
roadster, $1,744.50; bus, cpe., $1,628.75. 
Meadowbrook—4-dr. sed., $1,865.75. Coro- 
net—4-dr. sed., $1,944.75; 8-pass. 4-dr. 
sed., $2,634.25; club cpe., $1,931; conv., 
$2,346; stat. wag., $2,882.50. (Gyro-Matic 
optional on Coronet models at $94.60.) 


FORD—Deluxe Six—4-dr. sed., $1,471.50; 
2-dr. sed., $1,424; bus. ., $1,332.50. 
Deluxe Eight — 4-dr. sed., $1,545; 2-dr. 
sed., $1,497.50; bus. cpe., $1,419. Custom 


(Deliv- 


sed., $2,- 


optional on Series 61 


CHEVROLET — Special—4-dr. 
sed,, $1,450; 2-dr. a 403; club cpe., 
$1, 408; bus. cpe., $133 329, Deluxe 
—4-dr. sed., $1,520; wt, sed., $1,482; 
club cpe., $1, 498; — MT Bel-Air, 
$1,741; stat. wag., $1,994. Fleetline i 
olal—4-dr. sed., $1,450; eed. ope., oe 
Fleetline Deluxe—4-dr. sed., $1, 
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every other city, town, and village across the nation, LIFE is an eagerly awaited read- 
ing adventure each week in more than one out of three families, has a profound effect 
on how people think and live, where they shop, and what they buy. 


With its impressive skyline rising sharply from the Texas prairie, Dallas fully lives 
up to the role of a great, modern city—one of the nerve centers of the expanding South- 
west which has become one of the nation’s richest marketing areas. In Dallas, as in 


What happens when 
LIFE hits Dallas? 


Asx any Texan, and he’ll tell you that Dallas is a city that does things 
its own way. 

The spectacular energy and enthusiasm of the people of Dallas mark 
it as a city apart—big and bustling. 

But in one way, Dallas is like every other U.S. city and town. And that 
is in the way it responds when LIFE hits Dallas every week. 

Here in rapidly developing Dallas—as elsewhere—LIFE’s impact is 
compelling, local—a force that reaches to the grass roots, touches every 
part of the community. 

In Dallas, LIFE brings a weekly reading adventure to 112,190 people 
—27.2% of the population. Its exciting word-and-picture reporting 
stimulates buying and selling . . . influences thinking and planning. . . 
advances culture and education . . . affects people and their very lives. 

Here are some examples of this local LIFE influence in Dallas. Multi- 
ply them a thousandfold, week after week, in every corner of America— 


Down the middle of the busiest street in Dallas, a few months ago, rolled a big parade powered and you'll understand why LIFE is the most powerful, complete selling 
by new cars—with bands, cowboys, girls and floats carrying nationally known food products. It medium in the nation . . . why Passenger Car Manufacturers invested 


was the opening of a highly successful promotion by the Wyatt chain of 17 super-markets to im- ages a : . 
press upon the people of Dallas that Wyatt’s was the place to find LIFE-advertised products. veer four million dollars for selling in LIFE in 1949—a gain, over pre- 
vious years, of $1,500,000. 
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- Only LIFE has this kind of local impact — 


on people, on places, on sales... across the nation 
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Millions had a clearer idea of atomic energy after seeing LIFE’s article, “The Atom.” Last Famous Dallas specialty store is Neiman-Marcus, where models above are showing 
year, the State Fair of Texas based an exhibit on the article, and W. H. Hitzelberger, Execu- evening gowns (LIFE, May, 1945). Stanley Marcus, Executive Vice-President, says: “As a 
tive Vice-President of the fair, said: “It proved to be the Exposition’s top educational feature retailer, | am sharply aware of the impact of LIFE and its value as a mirror of American 
and perhaps its strongest single drawing card.” interests and attitudes.” 


; » : 48 m= mw! La I | 
Native Texan R. L. Thornton, Sr., Board Chairman of the Mercantile National Bank, has Attendance jumped 21,000 at the Dallas Health Museum the month after a story on the 
led the way in many new projects which have expanded Dallas and the surrounding region, Museum appeared in LIFE. According to Marguerite L. Hays, Director of the Museum, 
A LIFE reader for many years, he says: “To me, the reading of LIFE is an important way of | many people with only an hour stopover in Dallas come to the Museum because they have 
keeping up with national trends which are bound to affect our future here in Dallas.” read about it in LIFE, 


yy 


pi 


~ ~? 
Appearing in LIFE proved to be an exciting experience for Mrs. Dulany Lingo, who was = “Cities and planning commissions all over the United States wrote us,” says Carl J. 
pictured in a LIFE story on the ten best-dressed U.S. women. As a result, Mrs. Lingo reports Rutland, Chairman—Dallas Citizens Traffic Commission, “‘after LIFE showed a picture of 
herself amazed at the complimentary letters she received from all over the country. our new speedway. Even the Mayor of Kobe, Japan, asked for plans.” 


moves people ... moves goods 
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BOMBAY, India.—After complet- 
ing about half of a proposed trip 
around the world, Verne Orr sr., 
Chrysler-Plymouth dealer in Pasa- 
dena, Calif, says he knows now 
how lucky are car buyers in the 
U. 8. 

Orr reports that while it would 
take six months’ full pay of the 
average Los Angeles person to 
buy a low-priced American car, 
it would take the average man in 
India 360 months to purchase the 
same car. 

Reporting on the various cities 
and countries he has seen thus far, 
Orr said Japan is progressing; For- 
mosa, pitiful; Hong Kong, wonder- 
ful; Manila, confused and frus- 
trated; Singapore, a melting pot 
with 50 languages and dialects; 
Ceylon, a beautiful country, and 
India, a sad situation but hopeful.” 

Gasoline in these various places, 


Product Tests 
Florida Research Firm 


Plans Expansion 


MIAMI, Fla.—South Florida Test 
Service announces acquisition of an 
-Aditional citv ~~" ‘or expansion 

© grounds and 
Piauw»  . erection of a $25,000 lab- 
oratory building. Construction is to 
start early this summer. 

The firm specializes in weather- 
ing, corrosion and sunlight tests, 
utilizing the unique climatological 
conditions found only in subtropi- 
cal southeastern Florida, but has 
laboratory facilities for many types 
of special research and test work. 

Endurance tests are conducted on 
many articles and products, includ- 
ing auto accessories, paints, instru- 
ments, mechanical equipment, rub- 
ber and plastics. 





Completes Display Room 

Peterson Motor Co. (Ford), Ben- 
son, Minn., has completed its new 
58 by 120-foot building. 


A Dealer Abroad 


Verne Orr Finds Yankee Purchasing Power 
Far Dwarfs That in Far East 
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says Orr, sells for 40 cents to 55 
cents per U. S. gallon. 

The traveling dealer recorded 
various auto statistics on his 
journey “to allow you to make 
your own deductions on _ the 
American way of life.” 


He said the figures are the best 
obtainable, “but not guaranteed.” 


Car prices are dependent on money |}, 


factors—inflation, deflation of for- 

eign currencies, import duties, con- 

trols and prohibitions, he said. 
Following are Orr’s statistics: 






ms 


io 


SMALL TOWN DEALER JOINS MODERNIZATION PARADE—Palomar Motors, Inc., Pontiac- 
Reo dealer in Escandido, Calif., recently built this modern, slant-front showroom. 











No. Months 
If Total 
Exchange Cost of Income Were No. of 
Compared to Low-priced Avaliable Persons for 
One U.S. Dollar American Car To Buy Car Each Car 
ere 4% rupees 18,000 rupees 360 1,154 
Japan . 360 yen 720,000 yen 72 482 
EE oie 0b 6% Hong Kong 15,500 dollars 22 173 
dirs, 
CPTOM fe viisiccs 4 3/5 rupees 150,000 rupees 103 137 
Malaya ........ 8 Singapore 7,000 dollars 39 35 
dirs. 
PES viccvcess 2 pesos 7,500 pesos 75 23 
Los Angeles 1 dollar 1,700 dollars 6 23/5 


Excise-Cutting Measure 
Is Facing a Delay 


WASHINGTON.—Study on three 
bills, under close watch by NADA, 
will be resumed tomorrow (Apr. 18) 
by the house following its Easter 
recess. The senate reconvened Apr. 
10. 


On the first of these the problem 
of offsetting part of the revenue 
loss from the proposed excise tax 
reductions may keep the house 
ways and means committee from 
having the excise-cutting bill ready 
for the original May 1 deadline, 
Capitol Hill sources report. 

Approval for President Tru- 
man’s reorganization Plan 6 was 
given last week by the house 





Do you know how 


SAN DIEGO 


Population 


Atlanta, Ga. . . 
Birmingham, Ala. 
Dallas, Tex. .. 
Denver, Colo.. . 
Indianapolis, Ind. 
Louisville, Ky. . 
Memphis Tenn. . 
Providence, R. |. 
Rochester, N. Y. 
St. Paul, Minn. . 
Seattle, Wash. . 407,630 
Toledo, Ohio . . 341,663 


SAN DIEGO, CALIF. 425,361 


442,294 
407,871 
342,046 
384,372 
460,926 
420,216 
305,510 
431,917 
381,373 
331,570 


All population figures are for City 
Zone and are taken trom SRDS 
Consumer Markets 1949-50 Edition 





ranks with 





Do you know that San 
Diego is an isolated, con- 
centrated market, 125 
miles away from Los 
Angeles... that San Diego 
has its own wholesale and 
jobbing channels... that 
its people and its distri- 
bution system must be sold 
locally! 













The San Diego Union and 
Tribune-Sun offers the 
one best way to cover this 
big, busy marker thor- 
oughly at low advertising 
cost. Ask the West-Holliday 
man. 










UNION and TRIBUNE-SUN 


Morning 


Evening and Sunday 





in California's New Major Market 





REPRESENTED NATIONALLY BY 





WEST-HOLLIDAY CO., inc. 


committee on expenditures in ex- 
ecutive departments. 

NADA has been opposing this 
measure because, it says, the plan 
will put the Wage and Hours Divi- 
sion under complete control of the 
secretary of labor, who represents 
only wage earners but would then 
be able to rule on the rights and 
obligations of employers. 

Strong backing for NADA’s 
fight against reorganization Plan 
12 came from Sen. Robert Taft of 
Ohio last week. The senator charged 
that the plan would nullify the 
Taft-Hartley act and make the 
chairman of the National Labor 
Relations Board “the biggest labor 
ezar in history.” The plan would 
abolish the office of the NLRB 
general counsel. 

Taft substantiated NADA’s 
charge that the plan had not 
been recommended by the Hoo- 

ver commission, as the other 
plans were, by reading a tele- 
gram from the former President 
which denied any such recom- 
mendation. 

The Ohio senator said the plan 
was unsound and that by ending 
the separation of NLRB’s prose- 
cuting powers and judicial powers 
it would by indirection undo a 
provision of the Taft-Hartley act. 

A house committee has already 
approved Plan 12 on a straight 
party vote and the house is sched- 
uled to vote on it later this month. 

However, the senate committee 
On expenditures in executive de- 
partments is expected to support 
the Taft resolution and turn 
Plan 12 down, according to 
NADA. 

Fate of both reorganization plans 
may be decided in either house or 
senate. 


Canadian Dealers 


Ponder More 
Truck Shipments 


TORONTO. — Increased railway 
freight rates have prompted Cana- 
dian dealers to consider transport- 
ing more of their cars from facto- 
ries by truck transport. 

Saskatchewan dealers had about 
20,000 cars shipped to them via 
|trucks last year at a cost of about 
$3,000,000. 

Dealers say they absorbed one 
|railway freight rate increase, but 
can’t see their way clear to ab- 
sorbing another. 

The cost of shipping cars to deal- 
ers in western Canada by high- 
way transport is about $150 a unit. 


Tom Mitchell Builds 


Tom Mitchell Buick, Buckhead, 
Ga., will begin construction imme- 
diately of a showroom and service 
center at Boswell and Early Sts. 
The main building is expected to 


New York + Detroit + Chicago+ Denver > Seattle+ Portiands San Francisco*Los Angeles {be built in 90 days. 



















Advantages Cited 
By Painting with 
Steam Sprayers 


WORCESTER, Mass.—Three ad- 
vantages of spray painting using 
steam instead of compressed air 
are claimed by Livingstone Engi- 
neering Co., maker of electric 
steam-power painting plants. 

The firm said tests by it indi- 
cated the following advantages: 

1. One pass application for two 
mils of film. 

2. Increased efficiency, less over- 
spray. 

3. Lower finishing costs. 

Livingstone officials predicted a 
“sudden swing” to steam-spray fin- 
ishing “as industry becomes aware 
of the substantial savings” possible. 

The company markets a steam- 
spray unit which, it says, operates 
on 220, 440, 550 volts AC or poly- 
phase “without flame or fire haz- 
ards.” 


Anchors Aweigh 
Army Drives Under Water, 


Thanks to Auto-Lite 


TOLEDO.—Twenty-four volt elec- 
trical equipment for Army tactical 
vehicles which will operate as 
efficiently under water as under 
normal driving conditions has been 
developed by Electric Auto-Lite Co. 
here. 

This equipment, which is rated 
at four times the voltage of com- 
parable units for passenger cars, 
includes starter, generator, regula- 
tor, distributor and coil. 

All have passed rigorous tests 
under supervision of the Ordnance 
department and have been accepted 
by the Department of the Army as 
original equipment on tactical ve- 
hicles, Royce G. Martin, president 
of the company, disclosed. 

“Auto-Lite, at its own expense, 
but working in collaboration with 
the Ordnance department, designed 
and built the first completely suc- 
ce«sful submersible electrical equip- 
ment,” Martin said. 

He revealed that the electrical 
equipment, installed on a Jeep, was 
tested last summer at Aberdeen 
proving grounds and successfully 
met all Army requirements. It re >- 
resents an advance over so-called 
waterproof equipment used in 
World War II, which suffered 
greatly both in performance and in 
service life when submerged in 
water. 

The new equipment will be in- 
corporated on Willys - Overland 
Jeeps and also on trucks manufac- 
tured for the Army by Chrysler 


Corp. It is equally applicable to 
other tactical equipment. it was 
stated 


Ford Names New Heads 


In 6 District Sales Areas 


Ford has announced appoint- | 
ment of the following department | 
heads for various of its district| 
sales staffs: | 

S. G. Kleeburg and J, A. Pipkin, 
in Oklahoma City; H. O. Davis jr. 
and C. A. Grannis, Memphis; B, F. 
Hyland and C. E. Riddick, New 
Orleans; L. D. Giesler, B. L. Oler 
and W. R. Long, Houston; Leif 
Johnson, Dallas, and R. P. Ruising- 
er and E. J. Leahy, Kansas City. 


Market Now a Showroom 


Conversion of the old Foodtown | 
market building at Second and/ 
Polk streets into a new sales and 
service unit for Nash Phoenix 
(Ariz.) Motors has been completed. 
The firm is owned by Gordon Am- 





|brose and Allen Jefferys. 








|For Car Damage 
_|At Buffalo Plant 


BUFFALO.—Losses amounting to 
thousands of dollars have been sus- 
tained for years here by Ford Mo- 
tor Co. because lime dust settles 
on new cars parked near its as- 
sembly plant before delivery, Fran- 
cis J. Baritot, the firm’s traffic 
manager, has told City Judge Ar- 
thur J. Cosgrove. 

Baritot’s charge came at a hear- 
ing on charges against the Kelley 
Island Lime & Transport Co., 724 
Ohio St., for violating a city dust 
ordinance. 

“For our own interests and those 
of our carriers we are interested 
in eliminating this condition,” Bari- 
tot said. “We have investigated the 
condition and found it comes from 
lime dust.” 

The case was adjourned two 
weeks after Karl Zakrison of the 
city’s smoke and air pollution bu- 
reau told the court the Kelley com- 
pany was installing equipment to 
eliminate the nuisance. 


Ray Deflector 


Eliminates Headlight Glare, 


Inventor Claims 


LITTLE ROCK, Ark.—A new 
safety device which eliminates au- 
tomobile headlight glare will be 
produced in Little Rock by Maco- 
lite Corp., 1019 W. Seventh St. 

Officials said the firm will con- 
trol the manufacture and distribu- 
tion of the Flesher light ray direc- 
tor, attachable to any automobile 
or truck to deflect bright lights 
and eliminate blinding effect to ap- 
proaching drivers, yet maintain 
clear vision on the road ahead. 

Joe E. Hulsey is general man- 
ager of the firm and Robert T. La- 
Follette is in charge of sales. 

The device, made of durable, re- 
silient and translucent plastic, was 
patented by Thomas R, Flesher in 
1938, incorporating the idea of per- 
pendicular louvers in the preven- 
tion of headlight glare. Many thou- 
sands of experimental designs were 
tested before the ultimate product 
was achieved, Flesher said. 


DOES RADIO 
SELL CARS? 








“CERTAINLY GETTING SALES 
RESULTS ...We have great evi- 


dence of the fact that our cus- 


tomers are really talking about 
the new DeSoto radio show." 
I think it is the most effective 
advertising we have ever done. 
The show is tops in listening 
pleasure and is certainly get- 
ting sales results.” 
John C. Montana, President, 
Montana Motors, Inc., 


Buffalo, New York 
“broadcast weekly over CBS 
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HALF CENTURY OF 


Waiting for news of the Spanish-Ameri- 
con war in front of the old Journal 
building on New York's Park Row. From 
an old snapshot taken during those 
anxious days. 


LEADERSHIP IN NEW YORK 


Since 1898, the Journal- American has consistently 
delivered New York's largest evening paper audience 


HE Journal-American is New York’s oldest 

newspaper under one continuous owner- 
ship and policy ... and in a half-century of 
service to the world’s largest community 
the Journal-American has never been sur- 
passed in reader popularity and loyalty in 
the evening field. 


Today the Journal-American’s standing in 
the community is stronger than ever. The 
Journal- American plays a vital role in 
the lives of 700,000 New York families... 


Sever. 


A HEARST NEWSPAPER 


NATIONALLY REPRESENTED BY 


HEARST ADVERTISING SERVICE 


far more than any other evening news- 
paper. In 1949 the Journal-American played 
a dominant merchandising role for New 
York business ... publishing more adver- 
tising than any other New York evening 
newspaper. 


By consistently giving New Yorkers what 
they want in a newspaper, the Journal. 
American gives advertisers what they want 
most in an advertising medium. . . over- 
whelming readership and selling power. 
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Affecting Factories and Dealers .. . 


Auto Advertising 


By George Deery 


Associate Editor 


Appointment cf Elliott Shumaker, 


national advertising manager of the | fraternity 


Detroit Free Press, as general 
chairman of the Advertising Fed- 
eration of America 1950 conven- 
tion, and Henry Little, vice-pres- 
ident of Campbell-Ewald Co., as 
head of the executive committee 
for the conclave, was announced 
last week. 


The 46th annual convention 





Elliott Shumaker Henry Little 


will be held in Detroit May 31- 
June 2 with the Adcraft Club of 


Detroit and the Women’s Adver- 
tising Club as joint hosts. 

AFA is the largest advertising 
in the nation, placing 
its membership at 16,000. It is ex- 
pected that the sessions at the 
Hotel Statler in Detroit will attract 
more than 1,000 delegates. 

* * * 


GM’s New Movie 


“Headline,” a seven-reel feat 
sponsored by General Motors, no 
in production in Hollywood, is ex- 
pected to be ready for distribution 
to theaters early in the autumn, a 
spokesman for GM said last week. 

The film is based on C. F. Ket- 
tering’s “double profit” theme that 
both the manufacturer and the 
consumer must profit in business 
transactions. 

A newspaper editor’s attacks on 
a manufacturing corporation and 
his subsequent conversion to the 
cause of free enterprise and the 
benefits of big business make up 
the story. 

Costing a reported $250,000, the 
picture will feature Donald Crisp, 
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Jeffrey Lynn, Marjorie Reynolds 
and Alan Hale jr. 
+ > + 
Paulson Promoted 
Appointment of Richard Paul- 


| son of the Ford news bureau to 


manager of public relations, De- 
troit office, has been announced 
by C. E. Carll, Ford public rela- 
tions director. The Detroit office 

covers the central states. 
Paulson joined Ford in 1948 
after seven years on the Detroit 
Free Press, where he served as 
assistant city editor. As a mem- 
ber of the news bureau he was 
assigned to sales and advertis- 
ing. Paulson fills the post former- 
ly occupied by Virgil LaMarre, 
whose appointment as assistant 
district sales manager for the 
Indianapolis district was an- 
nounced recently. 
+ * 


Amalie’s Ads 

Starting May 20, Amalie Penn- 
sylvania motor oil will be promoted 
in full-page, two-color advertise- 
ments in the Saturday Evening 
Post, it was announced recently. 

In the New York market, a 
special television promotion is 
being run over WCBS-TV. Every 
Tuesday at 11 p.m. the Amalie 
Magic Theater will present the 


* 








TIMKEN-DETROI 


BUILDS THE WORLD'S ONLY 


F ADVANGED-RELATED DESIGN 
REAR DRIVING AXLES 


Seven sizes or capacities from smallest to largest in evenly spaced steps. 


Each axle is identical to all the others in design and construction, differing 
® only in load-carrying and torque-transmitting capacity. 


Proved !— 


by 


FAMILY 


off : | 
bilons of mil oF miles of on-the-job operat : 


Three types of carriers (hypoid single-reduction, hypoid-helical double- 
reduction and two-speed hypoid-helical double-reduction) each inter- 
changeable in the same axle housing using the same axle shafts. 


Drive a FORD and 
FEEL the diference 
| 


ASK YOUR DEALER FOR A RIDE IN THE 49 FORD 


CALLED TOPS IN OUTDOOR BOARDS—Ford posters swept the field in the recent nation- 
| tae Exhibition of Outdoor Advertising Art for 1949 in Chicago, winning the First Grand 
Medal award and taking the first three places in the automobile classification. The above 
poster was the Grand Medal award winner and also took first in the automobile classifica- 
tion. A Ford car poster won second place and a Ford truck layout took third. It was the 
first time in the 18 years of the annual exhibition that one company won sweepstakes awards, 
Ford states. Three other Ford entries were awarded honorable mentions. The exhibition was 
sponsored by the Art Directors Club of Chicago. 


Great Volta, also known as the | 
Edison of Magic. 

Amalie is refined by L. Sonne- 
born Sons, Inc., which owns and 
operates refineries in Pennsylvania. 







Los Angeles Mirror, Virgil Pink- 
ley, editor and publisher, an- 
nounced last week. The agency 
will also handle the Mirror En- 
terprises Syndicate. 

* 








Lee LaViez is sales manager of a 
Amalie. Mercury Outdoors 
* * * 
° Many dealers for Lincoln-Mer- 
With JWT cury will have a special tie-in pro- 


motion with the division’s new out- 
door board cam- 
paign which as- 
sociates movie 
stars with the 
Mercury. In ad- 
dition to the tie- 
in with theaters, 
miniatures of the 
posters will be 
displayed in deal- 
ershowrooms. 
First postings are 
scheduled for late 
this month and 
early in May, using about 6,000 lo- 
cations all over the nation. 

The appearance of the stars on 
the board is timed to coincide with 
national release of their latest pic- 
tures, 

Robert F. G. Copeland, advertis- 
ing and sales promotion manager, 
said: 

“This is not a so-called ‘testi- 
monial’ campaign, but a direct 
selling approach linking the mo- 
tion picture personalities with 
the Mercury product. For exam- 
ple, the two stars chosen for the 
first month’s posting are Betty 
Grable and Clifton Webb. 

“A headline appropriate to both 
Star and car is used in each case 
to dramatize an important Mer- 
cury feature. The main caption on 
the Grable-Mercury board will read 
‘Gorgeous as Grable!’ while the 
Webb tie-in will read ‘Wonderful 

|—like Webb!’ Half the posters in 
|}each showing will feature the ac- 
tress and half the actor.” 


| > 7 * 
Expands 
Due to the addition of the Miller 
Mfg. Co. Kardek car-top carrier 
account, Hendrick Advertising 
Agency has doubled its space in 
the Lafayette Bldg., Detroit. Charles 
|'T. Hendrick, agency manager, an- 
nounces the appointment of John 
| Deigh, Detroit artist and portrait 
| photographer, as art and produc- 
|tion director. 
* 


J. Walter Thompson Co. has 
been named ad agency for the 





R. F. G. Copeland 





| > * 
Prize Winner 
Chevrolet’s catalog on the Bel- 
Air model has won a certificate 
of excellence from the American 
| Institute of Graphic Arts for Mc- 
Callum & Brown, advertising il- 
lustrators, Detroit. 
The book was produced under 
| the supervision of Halsey David- 
son, vice-president of Campbell- 


Ewald Co., the Chevrolet ad 
agency. 
* ~ * 
Mats 
A free newspaper mat service 


for service distributors and service 
stations is now available, accord- 





TIM 


me 


A PRODUCT OF THE TIMKEN-DETROIT AXLE COMPANY 





TRADE MARK 


PLANTS AT: DETROIT AND JACKSON, MICH. 
UTICA, N.Y. © ASHTABULA AND KENTON, OHIO © NEW CASTLE, PA. 


ing to J. A. Shank, parts and serv- 
ice sales manager of Electric Auto- 


Lite. 
| “Twenty-one separate mats with 


| eye-stopping illustrations, each de- 


|signed as a business builder, can 
|be obtained with an Auto-Lite 
| service or service parts insignia,” 
|Shank said. “Many are tuned to 
| seasonal themes and all have space 
| for the dealer imprint.” 

* * * 


| Names 

| William B. Hankla has joined 
|the public relations department of 
|the Automobile Manufacturers 
| Assn. During the past year he was 
|a staff member of the Rouge News, 
| Ford employe publication. 


REGISTERED 


e OSHKOSH, WIS. 
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New Savings in Color Pla 
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Newsprint 






Your promotion packs the extra punch 
that means extra sales power at the 
local level when you use full pages in 
Chicago Tribune newsprint color. 


With newsprint color, you get faster 
and more favorable attention to the 
beauty and engineering of your models. 
Full pages provide ample room to dis- 
play your entire line or to present dra- 
matically a single model. 


With full pages in newsprint color 
in the Tribune you get maximum re- 


in the 
Chicago Tribune 


sponse from the audience which ac- 
counts for the bulk of the new car 
registrations in Chicago and suburbs. 


In addition, Chicago Tribune news- 
print color gives extra impact to your 
selling in hundreds of midwest cities 
and towns in which the Chicago Trib- 
une has long been a recognized builder 
of sales and dealer enthusiasm. 


Why not get all the facts now about 
Chicago Tribune newsprint color? A 
Tribune representative will gladly show 





FOR THE EXTRA SELLING PUNCH THAT PAYS OFF AT THE . / 


you how this more powerful technique 
can help you increase your consumer 
franchise throughout the Chicago 
market. 


Percentage of expenditures placed 
in each Chicago newspaper by 
automotive advertisers. 


Year 1949 





42.0% 25.2% 18.2% 14.6% 
CHICAGO PAPER PAPER PAPER 
TRIBUNE 8 c o 


Chicago Tribune representatives: 
W.E. Bates, Penobscot Bldg., Detroit 26, 
A. W. Dreier, 810 Tribune Tower, Chicago 11, 
E. P. Struhsacker, 220 E. 42nd St., New York City 17; 
Fitzpatrick & Chamberlin, 155 Montgomery St., San Francisco 4; 
also, 1127 Wilshire Blvd., Los Angeles 17 
MEMBER: FIRST 3 MARKETS GROUP AND METROPOLITAN 
SUNDAY NEWSPAPERS, INC. 


much as 50%. Ask to see specimens. 


tes You can use your present magazine or direct mail color engravings for Tribune newsprint color. 
Enlargements from magazine and direct mail originals cut plate cost and production time as 
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EVERSAL of the trend in which 

the federal government has in- 
creasingly taken over functions and 
tax resources from states was urged 
by Claude A. Putnam, president of 
the National Assn. of Manufactur- 
ers, in an address before the Sales 
Executives Club of New York. 


Asserting that “we must dispel 
the illusion that big government 
means big benefits at little cost,” 
he declared: “We must get back 
a government that is closer to and 
more fully under the control of 
the people. The way to do this is 
through strengthening the indi- 
vidual state and local govern- 
ments.” 

Putnam declared the key to the 
whole problem is to “release from 
the federal squeeze enough tax re- 
sources to the states, and the states 
will release the people from an en- 
gulfing federal government.” 

He warned that if federal taxes, 


Federal Government Called States’ Rights Usurper .. . 
Less U.S. Tax Power Urged 





similar to Great Britain, which, he 
said, is now a land of “needless 


austerity.” 
* * * 


ELLING the sales executives 

that they and their associates 
have a special challenge in the is- 
sue of big government versus in- 
dividual freedom, Putnam said: 

“Today’s challenge; today’s dire 
necessity, is to sell—resell, if you 
will—to free Americans the philos- 
ophy that has kept us and our 
economy free.” 

He pointed out that the federal 
government cost the American 
people $40.1 billion last year—“al- 
most as much as all the wages 
and salaries paid in manufactur- 
ing industry—actually, $40.1 bil- 
lion is nearly as much as the 
national food bill last year.” 
“The socializing planners do not 


which already take 25 percent of |stop, however, with devastating tax- 


national income, continue to rise 
the country will be in a position 
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ation, though it is their principal 
weapon for the destruction of pri- 
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vate property and private enter- 
prise,” he said. 
* * * 
E CITED the Brannan plan “for 
socializing American agricul- 

ture’; the bills pending in Congress 
which would “force the Soviet sys- 
tem of production control into every 
branch of American industry”; the 
danger of further “subordination” 
of the states by federal agencies 
|such as the valley authorities, and | 
|plans to “nationalize the entire 
|medical profession.” 
Putnam said “big” government 
| promises security, and attempts 
to “guarantee abundance without 
individual effort to produce it.” 

“Yet there be no confusion be-| 
tween promise and performance,” 
he continued. “Our economy has 
been one of performance. For near- 
ly two centuries of our history, 
free Americans have _ produced 
higher and higher standards of liv- 
ing for themselves. | 

“Ample production and distribu- 
tion under the individual enterprise 
system is a day-in, day-out matter 
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EXHIBITOR'S TURNTABLE—Macton mode! 
@ one-year guarantee. The manuiacturer, 


| of course. Its results in terms of | said. 


benefits for all of the people have 
never been even remotely approach- 
ed by any over-centralized power.” 

In commenting on the encroach- 
ments of federal government upon 
state functions, Putnam pointed out 
that the nation’s founders reserved, 
for the states or for the people, all 
powers not delegated to the federal 


government. 
* + + 
“See reserved powers have 
been diluted and eroded,” he 





SATURDAY EVENING 


s Post 


HOLIDAY 


And thousands of dealers will cash in on this tremendous 


demand for Howard Zink covers, spurred by monthly full- 


color half pages in The Saturday Evening Post and Holiday. 


Every day, every week, more dealers are taking on the 


Howard Zink line. How about you? Are you going to cash in? 





Macton Machinery Co., 
| Chester, N. Y., says this portable unit requires no assembly or floor bolting. An inter- 
| changeable four-foot diameter steel top can be used with the operating mechanism. 





No. 4000 automobile display turntable carries 


217 Locust Ave., Port 


“Responsibility for certain 
functions which belong to the states 
has been taken over by the central 
government on the fallacious 
ground that only the federal gov- 
;}ernment is rich enough, reliable 
enough to do all those things.” 
Asserting that bringing govern- 
ment back to the states and the 
people “cannot be the issue of our 
political party alone,” Putnam re- 
called that “clear-sighted leaders in 
both of America’s major political 
parties have been warned of the 
pressing danger of top-heavy fed- 
eral power, and are wrestling with 
;}many phases of the problem.” 


“It is not in the nature of big 
government to “restrain and re- 
duce and restrict itself,” he said. 
“In order to bring government 
|back to the people,” he declared, 
“we must proceed on two prin- 
ciples. One—the best government 
and the most alert citizenship re- 
| sult when the smallest unit of gov- 
ernment, competent to perform a 
necessary function, is given full 
responsibility and adequate means 
to do so. 

“And, two—it is essential, for 
human freedom, to clearly define 
the areas in which federal author- 
ity alone can meet the requirements 
of the public interest, and those 
|}areas where the public interest is 
| as well or better served by the state 
|or local action.” 
> > o 


qa these two principles as a 
guide, Putnam said, inter-gov- 
|;ernmental relationships should be 
reexamined; sources of tax reve- 
nues should be reallocated, and a 
proper degree of states’ rights and 
| responsibilities be restored. 

As matters stand, he said, the 
| federal government’s heavy rates 
| have preempted so much of the 
| citizen’s dollar, and much of the 
| tax field, “that many states have 

not been able to provide ade- 
quately for their own support.” 


With federal exhaustion of citizen 
tax capacity, and fostered by it, 
federal grants-in-aid to the states 
|are resorted to increasingly, Put- 
nam said, adding that already the 
|states are “dangerously close to a 
| Sues and permanent relationship 
of benefactor and dependent.” 
“There can be no question,” he 
| continued, “that the states can do 
| better for themselves those things 
|which the federal government is 
now doing for them, if they were 
allowed to keep at home taxes 
| which they now must send to Wash- 
| ington.” 











‘Vermont Rules 
More Trucking 
Is Needed 


MONTPELIER, Vt.—Rail facili- 
| ties must be supplemented by more 
|flexible and rapid motor truck 
| transportation, the Vermont public 
service commission said in a report. 

The commission added that it 
| would grant common carrier certifi- 
|cates to three Vermont trucking 
|}companies which operate over a 
substantial portion of the heavily 
| traveled highways in the state. 
| The commission found that the 
service provided by the three ap- 
plicants is necessary for the eco- 
nomic well-being of the state. The 
applicants are St. Johnsbury Truck- 
ing Co., Inc., Gay's Express, Inc., 
of Bellows Falls, and Hathorn’s 
Transportation Co., Inc., of White 
River Junction. 
| The commission said it would 
|deny petitions of the three com- 
panies insofar as they encroach on 
the movement of intrastate traffic 
between points for which common 
carrier certificates already had 
been granted to other carriers. 
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One magazine stays‘on top of the heap 


; ()* this living room table you see one magazine 1st Point of Sale” — especially for automotive products. 
warmly welcomed like an old friend. What’s more, That’s because Better Homes & Gardens is invited every 
its 100% service content is so helpful that it seems to month into more than 3,400,000 suburban-type homes 
stay on top of the family reading matter. that need cars—and buy new ones twice as fast as the 


fi nil national average. 
Both the madam and the master keep consulting it on ag 


their home and family problems — poring over hand- When automobiles and automotive accessories are ad- 
some, colorful pages that stir the imagination and the vertised here—chances are that you'll get more calls 
“let’s buy” impulse. for those brands in your showroom. 


So Better Homes & Gardens stands out as “‘America’s 


America's 4° Rint of Sale 
. Ne 
A Screened Market 
of more than 3400,000 
Better Homes 
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Bradley to Be Keynoter . . 


Debate on Toll Roads ——2 
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Set for Road Congress 


WASHINGTON.—A toll-road de- 
bate and discussions on how to gain 
support for uniform traffic laws will 
highlight the Third Highway 
Transportation Congress here this 
month. 

The three-day congress opens 
at the Hotel Mayflower Apr. 25 
with meetings of committees on 
highway planning, finance and 
administration; uniform laws; 
highway barriers; highway 
safety, and resolutions. General 
sessions will be held Apr. 26 and 
27. 

Among the speakers Walter R. 
McDonald, general solicitor of the 
National Assn. of Railroad and 
Utility Commissioners, will discuss 
“A Public Official Looks at Trans- 
portation,” in one of the major 
addresses. 


Another speaker announced by | 


Arthur C. Butler, director of the 
National Highway Users Confer- 


ence, which is sponsoring the con- 
gress, is John M. Lovejoy, president 
of Seaboard Oil Co. of Delaware 
and chairman of the public rela- 
tions committee of the American 
Petroleum Institute. His subject 
will be “Oil—Its Contribution to 
America.” 

Others who will deliver addresses 
| will include NHUC Chairman Albert 
Bradley, executive vice-president of 
General Motors, who will give the 
keynote address; Lee R. Jackson, 
|president of Firestone Tire and 
Rubber Co., and Dr. J. O. Christian- 
|}son, Minnesota civic leader, edu- 
cator and agriculturist. 

The toll-road debate, which will 
feature one of the sessions, will 
have as participants E. Carroll 
Bean, past master of the Maine 
State Grange; R. E. Jorgensen, 
deputy commissioner of the Con- 
necticut state highway depart- 
ment; Col. E. R. Needles, New 


2 Oe: 


ELIMINATES BLINDING GLARE. REDUCES EYE 
STRAIN AND DRIVING FATIGUE. SHUTS OUT 
SUN RAYS. KEEPS CAR COOLER. 


Styled, engineered and manufactured to auto- 
motive manufacturing standards. 


Polished stainless steel end brackets and lead- 
ing edge. No rusting, chipping, peeling or 


pitting. 


Painted surfaces bonderized to automotive 


specifications. 


Every part die 
changeable. 


-formed. Every part inter- 


No drilling. Clamps securely to drip mold. 


A KARVISOR MEANS MORE BEAUTY, ADDED 
DRIVING COMFORT AND GREATER SAFETY! 


Trade Mark Pat. Pending 








PROVIDES QUICK SERVICING FACILITIES—McDaniel Motor Co. 


Miss., 


York engineer, and W. B. Get- 
chell jr., executive director of the 
Maine Turnpike Authority. Bean 
and Jorgensen will argue that the 
toll method of financing roads is 
unsound. Moderator for the de- 
bate will be G. A, Vahikamp, St. 
Louis, secretary of the Automo- 
bile Club of Missouri. 

Panel discussions of two highway 
transportation problems which are 


RIOR WINDSHIELD SHADE . 









(Studebaker), 


Laurel, 
has opened its new sales and service building. The glass-enclosed showroom is 25 
feet by 70 feet, while the service department in the rear contains 7,000 square feet of floor 
area. A 14 foot by 12 foot entrance door provides quick access to the service area, and a 
14 foot by 14 foot exit door in the rear enables vehicles to move out quickly when servicing 
has been completed. A used-car lot, 70 feet by 167 feet, adjoins the building. 


|winning widespread attention will 
| be part of the program. 


A discussion of what the federal | 


role in highway development should 
be will have William J. Cronin, 
|managing director of the Automo- 
bile Manufacturers Assn., as mod- 
erator. 


AUTOMOTIVE NEWS production and 
| registration figures tell the story of output 
‘and sales every week. 


A DIETERICH PRODUCT 


End bracket permits free 
vision and easy adjustment 


for pitch and height. 





Adjustable cover plate with 





Truss-like center bracket 


prevents vibration at any © 


Does not obscure 
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Roof Mounting Center 
Bracket fits all carshaving 
one-piece windshields. 
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PRODUCTS CORPORATION 


1033 SOUTH BOULEVARD * OAK PARK, ILLINOIS 









‘Quality Queen’ 
Contest Open to 


Ford Employes 


DEARBORN.—A “quality queen” 
from the ranks of Ford hourly- 
|rated employes and their families 
| will be selected in a company-wide 
contest that started Apr. 10, ac- 
|cording to Roscoe Smith, director 
|of quality control. 
| Photographs entered by hourly- 
|rated employes will be judged by 
a board that includes John Pow- 
ers, Georgia Carroll, Kay Kyser 
and Jinx Falkenberg. They will 
choose the five best entries to com- 
pete in the national finals for the 
grand prize Ford convertible. 

Entries must be submitted by 
May 5, Smith said, after which the 
judges’ selections will be displayed 
in all Ford, Lincoln and Mercury 
plants for the final, secret ballot- 
ing which begins July 31. During 
the voting period the five finalists 
will be given a five-day, expense- 
paid trip to Hollywood, Smith said. 

The “quality queen” will be an- 
nounced on Sept. 11 and, following 
a three-day trip to New York, will 
| be formally crowned and awarded 
the grand prize in Detroit on Oct. 
18. All finalists will receive $100 
savings bonds, complete personal 
wardrobes and will participate in 
the coronation ceremonies. 


Any hourly-rated woman em- 
ploye of Ford’s may enter the con- 
test. Also, the wife, daughters and 
sisters of any hourly-rated em- 
ploye may enter although not em- 
ployed by the company. Contestants 
not employed by Ford, however, 
must live in the home of the em- 
ploye. 

No limit is placed on the num- 
ber of candidates by any one fam- 
ily. The contestant must be 21 
years old. Profess‘onal models, em- 
ployes of other automotive com- 
panies and dealers are not eligible. 


Italy Firm Plans 
Low-Priced Car 


MILAN, Italy. (UTPS) In- 
nocenti Co. has revealed plans for 
construction of a four-seat utility 
car to sell for 600 lire, compared 
with 900 lire for the Tonolino Fiat. 

Sales will be aimed at both 
Italian and foreign markets. The 
|car is to be produced at a rate of 
1,000 a day at the factory here, said 
the firm. 

Innocenti is negotiating for sale 
of the vehicle’s patents to British 
makers. 


Aged Drivers 
Vew Hampshire May Tighten 


Rules for Oldsters 


CONCORD, N. H.—(UTPS)—One 
of the problems which will get an 
airing at 11 county highway safety 
conferences to be held by the New 
Hampshire motor vehicle depart- 
ment during May-June will be the 
licensing of drivers over 65 years 
old, according to Safety Director 
Ralph V. Gould. 

New Hampshire has never had 
a rule requiring re-examination of 
older drivers, but results of a sur- 
vey conducted during the past two 
years has raised the question of 
whether such a regulation should 
|be put into effect. 
| “Elderly drivers are liable to be 
much more cautious than others,” 
Gould pointed out. “That means 
they often impede traffic. They 
may not be involved in accidents 
themselves, but other drivers, get- 
ting impatient, may whip around 
them and get into trouble be- 
cause ” 


of 


Editor’s Panel to Discuss 
Transport Problems 


WASHINGTON.—Five transpor- 
tation editors will comprise a dis- 
cussion panel on important issues 
facing the industry at the annual 
transportation luncheon session to 
be sponsored here May 2 by the 
|U. S. Chamber of Commerce. 

Stanley Ferguson, assistant man- 
laging editor, New York Journal of 
| Commerce; Robert J. Bayer, editor, 
| Traffic World; Wayne Parrish, edi- 
tor and publisher, American Avia- 
tion; William H. Schmidt jr., asso- 
ciate editor, Railway Age, and 
Leon Bannigan, editor, Fleet Own- 


|er, will be the panel members. 
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in Most States... 


More Liberal Idle Benefits 
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LO 
$ NEW YORK.-—Proposais to fur-| morialized Congress to adopt the| ple, Gov. Bowles has been seek- 
queen” her liberalize unemployment com-| principle of re-insurance to bul-| ing support for a special legis- 
hourly- yensation laws have been intro-|wark state unemployment compen- lative session to exand the un- 
amilies iuced in most of the state legisla-|sation funds against over-heavy| employment compensation bene- 
y-wide tures convening this year, and al-| drains in times of great unemploy-| fit program to meet the needs of | 
10, ac- ready have been enacted in at least | ment. ' those persons who have exhaust- | 
director two, a survey reveals. The resolution asserted that the @d 26 weeks of benefits without | 
The record total of $1,700,000,- |federal government should adopt ‘inding employment. i) 
hourly- 000 paid out last year in unem- {the principle of re-insurance “as| With Republican leaders of the) Bees 
ged by ployment compensation benefits |a means of enabling the federal| Connecticut house of representa- | . 
Pow- to jobless workers and continuing | government to assume its respon- tives opposed to action by @ Spe-| INCREASES FACILITIES—Bird-Kultgen, Inc. (Ford), has added a new truck building to 
Kyser high unemployment are viewed | sibilities in financing the unem-| cial session, Gov. Bowles announced | its piant at Waco, T ; 
ey will by advocates of more liberal | ployment compensation program! plans for establishment of a spe-|————— es SiS 
o com- benefits as increasing the need | and thereby equalizing the tax bur-|cial committee to study the situa-| ° | pecnuse they have a lateral as well 
for the for their proposals, despite the | den among the states.” | tion and seek a permanent solution. | Easy Steering las a vertical motion. 
le. obvious fact that continuation of Because most causes of unem-| There has been a steady postwar | oo “This is especially true when one 
ted by the liberalization trend threatens | ployment are national in scope, it|trend toward the liberalization of | Stabilizer Stops Car Sway, wheel of the car drops below the 
ich the employers with heavier tax bur- |said, the effects of a lack of jobs| unemployment compensation laws, | sS I igh 
: dens. : ays inventor level of the others, causing a weight 
splayed fall unevenly upon highly indus-| with such measures enacted last shift that makes the car sway.” 
ercury Georgia’s legislature enacted a|trialized states like Rhode Island.|year by at least 20 states. PRAIRIE, Miss.—A coil spring ; ' 
ballot- measure raising maximum _ bene- | .. | Stabilizer that should make auto-| Gilliam claims his stabilizer stops 
Durin | How to take care of persons There also has been a trend in ; this sway and improves car steer- 
£ fits for jobless workers from $18) stij] unemployed after their un- | recent years toward reduced tax mobile driving easier has been pa- 
inalists for 16 weeks to $20 for 20 weeks. | ' : buti tented by a mechanics instructor |'"& @t least 50 percent. 
E employment compensation pay- | contributions by employers, but | y ad conviecennnsdonsinsiointniniaidnte 
ae It also cut in half the minimum! ments run out is being raised |this was slowed down last year|here. 
i. an. ce come as Ge os as a question of increasing con- | and is certain to be reversed if both| The inventor, Charles Gilliam of Gentry Replaces Young 
lowing * ter = is @ = ite : ' - cern and will lead to growing liberalization of the benefit pro- | the Trades Training Institute, says,| Grady H. Gentry has purchased 
k. will a ted aa pore a te o be! demands for longer benefit pe- | visions of the laws and heavy un-| “Coil springs, though easy riding,|the Providence (Ky.) Chevrolet 
ier adopted in other states this year.| riods. In Connecticut, for exam- | employment continue. |have been undesirable in the past | outlet. 
In fact, employers in a number |————— — —_— ————————————————————— ——— SS 
og cee of states will pay higher unem- 
A 1 ployment compensation payroll) 
ae taxes under provisions of existing | 
ate in merit-rating laws, as the result of | 
last year’s heavy drains on unem- | 
em- ployment compensation funds. 
m4 aaa A new Maine law increases un- | 
- yo employment compensation benefits 
ot a, an average of about 10 percent to 
setants unemployed workers who earned | 
waver less than $2,500 in the previous 
F benefit year. Gov. Payne said the 
_ increase was “inadvertently” omit- | 
aute- ted from 1949 legislation increasing | 
» dm benefits to workers with upper - 
he. bracket salaries. 
Advertising 


Numerous bills to provide va- 
rious degrees and types of un- 
employment compensation liber- 
alization are pending in the legis- 
latures of Massachusetts, New 
oo Jersey, New York, South Caro- | 
lina and other states. 


Bills to extend the coverage of 
such laws to all employers instead 
of to employers of four or more 
are pending in New York and New 
Jersey. 

Proposals to repeal or weaken 
so-called “merit-rating” provisions, | 
under which employers with stable 
employment records enjoy lower tax | 
burdens than others with high la-| 
bor turnovers, are being backed | 
by labor groups in several states, | 
including Massachusetts, New Jer- | 
sey and New York. 

Rhode Island’s legislature me- 


U.C. Dealer Jailed 
On Usury Charge 
In St. Louis 


ST. LOUIS. The campaign 
against usury in connection with 
the sale of automobiles here is con- 
tinuing and Mailton M. Blives, op- 
erator of a used-car lot, was the | 
first to be convicted of the charge | 
by a jury. He was fined $100 and | 
sentenced to a 30-day term in the) 
city workhouse. 

The charge was preferred by Pat- | 
rick F. Murphy who testified he| 
bought an automobile for $900 last | 
Aug. 1 and signed a promissory | 
note providing for payments of $600 | 
principal and $177.40 interest over | 
a 12-month period. 

The state asserted that over- 
charge was $101.97, which is in| 
excess of the 2 percent a month | 
interest permitted by the usury 
law when the sale was made. 

Blives denied the charge, testify- 
ing he received only the principal 7 
amount of the note and that a 
finance company got the interest. 

Associate Prosecutor Jasper R. 
Vettori said that juries in the past 
have been reluctant to send an 
individual to the workhouse, which 
is mandatory under the law. The 
sentence imposed on Blives was the 
minimum permitted by the statute. 
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Krause & Waltz Wins 


Krause & Waltz Motors, Inc., 1800 
Caton Ave., Baltimore, has won a 
Kaiser-Frazer contest by increasing 
its sales more than any other deal- 
+r in the Washington region, com- 
orising Maryland, Virginia, West 
Virginia and part of Pennsylvania. | 


Susquehanna Mills ine. 
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Used-Car Auction Prices 





Market Trend 

After climbing for nine consecutive weeks, the overall average 
price of used cars slipped this week—dropping $1 to $1,009, Last 
week’s average figure of $1,010 was the highest level attained since 
last July. 

This week’s averages show a mixed trend. Prices were up on 1950, 
1947 and 1941 models, while they were off on all other models. 
Hardest hit were ’46 units, which fell $22 to $807. 

This was offset by an increase of $23 in the price of ’50s to an 
average of $1,879. A drop of $17 drove the price of ’49s down to 
$1,479, while 48s fell only $4 to $1,138. An increase of $11 raised the 
average for ’47s to $947, 

Everything was just about even with prewar cars. The price of 
42s dropped $14 to $414, while the price of ’41s rose $13 to $399. 
The $15 difference in the average prices of 41 and ’42 models illus- 
trates that condition, not year model, is the all-important factor in 
older cars. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of March 31.) 
(Sold 139 units out of 225 offerings.) 
BUICK—’50 Special 4-dr., $1,790. '49 Super 


2-dr., $1,050. ‘47 FM 2-dr., $835, $650. 
‘46 FL aerosedan, $880; FM club coupe, 
$875. '41 SD club coupe, $585. '35 4-dr., 


$330. 
CHRYSLER—’'49 New Yorker 4-dr., $2,150. 
‘48 Windsor 4-dr., $1,120. °47 Windsor 


sedanet, $1,650. ‘48 RM 4-dr., $1,400; 4-dr., $1,060. '46 Windsor 4-dr., $800. 

Super conv., $1,350. '47 Super conv., $1,- | DeSOTO—’'50 Custom 4-dr., $2,200. 

200; Special 4-dr., $1,075. °39 Special | DODGE—’49 Wayfarer roadster, $1,310; 

phaeton, $410. Coronet club coupe, $1,655; 4-dr., $1,510. 
CADILLAC—’49 (61) 4-dr., $2,725; (62) | FORD—’'50 CD (8) Custom (8) club coupe, 

4-dr., $2,940. '47 (61) 4-dr., $1,625. $1,700; Deluxe (8) 4-dr., $1,600; 2-dr., 
CHEVROLET — '50 SL Deluxe (Power- $1,585; (6) 2-dr., $1,450; (8) half-ton 

Glide) 4-dr., $1,950. '49 SL Deluxe 4-dr., pickup, $1,050, $1,025. °49 Custom (8) 


station wagon, $1,475; 4-dr., $1,295, 3 at 
$1,250, $1,205. '48 SD (8) 4-dr., $720; 
half-ton pickup, $725. '47 SD (8) 2-dr., 


$1,490, $1,450, $1,420, 2 at $1,400; FL 
Deluxe 2-dr., 2 at $1,490, $1,400. ‘48 
conv., $1,200; FL aerosedan, $1,090; FM 











PARTS DISPLAY, SALES and STORAGE 


@ Car manufacturers say “OK” to dealer installations 
of Berger Steel Automotive Bins, Shelving and Racks. 
Thousands of dealers using them agree. 


A Berger-designed and equipped department keeps all 
parts in true sequence with your stocklist. All standard 
and special numbers—including long and bulky parts— 
may be neatly and safely stored—easily and attractively 
displayed . . . quickly located. All can be clearly tagged 
with number and price to avoid errors. 


* * * 
Your local Berger representative will be glad to 
PLANOGRAPH your parts department and quote 


on a factory-approved installation. Call 
him in, or write us for full details. 


BERGER MANUFACTURING DIVISION 


REPUBLIC STEEL CORPORATION S CANTON 5, OHIO 





SPECIAL TRADE OFFER 


ON BUELL KLARION KIT 


$39.50 List COMPLETE 


This moderately priced kit may be 
resold for quick profits or used as 
demonstrator on your car. Com- 
pressor can be added later. Order 
sample below under Money - Back 
Guarantee. Distributor will get 
credit and handle repeat orders. 





é 

E FG. co. 927 Ww. 49th Place ' 

MODEL 410 KLARION KIT! ve m ae er : 

Includes #410 Chrome : Gentlomen: Send —. #410 Klarion Kit. ; 

Horns, 5” x 18” overall, i [}C.0.D. (| Bill on shipment ‘ 

Foot Control valve, ; Name ‘ 
Storage tank, Tubing ni 

and Fittings. : Sueet : 

§ City. State : 

5 Jd 


$775; conv., $980. '46 SD (8) 2-dr., $880, 


$770. '41 SD (8) 2-dr., $550; Deluxe (8) 
2-dr., $450; Standard (8) 2-dr., $400, 
HUDSON—’48 Commodore (6) 4-dr., $1,- 

$25; (8) 4-dr., $825. 
LINCOLN—’'49 4-dr., $1,450. 
MERCURY—’50 club coupe, °$1,935. ‘49 


club coupe, $1,550. 
NASH—’'49 Ambassador 4-dr., $1,360. 
OLDSMOBILE—’50 (88) 4-dr., $2,250; (76) 


club sedan, $1,910. "49 (98) 4-dr., $1,- 
990, $1,950; (88) 4-dr., $1,910. '48 (98) 
4-dr., $1,350. '46 (66) sedanet, $865. 


PLYMOUTH—'49 Deluxe 4-dr., $1,390; SD 
4-dr., $1,420; club coupe, $1,100. "47 SD 
4-dr., $800, 

PONTIAC—’'49 Chieftain (6) 4-dr., $1,720. 


"48 Deluxe (8) 4-dr., $1,320; (6) 4-dr., 
$1,350. °47 (8) 4-dr., $930. 41 (8) se- 
danet, $475. '37 6) 4-dr., $425. 


STUDEBAKER—’50 Champion RD conv., 


$1,870; 2d-r., $1,562; Deluxe 2-dr., $1,- 
520. 
WILLYS—'48 Jeep, $500, $400; half-ton 


pickup, $675; panel, $675; station wagon, 


$725. ‘47 Jeep, $400; Willys station 
wagon, $690. 
MISCELLANEOUS — ‘50 Thames half-ton 
panel, $1,650. 
DETROIT 
(Aptco Auto Auction, Sale every Wed- 
nesday. Prices are for sale of Apr. 5.) 
(Market is very good, Sold 46 units 


out of 63 offerings.) 


BUICK—’49 Super 2-dr., $1,675. ‘46 4-dr., 
$910, $890. '41 4-dr., $410. 

CADILLAC—'48 (61) 4-dr., $2,150. 

CHEVROLET—’'50 FL Special 2-dr., §$1,- 
630. '48 FL aerosedan, $1,140. '47 FM 
4-dr., $955. '46 SM 4-dr., $735. ‘41 MD 
2-dr., $605. '40 SD 2-dr., $235; station 


wagon, $200. '39 2-dr., $295. 

CHRYSLER—'46 New Yorker 4-dr., 
$900. 

DeSOTO—'46 Custom 4-dr., $790. 

DODGE — ‘47 business coupe, $790. ‘41 
2-dr., $275, $265, $155. 

FORD—'46 Deluxe (6) 2-dr., $570, $740. 
‘41 SD (8) 2-dr., $370, $335, $275. ‘40 
2-dr., $395. '39 4-dr., $350. 

HUDSON—’47 4-dr., $700. 

KAISER—’'47 4-dr., $700. 

—_— club coupe, $910. '40 2-dr., 

OLDSMOBILE—'48 (78) 2-dr., $1,130. 

PACKARD—'49 4-dr., $1,265. 

PLYMOUTH—'49 SD club coupe, $1,410. 
‘47 business coupe, $755. 42 4-dr., $280. 
"41 4-dr., $195. 

PONTIAC—'49 Streamliner (8) 2-dr., $1,- 
660. '48 (6) 4-dr., $1,160; (8) 2-dr., 
$1,325. '47 4-dr., $1,015. "42 2-dr., $460. 

ee Champion 4-dr., $1,- 
575. 


$960, 


QUINCY, ILL. 


(Charlie Thale’s Quincy Auto Auction. 
Sale every Friday. Prices are for sale of 
Apr. 7.) 

(Late-model units picking up in price.) 
BUICK—’50 Special sedan, $1,990. ‘41 

Special sedan ,$375, $420. ‘40 Super 

sedan, $285, $355, $240. 
CHEVROLET—’'49 SL Special sedan, $1,- 

360. '48 SM sedan, $955, $900; FL aero- 

sedan, $1,225; FM sedan, $1,055, $975, 

$925, $950. "47 FL aerosedan, $985. ‘46 

FL 4-dr., sedan, $800, $840; FM sedan, 

$735, $790. ‘41 club coupe, $450, $525, 

$400; sedan, $500, $450, $435, $440, $375, 
$420, $465, $320, $400. ‘40 sedan, $230, 
$250, $440. 
DODGE—'41 sedan, $300, $410. 
FORD—'49 sedan, $1,125, $1,200, $1,185, 


$1,125, $1,175. ‘47 sedan, $810, $780, 
$730. '46 sedan, $570, $655. ‘40 sedan, 
$205, $250. ‘39 conv., $185, $230. ‘37 
sedan, $170, $95. 
KAISER—'50 Traveler 4-dr., $1,340 
MERCURY—'49 sedan, $1,455. 
NASH—'50 Statesman sedan, $1,710. ‘41 


$170, $210. 
OLDSMOBILE—'46 sedan, $755, $810. 
PLYMOUTH—'48 SD sedan, $935, $1,055. 
‘47 SD sedan, $940, $865. ‘42 sedan, 
$430. '41 sedan, $305, $300, $460. 
STUDEBAKER—'50 Champion sedan, $1,- 
535. '47 Commander sedan, $1,010. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thureday. Prices are for sale of Apr. 6.) 


(Prices steady. Sold 64 units out of 
93 offerings.) 
BUICK—'49 Special 4-dr., $1,395; Super 
sedanet, $1,765, $1,650. ‘47 RM 4-dr., 


$1,100, $1,075, $1,155. '40 4-dr., $375. 
CHEVROLET—'49 FL Deluxe, $1,440, $1,- 

450. '48 FM 4-dr., $1,050, $1,150, $1,190; 

half-ton pickup, $790. '47 FM 2-dr., $1,- 


020. ‘46 (taxi), $590. ‘42 club coupe, 
$450, ‘41 2-dr., $405. 

CHRYSLER—'49 Windsor 4-dr., $1,750, 
$1,820. 

DeSOTO—'48 Custom 4-dr., $1,360. ‘47 
4-dr., $1,115. 

DODGE-—'48 Custom 4-dr., $1,265, $1,310, 
$1,300. '46 4-dr., $985 

FORD—'50 CD (8) 4-dr., $1,540, $1,680. 
‘49 Custom (8) 4-dr., $1,300, $1,260, 
$1,285. ‘47 SD (8) 4-dr., $890, '46 SD 
(8) 4-dr., $805, $770, $630, $695. ‘41 
Deluxe (6) 2-dr., $200. ‘40 2-dr., $280. 
'39 2-dr., $315. 

HUDSON—-'41 4-dr., $260. 

KAISER—’'48 4-dr., $820, $880, $840 

MERCURY—'48 conv., $1,040. ‘42 conv., 
$400. | 

NASH—’'49 (600) 4-dr., $1,280. ‘38 (8) | 
4-dr., $190. 

OLDSMOBILE—'48 (98) 4-dr., $1,435. ‘39 
(6) 4-dr., $325. 

PLYMOUTH—'48 Deluxe 4-dr., $960; SD 
4-dr., $1,170. ‘46 SD 4-dr., $855, $860 
"40 2-dr., $150. '39 4-dr., $230 

PONTIAC—'49 Streamliner 4-dr., $1,725, 
$1,700. '46 (8) 4-dr., $995. 

STUDEBAKER—'48 Champion 4-dr $1. 
005, $1,070. 

DENVER 
(Denver Auto Auction, Inc, Sale every 
Tuesday at Englewood, Colo, Prices are for 
sale of Apr. 4.) 
(Prices steady.) 





BUICK—’'50 Special 4-dr., $2,050; business 
coupe, $1,680. ‘49 Super 4-dr., $1,680, 
$1,705; RM 4-dr., 2 at $1,605, $1,695. '48 


Super 2-dr., $1,280, $1,445; RM 4-dr., 
$1,165, $1,230, $1,275, $1,305. '47 Super 
4-dr., $1,175. 
CADILLAC—'49 (62) 4-dr., $2,830; 2-dr., 
$2,655; (61) 4-dr., $2,715. 
CHEVROLET—’'50 conv., $1,890; FL De- 
luxe 2-dr., $1,725, $1,800; SL Special 


club coupe, $1,745; half-ton pickup, 2 at 
$1,280. '49 FL Deluxe 4-dr., $1,500; SL 
Deluxe 2-dr., $1,450, $1,435; 4-dr., §1,- 


1950 


410, $1,450; SL Special 2-dr., $1,365,| HUDSON—'46 (6) 4-dr., $590. ‘42 (6 


$1,375, $1,310. '48 SM 2-dr., $1,005; FL 
aerovedan, $1,275, $1295, $1,205. 
CHRYSLER—’'50 Windsor club coupe, $2,- 
480; Royal 4-dr., $2,400. 
4-dr., $1,860, $1,845, $1,730. 
sor 4-dr., $940, $970; Royal 4-dr., 
‘O—'49 Custom conv., $1,875. 
DODGE—'49 Wayfarer 2-dr., $1,415. 


"46 Wind- 


"47 


Custom club coupe, $960; 1-ton Metro, 
$820. 

FORD—'50 CD (8) 4-dr., $1,795; conv., 
$1,875; 2-dr., $1,735, $1,730; (6) 4-dr., 


$1,570, $1,575; 2-dr., $1,570; Deluxe (6) 


business coupe, $1,390. '49 Custom (8) 
4-dr., $1,245, $1,160. 

FRAZER — ‘47 4-dr., $740; Manhattan 
4-dr., $730, $740. 

HUDSON—’49 Commodore (6) 4-dr., $1,- 


220. 
KAISER—'48 4-dr., $760, $745. 


MERCURY—’50 club coupe, $2,100; 4-dr., 
$2,000, $1,930. 
NASH—’50 Statesman 2-dr., $1,700. 


OLDSMOBILE—’'50 (98) 2-dr., $2,600; club 
sedan, $2,575; (88) 4-dr., $2,445, $2,395. 
48 (98) 4-dr., $1,305. °'47 (76) 2-dr., 
$930. '46 (76) 2-dr., $825. 

PLYMOUTH —’'50 suburban, $1,955, $1,915; 
4-dr., station wagon, $2,050; SD 4-dr., 
$1,535. '49 SD 4-dr., $1,315, $1,450. °48 
Deluxe club coupe, $1,010, $1,040. 


PONTIAC—'50 Streamliner 6) 2-dr., $1,- 
835. °49 Streamliner (8S) 4-dr., $1,725; 
Chieftain 4-dr., $1,725. ‘48 Streamliner 
(8) 4-dr., $1,395, $1,290. ‘47 (8) 4-dr., 
$1,070. '46 (6) 4-dr., $875. 

STUDEBAKER—’'48 Champion conv., $1,- | 
320; Commander conv., $1,190. ‘47 


Champion 2-dr., $940. 
WILLYS — ‘49 1-ton pickup, $925. ‘48 
Jeepster, $845. 


OAKLAND, CALIF. 


(A, L. Pollock Auto Dealers Wholesale 
Auction. Sale every Wednesday. Prices are 
for sale of Apr. 5.) 

(Prices continued at high level.) 


BUICK—’50 Super 4-dr., $1,995. "49 Super 
sedanet, $1,930; 4-dr., $1,945. ‘48 Super 
sedanet, $1,540. °46 Super sedanet, 2 at 
$1,035, $1,065; 4-dr., $1,110. °'39 4-dr., 


$165, $150. °38 4-dr., $185. 
CADILLAC—’50 (61) 4-dr., $3,750. ‘48 
(62) 4-dr., 2 at $2,500. 
CHEVROLET—’50 SL Deluxe 4-dr.. $1,- 
725. ‘49 SL Deluxe club coupe, $1,510. 
‘47 FL aerosedan, $1,035; SM club coupe, 
$810. '42 2%-ton truck, $250. ‘41 club 
coupe, $375. 
DeSOTO—'39 club coupe, $150. 
DODGE -— ‘49 Coronet 4-dr., 
Custom club coupe, $1,045; 


$1,800. ‘47 
4-dr., $980. 


46 Custom club coupe, $990. °'41 2-dr.. 
$185. '39 2-dr., $120. 
FORD—'50 CD (8) 2-dr., $1,790; conv., 


$2,135. "49 Custom (8) club coupe, $1,- 
310. °48 half-ton pickup, $800. ‘47 SD 
(8) 2-dr., $800; Sportsman, $1,035; 
conv., $1,055. °46 half-ton pickup, $500; 
SD (8) 4-dr., $835. °41 4-dr., $320, $265. 


LINCOLN—'49 club sedan, $1,745, §$1,- 
795. 
MERCURY — '49 station wagon, $1,700; 





club coupe, $1,670. 

NASH—'39 4-dr., $200. 

OLDSMOBILE—'50 (88) 4-dr., $2,500, $2,- 
535. °49 (88) club sedan, $1,985; sedanet, 
$1,935. ‘46 (76) sedanet, $1,045, $905. 

PLYMOUTH—’'49 SD 4-dr., $1,355. ‘47 SD 
4-dr., $1,040, $945. ‘46 Deluxe 4-dr., 
$860, $820, ‘42 4-dr., $325. 

PONTIAC—'49 Chieftain 2-dr., $1,930. °47 
4-dr., $990; conv., $1,100; sedanet, $1,- 
080, '46 sedanet, $900. 39 club coupe, 
$280. 

STUDEBAKER—'47 Champion club coupe, 
$895. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Fri- 


day. Prices are for sales of March 31- 

Apr. 7.) 

BUICK—'50 Special 4-dr., $1,720; sedanet, 
$1,700. "49 RM _ sedanet, $1,800. ‘48 
Super sedanet, $1,350. ‘47 Special se- 
danet, $880; RM conv., $1,255. ‘39 Spe- 
cial 4-dr., $160. 

CADILLAC—'49 (62) 4-dr., $2,850. ‘41 
2-dr., $700. 

CHEVROLET—'49 FL Deluxe 2-dr., §$1,- 


300. '48 FL aerosedan, $1,210; FM 2-dr., 


$1,085, $910; 4-dr., $1,125, $1,060. ‘47 
FM 2-dr., $900, $710; 4-dr., $790; FL 
aerosedan, $1,100. ‘46 FM 2-dr., $885; 
SM 4-dr., $645; half-ton pickup, $600. 
‘41 2-dr., $560, $500. ‘40 2-dr., $580, 
$380. 

CHRYSLER—'46 Windsor 4-dr., $960. 

CROSLEY—'49 panel, $250. 

DODGE—'49 Coronet 4-dr.. $1,740. ‘48 


4-dr., $1,175. '39 2-dr., $450. 

FORD—'49 Standard (8) 2-dr., $1,100, $1,- 
200; Custom (8) 2-dr., $1,210; club 
coupe, $1,175. ‘48 SD (8) 2-dr., $880. 
‘47 Deluxe (6) 2-dr., $635. ‘46 SD (8) 
2-dr., $725; 4-dr., $760, $670; station 
wagon, $800. ‘41 SD (8) 2-dr., $220, 
$300; 4-dr., $285. 

HUDSON—'48 Super (6) 4-dr., $1,110. '40 
(6) 4-dr., $135, 

LINCOLN—'46 4-dr., $675 

NASH—'47 (600) 4-dr., $660. ‘46 Am- 
bassador 4-dr., $670. 

OLDSMOBILE—'48 (98) 4-dr.. $1,375. ‘47 
(76) 2-dr., $960. 

PLYMOUTH—'48 SD 4-dr., $800. ‘47 SD 
4-dr., $660; business coupe, $710; club 
coupe, $975, $980. '42 SD 4-dr., $435. 

PONTIAC—'49 (6) 4-dr., $1,690. ‘48 (8) 
station wagon, $1,050. '46 (6) sedanet, 
$830. '42 (6) 2-dr., $185. '40 (8) 4-dr. 
$300. 

STUDEBAKER—'50 Champion 2-dr $1,- 
500, 

WILLYS—'48 half-ton pickup, $595 


MASON CITY, IA. 


(Lapiner’'s Used-Car Auction. Sale every 
Wednesday. Prices are for sale of Apr. 5.) 
(Sold 143 units out of 183 offerings.) 


BUICK ‘50 Special 2-dr., $1,925. ‘49 
Super 2-dr., $1,775, $1,750. ‘48 Super 
4-dr., $1,365; conv., $1,375; RM sedanet, 
$1,310. ‘47 Super 2-dr.. $1,105, $1,060; 


4-dr., $1,105. '46 Super 4-dr., $995, $960. 
CHEVROLET—'50 SL Deluxe 2-dr., §1,- 
610. '49 FL Deluxe 2-dr., $1,440, $1,360, 
$1,330, $1,300; SL Deluxe club coupe, 
$1,450, $1,440. '48 FL aerosedan, $1,115, 


$1,100, $1,050, FM conv., $1,185; SM 
4-dr., $985. 

CHRYSLER—’'47 Royal 4-dr., $1,215, $1,- 
110. '46 Royal 4-dr., $995. 

DeSOTO—’'49 Deluxe 4-dr., $1,700, ‘48 
4-dr., $1,440. 

DODGE—'49 Meadowbrook 4-dr., $1,775. 
‘47 Deluxe 2-dr., $1,250; 1%-ton truck, 
$525 


FORD—'50 CD (8) 2-dr., $1,560, $1,505, 
$1,540, '49 Custom (6) 4-dr., $1,165: 
conv., $1,450; sedan, $1,200, $1,165, $1,- 


105, $1,170. '48 Deluxe 2-dr., $925. ‘47 
Deluxe 4-dr., $870, $655. 
FRAZER—’51 4-dr., $2,195. ‘48 4-dr., $905, 


$900. '47 2-dr., $870. 


'49 Saratoga | 


$875. | 








4-dr., $215. 

KAISER—’47 4-dr., $710. 

LINCOLN—’50 2-dr., $2,395. ‘48 
$935. 

MERCURY—’50 2-dr., $2,205, $1,995. ‘49 
4-dr., $1,480; sport sedan, $1,530; 2-dr 


4-dr 


$1,905. ‘48 station wagon, $1,090. 

NASH—’48 (600) 4-dr., $940. ‘46 4-dr 
$695. 40 4-dr., $140. 

OLDSMOBILE—’'50 (88) 4-dr., $2,405, §$2,- 
250; 2-dr., $2,375. °48 (76) 4-dr., $1,- 
355; (98) 4-dr., $1,345. °47 2-dr.. $910 

PLYMOUTH—’50 Deluxe 4-dr., $1,725. °49 
SD 4-dr., $1,535. ‘48 SD 4-dr., $1,095, 
$995; Deluxe 2-dr., $1,040. 

PONTIAC—’50 Streamliner (8S) 2-dr., $2,- 
325; Chieftain (8) 2-dr., $2,260, $2,200 
'49 Streamliner (8) 2-dr., $1,600. ‘48 


Streamliner (6) 2-dr., $1,350. '47 Stream- 
liner (6) 4-dr., $1,105. 
STUDEBAKER — '50 
$2,130; Champion 4-dr., 
‘47 conv:, $1,200; 4-dr., 
$1,020. 
WILLYS- 


CONCORD, MASS. 


(Concord Auto Auction, Inc. Sale every 
Monday and Friday. Prices are for sales 
of March 31-Apr. 3.) 

(Sold 213 units out of 316 offerings.) 
BUICK—’49 Super sedanet, $1,735; sedan 

$1,625. '48 Super conv., $1,590. ‘42 Spe 

cial sedanet, $460. ‘41 Century sedan 
(Continued on Page 53, Col. 1) 


Commander 4-dr., 
$1,740, $1,990 
$985; 2-dr. 


‘49 station wagon, $855 








DOES RADIO 
SELL CARS? 


; fe ee i ae 
“THE DE SOTO IS MORE POPU- 
LAR AND BETTER ACCEPTED IN 
TOPEKA THAN EVER BEFORE 


...Many favorable comments on 
the DeSoto-Plymouth Groucho 
Marx Show*...The DeSoto is 
more popular and better accept- 
ed in Topeka than ever before 
...We are very happy with the 
Groucho Marx Show.” 

W. M. Vance, 


Shawnee Motor Company, 
Topeka, Kansas 


“broadcast weekly over CBS 
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Used-Car Auction Prices 





(Continued from Page 52) 


$205. °40 sedan, $400. '39 sedan, $370. 
CADILLAC—'48 (62) sedan, $2,310; conv., 
$2,575. °'41 (61) sedanet, $725, $575, 
$625. '39 (60) Special sedan, $305. 
CHEVROLET—’50 SL Deluxe Bel-Air, $2,- 
185; SL Special club coupe, $1,585, $1,- 
670. ‘49 SL Special club coupe, $1,475; 
sedan, $1,445, $1,400; FL Special sedan, 
$1,500, $1,480, $1,455, $1,350; SL De- 
luxe club coupe, $1,475, $1,535, $1,500, 
$1,450, $1,430; sedan, $1,500, $1,475; FL 
Deluxe sedan, $1,490. '48 SM sedan, §$1,- 


100; business coupe, $1,000;FL aero- 
sedan, $1,185, $1,200. ‘47 FM _ sedan, 
$950; half-ton pickup, $540. ‘46 FM 
conv., $950. °41 SD sedan, $425, $555, 
$440. ‘40 SD sedan, $455; club coupe, 


$460. '39 sedan, $330, $375. 
CHRYSLER—'46 Windsor sedan, $1,085. 
‘41 club coupe, $500. '40 sedan, $175. '39 
Royal opera coupe, $695. 
DODGE—'49 Coronet sedan, $1,765; Way- 
farer roadster, $1,460. "46 sedan, $635; 
half-ton panel, $325. °39 sedan, $135, 


$195. 

FORD—’'49 Custom (8) sedan, $1,275, $1,- 
300, 2 at $1,280, $1,250; conv., $1,560; 
‘48 SD (8) club coupe, $1,035. '47 De- 
luxe club coupe, $750. '46 SD club coupe, 


$780, °42 sedan, $700, $410. '40 conv., 


$600, $440. 

HUDSON—’48 Commodore (6) sedan, $1,- 
200. 47 (6) sedan, $790. 

KAISER—’48 4-dr., $840. 

LINCOLN—’47 sedan, $875; conv., $1,025. 


MERCURY—'49 sedan, $1,470. '47 sedan, 
$1,025. 
NASH—’'49 (600) sedan, $1,210. ‘46 Am- 


bassador sedan, $730. 

OLDSMUBILE—'49 (88) sedan, $1,625. '48 
(66) sedanet, $1,225; (98) sedanet, $1,- 
535. °40 club coupe, $315. ‘39 sedan, 
$345, $275. 

PACKARD—’48 station wagon, $1,200. '46 
Clipper (8) sedan, $825. 

rLYMOUTH—’49 SD sedan, $1,500, §$1,- 
505, $1,540; Deluxe sedan, $1,400. ‘48 
SD sedan, $1,185. '47 SD sedan, $1,000, 
$1,050, $1,025. °42 sedan, $410. ‘41 
conv., $470. °40 business coupe, $420. 

PONTIAC—’50 Streamliner (8) sedan, $2,- 
200; Chieftain (8) sedan, $2,185. ‘48 
Torpedo (8) conv., $1,550. ‘47 Torpedo 
(6) sedan, $1,100. '42 (6) sedan, $410, 
2 at $305; (8) sedanet, $350; sedan, $610. 
‘41 6) sedan, $385; club coupe, $360; (8) 
conv., $680. "40 (6) sedan, $225, $250. 

STUDEBAKER—'46 half-ton pickup, $465, 
‘41 Commander sedan, $345; Champion 
sedan, $275, $365. ‘40 Commander club 
coupe, $250. 

WILLYS—'49 Jeepster, 
$460. 

MISCELLANEOUS — ‘39 LaSalle sedan, 
$305. °37 Rolls Royce Lim., $350. 


ALBANY, N. Y. 


(Tim Anspach’s Dealers Auto Auction, 
Sale every Monday. Prices are for sale of 
Apr. 3.) 

(Prices higher than at any time this 

year. Sold 126 units out of 146 offer- 

ings.) 

BUICK—’'50 Special 4-dr., $2,050, $2,125; 
800, $1,870; sedanet, $1,800; Super 4-dr., 
Super 4-dr., $2,650. "49 RM 4-dr., $1,- 
$1,900, $1,750; 2-dr., $1,810. "48 RM 
4-dr., $1,450; sedanet, $1,300. '47 Super 
4-dr., $1,150; 2-dr., $1,280. ‘42 Special 
4-dr., $540, $600, $360; Super 4-dr., $630. 
‘41 Super conv., $460; 4-dr., $580; Spe- 
cial 4-dr., $200; RM conv., $435. ‘40 
Super 4-dr., $360, $380, $325. '39 Special 
4-dr., $330, $160. 

CADILLAC—’49 (62) club coupe, $2,710; 
4-dr., $2,760. '47 (62) 4-dr., $1,750, '42 
(63) 4-dr., $780. ‘41 (60) 4-dr., $670; 
(62) 4-dr., $525, $600. 

CHEVROLET—’'50 SL Deluxe 4-dr., $1,600; 
club coupe, $1,650; 2-dr., $1,710; Special 
4-dr., $1,625; club coupe, $1,675. ‘49 
SL Special 4-dr., $1,400; Deluxe 4-dr., 
$1,460; FL Special 4-dr., $1,500. '48 SM 
club coupe, $1,075, $1,110. '47 FM club 
coupe, $1,030; FL aerosedan, $1,030; SM 
2-dr., $1,000. '46 FM 4-dr., $680, $870; 
FL aerosedan, $925; 4-dr., $820; SM 
4-dr., $870. ‘41 MD club coupe, $485, 
$500. '40 MD 2-dr., $310. '39 MD 2-dr., 
$260. 

CHRYSLER—’47 Windsor 4-dr., $1,285. '46 


$1,120. ‘46 Jeep, 


New Yorker conv., $1,025. ‘39 Royal 
4-dr., $160. 

CROSLEY—’47 2-dr., $160. 

DeSOTO—’'49 Deluxe 2-dr., $1,750; Cus- 
tom 4-dr., $1,920. ’47 Deluxe 4-dr., $1,- 
170. '°40 Custom conv., $380. 

DODGE—’50 Meadowbrook 4-dr., $2,050. 


"46 Deluxe 4-dr., $1,005; Custom 4-dr., 
$1,050, '41 Custom conv., $460. '40 4-dr., 
$410. ’°39 4-dr., $200. 


FORD—’50 CD (8) 4-dr., $1,700. '49 Cus- 
tom (8) 2-dr., $1,150; conv., $1,460, 
$1,385; 4-dr., $1,300. ‘48 Deluxe (8) 
2-dr., $925; (8) %-ton pickup, $710. '46 
SD (8) club coupe, $750. ‘41 SD (8) 
2-dr., $275. ’37 (85 2-dr., $180. | 


HUDSON—’48 Super (6) 2-dr., $1,100. '47 





Super (6) 4-dr., $810. ‘46 Commodore 
(8) conv., $710. | 
KAISER—'48 4-dr., $985, $960. ‘47 4-dr., | 


$810. | 
LINCOLN—'49 club coupe, $1,680; Cosmo- | 


politan 4-dr., $1,780. ‘40 Zephyr 4-dr., 
$410. 
MERCURY—’'50 club coupe, $1,900. 
NASH—’'46 (600) 4-dr., $730. 


OLDSMOBILE—'50 (88) 4-dr., $2,450; (98) 
4-dr., $2,400. '49 (98) Holiday coupe, | 
$2,525. '48 (68) 2-dr., $1,310; (98) 4-dr., 
$1,400, $1,560; conv., $1,525. °'46 (78) 
club coupe, $910; (66) 4-dr., $960, $850. | 

PLYMOUTH—’'49 SD 4-dr., $1,410, $1,465, 
$1,360. '48 Deluxe 4-dr., $1,150. °47 SD| 
4-dr., $1,060; Deluxe club coupe, $955. | 
"41 Deluxe 4-dr., §270. SD club coupe, | 
$340, 

PONTIAC—'50 Chieftain (8) 2-dr., $2,- | 
350, '49 Chieftain (6) 4-dr., $1,700. '48 | 
Streamliner (8) 2-dr., $1,310; Torpedo | 
(8) 2-dr., $1,350, °40 Deluxe (6) conv., 
$340. 

STUDEBAKER—’50 Champion conv., $1,- 
900. "49 Champion club coupe, $1,500. 
‘48 Commander 4-dr., $1,350; Land 
Cruiser 4-dr., $1,260. '47 Champion 4-dr., 
$1,030. wit 

MISCELLANEOUS—'48 GMC 2-ton stake, | 
$1,080. 


PHILADELPHIA | 

(Harry D. Gilbert-Harold B, Robinson 
Sale every Tuesday and Thursday. Prices | 
are for sales of March 28-30.) | 
BUICK—'50 Special 2-dr., $1,800. ‘47 RM | 
2-dr., $1,155; Super 4-dr., $1,235. ‘46/ 
Super 4-dr., $1,025, $950. °42 Super 2-/| 
dr., $420. ‘41 Special 4-dr., $650. ‘| 


Super 4-dr., $500;club coupe, $220. ‘39 
Special 4-dr., $540, $490. 


CADILLAC—'42 (61) 4-dr., $650. "41 (61) 
4-dr., $775. 

CHEVROLET—’'50 FL Special 2-dr., $1,- 
610. '49 conv., $1,820; FL Special 4-dr., 
$1,390; SL Deluxe 2-dr., $1,465. '48 FL 
aerosedan, $1,240, $1,225, $1,220, $1,215; 
FM 4-dr., 2 at $1,160; SM 4-dr., $1,030. 
‘47 FL aerosedan, $1,060; 4-dr., $1,040; 
FM conv., $1,120, $1,100; station wagon, 
$1,000; 4-dr., $960; SM 2-dr., $890, $875. 
’46 FM aerosedan, $895; FM 2-dr., $850. 
‘41 SD 2-dr., $605; 4-dr., $565, $540; 
club coupe, $460; MD business coupe, 
$430. '40 SD.2-dr., $400; MD 2-dr., $490, 
$450. '39 2-dr., $330, '36 2-dr., $165, ‘35 
2-dr., $180. 

CHRYSLER—'47 New Yorker 4-dr., §$1,- 
125; Windsor club coupe, $1,270; 4-dr., 
$1,225. '46 Royal 4-dr., $1,000. ‘41 Royal 
4-dr., $375. '40 Windsor 4-dr., $505. 


DeSOTO—'46 Custom club coupe, $1,030. 
"42 Custom 4-dr., $530. '41 Custom 4-dr., 
$550, 2 at $400. °40 4-dr., $250. ‘38 
2-dr., $180. 

DODGE—’48 Custom club coupe, $1,435; 
Deluxe 2-dr., $1,220. ‘47 Custom 4-dr., 
$1,160, $1,150. '46 Deluxe 2-dr., $945. 
’41 half-ton panel, $125. 

FORD—’49 Custom (8) conv., $1,570; 
2-dr., $1,310, $1,215, $1,210. ‘48 SD 
2-dr., $1,015; club coupe, $995; Deluxe 
2-dr., $925. ‘47 SD 4-dr., $860, $775, 
$735; %-ton pickup, $350. '39 4-dr., $150. 


FRAZER—'47 4-dr., $740. 
MERCURY—'47 2-dr., $920. 


NASH—’'49 (600) 4-dr., $1,310. ‘48 Am- 
bassador 4-dr., $1,000. 
OLDSMOBILE—'49 (88) 4-dr., $1,880, ‘47 


(98) 4-dr., $1,185; (68) club coupe, $1,- 
040, '46 (76) 4-dr., $950. '41 4-dr., $390; 
(66) 4-dr., $285. 

PLYMOUTH—'49 SD 4-dr., $1,460, $1,445, 
$1,440, $1,435, $1,425. "48 SL club coupe, 


$1.235; 4-dr., $1,030; Deluxe 4-dr., $1,- 
090, $1,070, $970. '42 SD 4-dr., $350, '39 
4-dr., $330. '38 2-dr., $150. 

PONTIAC — ‘49 Chieftain 4-dr., $1,900; 
Streamliner 2-dr., $1,700. ‘48 Stream- 
liner 4-dr., $1,385; 2-dr., $1,275. °'47 
conv., $1,165; Torpedo 2-dr., $1,160, '46 
Streamliner 4-dr., $910. ‘42 Streamliner 
(8) 2-dr., $470. ‘41 2-dr., $620, $550, 
$525, $460. ‘40 2-dr., $380, $350. ‘39 


club coupe, $275, $210. 

STUDEBAKER—'48 Champion 4-dr., $1,- 
180; 2-dr., $1,110. '47 Commander 2-dr., 
$1,150; Champion 4-dr., $950, $860. ‘40 
Champion 4-dr., $275. 


* * * 


(Tom Hamilton-Lou Green, Sale every 
Monday. Prices are for sale of Apr. 3.) 
(Sold 128 cars in absolute auction.) 
BUICK—'49 Super conv., $2,025; sedanet, 
$1,875, $1,905, $1,845. °48 Super 4-dr., 
$1.450, $1,375; sedanet, $1,435, $1,460. 
’47 Super 4-dr., $1,110. $1,015, $1,140, 
$1,085. ‘46 RM 4-dr., $935, $965. 
CHEVROLET—'49 SL Deluxe 4-dr.. $1,- 
475, $1,500, $1,510; conv., $1,700, $1,765, 
$1.720. '48 SM club coupe, $1,135, $1,- 
185; FM 2-dr., $1,050, $1,075, $1,015, 
$1,045, $1,100. '47 SM 2-dr., $550, $955, 

$985. '46 FL aerosedan, $850, $825. 


CHRYSLER—’48 Windsor 4-dr., $1,435; 
New Yorker 4-dr., $1,425. '46 Windsor 
conv., $1,110. 

DeSOTO—’48 Custom 4-dr., $1,375. ‘47 


Custom 4-dr., $1,170, $1,150, $1,165. °46 
Custom 4-dr., $920. 

DODGE—’49 Wayfarer 2-dr., $1,595. ‘48 
Deluxe 2-dr., $1,195. ‘47 Deluxe 4-dr., 
$1,090; Custom 4-dr., $1,150. '46 Custom 
4-dr., $965. 

FORD—’'50 Deluxe (8) 4-dr., $1,615, $1,- 
565, $1,590. '49 Custom (8) 2-dr., $1,200. 

FRAZER—'4S8 4-dr., $560. 

HUDSON—'48 Super (6) $1,- 
150. '47 Commodore (6) 

KAISER—’'48 4-dr., $950. 

MERCURY—'49 4-dr., $1,550, $1,525. ‘48 
conv., $1,150. 

NASH—’50 Statesman 2-dr., 


club coupe, 
4-dr., $725. 





$1,450. ‘49 








R. a DO. CO. 





Ambassador 4-dr., $1,325. ‘48 (600) 
4-dr., $940. 

OLDSMOBILE—'48 (68) sedanet, $1,280. 
"47 (78) 4-dr., $1,110, $1,050, $1,125; 
(98) 4-dr., $1,160. '46 (76) 4-dr., $945, 
$1,055. 

PLYMOUTH—'49 SD 4-dr., $1,435, §$1,- 


485. ‘48 SD club coupe, $1,155, $1,220. 
‘47 SD 4-dr., $1,110, $1,040, $1,080, $1,- 
010. '46 SD 4-dr., $775, $820. 
PONTIAC—’'49 Chieftain 4-dr., $1,810, $1,- 
815, $1,740, $1,700. ‘48 Streamliner 
sedanet, $1,235. ‘47 Streamliner 4-dr., 
$1,175; sedanet, $1,145. '46 4-dr., $1,035. 


STU DEBAKER—'49 Champion RD 4-dr., 
$1,390; 2-dr., $1,315. ‘48 Commander 
conv., $1,400; Champion conv., $1,285. 
"47 Champion Deluxe 4-dr., $1,000, $955, 
$950. 


MANHEIM, PA. 


(Manheim Auto Sales & Auction, Inc. 
Sale every Friday. Prices are for sale of 
March 31.) 

(Market is very good, Sold 129 units 

out of 218 offerings.) 


BUICK—'50 Special 2-dr., $1,790. ‘49 RM 
4-dr., $1,780; Super sedanet, $1,765, 
$1,675. °48 RM sedanet, $1,370; Special 


sedanet, $1,215. '47 RM 4-dr., $1,175. '46 
Special 4-dr., $980. 

CADILLAC—'49 (62) 4-dr., $2,830. 

CHEVROLET—’50 half-ton pickup, $1,105. 
'49 SL Special club coupe, $1,375. "48 FL 
aerosedan, $1,215; SM club coupe, §1,- 
200; FM 2-dr., $1,180. "47 FL aerosedan, 
$1,000. '46 SM 4-dr., $900. ‘41 SD club 
coupe, $570. 


CHRYSLER—'49 Windsor club coupe, $1,- 
905. '48 New Yorker conv., $1,410, °47 
New Yorker club coupe, $1,100. ‘46 


Windsor 4-dr., 
$1,040. 

DeSOTO—’'50 Custom 4-dr., $2,175. ‘46 
Custom 4-dr., $1,065; 2-dr., $1,020. 

DODGE—'49 Coronet 4-dr., $1,780; Way- 
farer 2-dr., $1,605. ‘48 Custom 4-dr., 
$1,225. ‘47 Custom 4-dr., $1,115. 

FORD—'49 Custom (8) 4dr., $1,300; De- 
luxe (6) 2-dr., $1,110. '48 SD (8) 2-dr., 
$905. '47 SD (8) 4-dr., $890. "46 SD (8) 
2-dr., $800. 

FRAZER—’50 Manhattan 4-dr., $2,060. 

HUDSON—'49 Super (6) 4-dr., $1,385. 
Super club coupe, $1,005. ‘46 Super 
club coupe, $680. 

LINCOLN—'49 club coupe, $1,720. 

MERCURY—'50 conv., $2,060. ‘49 4-dr., 
$1,580. 

NASH—'48 (600) 4-dr., $940, $760. 

OLDSMOBILE—'50 (88) 4-dr., $2,320. ‘49 
(98) conv., $2,400; 4-dr., $1,900; 2-dr., 
$1,710; (88) 2-dr., $1,780. '48 (66) 2-dr., 
$1,280. 

PLYMOUTH—'50 SD conv., $1,860, ‘49 SD 
4-dr., $1,610. "48 SD club coupe, $1,225; 
4-dr., $1,200. '47 SD 4-dr., $1,050. 

PONTIAC—'50 (6) 4-dr., $1,940. ‘49 (8) 
club coupe, $1,765; 4-dr., $1,750. "48 (8) 
conv., $1,470; (6) 4-dr., $1,300. 


$1,085; Saratoga 4-dr., 


"48 
(6) 


STUDEBAKER—'50 Champion 4-dr., $1,- 
650; 2-dr., $1,565. 
KANSAS CITY 
(Kansas City Automobile Auction. Sale 


every Wednesday. Prices are for sale of 
March 29.) 
(Prices steady. Sold 215 units out of 
290 offerings.) 
BUICK—'49 Super 4-dr., $1,755, $1,705; 


2-dr., $1,727, $1,620. ‘48 Super conv., 
$1,460; RM 4-dr., $1,285. "47 RM 2-dr., 
$1,100; Special sedanet, $1,060; 4-dr., 
$1,010. 


CADILLAC—'46 (61) 4-dr., $1,352, 

CHEVROLET—'49 SL Special 4-dr., $1,435, 
$1,422, $1,402, $1,360; 2-dr., $1,427, $1,- 
420, $1,400, $1,337; club coupe, $1,400. 
‘48 FM 2-dr., $1,120, $1,037; FL aero- 
sedan, $1,250, $1,220, $1,180, $1,175; SM 
2-dr., $1,090. 

CHRYSLER—’49 Windsor 4-dr., $1,747, 
$1,712. '48 Windsor club coupe, $1,420; 
New Yorker 2-dr., $1,395. °46 Highlander 
4-dr., $907. 


DeSOTO—'49 Custom club coupe, $1,847. 
'47 Custom 4-dr., $1,112. ‘46 Deluxe 
4-dr., $825. 

DODGE—'46 Deluxe 4-dr., $877, $805; 
2-dr., $800. 

FORD—’'50 Deluxe (8) 2-dr., $1,685, $1,- 


585, $1,582. ‘49 Standard (6) 2-dr., $1,- 
057, $1,035, $1,025, $1,035; Custom (8) 


































Lil 


Apr. (to date) Mar. Feb. 


2-dr., $1,277, $1,230, $1,165; 4-dr., §$1,- 
282. '48 SD (8) 4-dr., $905. ‘47 Deluxe 
(8) 4-dr., $522. 


FRAZER—'48 4-dr., $1,017. '47 4-dr., $775. 


KAISER—'48 4-dr., $880. ‘47 4-dr., $712. 

LINCOLN - ‘49 2-dr., $1,460, ‘47 4-dr., 
$552. 

MERCURY—'49 4-dr., $1,455. ‘47 station 
wagon, $785. °46 2-dr., $865. 

NASH—'49 2-dr., $1,300. ‘47 4-dr., $700. 

OLDSMOBILE — ‘49 (88) 4-dr., $1,845; 


(98) 4-dr., $1,837; (76) conv., $1,705. '48 
(98) conv., $1,375. '47 (78) 2-dr., $1,- 
107 


PLYMOUTH—'50 SD club coupe, $1,780. 
‘49 SD 2-dr., $1,397; 4-dr., $1,477. ‘46 
Deluxe 4-dr., $767. 

PONTIAC—'50 (8) 4-dr., $2,230. 
4-dr., $1,682, $1,657; (6) 4-dr., 

(8) 4-dr., $1,357, $1,305; 
$1,290. 

STUDEBAKER—'50 Champion 2-dr., §$1,- 
505; Commander 4-dr., $1,760. '48 Com- 
mander conv., $1,242; Champion club 
coupe, $1,100. 

WIILLYS—'47 station wagon, $715. 


Canada Reports 
Increasing Auto 


Imports, Exports 


OTTAWA. — Both imports and 
exports of cars and trucks sky- 
rocketed in Canada during Febru- 
ary, according to Canadian govern- 
ment reports. 

Canadian vehicle imports climbed 
to $6,687,000 in February 1950 com- 
pared to $1,863,000 for the same 
month in 1949. For the first two 
months of the year such imports 
totaled $10,418,000 against $4,421,- 
000 for the same period last year. 

Passenger-car exports totaled $1,- 
277,000 in February compared to 
last year’s $653,000. In the same 
period truck exports increased from 
$730,000 to $837,000. Automobile 
parts exported rose to $1,072,000 
compared with $938,000 in 1949. 

In the first two months of the 
year, exports of trucks advanced to 
$2,388,000 as against $1,652,000 last 
year but car shipments dropped to 
$2,135,000 from $3,255,000 a year ago. 

Auto parts imports reached $11,- 
145,000 in February compared to 
$10,035,000 last year. 


"49 (8) 
$1,697. 
sedanet, 


AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 


Model 


Bien sveser ven 


1948 
1947...... 
1946. 
1942. 
1941... 


tive industry during February, 


Average Used-Car Prices 


(Compiled by Automotive News) 


Apr. 1950 
(to date) 
$1,879 

1,479 
1,138 
947 
807 
414 
399 


Mar. 
1950 


Overall 


Average... $1,009 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 





Cadillac Opens 


Conferences for 


Service Managers 


DETROIT.—Don E. Ahrens, gen- 
eral sales manager of Cadillac, an- 
nounces launching of a nationwide 
service managers 
conference pro- 
gram, 

This program, 
under develop- 
ment for more 
than a year, is a 
completely new 


addition to all 
former service 
training, Ahrens 
said. 


1's, The initial pre- 
Don E. Ahrens sentation of the 
service conference program will be 
in a series of 50 meetings to be 
held in key locations throughout 
the country. The meetings will be 
attended by service managers and 
other key service personnel from 
distributor and dealer organiza- 
tions in the area. 

The service program emphasizes 
complete attention to all owner 
service requirements, Ahrens said. 

Feature of the program is the 
designing of study material which 
will allow for the extension of this 
new training to every service em- 
ploye within the distributor’s or 
dealer’s organization, including all 
service salesmen, mechanics, cash- 
iers, drivers and doortenders. 

The conferences are under the 
direction of George W. Otto, gen- 
eral parts and service manager. 
Assisting him in the meetings are 
John A. Dunn, assistant general 
parts and service manager, and R. 
M. Phillips, service engineer. 

Introductory meeting was held in 
Flint Apr. 10. 


All Quiet 
OTTAWA.—No time was lost in 
man-working days through labor 
disputes in the Canadian automo- 





Polk New Car Sales Reports make it possible for you to: 


1. Check local new car deliveries that you didn’t sell. 


2. Contact these new car owners for the service business you 





must have. 


3. Protect your dealer franchise against encroachments. 


4. Determine your market potential on sales, parts and 


supplies. 


Polk’s New Car Sales Reports are available weekly and monthly by 
counties or states. Write or wire today on how these invaluable sales 
reports of official new car registrations can be used in your business, 


POLK NEW CAR SALES REPORTS 


Sewing the auttmasticg industi and ite alo aint, (923 


MOTOR STATISTICAL DIVISION — 431 HOWARD STREET, DETROIT 3/, MICHIGAN 











Usury Sale Charge 


Brings $250 Fine 

ST. LOUIS.—Henry Rubenstein, 
owner of Ruby Motors, Inc., 5701 
Natural Bridge Ave., a used-car 
company, was fined $250 by Judge 


Louis Comerford when he pleaded | 
guilty to a charge of usury in con- 
nection with the sale of a used | 


car. 

The complaint was registered by 
Harold G. Moffitt, Overland, Mo., 
who said he agreed to pay $38.50 
a month for nine months on a 
promissory note for $255. 

The total paid was $346.50, $70 
in excess of the 2 percent a month 
maximum interest rate permitted 
under the criminal statutes. In 
addition to the fine, Rubenstein 
was ordered to pay Moffitt $70.17 in 
overcharges. 

* * + 


Denver Auto Haul Up 


DENVER.—Motor vehicle fees 
added nearly $2,000,000 to the 
Denver treasury in January and 
February, an increase of $350,000 
over the first two months of last 
year, according to Charles A. 
Grant, motor vehicle department 
head. Grant said his office col- 
lected $1,999,380 to Mar. 1, com- 
pared with $1,640,917 during the 
same period of 1949. 

+ * 


Hans Auto Formed 


BEAVER DAM, Wis.—Hans Auto 
Sales, Inc., here has been incorpo- 
rated to deal in used vehicles. Prin- 
cipals are Alvin Uebel, Earl E. 
Birkholz and Harry W. Birkholz. 

7. 7 > 


Sacramento Jails Man 


For Selling Off Street 
SACRAMENTO, Calif. — Andrew 
Peterson has been accused here of 
turning city streets into a used- 
ear lot. Police said they found him 
trying to sell three old-model cars 
he had parked on one of the down- 
town streets. 
Peterson was lodged in the city 


2 Swedish Story 


Auto Company Offers 


Travel Book 


NYKOPING, Sweden.—Economic 
and social conditions in Sweden are 
outlined in a book issued here by 
ANA (Aktiebolaget Nykopings Au- 
tomobilfabrik — Nykoping Motor 
Co.), assemblers and distributors of 
motor vehicles. 

Prepared especially for distribu- 
tion abroad, the 103-page book en- 
titled “Sweden Through Motor- 
eyes,” is chiefly devoted to telling 
the automobile story of the country. 

Sections are devoted, however, to 
Swedish history, trade, industry 
and agriculture. The Nykoping firm 
assembles and distributes Chrysler 
Corp. products in Sweden, as well 


jail on a charge of not having a 
dealer’s license. 

Peterson admitted selling auto- 
mobiles on the streets for the last 
three months, but added: “Business 
has been so poor I couldn’t afford 
ja license.” 

* + 


* 
Myner Opens La. Lot 
| SHREVEPORT, La.—Myner Mo- 
|tor Co., Inc., has opened here at 
736 Grand Ave. 


Radiator Seal 
Qualifies Claims 


WASHINGTON. — The Federal 
Trade Commission reported last | 
week that it had accepted a stipu- | 
lation from Roscoe C. Meneray, | 
trading as Radiator Seal Co., Coun- | 
cil Bluffs, Ia., to stop unqualifiedly | 
representing that R-C radiator and 
motor block repair will repair 
leaks in radiators and motor blocks 
of automobiles, trucks and trac-| 
tors, low pressure boilers and mo- 
tors having aluminum heads. 

Such claims must be limited to 
small and minor leaks, according 
to the stipulation, the FTC said. 

Meneray agreed to stop advertis- 
ing the products as “approved” or 
| “tested and approved” unless it has 
|been so approved or tested by a 
presently existent laboratory of rec- | 
ognized standing in testing automo- 
|tive parts, equipment or accesso- 
ries, or by a presently existent | 
automobile club. 
N. H. Road Agency Gets 
OK to Buy 10 Vehicles 

CONCORD, N. H.—(UTPS)—As 
the first step in a recommended 
program for the state to purchase 
its own automobiles for various 
departments, instead of having em- 
ployes use their own on a mileage- 
allowance basis, Gov. Sherman Ad- 
ams has authorized the highway 
department to buy six passenger 
cars and four patrol trucks. 

It was explained that the depart- 
ment has funds to purchase the) 
additional vehicles from money 
budgeted for “rentals.” 





Ford Transfers Yando 
And Cumming in Sales 

Promotions of two Ford sales 
heads will transfer O. F. Yando 
from Indianapolis to Detroit and 
move William W. Cumming back 
to Indianapolis, it is announced by 
Walker A. Williams, Ford general 
sales manager. 

Yando will be assistant manager 
for the central region while Cum- 
ming, now a member of the re- 
gional staff and formerly assistant | 
manager at Indianapolis, will re- 


| models are the Pathfinder, 
| Pioneer has wide visibility, gained by use of more glass in the windshield and entrance 
Heavily-padded seats feature durable two-tone plastic covers. 
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SUPERIOR UNVEIL] NEW SCHOOL BUSES—The 1950 Pioneer, an all-steel safety coach 


for student transportatio:, is announced b 


door. 
all-welded frame. 






rival of spring in full force in 
northern California, automobile 
dealers in this area report brisk 
sales. In keeping with the high 
production marks made by the in- 
dustry during March, many new- 
car dealers here report correspond- 
ing alltime highs in sales. 
Stepped-up advertising sched- 
ules, more use of direct mail and 
special “gimmicks” to lure the 
customer through the front door, 
plus a highly-trained sales organ- 
ization to meet him when he ar- 
rives at the showroom, added to 
the normal interest in new cars 
this time of year have local auto 


| men optimistic on the 1950 out- 


look. 


Sales are good, the used-car mar- 
ket is good, and prewar cars are 
wearing out—so the months ahead 
appear “rosy.” 

However, Chrysler Corp. dealers 
here, still hard-hit by the strike, 
are eagérly awaiting the end of the 
labor difficulties. Service specials 
and used-car sales help to keep the 
names of these dealers before the 
buying public. 

No information is available on 
new-car “order taking” at these 
outlets, but it is expected that when 
DeSotos, Plymouths, Dodges and 
Chryslers again roll off the assem- 
bly lines they will be delivered to 
many waiting customers in this 
area. 

Medium and lower-priced lines 
continue to be the best sellers 
and general interest in the forth- 
coming arrivals in the lower- 
priced field has been noted. 

In northern California, as _ in 
many other parts of the country, 





Henderson—Davies 


Cris Henderson has been ap- 
pointed resident sales representa- 





turn to that city as district sales | 





as several other European motor 
vehicles. 
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CLOSED TO VANDALS 


NIGHT 


manager. 


or 





| Motors, Nash dealers, San Diego. 


tive for La Mesa, Calif., by Davies 


ALL CLEAR FOR SALES 


OPEN TO CUSTOMERS 


Slide fence away on roller bearings to clear the way for MORE sales. Slide it back in 
minutes and padiock it against trespassers and thieves. Cut insurance and watchman 
costs. Mount your signs and lights on same framework for a safe, beautiful, sales at- 


tracting lot. 


Write Today for Full Information and Name of Nearest Dealer 


THE CHAIN-LINK FENCE CORPORATION 


1629-45 WEST 31st 


STREET 


CHICAGO 8, ILL. 


Pacer and Schooliner, 


Market Blooms on Coast 


Dealers Hike Ad Schedules as Sales Burgeon; 
Chrysler Outlets Gird for Strike End 


SAN FRANCISCO.—With the ar- | the 


Other new 
The 


Superior Coach Corp., Lima, O. 
ell designed for special needs. 


The coach has an 





“price tag” can easily make 
|the difference. Highlighting this 
local interest in a lower-priced car 
| is the report that in the recent first 
West Coast showing of Kaiser- 
Frazer’s small car, some 25,000 per- 
|sons visited the six-day display in 
| San Francisco.—(Leon J, Pinkson.) 





a Carry Exhibit 


On National Tour 


NEW YORK. A 10-car train 
carrying exhibits of products and 
techniques that produce and util- 
ize electric power will be unveiled 
here Apr. 24, according to General 
Electric. 

The train will later travel around 
the country, visiting industrial cen- 
ters in an attempt to enlarge the 
market for elecrical apparatus and 
to disseminate engineering know- 
how, GE said. 

Included in the exhibit are drives 
and controls, industrial compon- 
ents, equipment for power gen- 
eration, transmission and distribu- 
tion, renewal parts and materials 
handling. 

The train, called the More Power 
to America Special, visualizes hun- 
dreds of other cost-reduction tech- 
niques and applications, according 
to GE. 





What's in a Name? 


Pensacola Chevrolets Sold 


In Buggy Works 


PENSACOLA, Fla.—When Pens- 
acola Buggy Works, Inc., opened 


for business 66 years ago, automo- |~- 


biles were pretty much confined to 
Jules Verne’s novels. 

But time and the firm rolled on. | 

In 1915 Cadillacs and Studebakers 
replaced horsedrawn carriages in 
its showrooms and the following | 
year Chevrolet joined them. 

Two years later the original auto- 
mobile contracts were dropped but | 
for the past 35 years the firm has | 
sold Chevrolet cars and trucks to| 


|25 Years with Goodyear 
| Completed by McAlonan 


| Twenty-five years’ service wit 
|Goodyear Tire & Rubber Co. havc 
|been completed by M. C. McAlo- 
|man, manager of the firm’s Detroit 
| office. 

| . Born in Akron, he joined Good- 
|year in 1925 as a clerk. 

| 


| Southern Motor Exchange 

| Southern Motor Exchange, Inc., 
|149 N. Market St., Shreveport, La.. 
|has announced its opening. The 
|firm will feature remanufactured 
|motors—any make, any model. 


‘DOES RADIO 
‘SELL CARS? 








| “RESPONSIBLE FOR AN APPRE- 
CIABLE INCREASE IN OUR SALES 
...The Groucho Marx Show,* 
sponsored by the DeSoto-Ply- 
mouth dealers, and now being 
aired over the Columbia Broad- 
casting System and locally over 
| WCAO., has been responsible 


for an appreciable increase in 





our sales...” 


| 


Joseph Penn, Vice President, 
Penn Brothers, Inc., 
Baltimore, Maryland 


| “proadcast weekly over CBS 








ew: PRECISION CAST... 
ELIMINATING ALL DIE COSTS 
Q 


vantities as low as 100 may be 








Escambia county residents. Never- 
theless the company has kept its! 
original name. 

The Penascola Buggy Works to- | 
day covers 72,000 square feet with | 
26,000 of it in floor space. Its 71) 
employes work for Filo H. Turner, | 
president; Filo jr and Richard 
Turner, vice-presidents; E. F.| 
Pfuffer, secretary, and J. S. Leon- | 
ard jr., treasurer, 





N. M. Gas Receipts Up 
SANTA FE, N. M.—New Mexico | 
gasoline tax collections in March 
amounted to $1,095,420, compared 
with $770,695 in the same month 


last year, reports the state bureau 
of revenue. 





‘Showroom Week’ Subs 
For Richmond Show 


RICHMOND, Va.—A “show- 
room week,” in lieu of an auto 
show, was held here last week. 

Dealers individually dis- 
played their latest models in 
special evening shows because 
Richmond has no site available 
to house a citywide exhibit 
under one roof. 





ordered with original design for every 
job! Proof of design submitted for 
approval. Heavily chrome plated. 

Write for details. 











* PRECIS! 
29th & McKean Sts. 
Phila. 45, Pa., Dept. A 





| More Profit 
for You! 


Nationally 
| Advertised 


KARI-TOP Car Top Carrier 
| Advertised in The Saturday Evening Post 
This patented Car Top Carrier is in big 
demand. Quick, easy to mount. Packed 


} in box 15" x 12° x 5", ready for use. 
| Made of water-and-dustproof treated 
canvas. Holds 10 suitcases. No suction 


cups... won't mar car finish. Won't flap 
in the wind. All luggage FULLY en- 
closed. A fast seller at 40% discount. 
Retail price $16.95. 

Write Today for Sample and Information 


KARI-TOP o., Dept. A, Dayton 2, 3. 
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After Rewriting Job... 
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$370 Million Road Aid 


| 


OK ’d by House Unit 


WASHINGTON. The House 
Public Works committee has re- 
written and sent to the floor the 
$570,000,000 - per- year federal - aid 
highway bill, the Nationai Highway 
Users Conference reports. 

A new provision in the bill “au- 
thorizes and directs” the Bureau 
of Public Roads to assist in 
carrying out the action program 
of the President’s Highway Safety 
Conference and to cooperate with 
the state highway departments 
and other agencies in this high- 
way safety effort. The sum of 
$75,000 is authorized for the pro- 
gram. 

The bill also contains the follow- 
ing provisions: 

1. The sum of $500,000,000 annu- 
ally, for fiscal 1952 and 1953, is 
authorized: $225,000,000 for primary, 
$150,000,000 for secondary and $125,- 
000,000 for urban systems. Appor- 
tionment among the states is un- 
changed from the previous law. 

2. An additional $70,000,000 an- 


nually is authorized for the inter- | 


state highway system. Apportion- 
ment of funds on this system is 
based upon population. The lan- 
guage permitting 75-25 matching 
formula for this system has been 
re-written but apparently, leaves 
the formula unchanged. The tra- 
ditional 50-50 matching formula 
still prevails on all other systems. 

3. States are permitted to issue 
bonds for interstate system con- 
struction with the principal to be 
repaid from future federal aid 
funds, but the bill says this shall 
not be construed as a commit- 
ment or obligation on the part of 
the U. S. to provide such funds. 
4. Responsibility for road main- 
tenance of federal aid roads is 
placed, in some cases, on cities and 
counties as well as states. 

5. Up to $10,000,000, to be equally 


Martin-Senour 


Adds Finishes 
To 1950 Line 


CHICAGO. — Martin-Senour Co. 
has added several products to its 
automotive finishes line for 1950, 
according to Don A. Seeley, man- 
ager of the automotive division. 

Backing the new products is a 
national advertising and merchan- 
dising program, he said, 

Additions announced included 
new synthol enamel colors, new 
Synthol enamel color charts, new 
number 8038 Syn-Bake converting 


reducer, new Synthol enamel re-| 
ducer, 15-gallon drums for all M-S|} 


lacquer thinners and Synthol re- 
ducers, new enamel truck colors, 
improved black lacquer, improved 
primer-sealer-ground coats, and 


lacquer colors in gallons for Gen-| 


eral Motors cars. 

Added to the line of regular M-S 
factory-packaged Synthol enamels 
are all 1950 colors for Chrysler, 


DeSoto, Mercury, Studebaker and | 


Nash cars, along with the 1949 col- 
ors carried over in the new models. 


Safety Scores 
Accidents Decrease 


In Goodyear Plants 


AKRON.—Safety had a field day 
in Goodyear plants in Akron, the 
U. S. and the world over during 
1949, figures released by Jack Kid- 
ney, Goodyear safety director, show. 

The Houston plant, with its 394 
employes, worked a total of 817,000 
man-hours in 1949 to win the Slus- 
ser memorial trophy for the second 
year. Actually the plant has worked 
more than a million manhours 
without a lost-time accident. 

Following closely behind Houston 
was Goodyear-Sweden, whose em- 
ployes worked a total of 895,620 
manhours with one lost-time acci- 
dent to win second place trophy. 
Third place trophy went to the 
Reclaim plant in Akron, a repeat 
for the second year in that position 

All Goodyear plants, either in the 
vorldwide classification, Goodyear 
lomestic or Goodyear - Akron. 
showed a marked 
during 1949, Kidney reported. 


improvement 


; matched, may be used as an emer- 
| gency relief fund where roads and | 
bridges have been damaged by dis- | 
| aster. 

| 6. These authorizations are estab- 
|lished for: forest highways, $20,- 
| 000,000; forest development roads, 
| $17,500,000; parkways, $13,000,000; 
Indian reservation~roads and 
| bridges, $6,000,000; and _ national | 
|park and monument = approach 
| roads, $10,000,000. 
| 7%. The possible federal share pay- | 
able for right-of-way costs is raised | 
from one-third to one-half. 


| The clause in the old bill which 
|permitted 25 percent of primary 
and secondary road funds to be 
used interchangeably by the states 
| has been removed. 

The clause which provided up to | 
$10,000 a county from secondary | 
road funds, for the hiring of com-| 


has been eliminated. 





“CONVERTING TO AIR 


IS A 


BENDIX-WESTINGHOUSE KITS 


Ard tt Certetiay has PUD OFEL . 












Wee 


a 50 foot by 35 foot showroom and a service 


oo is used throughout, and offices are partitioned with attractive plate glass. Ray H 


iysel is the proprietor. 


Packaging Show | 
Expects 15,000 | 


CHICAGO.—A special clinic on, 
increasing the effectiveness of | 
packaging for retail use, and a 





CONSTRUCTED IN PLATTSMOUTH, NEB.—The new building of Wiysel Auto Service 
(Studebaker), located at the three-way intersection of Chicago, Ave., 8t 
replaces the firm's former headquarters on First Ave. The building is 65 


: . ‘ |Chicago during the week to see the 
special demonstration of solutions | 240 exhibits occupying 140,000 


55 


February Output 
In Canada Hits 
4-Month High 


| OTTAWA.—Factory shipments of 
|Canadian-made vehicles during 
. | February rose to the highest level 
in four months, officials reported 
Bj last week, 
|_| February, 1950, shipments to- 
@ | taled 30,137 cars and commerctal 
| vehicles, compared with 17,197 in 
February, 1949, and 30,894 last Sep- 
tember, 

' | Canada’s February, 1950, volume 
fees by 100 tact, has |included 22,459 passenger cars and 
area of 3,965 square feet. Indirect fluorescent | 7,678 commercial units. 


ibe Goodrich Cites 3 Managers 


ence on Packaging, Packing and|For 110 Years’ Service 


Shipping next week in Chicago. | Three B. F. Goodrich Co. old- 

The exposition and conference,/timers celebrated anniversaries re- 
principal events of National Pack-| cently. Chester F. Conner, manager 
aging Week, are sponsored by the|of industrial products sales, and 
American Management Assn. More | Karl K. Kantzer, Los Angeles man- 
than 15,000 packing and shipping | ager of Associated Lines Sales divi- 
users and suppliers are expected in|sion, each completed 40 years of 
| company service. 

Frank R. Campbell, sales develop- 


to packing and shipping problems, |square feet at the exposition and|ment manager of replacement tire 


petent county highway engineers, | are scheduled for the 19th National |to participate 
| Packaging Exposition and Confer- | conference. 





CINCH WITH 


Thousands of independent truck operators, as 
well as the big fleet owners, have been saying 
the same thing for years. The quick, easy and 
inexpensive conversion to Bendix-Westing- 
house Air Brakes pays off with new and 
greater brake economy, faster trip speeds and 
less maintenance—pays off with a soft, cush- 
ioned pedal pressure, yet with the most power- 


THE BEST BRAKE IS 


THE BEST 


a 


three-day | sales division, has piled up 30 years 
with the company. 


in the 





ful and fastest action braking in existence— 
pays off with confidence in your brakes and 
less fatigue at the end of the run. Whether 
you convert your present truck to air brakes 
or order them factory-installed on a new one, 
you can always be sure of this extra efficiency 
and performance with Bendix-Westinghouse 
Air Brakes, world’s safest power-to-stop. 





AIR BRAKE IS 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY 
ELYRIA, OHIO 


















Nary a Bounce 
In Dollars Sent 
U.S. Rubber Help 


NEW YORK.—United States Rub- 
ber Co. has sent a “rubber dollar” 
to each of the company’s 50,000 
employes in this country. 

The “dollar” has no monetary 
value. It gives employes financial 
facts about their company and is 
part of a broad information pro- 
gram designed to help employes 
understand what makes business 
“tick.” 

The “dollar” shows how the com- 
pany spent the $517,439,676 which 
it collected from customers in 1949. 
It shows that 57% cents out of ev- 
ery dollar went for materials and 
services, including crude rubber, 
textiles, chemicals, insurance, fuel 
and transportation. 

The second largest item of ex- 
pense, employe pay and benefits, 
took 35% cents out of every dollar. 
Other expenditures were: 2% cents 
for wear and tear, 1% cents for 
federal and foreign income taxes, 
2 cents for dividends to stockhold- 
ers, and 1 cent for profit which 
was plowed back into the business. 

The “dollar” was enclosed with a 
copy of the company’s monthly 
employe publication, Us magazine. 
The magazine contains a letter 
from the company’s president, Har- 
ry E. Humphreys jr., and a nine- 
page story outlining the 1949 an- 
nual report in detail. 

The rubber “money” was cut 
from lightweight sheeting which 
the company makes for baby pants 
and other articles. 


Crain Heads Rotary Club 


George Crain (Ford), Siloam 
Springs, Ark., is president of the 
Rotary club. 











A QUIET CAR MAKES 


PRO-TEX Zipper 
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MOVIE STARLET CROSSING THE COUNTRY IN DE SOTO—Bridgett Carr, Metro-Goldwyn- 


Mayer actress, chosen as the National a. Council's 


Hollywood to Manhattan and return in a 


“Queen of Safety,”’ is touring from 
eSoto Yellow cab which was used in a new 


Red Skelton movie called ‘Yellow Cab Man.'' The DeSoto is being driven by Earl Ri 9s. 
who has an outstanding safety record in 26 years of Los Angeles cab driving. A De 


eight-passenger sedan, 


furnished by Leo Adler, 


Detroit DeSoto-Plymouth dealer, met the 


cab on the outskirts of _Detroit and escorted it to the city hall. 


40,000 Expected 
For Chicago 
Jobber Show 


CHICAGO.—Ticket requests from 
sponsoring jobbers indicate an at- 
tendance of more than 40,000 at 
the Midwest Automotive Show 
here May 11-14 at Navy Pier, Louis 
Guenther, chairman of the show’s 
committee, said last week. 

The event is being sponsored by 
more than 150 jobbers, who repre- 
sent about 300 wholesaling outlets 
covering a 12-state midwestern 
area, Guenther said. 

The slogan, “Get It from Your 
Jobber,” is being used to spark 
the show. This is also the theme 
of an advertising and sales promo- 
tion program that has been pre- 
pared by the Automotive Adver- 
tisers Council, Inc. 

Jobbers, manufacturers and their 


|representatives were invited by 
Guenther to attend a pre-show 
rally Apr. 28 at the Sherman hotel. 
The rally, he said, will include a 
progress report from show officials. 


More Hike Prices 
On Truck Tires 


Price increases averaging 5 per- 
cent on first-line truck tires are 
announced by Seiberling Rubber 
Co. and Dayton Rubber Co. The 
moves follow an industry pattern. 





Hoffman in Chicago 

Chicago showrooms at 65 E. 
Wacker Dr. will be opened May 1 
by Hoffman Motor Car Co., headed 
by Maxmillian E. Hoffman, dis- 
tributor for a number of foreign 
car makes, including Jaguar, Jav- 
elin Jupiter, Lagonda Aston, Mar- 
tin and Healey, all English-built, 
and the French Simca and Citroen. 
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HOLDS BUMPER JACK, 
TIRE PUMP AND ALL 
OTHER TOOLS! 


$4% 


DEALER’S PRICE 


List 
Price 


This big, roomy zipper tool pouch 
virtually sells on sight! Car owners, 
tired of tools rattling around loosely, 
immediately see the advantages of 
keeping them neatly stowed and 
easy to locate. Pack a pouch with 
a set of tools and see how it gives 
its own sales talk . . . how its large 
capacity and sturdy construction im- 
Press prospects . . . how it actually 
sells itselfl 


Measures—37 in. x 9 in. 





CONSUMERS SPECIALTY MFG. CO. 


i301 0) 


JOS. CAMPAU 


DETROIT 


12, MICHIGAN 


Strike KO’s 


Tour of Dodge Plant Area Shows Extent of Blow 
Struck by Slump in Business 


Epiror’s Note: Much has been 
written about the losses sustained 
by the factory, workers and auto 
dealers during the long Chrysler 
strike, but little has been said 
about the small business houses 
in the strike areas of Detroit. To 
find out how these small mer- 
chants—the butcher, baker and 
candlestick maker—have fared 
under 12 weeks of strife, AuTo- 
motive News last week sent one 
of its associate editors on a fact- 
finding trip. 

We believe many of our read- 
ers, especially those far removed 
from the scene, will be interested 
in the following article: 

By Bernie Thomas 
Associate Editor 

ETROIT’S eastside merchants, 

and particularly those in the 
vicinity of the Dodge-Hamtramck 

plant, vowed last week that they 
had had enough of the Chrysler 
strike. 

They said retail activity for them 
hit bottom more than a month ago 
and, if possible, has been getting 
worse. 

Apparently, allout efforts to 
lift business out of strikebound 
doldrums have proved futile. 
Stores on Chene St., north of 
Gratiot Ave. are dotted with 
“Sale” signs. Out Joseph Cam- 
pau Ave., a continuation of Chene, 
and past the Dodge plant “win- 
dow bargains” get even more nu- 
merous. 

Barbershops offer a haircut for 
50 cents on weekdays, 60 cents on 
Saturday. Normally, prices are $1 
and $1.25. Barbers stress the fact 
that they-are union men. 

Fair-trade appliances and furni- 
ture are offered at 25 to 50 percent 
off. Buyers are often urged to take 
delivery now and “pay when you 
go back to work.” 


Retail Trade 





Dodge CIO Local 3. Men are lined 
up alongside the building waiting 
their turn for a meal, 

Down the street are a few more 
stores for sale or for rent. 

* * oa 

N A bar, only two blocks from 

the union office, four men sit 
playing cards. They are the only 

ones in the place. The owner says 
they have been there four hours, 
consuming only two drinks each 
in all that time. 

“But what can I do?” he asks. 
“These fellows are going nuts. 
Nearly 12 weeks they been off. 
They don’t know what to do with 
themselves, and haven’t any money 
if they did.” 

On a store across the street 
is a huge banner: “Up to 50 per- 
cent off. Must move stock! Eco- 
nomic situation forcing us out of 
business.” 

A closer look reveals the “out of 
business” prediction already in ef- 
fect. 

Up the street a foot doctor re- 
ports “remarkably little” foot trou- 
ble among his clients lately. “This 
strike,” he says, “is hurting chains 
like Woolworth’s and Neisner’s, 
too. But they’ve got other stores 
to take up the slack.” 

* * * 


Most neighborhood drug stores 
feature a lower-priced brand 
of cigarets at $1.49 for a 10-pack 
earton. The popular brands usu- 
ally sell for 20 cents a package. 

Druggists say their experience is 
that workers are smoking few cig- 
arets. 

Away out Joseph Campau are 
two or three Chrysler dealerships, 
their showrooms filled with late- 
model used cars. 

It goes without saying that last 
week they were wishing the Chrys- 





* * * 


UT last week the stores, barber- 

shops, bars and even the pool- 
rooms, traditional exiles for idle- 
ness, were lifeless. There were few 
people outside and fewer inside. 

“You can’t get blood out of a 
stone,” said one merchant. “The 
worst of it is yet to come. It will 
be six weeks after the strike is 
over before Chrysler workers will 
be able to spend money for any- | 
thing except bare food. 

Sometimes breaking the monot- 
ony of “sale” signs, are “for 
rent” and “for sale” signs on 
empty establishments, These lat- 
ter mean that a once active busi- 
ness operation has become a Dun 
& Bradstreet casualty. 

A merchant handling wedding 
gowns and specializing in the su- 
|pervision of wedding arrangements 
said he hadn’t “made a dime” since 


February. 
A sign in his window read: “We 
support the Chrysler  strike’— 


meaning that a donation had been 
made to the union’s strike fund. 

“We used to support the Chrys- 
ler strike,” the merchant corrected. 
“We can’t even support ourselves 
now.” 

7 * * 

NTERING Hamtramck via Jos- 

eph Campau Ave., drivers are 
greeted with a “Welcome Optim- 
ists Club” sign. Little of anything 
optimistic could be found last week 
thereafter. 

On further is the sprawling 
Dodge plant, its main office look- 
ing like the biggest tombstone in 
a cemetery. A union man stands 
guard at the main gate against 
“scabs.” 

The only people he allows in- 
side are office workers, non-pro- 
ductive people. Inside, he says, 
these people do nothing but “play 
pinochle and knit sweaters.” 

A few other men stand listlessly 
by. One says he has been hanging 
around, “just in case something 
happens.” Only two miles away 
union and Chrysler officials were 
still negotiating. 

A little further up Joseph Cam- 
pau is the official headquarters of 








Plastic Parley Set 
ATHENS, O.—The seventh an- 
nual national technical conference 
of the Society of Plastics Engi- 
neers, Inc., will be held on Jan. 
18-20, 1951, at the Hotel Statler, | 
New York. | 





ler strike would end soon, too. 


Expansion Slated 
At Fisher Plant 


GRAND RAPIDS, Mich.—Plans 
for an addition to the Grand Rap- 
ids (Mich.) Fisher Body plant to 
expand production facilities have 
been announced by J. J. Cronin, 
general manager. The addition 
will contain 189,000 square feet of 
floor space and call for the employ- 
ment of 200 more people. 

Present truck wells will be re- 
located and an additional 600 feet 
of double track railroad siding will 
be built. A new employe parking 
lot will be located at the intersec- 
tion of Buchanan street and Plym- 
outh road. Construction is ex- 
pected to start in the near future, 
Cronin said. 


Ledger Tools 


Accounting Aids Developed 
By Remington Rand 

NEW YORK.—Remington Rand 
has developed an assortment of 
administrative tools to help small 
operation credit managers handle 
what the company says will be a 
continued boom in installment buy- 
ing. 

Newest of these is a hand-post- 
ing device called Multi - Poster, 
which Remington says enables a 
clerk to make a single handwritten 
entry onto a receipt form, ledger 
and proof tape simultaneously. 

A Multi-Matic accounting board 
which allows posting in a detailed 
journal, ledger and receipt all at 
once is another development. Both 
new systems are used in connec- 
tion with Kolect-A-Matic, a visible 
indexed file for housing the hand- 
posted ledger cards. 

The third new accounting device 
is called Kardex. It contains ledger 
forms on which postings and a cus- 
tomer’s purchase history record are 


kept. 


A NECESSITY— 
Not an ACCESSORY 


Quick demonstrations 
wy, ne > make quick profits. Tell ‘em 
=ih how it works on hills, ice, 
2 in mud, ruts and you'll sell 
‘em. Send for free sales 
helps or ask your jobber. 


TRIANGLE JACK CO. 
WICHITA, KANSAS . 
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Postponed Until May 5 





Death Halts Hearing 
On FTC’s Code 


(Continued from Page 2) 


Paul Cameron, chief of the division 
of rule making for the same 
agency; Victor Nyborg, for the 
Better Business Bureaus; Charles 
C. Collins, AAA general counsel, 
and H. I. McEldowney, manager of 
the Detroit Better Business Bureau. 


Those who finished in the after- 
noon, testifying against the rules, 
were: Frank Cain, representing 
the Texas Used Car Dealers Assn. 
and the Texas Assn. of Automo- 
bile Finance Companies; Joseph 
F. McCarthy, NUCDA general 
counsel, and Robert Oare, vice- 
chairman of the board of the 
American Finance Conference. 
General Motors Acceptance Corp. 

was not listed to appear either for 
or against the proposed _ rules. 





DOES RADIO 
SELL CARS? 





“HAS RESULTED IN THE SALE 
OF BOTH NEW AND USED AUTO- 
MOBILES ...The Groucho Marx 


Show*...will make friends for 


us and sell DeSoto and Ply- 
mouth cars... The Carter Motor 
Sales, Inc. is a consistent user 
of radio on WNOX. Radio’s 
ability to deliver a highly per- 
sonalized sales message to a 
mass audience has resulted in 
the sale of both new and used 
DeSoto and Plymouth automo- 
biles for this firm.” 

J. W. Carter, President, 


Carter Motor Sales, Inc., 
Knoxville, Tennessee 


“broadcast weekly over CBS 
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In 1950 over 1,000,000 cars will 
be factory equipped with 
VENTALARM " Signal 
The car you sell 
deserves one. 











SCULLY SIGNAL COMPANY 





While on the stand, Cameron, of 
the FTC’s rule making division, did 
say, however, that “GMAC is com- 
plying—acting in accordance with 
the proposed FTC rules—and ap- 
parently is proud of that fact.” At 
this point he waved what was said 
to be a photostatic copy of a GMAC 
advertisement bearing out the 
statement he just had made. 

Cameron said that 79 percent of 
the time-sale financing is done by 
the “big three’—GMAC, CCC and 
CIT. Miller, of the FTC’s bureau of 
trade practice conferences, said his 
agency is well convinced that the 
proposed rules meet with favor 
among many retail dealers. 

Nyborg, speaking for the Na- 

tional Assn. of Better Business 

Bureaus, produced advertise- 

ments showing local dealer asso- 
ciations pledged to the conduct 
asked under the proposed rules. 

Among these were the Minne- 
apolis Retail Auto Dealers Assn. 

and the Oklahoma City Motor 
Car Dealers Assn. 

Nyborg said, in part: “If business 
and the public are to be protected 
—as they should be—from the 
vicious practice made possible by 
the deliberate connivance and con- 
spiracy between many auto dealers 
and finance agencies to hide from 
the public the truth about costs 
which go into the purchase of cars 
on time—especially the finance 
charge—the FTC must promulgate 
the proposed rules. 

“In only 11 of the states is there 
any pertinent legislation—and, in 
only five, is the breakdown of 
finance and insurance charges—in 
other words, the very essence of 
these rules—made mandatory at the 
time of signing the sales contract.” 


With the NADA _ unable to 
testify because of the sudden ad- 
journment, Cain and McCarthy 
were the chief witnesses against 
the proposed regulations. 

Cain was allowed 30 minutes. | 
He based his case on 12 points, 
the first of which maintained that 
adoption and promulgation of 
such rules would be contrary to 
the spirit and intent of the pur- 
poses for which the FTC was 
created. 

Cain also predicted that the pro- 
posed rules, if adopted, would 
eventually become discriminatory 
in nature, and ultimately place a| 
penalty upon law-abiding business- 
men and a premium upon unscrup- | 
ulous operators. 

He said the establishment of 
trade practice regulations would 
create such public standards of 
what would possibly create a viola- | 
tion of the FTC act that encour- 
agement of the filing of complaints 
would be obvious. 

There would likely be such a 
volume of these complaints, Cain 
said, that the FTC would become 
ensnarled. The cost of properly 
staffing the FTC to enforce effec- 
tively such rules would be “com- 
pletely prohibitive,” he said, adding 
that without sufficient personnel, 
“effective enforcement would be 
utterly impossible.” 

Cain concluded that “no ade- | 
quate or substantial reason has 
been shown, or is actually preva- 





lent, that would justify such a 
gargantuan task by any federal | 
bureau. | 

“All the evidence and results of | 
the investigation show that no) 
nationwide pattern of abuse exists 
in the industry today, but, to the | 
contrary with the exception of | 
sporadic individual indiscretions, | 
the law of supply and demand has 
effectively eliminated all universal 
patterns of abuses within the in- | 
dustry.” 

McCarthy, in presenting the views | 
of the NUCDA, agreed with Cain | 
on the “absence of any degree of | 
convincing proof of the necessity” 
for the adoption of trade practice 
rules on automotive time sales. | 


McCarthy reminded his listen- 
ers that the NUCDA at its last 
annual convention defined and 
condemned the finance “pack,” 
and that it also passed a resolu- 
tion opposing additional restric- 
tive rules and regulations by the 
government, 

He said a consensus in the auto- 
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FORD CITES SOUTHERN DEALERS—Seven New Orleans district dealers were awarded the 
company's Four Letter certificate of award at a luncheon. Left to right: E. S. Davidson, 


assistant district manager; J. J. 
Motors, Inc., Jonesville, La. 
Natchez, Miss.; K. C. 


sales manager J. O. McConathy and F. J. 


La.; W. J Cleveland, Clevelan 
Co., Inc., Denahm Springs, La.; J. M. 
B. F. Hyland, car sales manager 


mobile trade believes “that an al- 
most impossible task confronts the 
FTC in its attempt to write a fair 
and enforceable set of rules regu- 
lating the complicated business of 
financing automobiles. 

“These (proposed rules) that are 
before you now appear to be sub- 
ject to almost any interpretation 
that enforcement officers might 
elect to place upon them, and... 
are certain . . . to create confusion 
and disruption in a great industry 
that is wholeheartedly cooperating 
in the administration of similar 
state laws already on the statute 
books, or soon to be enacted.” 

Collins stated the position of 
the AAA when he said: “We be- 
lieve that everyone engaged in 
the financing of automobiles and 
automobile accessories should be 
required to state fully and clearly 
all the elements of cost going into 
the finance contract.” 

He added that “one of the great 
needs is to assure that in the fi- 
nance contract there be separation 
of the finance charges and the 
insurance costs. The practice of 
lumping these two together is the 


, H. W. Mead and Ralph Lehmann, 
Elliott, Ken Elliott Motors, Ruston, La.; C. H. 
Getsinger of McConathy-Young, 
Motors, Crowley, 
Eisworth, Eisworth Motors, 


Walsh, truck and fleet sales manager; G. D. Babin, Babin 


luff City Motors, Inc., 
Weigand, district 
nc., Bastrop, 
E. Jackson, J. E. Jackson Motor 


a. J. 
McComb, Miss., and 


fertile soil in which flourishes the 
finance ‘pack.’”’ 

Adoption of the proposed FTC 
rules would in no way extend the 
powers or jurisdiction of the com- 
mission, Collins maintained, but 
would be merely advisory to the 
industry as to what practices the 
FTC deems merit correction. 


Phila. Chrysler Outlets 


Lose $1.2 Million So Far 


PHILADELPHIA. — A mini- 
mum loss of $400,000 a month is 
being suffered by Chrysler-line 
dealers in Philadelphia county 
because of the Chrysler strike, 
the Philadelphia Automotive 
Trade Assn. estimated last week. 

PATA wonders “how much 
longer the dealers can afford to 
lose,” adding that they “are al- 
ways supposed to just sit tight 
and take it.” It says that both 
sides in the negotiations have 
already lost, while the unrepre- 
sented dealer loses as much or 
more proportionately as either 
one of the two direct contest- 
ants. Chrysler has been closed 
for nearly three months. 
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100% QUALITY DESIGNED and 
MADE UNDER ONE ROOF 


the STRONGEST the FINEST 
STOCK, DISPLAY, SELL CELLO 


The sale of Cello car and truck 
grille guards is the surest and easiest 
way to more profits for you, Mr. 
Dealer, and more protection for your 
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(Continued from Page 4) 


prospective new-car purchaser and 
trying to deliver him the several 
hundred dollars higher price avail- 
able car. 

Inability of the factory to de- 
liver the dealer a model wanted 
by the purchaser in any reason- 
able length of time, thereby mak- 
ing it almost impossible for the 
dealer to make a fixed used-car 
appraisal based on the changing 
used-car market. Complicated 
wholesale parts sales programs 
that cut dealer profit possibili- 
ties and encourage cut-rate com- 
petition from alley shops with 
low overhead. Factory service 
programs that drive service cus- 
tomers out of dealer service de- 
partments because of owner’s re- 
sentment of high pressure meth- 
ods. 

Now is the time for dea'ers to 
work closely with their state and 
national associations for, if new 
policies detrimental to dealer wel- 
fare become the general policy, 
eventually they will be recognized 
as an industry policy. The whole 
problem poses this question: Should 
state organizations, with the help, 
advice and cooperation of the na- 
tional association, begin to plan 
for licensing laws in their state 
which would control the factory- 
dealer relations, assist the dealer 
in protecting his investment and 
set up guards for the public wel- 
fare? 


Bear at the Speedway 

ROCK ISLAND, Ill. — Steering 
gears, axles and frames of all In- 
dianapolis Speedway entries will be 
checked and corrected, if needed, 
on the Bear Mfg. Co. alinement 
machine again this year, the com- 
pany says. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 


method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue! 





cars and trucks. Cello 


Grille Guards are specially designed 


car or truck owner many 


dollars in costly automotive repairs 
a fact that makes selling Cello 
easier for you and brings in handsome 
profits under Cello’s new price list. 
Get more complete information on 
the Cello line of guards and license ° 
plate frames. Write today to the 
Cello factory for FREE catalog pages. 


Custom Styled for 1950 Cars and Trucks; Similar Styles for 
1946-49 Models; Alluring Beauty; Guaranteed Super-Chrome 
Finish; Installed in 5 to 8 Minutes; Order from Your Nearest 
Jobber or Direct from Factory; Specify Car or Truck Make 
and Year When Ordering. 
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Auto Engineers Cool to Boeing Claims. . . 
Truck Turbine Seen Distant 


By Bob Gordon 
Associate Editor 


N ANNOUNCEMENT in Seattle 

by Boeing Airplane Co. that it 
has produced the “world’s first tur- 
bine engine for trucks” caused lit- 
tle flurry in the ranks of truck 
engineers. 

A survey of engineers of leading 
producers resulted in a consensus 
that trucks equipped with turbine 
engines are still a long way from 
being practical. 

Boeing’s announcement said 
that its turbine engine weighed 
only one-fourteenth as much as 
a Diesel engine of comparable 
power. 

The company revealed it has 
been road-testing its 175-horse- 
power, 200-pound turbine engine in 
a 10-ton Kenworth Motor Truck 
Corp. chassis for the past month, 
and plans to continue testing for 
the next few months. 

e* 2¢ 6 

LLIAM M. ALLEN, Rocing 

resident, admitted that “muc 
additional — and proving have 
yet to be completed. This marks 
the start of a comprehensive pro- 
gram of service testing, but it 
should be emphasized that the tur- 
bine is not yet ready for produc- 
tion for the general market.” 

None of the automotive engineers 
in this area doubted the facts of 
the Boeing announcement but all 
of them emphasized that nothing 
was said about operating or main- 
tenance costs 

These two factors plus trans- 
mission of power are major dis- 
advantages of turbine engines, 
the truck engineers point out. 

One engineer stated: “The record 
of turbine engines as far as fuel 
consumption is concerned indicates 
thev will require considerably more 
development before they can 
used practically. Even a 50 per- 
cent reduction in weicht won’t off- 
set an increase of 100 percent in 
fuel consumption.” a 

Another truck engine specialist 


N. Calif. Installs 
Group Workers’ 
Benefit Plan 


SAN FRANCISCO.—The North- 
ern California Motor Car Dealers 
Assn. has instituted a group work- 
men’s compensation plan available 
to some 920 dealers. Amos T. Crowl. 
association manager, said last 
week. 

Crow] said that under the groun 
plan individual members would 
achieve lower costs through in- 
creased dividends. particinating to 
a much greater extent in the profit 
as members of the group rather 
than as individual policy holders 
in various companies. 

The plen is written through 
Swett & Crawford. underwriting 
manager for Pacific Tndemnitv Co 
Crowl pointed out. however. that 
individual members mav have local 
agents or brokers place coverage 
for them in the group. 

The workman’s compensation vlan 
was investigated and develoned bv 
Henrv R. Cantlen. vice-rresident of 
Ravlv. Martin & Fav. Inc.. insnr- 
ance counsellor for the association 
who recommended its adontion and 
will aversee the administration of 
the nlan as a whole Tocal agents 
and brokers will continue to advise 
and service the individual accounts, 
Crowl said. 





pointed out that the fuels turbine 
engines use are no cheaper than 
Diesel fuel, and the turbines use 
twice as much. 
c + o 

N VIEW of this, he believes tur- 

bine engines must be classed as 
“highly undeveloped” as far as 
truck operators are concerned. 

The same engineer also believes 
the turbine engine will find its 
“logical development in the passen- 
ger-car field, where economy of 
operation is not of such paramount 
importance as it is in truck opera- 
tions.” 

His own company, he admitted, 
had made an examination of tur- 
bine engines in conjunction with 





Hyland of Bendix 
Wins Navy Kudo 
For Radar Work 


DETROIT.—For making the first 
practical application of radar to 
the detection of aircraft, Lawrence 
A. Hyland has 
been given the 
Navy’s top civil- 
ian award—the 
Distinguished 
Public Service 
Award. 

Hyland, vice- 
president of Ben- 
dix Aviation in 
charge of engi- 
neering research, 
discovered in 1931 
that the reflection 
of radio waves from aircraft was 
sufficient to reveal their presence 
and, to some extent, their position. 
From that discovery flowed a long 
list of developments in one of the 
nation’s key defense measures, 

Hyland, a World War I veteran, 
went into Navy service in 1920 
and specialized in radio develop- 





L. A. Hyland 


ment. 
In 1921 at Pensacola, Fla., he 
participated in the first “blind 


landing” of a Navy flying boat by 
means of radio, and during the 
next decade, in the Navy and at 
the Naval research laboratory, he 
developed or invented the “ignition 
meter”’—for measuring radio inter- 
ference in aircraft—the “shielded 
spark plug” which made modern 
airplane communications possible, 
and the Navy wing loop, a basic 
aid to radio navigation. 

Later, as head of Radio Research 
Co., Hyland developed direction- 
finders, used during the war by all 
Navy aircraft, and also an L, M. 
frequency indicator, used by both 
Army and Navy. 

In 1937 he became general man- 
ager of Bendix Radio Corp. and in 
1941 was made executive engineer 
of Bendix Aviation Corp., with of- 
fices in New York. He moved to 
Detroit in 1946 to direct engineer- 
ing research and to manage the 
Bendix research laboratories here. 


Output Record Toppled 
By GMC in March 


PONTIAC. —General Motors 
Truck and Coach division estab- 
lished a new alltime monthly pro- 


duction record for trucks during] | 


March, it was announced last week 
by Roger M. Kyes, GMC general 
manager. 

March truck production was 11,- 
161 units, 1,767 more than the pre- 
vious monthly record of 9,394 set 
in August, 1948, Kyes reported. 








DES MOINES SHOW WINNER TAKES FORD—Thirteen-year-old Yvonne Brown, Perry, la., 


who was given her choice of an 
1950 Ford 


two-door at the concluding festivities of the Des Moines auto show. 


one of the three cars in the low-price field, selected a 


Mr. and 


Ww. 7% ‘ rents, look on as she receives keys from L. M. Silvers, sales 
sadsehatios ter jessua bene Gs. (Ford). Attendance at the show exceeded’ 79,000. 


the “best advice” available from 
the National Adviséry Committee 
for Aeronautics. 


It was concluded that further 
experimentation would be wasteful 
since new developments in metals 
must precede the development of 
a practical turbine engine for 
trucks. 

o * * 

ONE of the companies contact- 

ed admitted doing any physical 
research on turbine engines for 
automotive vehicles, although it 
was obvious that some of them are 
probably engaged in such programs 
on a small scale. 


All of the truck engineers said 
they were interested in turbine 
engine development, and all of 
them admitted they possessed ex- 
tensive files of information on 
turbine power plants. 


The truck engineers seemed sur- 
prised that the Boeing announce- 
ment had received such widespread 
publicity because most of them 
had heard about the Boeing power 
plant at meetings of the Society 
of Automotive Engineers. (Boeing 
said its gas turbine had been “un- 
der development” since 1943.) 


Virtually all of the truck engi- | 


neers dwelt at length on the sub- 
ject of costs when asked for com- 
ments on the possibility of trucks 
utilizing turbine power plants. 

* * . 


| WAS pointed out that there is 

a trend in the industry to Diesel 
engines in order to take advantage 
of their lower operating expense. 

In view of this, it would be nec- 
essary for turbine engines to sur- 
pass Diesel engines in economy be- 
fore they could become accepted. 

One engineer stressed, however, 
that fuel economy in turbines 
probably won’t be achieved until 
the thermal efficiency of the en- 
gine can be greatly increased. 
This, in turn, can only be done 
by using metals able to with- 
stand very high temperatures 
over long periods of time, Such 
metals have still to be developed. 

Thus, it seems that turbine en- 
gines for trucks are, like a pen- 
nant for the St. Louis Browns, 
coming. But nobody looks for them 
soon. 

An analogy seems to exist be- 
tween the feelings of truck engi- 
neers and the experience of Ley- 
land Motors, English truck pro- 
ducer. 

The firm is reported to have 
spent from $50,000 to $100,000 on 
turbine engine experimentation. 
Leyland reportedly considered the 
money well-spent “since it showed 
us how far away such engines are.” 


Burdette Heads 
Ford U.C. Dept. 


DEARBORN. — Donald C. Bur- 
dette has been named manager of 
Ford’s used-car and truck sales de- 

. partment, L. W. 
Smead, assistant 
general sales 
Manager, an- 
nounced last 
week. 

Burdette, 
joined Ford in 
1933 at Louisville, 
succeeds Robert 
R. Nadal, recently 
appointed as di- 
rector of the 
dealer develop- 
ment office. Burdette was trans- 
ferred to the central sales region 
in 1947 as manager of parts and 
service. He became assistant re- 
gional sales manager in 1948 and 
since last October had been assist- 
ant manager of parts and acces- 
sories sales. 








D. C. Burdette 


Up the Irish 
O’Malley Reveals Green 


Leads for Chrysler 


DETROIT.—Favorite color among 
new Chrysler owners is green, ac- 
cording to Joseph A. O’Malley, gen- 
eral sales manager. One of the 
four shades of green offered by 
Chrysler was picked by 26.1 percent 
of new buyers. 

Three shades of blue were se- 
lected by 23.2 percent of the new 
owners. 


who| 
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BOEING GAS TURBINE ENGINE FOR TRUCKS—A new gas turbine engine developed 
by Boeing Airplane Co., Seattle, is shown (left) mounted in a 10-ton Kenworth tractor. 
The engine is said to occupy only 13 percent of the space required for a Diesel engine 
of similar rating (right). Boeing said the 175-horsepower, 200-pound turbine engine weighs 


at least 2,500 


pounds less than conventional engines of equal power. The company also 


claims that exhaust gases are approximately the same temperature as those from conven- 
tional engines. Auto engineers reacted calmly to the Boeing announcement. 








Subpenaed Chicago Dealers 


CHICAGO. — Dealer companies 
and individuals who have been or 
will be served with subpenas in 
connection with a federal grand- 
jury investigation have received 
advice on procedure from Seymour 
M. Lewis and Leo F. Tierney, legal 
counsel for a number of dealers 


Chrysler Named 
In $375,000 Suit 
By Ex-Dealer 


CORPUS CHRISTI, Tex. — J. C. 
Blacknall jr. has charged in a fed- 
eral court suit that he lost a Dodge- 
Plymouth franchise here last year 
through a “conspiracy” on the part 





of Chrysler Corp, and two indi- 
viduals. 
Blacknall asked $375,000 in the 


suit, filed along with his mother, 
the other remaining stockholder of 
the J. C. Blacknall Co., Inc. 

J. C. Blacknall sr., the suit said, 
was the second oldest Dodge dealer 
in Texas at the time of his death 
in January, 1949. 

Blacknall jr.’s petition said that 
following his father’s death and “at 
a whim” of L. L. Colbert, Dodge 
division president, the Blacknall 
firm’s franchise was cancelled and 
later turned over to a “schoolmate” 
of Colbert’s, C. B. Smith. 

The suit charged further that 
Smith ultimately arranged to have 
the dealership operated by Frank 
Haden. Smith is a postwar -ap- 
pointed Dodge dealer in Austin. 
Haden was named a Dodge dealer 
in Corpus Christi last year. 

Cleo G. Miller, counsel for Black- 
nall, said last week that the main 
decision hoped for in the suit was 
one against “the inequity of the 
Chrysler Corp.’s dealings with all 
their agencies.” 

Neither Chrysler nor Dodge offi- 
cials would comment on the action. 
Haden denied he was implicated 
in any way. 


Obituaries 





H. B. Darling sr. 
AUGUSTA, Ga.—Henry Bosworth Darling 
sr., 67, one of the south’s veteran automo- 
bile dealers, died Apr. 3 at a local hospital 
after a brief illness. Mr. Darling came to 
Augusta from Rome, Ga., in 1928 and 
organized Henry Darling, Inc. (Chevrolet). 
* * 


* 
Henry Walsh 
HAMILTON, Ont.—One of the first car 
dealers in this district, Henry Walsh, died 
Apr. 1 In the days of the first automo- 
biles, Mr. Walsh was associated with the 
O. and R. Garage. 
son Motors 16 years. 


* * 
William Patrick 
JONESBORO, Ark.—William Patrick, 52, 


* 


| formerly engaged in the automobile busi- 


ness here for some time as co-owner of 
Patrick & Lemmons Motor Co. (Hudson), 
died recently of a heart attack at Ocean- 
side, Calif. 


* * 
John C. Schwarz 
LOUISVILLE. John C. Schwarz, 52, 
once president of a Ford dealership known 
as Schwarz, Clifford & Scott, but in recent 
years vice-president of Ewing-von Allmen 
Dairy Co., died here. Mr. Schwarz had 
been with the dairy firm for 25 years since 
getting out of the auto business. 
* * * 
Russell A. Keck 
BRADFORD, Pa.—Russell A. Keck, sales 
vice-president of Kendall Refining Co., died 
Apr. 1, 


* 


He had been with John- 





‘Advised on Procedure 


and dealer line associations in this 
area. 

Pointing out that in addition to 
the 49 dealers and 10 associations 
already subpenaed to submit 
records and other data Wednes- 
day (Apr. 19), more subpenas 
“will likely be served upon offi- 
cers or agents of those compan- 
ies and upon other dealers,” a 
bulletin recommended that those 
affected: 

Make a copy of the subpena 
duces tecum and forward it to the 
Chicago Automobile Trade Assn. 

Assemble, as soon as possible, all 
of the documents “which you deem 
responsive to the subpena” and 
advise the CATA “as soon as you 
have completed the selection of 
documents.” 

Other suggestions from Lewis 
and Tierney are that those sub- 
penaed advise CATA in case they 
have kept copies of documents ob- 
tained by the government from 
their files; that copies of state- 
ments, in writing or otherwise, 
given to any government agent be 
turned over to the _ attorneys 
through CATA, and that: 

“Should any such government 
agent approach you for informa- 

tion, you are instructed that you 
have been advised that it is your 
lawful right and privilege to re- 
fuse such agent any information. 

“Should any officer, agent or em- 
ploye of your company be served 
with a subpena requiring him to 
appear in person and testify before 
the grand jury, please instruct him 
to consult legal counsel in order 
that he may be advised fully con- 
cerning his constitutional privi- 
leges.” 


Selling Guide 


(Now in second printing, due 





to unprecedented demand) 


"John O. Munn's "A 
Guide to Automobile 
Selling" is now avail- 
able in book form. Its 
64 pages, cloth-bound 
in handy size, is chuck 
full of information 
every one of your 
salesmen needs to 
meet the challenges of 
today's selling. 

Put this book in the 
hands of your sales- 
men. Guide them in 
the techniques that de- 
emphasize the impor- 
tance of the used-car 


allowance. Each chap- 

John O. Munn ter is a money-maker 
for you. 

Here are some of the chapter titles: Study 

|and Experience — Bravery and Courage — 





Pian Your Work and Work Your Plan — Con- 
centration and You — Confidence — Develop- 
ing a Clientele — Internal Relationships — 
The Pre-Approach — Locating Prospects — 
The Importance of an Automobile Dealer 
— It Does Make a Difference to an Owner 
Where He Buys His Car — The Automobile: 
Humanity's Most Prized Possession — Selling 
the Used Car Allowance — Pitfalis in Ap- 
oraising Used Cars — The Utility Value of 
the Used Car — Selling the Complete Finance 
Package — Keeping Owners as Oustomers. 


64 Cloth Bound $3.50 prio 
AUTOMOTIVE NEWS 


BOOK DEPARTMENT 
DETROIT 26 
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Outlook for Line Groups 


Makers, U. S. and Dealer Attitudes Are Factors; 
Price Cheerful on Chrysler Assn. 


AUTOMOTIVE NEWS, APRIL 17, 1950 _ 


(Continued from Page 2) 


membership” of above 500 would 
have been double that figure if 
more explicit details of the pur- 
poses and program had been 
given in his earlier announce- 
ments. He is outlining the pur- 
poses in greater detail in weekly 
letters to the dealers and adds 
that the current week’s mailing 
will total 2,500. 

“For instance,” he said, “there 
are many dealers who would join 
if they knew that the traditionally 
closely interlocked relations be- 
tween the dealer and the factory 
were not to be interfered with by 
the proposed organization. It is the 
intention, of course, that this rela- 
tionship will be more securely ce- 
mented by the activities of the 
association.” 

. = s 


How long will it take to form 
the organization into a working 
unit? Price says: “If Chrysler Corp. 
can see the future they have in 
this association and will join hands 
cooperatively with their dealers in 
a nationwide association, then it 
will be successful within the year. 
If they do not, I think it will still 
work out successfully, but I believe 
it will take as long as two years 
to get the organization perfected.” 

Price seems to be willing to let 

the organization movement take 
its course on whatever momen- 
tum it generates of itself. He is 
mailing out his weekly reports 
to dealers and the list he is cir- 
cularizing will mount to around 
8,000 in a couple of weeks, he 
says, through cooperation of deal- 
ers and associations in various 
states. He has made only one trip 
in connection with his efforts— 
that to appear before a group 
of Oklahoma dealers the past 
week. 

But he indicated that he has 
about decided to do some traveling 
to counteract one impression that 
some dealers have—that he might 
have some personal motive to hold 
a job in the organization. He said 
that he has put $2,500 of his own 
money into the initial effort to ac- 
complish the aim he has outlined 
and that he prefers that any of 
numerous other “more influential 
dealers” actually lead the associa- 
tion. 

He says that it is his idea that 
local and state organizations of 
dealers delegate their representa- 
tives to attend a central gathering 
and that both the organization and 
functional work of the proposed 
association be carried on at state 
or other regional levels. 

a e n 


PRICE is apparently watching the 
reaction to his proposal with 
impassiveness. He issues no un- 
solicited public statements but an- 
swers questions propounded to him 
by the press in a forthright man- 
ner, Dallas newspapermen report. 

He tossed out his organization 
Proposal without consulting his fel- 
low Chrysler Corp. dealers or any 
others in Dallas, apparently desir- 
ing to see his proposal run the 
gamut of nationwide opinion with- 
out any preliminary “spadework” 
anywhere. The _ reaction among 


Chrysler Corp. dealers, as well as 
others in Dallas, may be said to 
be in the formative stage so far 
as it may be viewed at this time 
from the standpoint of arriving at 
a consensus. In this respect this 
reaction closely parallels that of 


the national picture, so far as it 
can be determined. 

Dallas observers give the im- 
pression that the real test of 
Price’s proposal will come after 
the settlement of the Chrysler 
strike and therefore conjecture 
now as to sentiment that appears 
to be crystallizing at a cautious- 
ly deliberate pace would be in- 
opportune, if, indeed, not subject 
to some inaccuracy. A good meas- 
ure of this conservative approach 
to Price’s proposal is based, it is 
believed, on the fact that a seg- 
ment of Chrysler Corp. dealers 
are delaying action to make cer- 
tain that they not be put in the 
position of embarrassing the fac- 
tory in its negotiations with the 
union, 


. +. + 

HE Dick Price Motor Co., which 

he owns along with about 10 
of his employes, was begun in No- 
vember, 1940, as a sharing plan 
with all employes, a plan which he 
re-established when he _ returned 
from Army service in 1945 to re- 
open the company as a DeSoto- 
Plymouth dealership. 

A native of Chickasha, Okla., 
Price, now 42 years old, attended 
Texas A, & M. College, Oklahoma 
A. & M., and the University . of 
Oklahoma, where he received a 
B.S. degree in business admin- 
istration. 

He is a member of the Dallas 
Automobile Dealers Assn. and 
NADA, Dallas Chamber of Com- 
merce, Oak Cliff Chamber, Texas 
Junior Chamber of Commerce, Dal- 
las Country Club, Park Cities Dads 
Club, Dallas Citizens Council and 
the Methodist church. He is active 
in Boy and Girl Scout work and 
is a member of the executive board 
and chairman of the finance com- 
mittee of the Dallas Community 
Chest. He is married and has two 
children. 


7. * + 

OW do the factories, other deal- 

ers, and the federal government 
feel about proposed national line 
associations? 

The factories, of course, are op- 
posed because they see a threat to 
their freedom of doing business. 
Factory officials realize that their 
oft-used argument to NADA com- 
mittees—“we won’t deal with other 
than our own dealers”’—wouldn’t 
stand up under a system of line 
associations. 

Having experienced enough 
trouble with labor “associations” 
over the past 15 years, the fac- 
tories naturally don’t relish fur- 
ther trouble in the form of dealer 
unions.” 

And it is fairly certain that fac- 


Prices Reduced 
By Gar Wood 


WAYNE, Mich.—Price cuts rang- 
ing from 6 to 38 percent on all 
winches, cranes, pole derricks, ga- 
rage wreckers, power takeoffs and 
drive parts have been announced 
by the Wayne division of Gar Wood 
Industries. 

W. L. Larson, Wayne division 
manager, said lower prices were 
established “to place the winches 
and cranes on a competitive basis 
and in anticipation of improved 
plant facilities.” 

At the same time, Larson an- 
nounced that construction has 
started on a $350,000 Wayne plant 
expansion. 





DESOTO DISPLAY AT ROCHESTER (N. Y.) SHOW—The exhibit is shown in the foreground 
of this overall Panera. lt included an animated cutaway display of the Tip-Toe Hy- 
Fluid Drive. 


dravlic Shift an 









NO INDIAN SIGN ON CROWDS—Chief 
Cat-al-ee-nah, mechanical Indian, drew crowds 
to El Cortez Pontiac Co. in San Diego, Calif. 
Sales Manager Ray Dickson and his son look 


over the redskin robot. 


tory officials won’t accept the chal- 
lenge without a fight—at least a 
delaying battle. As one dealer 
pointed out, “Chrysler officials will 
not accept the association with any 
degree of seriousness. They will 
courteously listen to its appeals, 
issue a meaningless statement and 
promptly go about running their 
own business in the manner their 
planning for the future dictates.” 
+ 7 + 


AN IDEA of the government’s at- 
titude may be gleaned from the 
U. S. Department of Justice’s recent 
subpena of records of 10 line asso- 
ciations in Chicago. While no 
formal announcement was made of 
the government’s intentions, it is 
felt in the trade that the Chicago 
action is “a fishing expedition” for 
possible anti-trust or price-fixing 
cases. 

In the price-fixing angle lay a 
grave danger for the consumer. 
While auto dealers in the past 
have resisted sharing their busi- 
ness secrets with their fellow 
merchants, the consumers might 
nevertheless see a threat of price- 
fixing. 

So long as line associations kept 
their eyes on factory relations, 
however, it is doubtful if any gov- 
ernment agency—federal or other- 

wise—could harass them. 
* + * 


MAN Chrysler Corp. dealers 
favor the program started by 
Price, while most of the opposition 
comes from oldtime dealers who be- 
lieve the plan won’t work. 

John S. Moulder, president of the 
Michiana Chrysler Dealers Assn. 
in South Bend, Ind., added his voice 
to that of Price last week, declar- 
ing: “We want the certainty of a 
contract (between the UAW and 
Chrysler Corp.) for a_ stipulated 
time; one that Chrysler Corp. and 
the UAW will live up to explicitly; 
one we can depend on; one we can 
plan on; and one the dealers and 
their employes can look to with 
confidence.” 

He called on both sides to 
recognize “that 12,000 Chrysler 
Corp. dealers employ a greater 
number of people than the num- 
ber which is involved in your 
present, past or future disputes.” 

A DeSoto dealer asserted “the 
time has come when auto dealers 
have got to have some kind of an 
association to be protected against 
such things as are now happening.” 

“If Price has a workable plan,” 
said a Dodge dealer, “we will give 
it every consideration, Fundament- 
ally dealers have no entre to 
unions, inasmuch as respective in- 
trests are adverse... . If the Price 
plan envisions post-strike negotia- 

tions with the factory on other 
matters, I greatly doubt that fac- 
tory would be sympathetic or 
approachable.” 


Another Dodge dealer declared 
that the line association “is gaining 
widespread attention now because 
distress of any sort always en- 
genders the sympathetic interest of 
concerned parties. When these same 
dealers get busy unloading their 
warehouses, they will soon forget 
the objectives of the association 
and it will disintegrate for want of 
support. ... When this present con- 
flict is over and we dealers ‘give 
away’ at short profits the tremen- 
dous production that will be sched- 
uled to regain the factory’s money 
losses and labor’s wages, then we 





New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 


Cars Cars Total 

Actu- in Poten- | 

ally in Transit | 
Period Dealers’ to Inven- | 
Ending Stock Dealers tory 
Jan. 1,°47.. 75,838 175,000 250,838 | 
July 1,°47.. 56,752 205,000 261,752 | 
Jan. 1,°48.. 78,636 242,000 320,636 
duly 1, °48.. 84,559 214,000 298,559 | 
Jan, 1, °49.. 196,883 293,000 489,883 | 
Mar. 1, °49.. 205,681 244,000 449,681 | 
Apr. 1, '49.. 194,949 310,000 504,949 | 
Sept. 1, °49.. 286,686 306,000 686 
Oct. 1, °49.. 340,457 278,000 618,457 | 
Nov. 1, '49.. 339,858 233,000 572,858 
Dec. 1, °49.. 298,781 122,000 420,781 | 
Jan. 1, °50.. 251,754 188,500 440,254 | 
Feb. 1, °50.. 313,491 192,000 505,491 
Mar. 1, '50.. 312,457 159,500 *471,957 
Apr. 1, 50... 303,266 161,000 464,266 


N.B.—Above figures include new cars 
actually in dealer hands, plus those in 
transit, but consigned to individual dealers. 


Stocks 


(Continued from Page 1) 





some makes are still available for 
immediate delivery, but more are | 
not—especially to those buyers who | 
express definite desires regarding | 
body style, color, etc. 

At Chrysler outlets, of course, 
stocks of cars have dwindled to 
practically nothing. For example, 
it is estimated that on Apr. 1 | 
there were only 4,700 Dodges and 
600 Plymouths in the hands of 
all the Dodge dealers in the U. S., | 
or less than 1% cars each. 

Inventories at DeSoto and Chrys- | 

ler dealerships were in the same) 
exhausted state. 
* o . 


Because of the Chrysler strike, 
current statistics on new-car | 
stocks again fail to provide a ba-| 
rometer with which to gauge the 
operations of any particular line 
of dealers. 

But it is obvious that one line 
of dealers may have more cars 
on hand to the extent that 
Chrysler dealers might not have | 
any. 

However, late reports from all 
over the nation reveal no evidence 
at all that any particular line is 
even on the border of an unhealthy | 
inventory situation. 

Demand two months ago was 
soft in a few sections of the coun- 
try and for a few makes. But no- 
where were there any significant 
soft spots on Apr. 1. BerNIE 
THOMAS. 


* . 7 

Virginia 
(Continued from Page 2) 
thirty (30) days or less, in other) 
than its manufacturer’s or licensed | 
new motor vehicle dealer’s name | 
or has not been more than (500) | 
miles. 

“Used motor vehicle means a mo- | 
tor vehicle other than described in | 
paragraph (a) above.” 

The present law defines a new 
motor vehicle dealer and a used | 
motor vehicle dealer as follows: 


“New motor vehicle dealer means | 
a motor vehicle dealer who buys, 
sells or exchanges, or offers, or at- 
tempts to negotiate a sale or ex- 
change of an interest in, or who 
is engaged, wholly or in part, in 
the business of selling, new or new 
and used motor vehicles. 


“Used motor vehicle dealer means 
a motor vehicle dealer who buys, 
sells or exchanges, or offers or 
attempts to negotiate a sale or ex- 
change of an interest in, or who 
is engaged, wholly or in part, in 
the business of selling used motor 
vehicles, only.” 


17 Dealers Bid on Cars 


Needed in Springfield 

SPRINGFIELD, Mass. — Seven- | 
teen firms have submitted bids to 
City Purchasing Agent Charles M. 
Healey jr., on 22 autos and trucks 
to be bought by the city. 

Healey opened the bids and will 
analyze the prices quoted and check | 
allowances offered on cars or trucks 
to be turned in by the city. He 
said prices seemed to be lower and 
noted that all but one firm prom- 
ised delivery within 30 days. 


Morken Opens Addition 

E. G. Morken and Son (Chrysler- | 
Plymouth), Rushford, Minn., dedi- | 
cated its new building during re- 
cent grand opening ceremonies, The | 
modern plan has 5,000 square feet 


will have made the strike success- | Of floor space, bringing the dealer- 
f 


un” 


ship’s total area to 9,000 square feet. 


59 


THE ANSWER may be 
found by taking advantage 
of the reports of the Los 
Angeles Times Continuing 
Home Audit which are 
available at no cost to man- 
ufacturers and advertising 
agencies. 


Each month, Los Angeles 
Times Home Audit inter- 
viewers audit a representa- 
tive sample of 600 different 
dwellings to determine 
which brands of automo- 
biles, gasoline, motor oil, 
tires and batteries are being 
bought. Reports are re- 
leased quarterly. In addi- 
tion, a monthly record is 
made of new passenger car 
purchases in each of the 16 
major economic areas com- 
prising the Los Angeles 
County Market. 


With a background of 
more than 31,000 Home 
Audit interviews conducted 
since 1946, sales trends, 
patterns, weaknesses and 
strengths are easily and 
vividly discernible. 


For Home Audit infor- 
mation about your product 
or products, write Los 
Angeles Times, Market Re- 
search Division, 202 W. 
First Street, Los Angeles 
53, Calif. 


This is the only newspa- 
per service of its kind in the 
West. 


- 


During 1949 and the ini- 
tial months of 1950, The 
Times published more auto- 
motive advertising than any 
other Los Angeles newspa- 
per. Data on the newspaper 
field in America’s third larg- 
est market may be obtained 
from the offices of Cresmer 
and Woodward, New York, 
Chicago, Detroit and San 
Francisco. 


LOS ANGELES 


TIMES 


Largest Daily 
and Home-Delivered 
Circulation on the Pacific Coast 

















Despite Extra Equipment... 
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Rambler Convertible 
Underprices ‘Big 3’ 


(Continued from Page 1) 


Motors’ 49th year of auto manu- 
facture. 

“We take pride in reviving one 
of the most famous names in auto- 
motive history,” Doss said. “The 
first Rambler, built in our present 
plant in Kenosha, Wis., was intro- 
duced in 1902. It was one of Ameri- 
ca’s first mass-produced cars.” 

. * + 
NEW standards of safety are 
claimed for the Nash Rambler 
convertible. 

Overhead safety protection is ac- 
complished with two heavy steel 
side rails framing the top of side 
windows. 

An integral part of the body, 
these overhead chrome - trimmed 
rails also form a strong structural 





Comparisons 


Advertised-Delivered 


Convertible Prices 
Willvs Jeepster Four 
Willys Jeepster Six 
Dodge Wavfarer Roadster. 1.745 
Nash Rambler* 1,808 
Chevrolet Styleline Deluxe. 1,847 
Ford Custom Deluxe Eight 1,948 
Studebaker Champion .... 1,981 
Plymouth Special Deluxe.. 1,997 


*Includes radio and heater as standard. 


———_— 
bridge-beam for extra body rigidity. 
They also carry the built-in tracks 
for the electrically-operated top and 


serve as frames for the side 
windows. 
The Rambler’s unitized-body- 


and-frame construction results in 
a lower silhouette and lower cen- 
ter of gravity without loss of 
front or rear headroom or leg- 
room, Doss said. 

Exterior appearance is high- 
lighted with sweeping front to rear 
fender lines, further enhanced by 
a hood shorter than that on other 
Nash cars. Body lines flow back 
from the rounded front end to the 
tapered back. 

The radiator grille, an  oval- 
shaped racing-type air scoop, has 
heavy horizontal bars and blends 


Other Features... 


ANOTHER NOVELTY—Front seat back of 


the Rambler convertible is divided off-center 
for greater comfort. 


HOW TOP FITS IN—Convertible top is 
guided into place at front by two "plate 
hooks" engaging pins in the rails. Clamps 
are provided at each side to hold the lead- 
ing edge securely to the windshield header. 


Fnum IME BACKSIDE—Exterior of the Nash 
Rambler was styled to eliminate excess 
chrome. The car stands less than shoulder 
high—only 5934 inches when empty. Trans- 
parent Vinylite rear window can be removed 
(zipper) if desired. 




















with the massive front bumper. 
| Headlamps, parking lights and di- 
rection signals are recessed in the 
fenders. 
* + aa 

OTH front and rear wheels are 

fully enclosed by streamlined 
fenders, a design feature exclusive 
with the Nash line. For body pro- 
tection and .style, a chrome strip 
of stainless steel at the base of the 
fender line runs the length of the 
car. 


The Nash nameplate and crest 
are incorporated as part of the 
front grille design. Overall length 
of the Rambler convertible, bumper 
to bumper, is 176 inches. 


Wrap-around bumpers and mas- 
sive bumper guards adorn the 
rear end. The dorsal fin design 
treatment of the front hood car- 
ries through the trunk lid to the 
rear body panel, then is blended 
into the bumper guard. 

The electric driving mechanism 

of the fabric top operates aircraft- 
type nylon-coated steel cables. 





pushbutton control. 
The top can be stopped to provide 
* * ” 























ALL READY TO RAMBLE—Extra room for| Bermuda blue, surf green, 
five passengers is a feature of the new Nash|sunset maroon and sea mist gray. 


Rambler convertible. The car also provides 
"overhead" protection of two heavy steel 
rails. The rails form a structural bridge-like 
beam for body rigidity. 

* . * 
an opening at any “intermediate” 
position from closed to fully open. 
The flexible plastic rear window 


_|folds without damage and can be 


zipped off entirely. 

Although the Rambler convertible 
stands 59% inches, road clearance, 
seat height and entering height are 
described as the same as other 
Nash models. It is 15 inches wider 
than it is high. 

* * > 

AM driving instruments are lo- 

cated in a compact cluster 
directly in front of the driver on 
a protruding section of the panel 
which conceals the steering column. 
The conventional-style oil and bat- 
tery charge gauges have been re- 


s|placed by red signal lights. 


Gearshift and directional signal 
levers also are mounted on this 
panel section. To the right, the 
instrument panel curves to provide 
extra roominess for passengers. 

A courtesy lamp under the panel 
automatically lights the interior 
when either door is opened. 

A new-type radio is supplied at 
no extra cost in the Rambler 
convertible. Recessed in the in- 
strument panel, the radio speaker 
is formed by a “double-deck” 
series of perforated chrome me- 
dallions, 

Installation at the factory assures 
standardization of quality and re- 
duces retail cost, according to Doss. 

Rambler convertible bodies are 
treated inside and out before paint- 
ing with the metal-impregnating 
bonderizing process for protection 
against rust, dampness and winter 
road salts. New extra low-pressure 
5.90 x 15 tires add to riding com- 
fort, it is claimed. 

Hardware on the Rambler is mas- 
sive and easier to operate. Exterior 
door handles are of the new “pull- 
out” type. 

7. * . 
eeont floor coverings are of 
rubber with wool pile carpeting 
with sewn inserts colored to com- 
pliment upholstery and trim. Rear 


floor coverings are of matching] i 


wool pile Lea fabric. A bin-type 
glove compartment is located at 


These are attached to the top for) 


trol of oil to safeguard cylinder 
walls. 

Engine vibration is curtailed 
by “floating” the power plant on 
deep rubber mounts. The engine 
features the new Nash Uniflo- 
det carburetor. 

The battery has been relocated 
inside the Rambler engine com- 
partment for ease of service acces- 
sibility. A distinctive style note is 
achieved with chrome engine com- 
partment vents located above each 
fender at the cowl line. 

+ * * 

HE Rambler convertible’s in- 

terior is 8 feet, 2 inches long. 
The front seat has 4 feet, 10 inches 
of elbow room and the rear seat, 
4 feet, 5 inches. 

Nash spent more than five years 
and in excess of $13,000,000 devel- 
oping the Rambler, Doss said. 

“With a favorable supply of ma- 
terials, we expect to produce about 
45 percent more Nash cars in 1950,” 
he said. “However, even that in- 
creased schedule is not likely to be 
sufficient to meet the demand for 
Statesman and Ambassador cars, 
plus demand anticipated for the 
new Rambler.” 

Production of Rambler convert- 
ibles began in February. 


+ * * 








RAMBLER IN LUSH SETTING—The above photo was considered a photograph gem by 
Nash. As a result, prints in four-colors were included in press kits sent to 6,000 newspapers 
and radio stations. The setting is Cypress Gardens, Fla. It's believed to be the first time 
@ four-color print of a new model was enclosed in the press and radio release kits. 
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NO WASTED ROOM — Space is efficiently 
utilized in the engine compartment of the 
Nash Rambler, according to the factory. En- 
gine is the L-head six-cylinder unit of 8&2 
horsepower used in the Statesman. Weather 

top — is shown with cover re- 
and air filter exposed. 


instrument mum oil usage. The U-Flex rings 
occupy the lowest of the four ring 
grooves on each piston and are 


| designed to provide measured con- 


na The Nash Rambler 


the right side of the 
panel. 

The Rambler convertible offers a 
variety of cloth combination op- 
tions. These include black, rust, 
green and blue needlepoint com- 
bined with gray pinstripe. 

Exterior colors of the new car| 
include seven basic selections: Pan- 
American red, champagne ivory, 
black, 


Eye 
move 











Tops will be available in two 
colors, black and tan. Top snap- 
on covers will be of a vinyl-coat- 
ed material to match color trim 
combinations. 

Mechanically, the Rambler is ad- 
vanced in many respects, Doss 
states. A new type of front-end 
suspension and steering and a turn- 
ing radius of only 18 feet 7 inches 
are especially cited. 

Longitudinal coil springs at the 
front, extra-long and flexible, are 
relocated at the heavy steering 
knuckles to take direct vertical 


loads. This is said to eliminate} KAMBLER WiIm IOP DKAWN—Exterior appearance of Nash Motors’ new Rambler con- 
abuse to the control arms linking |vertible is highlighted with sweeping front-to-rear fender lines. The fabric top is elec- 
wheels to the body trically operated with push-button control. 

>- eS 2 


QA-SLLIPTIO permanently lu- 
bricated springs at the rear 
couple with the Hotchkiss drive 
to transfer driving and braking 
loads to the body minimizing trans- 
mission of road noises into the car. 
Low frequency spring action is 
controlled by four direct-acting air- 
plane-type shock absorbers. 

The new Rambler engine has a 
displacement of 173 cubic inches, 
a bore of 3% inches and a stroke 
of 3% inches. It is equipped with 
U-Flex piston rings to gain mini- 

- © + 











A LOOK AT THE DASHBOARD—Chrome perforated ‘'buttons'’ form the grille for the 
radio speaker. Radio is standard equipment on the Rambler convertible. 






REPOSITIONED—Front coil springs in the 
Nash Rambler are mounted adjacent to and 
above the wheels, and are extra soft to ab- 
sorb directly vertical movement of the steer- 
ae knuckle. This lower arm in the Rambler, 
relieved of all but wheel alignment loads, 
can be made lighter, thereby reducing un- 
sprung weight, Nash states. 








PAIR OF MECHANICAL INNOVATIONS—Underside of the Nash Rambler at front shows 
how the new spring suspension eliminates the usual heavy front cross member. Wheels are 
suspended directly to the body. 
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ylinder Biggest Sendoff Yet Due for May Campaign .. . 
“ | Dealers Rally Behind Safety Dri 
ine ealers ha ehind Safety Drive 
located (Continued from Page 1) have little excuse for not going| Your Car—Check Accidents.” It 
along with May car safety month.|has also been suggested that deal- 
‘cnean The ae ee eee 2 a ers list in their showroom windows 
sete ie has forwarded sample ° AvTo outlets that participate will|the number of vehicles checked 
» com- play materials to police chiefs in display banners, flags and stick- | and the number found to be unsafe. 
> neh towns of 10,000 population and jers showing the theme, “Check| Dealers could also include the 
over. The police have been urged number of traffic fatalities and ac- 
to cooperate with dealers in the cidents in their communities to 
Ys in- program. Old Timers Seek show the public the need for safety 
: hecks, Darlington advises. 
s long. Many truck makers are also en- c ’ 
inches couraging their dealers to join the Oldest Dealer eines be "ieaeesuite Semeees 
oo plan, Another group, the National In Each S brakes, headlights, tail and stop- 
ioibaiin Assn. of Independent a Dealers, nm Lac tate lights, tires, steering, horn, ex- 
7 e has prepared a special promotion hal ust system, window _ glass, AT L-M ATLANTA DISTRI ' h left . wl f 
"ae kit for its members. Its slogan is: eee ae Ri ath Bh Pon: oo wiper and rear-view Lincoln-Mercury, recently announced the formation of the new ‘district to the a7 dealers who 
: “ j - rror. i ization. With him at t i 
of ma- Be sure your tires are fit for — service in each state, is a question Darlington stressed the need for E. Lewis, eastern” regional, sales manager; ‘Ww. aX Tome, Jacksonville district sales “menoger, 
about eae a Your Tires — Check | propounded by the Automobile Old participating dealers to send re- and a las iebricker, sales monoger of te Aitente Ciatvies. Termes oot of the oom. 
1950.” Accidents.” Timers. sonville district, the territory to be covere y the new district includes all o u 
, ports on the number of cars with| Carolina and parts of North Carolina, Alabama, Georgia and Tennessee. 
at in | With thie bounty, of promotion, |, Asst Year the national organisa [faulty equipment to nter-Industry a . 
nd for neers conducted an extensive cam- waneen [wae mene- kd. l F d E. L t S t t I d: 
am 1 Detroit Alumni? eek Sear, he was the oldest |""the reports should ve sent|LVASCL Ord Lstate oetiled, 
w the etrol It is now desired to ascertain the iene nl — a ” } egypt a . e e > 
: ia Mes ie" Ree | 19 Million Left to Wid 
nvert- In N, wa Ad Field a aaa goatee at an asian need for this information, since no U ton ce Oo U Ow 











Hold Reunion 


NEW YORK.—Nearly 90 figures 
in New York advertising and pub- 
lishing fields turned out Friday 
night for the annual meeting of 
“Detroit Alumni.” 

All members of the group are 
united by their common previous 
work in the Motor City. 

Organizer of this year’s party 
was Parade President Arthur H. 
Motley, onetime Detroit manager 
of Crowell-Collier. 

Other ex-Detroiters on hand were 
Jack Cunningham and W. P. Rees, 
Newsweek; H. W. Post, Saturday 


different makes of cars he has sold. 

However, the certification re- 
quired must be based entirely on 
the period of years the dealer has 
been continuously identified with 
new-car sales in his home state. 

Contenders who believe they are 
eligible, should send a statement 
outlining their dealership recards to 
Automobile Old Timers, 22 E. 38th 
St., New York 16. When ‘ll infor- 
mation has been received, it will be 
reviewed by a committee on re- 
search and awards of which Henry 
R. Selden is chairman. 

The dealers in each of the 48 
states who are adjudged to fill the 
requirements will be accorded spe- 
cial recognition at the 1ith annual 



















gram in 1946. 


Edict on Demands 


Of K-F Holders 
Seen Months Off 


claims against Kaiser-Frazer Corp. 
was still months away. 

Lasting nearly 11 weeks, the 
hearings put thousands of pages 





nationwide vehicle check has been 
available since the last police pro- 


DETROIT.—Hearings on the 
matter finally drew to a close here 
last week, but observers said a 
court ruling on a proposed settle- 
ment of $50,000,000 in stockholders’ 






















$1,069,398. 
comb county probate court. 


Ford Motor Co. at $90 a share. 
By far the greater share of the 
estate went to the Ford Founda- 
tion. Its bequest was $103,842,810 
in Class A Ford Co. stock. The 


Bigger Discounts 


DEARBORN. — Final accounting 
of the Edsel B. Ford estate last 
week revealed that the widow’s 
inheritance amounted to $19,105,887. 
Each of the four children received 











The accounting was made before 
Judge Joseph V. Trombly, of Ma- 
The 
court set the value of Class B vot- 
ing stock and Class A stock in the 


final portion of $411,880 was 
handed over last week. 

Taxes on the estate totaled $35,- 
007,847. Of this, $24,635,093 was 
federal inheritance tax, $6,686,117 
state inheritance tax, $100,000 in- 
terest adjustment on the state por- 
tion, $3,574,590 federal income tax 
and $12,047 in inheritance taxes on 
properties in Florida and Maine. 

The widow’s inheritance of $19,- 
105,887 included property which 
Mrs. Edsel Ford owned jointly 
with her husband and her one-fifth 
share of the Class B voting stock 
of the Ford Motor Co. 


The 59,411 shares of this stock, 
valued at $5,346,990, were divided 





iciently Evening Post; Duane Beurmann c r 
of me and Winslow H. Case, Campbell- | meeting of Automobile Old Timers /|of testimony before Federal Judge equally among Mrs. Ford and the 
v2 Ewald; Harry Dole, Life; Ray |to be held in New York Oct. 18, Frank A. Picard, who must approve Ti Ch four children, Henry Ferd Ii, &, 
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BY THE WHITES 






WHO NEED 





WHITEWALL TIRE 
CLEANING PADS 


It's just that easy to spot prospects 
for this slicker, quicker way to keep 
white sidewalls white. 

Specially treated (the cleaner is in 
the pad), this new cleaning pad 
leaves no stain, restores whiteness, 
does not harm the rubber. Eight pads 
in retail package. (Large bulk pack- 
age for your wash rack can put more 
profit in wash jobs.) If your jobber 
can’t supply you, order direct from: 
THE LAS-STIK MANUFACTURING 
CO., Hamilton, Ohio, U. S. A. 


FULL-SIZE 


PACKAGE 


for a limited time 





vehicles up to three years old and 


ager of the Michigan Used Car 
Dealers Assn., and Joseph G. Myer- 
son, representing Universal C.L.T. 
Credit Corp. 

The manager of the Detroit Bet- 
ter Business Bureau, H. I. McIner- 
ney, supported the bill and cited 
cases where interest ran as high 
as 330 percent. 





handling of service parts to the 
present eight regional depots across 
Canada as well as a ninth to be 
built in Montreal. 

The structure will have seven 
acres of space under one roof and 
will accommodate 500 employes now 
quartered in the existing parts 


-department in Oshawa. 








SEATTLE SALESMEN STUDY SELLING—Dozens of car dealers in the area were represented 
by their sales and executive personnel at a recent five-day sales training clinic sponsored 
by the Seattie Automobile Dealers Assn. and conducted by W. K. Braasch and William E. 





gins will still be too low. 

Hedlund said that tire prices to 
the public “must go up” by June 
1, unless the price of crude rubber, 
now 23 cents a pound, drops. 


Finance Unit 


DETROIT. — Organization of a 
financing subsidiary, Dearborn Mo- 
tors Credit Corp., to assist in 
financing wholesale and retail pur- 
chases of Ford tractors and Dear- 
born farm equipment has been an- 
nounced by Frank R. Pierce, presi- 
dent of Dearborn. 


Officers of the new setup are 


|| Pierce, president; B. A. Best, vice- 


president and treasurer; A. N. 
Willis, vice-president and general 
manager, and Clifton G. Hassber- 
ger, secretary. Location of regional 
offices to be established in eight 
cities will be announced later. 


Barrick-Garey Moves 


Barrick-Garey Motors, Inc., Mer- 
cury dealer who has been located 





i 12 percent on other cars. Central Parts Warehouse | cess of $35,000 annually. : 
« OF THEIR TIRES Among the witnesses who ap-| OTTAWA. — General Motors of|_ Hedlund described any change in 
— oe wat peared before the committee and/Canada announced plans to con- | P#S8¢nger-car tire discounts as be- HY at, 
| ag - VOU CAN oes ee Ss rcttne | struct $8,000,000 central parts —— it wasn’t worth |] On or Off With a Quarter Turn 
si ‘ , istribution warehous - Pas 
a c SPOT YOUR of the Michigan Automobile Deal-|acre site on the pc A Pa Meanwhile, some dealers ex-|§ Heavy %-inch bolt (with T-head 
— | ers Assn.; R. F. Gibbon, Detroit|/awa, Ont. The center, to be com-| Pressed the opinion that despite| and square shoulder) fastens li- 
CUSTOMERS car dealer; Orville Sherwood, man-|pleted this fall, will facilitate|the new discount plan gross mar-|{ cense plate securely in place. Will 


not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each 
Packed 12 to Box- 


Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 
Order Direct from . . 


AS 


HOUSER ENGINEERING 
MFG., INC., Bluffton, Ind. 


Over 100 Service Items 








SALES AID FOR 
USED CARS and TRUCKS! 


The improved PLASTIKON SIGN KIT makes 
displays quickly on windshields and showroom 
windows. Units are in brilliant colors on all- 
weather plastic. Self-adheres without adhe- 
sives—re-usable! 
Kit includes: 
Year Numbers, Car & Truck Names, Body 
Types, Price Figures and Headings, rang- 
ing In size from 2" to 6". 
Send for Bulletin No. 30 Now—for full 
information and actual samples. 


ee only. Write on Smith of the American Institute of Applied Salesmanship. In the photograph above are/at 919 Kensington Ave., Buffalo, Plastikon Display Signs 
wef) your busines letter: saleuman attending one of the three testons auto selling Toe ime ale included. @5Thas moved to larger quarters at |45 North Division St, Buflalo 3, N. ¥. 
ead to Dept. AN one management session for dealer sales managrs. 2825 Bailey -Ave. 
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62 eee ace = 
Car Production Estimates 
By Automotive News 
PASSENGER CARS 
(U. 8. PRODUCTION ONLY) 
Week Week dan. | 
Ended Same Ended Apr., to 
Apr. 15, Week, Apr. 8, 1950 Apr. 16, 
1950 1949 1950 toDate 1949* 
MES. W's Voncsirwe,, oxen 7) 236,711 
CT  Crvcesenes. 0604 ee $2,105 
EE? Lbsewe bowed veewe Se” éeree Kovns 24,353 
I bas asa 0:60.44 Fi eee’ esews * saewn 53,153 
reer niet RED igstaee)8=— Kwa 127,100 
Ws 6 oa kane . . 34,069 21,402 30,277 65,128 306,297 
ti ed 4.4 W646 000% . 26,242 16,717 28,479 50,282 241,907 338,731 
6 ccesteese 712 607 672 1,384 11,356 9,399 
SEY 5.000.06%s,46 7,105 4,078 6,126 13,512 53,034 87,424 
GENERAL MOTORS. came 44,895 58,644 124,862 515,997 815,156 
eet cetewesws 11,809 7,884 10,334 22,866 111,008 145,730 
63x 5 0un sabe 2,731 1,648 1,921 4,652 24,639 22,594 
re $2,122 22,836 28,886 62,354 231,899 411,390 
Oldsmobile ........ 7,965 5,709 7,982 15,897 73,970 109,273 
EE 6 bas oes 60-46 9,522 6,818 9,571 19,093 74,480 126,169 
K AISER-FRAZER 1,597 1,628 1,675 3,272 16,936 11,137 
ET 56 es 6.806 eas 1,115 94 1,525 2,640 5,070 6,899 
oe 482 1,534 150 632 11,866 4,238 
EE ovdeks eae 181 138 129 310 4,100 1,812 
DE: 6%2cesereee 2,669 2,850 2,554 5,223 53,999 39,822 
ie cine bs, 4.6.6 ; 4,134 2,304 4,067 8,201 46,298 57,002 
PACKARD ......... L471 1,129 1,444 2,915 $31,218 19,796 
STUDEBAKER ..... 5,672 4,385 4,650 10,322 58,758 81,277 
PE Mules beet ens 796 401 795 1,591 7,971 4,477 
Total Cars, U. S. ...114,728 101,406 104,235 221,824 1,278,280 1,562,064 
*Station waxuns and Jeepsters. vised. 


COMMERCIAL CARS 


(U. 8. PRODUCTION ONLY) 

















Week Week Jan. 1 Jan. 1 
Ended Same Ended Apr., to to 
Apr. 15, Week, Apr. 8, 1950 Apr. 16, Apr. 15, 
1950 1949 1950° to Date 1949* 1950* 
CHEVROLET ....... 10,448 8,585 9,449 20,307 133,712 185,172 
CROSLEY ..... - 10 8 7 17 138 119 
EN, Sad Wied sedwre® 62 15 27 89 1,002 1,020 
ES cine 6 6 0-6:0 408 sees ae eeegs  Fweps 55,374 8,794 
tS 35 $1 35 70 468 406 
ike ens ecareee? 7,464 5,011 6,715 14,259 67,803 102,814 
tit chen Cen nee 4's 2,096 2,141 2,173 4,269 29,596 33,060 
IN TERN ATIONAL 2,632 2,938 2,496 5,128 45,266 30,499 
8 vin ieniet 268 117 167 435 2,040 3,466 
er 60 61 wd 104 1,253 809 
ee wees, Sa 1,429 872 1,944 23,453 15,540 
a avin b0aee ee 284 174 271 555 2,989 4,209 
PEERED veseveses 1,227 1,232 796 2,023 19,914 8,418 
MISCELLAN EOUS" 254 253 254 508 5,232 3,677 
Total Trucks, U. 8. .. 25,912 25,187 * 23,306 49,708 388,240 348,003 
~“fotal Cars, Trucks 
Nt ai ae gmbh is 404 08 140,640 126,543 127,541 271,582 1,666,520 1,910,067 
‘Total Cars, Trucks 
IL iiss nin disastnenceanennch 5,911 5,296 6,148 12,059 67,711 101,504 
Grand Total, npn is 


one 131,839 133,689 283,591 1,734,231 2,011,571 


— Corbitt, Marmon H., Brockway, Four- 


ag ay gl —— Fa je 





Production Soars Higher; 
140,640 Built in Week 


(Continued from Page 1) 


this year. May probably would find 
assemblies at. a new alltime high. 


ITHOUT he lmmaddiate return 

of Chrysler, April volume will 
likely only approximate that of 
March. Excluding Chrysler poten- 
tial, this month should see the as- 
sembly of about 451,000 cars and 
nearly 100,000 trucks. 

This would give U. S. plants a 
four-month production achieve- 
ment of 1,792,000 cars and 398,- 
000 trucks for a total of 2,190,000 
vehicles. In the first four months 
of 1949, U. S. plants turned out 
1,497,135 cars and 439,089 trucks— 
a total of 1,936,174 units. 

Factories are reported to be con- 
fident that their current high pro- 
duction rates will be justified by 
sales for at least several more 
months. After that, it is expected 
that cutbacks will not necessarily 
be of major proportion. 

Almost lost in the production pic- 
ture is the volume in which trucks 
are currently rolling off the line. 
Some plants say that this volume 
results from the fact that many 
haulers waited for this year’s lower 
prices to replace, in some instances, 
whole fleets of obsolete units. 


> . . 

ORE than 110,000 trucks were 

built in U. S. plants last month, 
the highest month’s production 
since March, 1949. As previously 
noted, this month should be good 
for at least another 100,000 com- 
mercial units. 

Chrysler Corp., second largest 
vehicle in the industry last year, 
appears likely to take third place 
in 1950. 

With its strike 12 weeks old, 


Ohrysler losses through last week 


climbed to 385,000 cars and 
trucks, It is highly unlikely that 
Chrysler will be able to even 
equal its 1949 volume of 1,266,280 
vehicles. 

Chrysler through last week had 
accounted for only 104,325 cars and 
trucks so far in 1950. At the same 
point in 1949, the corporation had 
built 292,085 units. 

+ . * 
M PLANTS so far in 1950 have 
built an estimated 983,388 cars 
and trucks, compared with 679,305 
at the same point in 1949. 

Ford’s 1950 car and truck ac- 
counting includes 538,868 units, 
compared with 374,100 in 1949. 


Mich. Industrial Guide 
Adds 800 Pages 


DETROIT.— Due to the rapid 
growth of Michigan industries dur- 
ing the past 10 years, 800 pages 
have been added to the first an- 
nual edition of the “Michigan In- 
dustrial Directory,” it is announced 
by Albert Haddad and Albert Fink, 
publishers, 220 Bagley Ave. 


Inventor Wins Patent Suit 


SAN FRANCISCO.—Fruehauf is 
the latest trailer company to have 
been found guilty of infringing 
upon Henry Clay Myers’ patent for 
logging trailers. Fifteen other com- 
panies have settled out of court 
since Myers won his first suit in 
1939. His invention more than dou- 
bled the carrying capacities of log- 
ging trailers, it is said. 





Peal we hae Dyas 


Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
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HELP WANTED 


NEW CAR SALES MANAGER, A golden 
opportunity for an ambitious man who is 
not afraid of hard work and can produce 
sales for a large Oldsmobile dealership 
in Minneapolis. Attractive compensation 
plan. We want a man with experience in 
a large volume operation, preferably 
General Motors. Please give complete in- 
formation including picture, Box 3965, 
c/o Automotive News, Detroit 26. 


AUTOMOTIVE BOOKKEEPER, One with 
experience with automobile distributor. 
Capable of handlin complete set of 
books and making 
Must be experienced automotive 
keeper in distributorship set-up; none 
other need apply. Rapidly expanding dis- 
tributorship located in Texas offers excel- 
lent opportunity for right man, Must be 
available at once. Apply giving past ex- 
perience, age and other pertinent in- 
formation relative to qualifications. Box 
3964, c/o Automotive News, Detroit 26. 


NEW CAR SALES MANAGER for 600 car 
Chrysler-Plymouth dealership, The man 
who will qualify must have proven sales 
management ability. Should have prewar 
sales experience in selling passenger cars. 
He must be an excellent closer and ap- 
praiser of used cars. Must be able to 
assist, direct and train the necessary 
crew of car salesmen, Earnings commen- 
surate with ability. Will include salary 
and pre-determined bonus, Send complete 
information including recent snapshot and 
past records to Albert Wasserman, Al's 
Motors, Inc., 3910 Wilson Bivd., Arling- 
ton, Va. 











Opportunity for 
SALES PROMOTION 
COPYWRITER 


Automotive account with leading agency 
(Detroit Office). Versatile, experienced all- 
around copywriter wanted to create leaf- 
lets, sales letters, catalogs, data books 
and dealer advertising and promotion. 
Position offers security and advancement. 


Salary open. Replies held confidential. 
Send resume to 
Box 3953 
c/o Automotive News 
Detroit 26 





SERVICE MANAGER by one of the largest 
Oldsmobile dealers in the metropolitan 
New York area. Must have mechanical 
background and thoroughly understand 
all ases of good service management. 
A permanent position with good salary 
and bonus arrangement is offered to one 
who can qualify. All replies confidential. 
Box 3944, c/o Automotive News, De- 
troit 26. 


SALES EXECUTIVE, Medium size GM 
dealer, desirable Southern California lo- 
cation. Applicant must possess sound 
judgment, aggressiveness, thorough 
knowladge of automobile business and 
willingness assume important responsi- 
bility. Must be able produce outstanding 
results buying and selling used cars. 
Write fully, Box 3966, c/o Automotive 
News, Detroit 26, 


PARTS MANAGER 


with outside selling experience. National 
AAA-!I automotive small parts manufacturer 
wants salesman to cali on new car dealers 
in established territories. Security and sub- 
stantial income assured the right man. 
fer 6 25-40, with late model car. 

¥ Box 1128, Cleveland 3, Ohio. 











WANTED. Experienced bookkeeper (fe- 
male). First assistant bookkeeper. Must 
know General Motors bookkeeping. Cap- 
able of handling complete set of GM 
books. Volume business. 1,200 new cars. 
Large service and parts business, Estab- 
lished 27 years. Pleasing personality. Age 
under 45 years. Write full history—refer- 
ences. Hunter Chevrolet, Anderson, Ind. 


SALESMAN, that wishes to add auto seat 
covers to his line. New car dealers only. 
Commission basis. Box 3941, c/o Auto- 
motive News, Detroit 26. 


NEW AND USED car salesmanager, with 
ideas, sales ability, Must be able to 
supervise sales force of five men. Salary 
and commission basis. 300 car dealership, 
located in Baltimore, Md. Please state all 
details in first letter. Write Box 3963, 
c/o Automotive News, Detroit 26. 


PONTIAC DEALER — 500 new cars per 
year. Size needs experienced service man- 
ager, capable of taking complete charge. 
Send application, references, experience 
and salary expectancy promptly. Capitol 
City Pontiac Co., 235 8. Grand Ave., 
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POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7!/. cents per word for one 
insertion or two insertions of the same 
copy at 12\/ cents per word. Cash in 
advance. 


AUTOMOBILE SALES POSITION DE- 
I 


SIRED. Experienced in selling — new, 
used and appraising. Young man of 21, 
little college, 3 years a used car dealer. 
Worked for new car dealer in sales and 
used car appraising. Have thorough 
knowledge of used car buying and mer- 
chandising. Desire position in sales de- 
partment with new car dealer in or 
around Detroit. Box 3967, c/o Automo- 
tive News, Detroit 26. 


YOUNG MAN, 23 years old, desires posi- 
tion in Detroit area as automobile sales- 
man, Worked way through college by 
selling. Write Box 3960, c/o Automotive 
News, Detroit 26 or call WA 3-2982, 
Detroit. 


MANAGER WITH broad administrative 
training seeking employment with organ- 
ization where training and energies can 
be utilized. Past experience and study of 
new car merchandising in highly com- 
petitive market, when it required a lot of 
hard work and initiative to show profits; 
would be helpful toward building a sound 
program. Knowledge of used car prob- 
lems and the use of proven procedures 
in a buyer's market would assure good 
results in this department. Past account- 
ing training would enable personal super- 
vision of accounting and tax problems. 
Married, age 44, in excellent health. 
Would appreciate personal interview when 
references and other information desired 
will be gladly furnished. Box 3947, c/o 
Automotive News, Detroit 26. 


GENERAL MANAGER. 17 years with 
Chevrolet dealers in Florida. Manager for 
Chevrolet dealership in Miami since 1948, 
Pre-war and post-war experience in man- 
agement, sales and accounting. Age 43, 
married, responsible. Can furnish excel- 
lent references upon request, Chester I. 
Edwards, 262 N.E. 98th St., Miami 
Shores, Fla, (Ph, 89-3914.) 


FORD PARTS MANAGER with long ex- 
perience, including six years as manager 
of Ford parts distributors department 
and two years manager small jobbers 
store, Desires position with progressive 
firm in Rocky Mountain area or West 
Coast. Excellent references and record. 
Good health and habits. Available in 
fifteen days. Box 3946, c/o Automotive 
News, Detroit 26. 


BOOKKEEPER-ACCOUNTANT. Man, age 
35, married, three years’ experience in 
Chrysler uniform accounting system, Now 
employed by Dodge-Plymouth dealer as 
full charge bookkeeper and office man- 
ager. Desire connection with dealer in or 
around San Antonio, Texas. Available 
after May ist. Will fiy to interview at 
own expense, Box 3959, c/o Automotive 
News, Detroit 26. 


GENERAL MANAGER. Experienced many 
years, continuous prewar to date, with 
successful record handling large velume 
dealership. Prefer Western Penn. or New 
England, Glad to discuss partnership 
plan, Complete details of experience and 
record given at interview. Write Box 
3978, c/o Automotive News, Detroit 26. 


SERVICE MAN, young, ambitious, wishes 
position with dealer, Work with, assist 
service manager. Experienced, references. 
N. Y. city vicinity. Conti, 104 Woods 
Avenue, Rockville Center, N. Y. 


SERVICE MANAGER. Married; 18 years 
Chrysler products, Thoroughly qualified 
selling service, laying out repairs and 
service promotion, Good mechanical back- 
ground, References and record of experi- 
enee. Box 3942, c/o Automotive News, 
Detroit 26. 


BOOKKEEPER, with one year as Chevrolet 
accountant in 100 car deal, Ownership 
change. Age 35, no family tie, Salary 
depends on living costs—$40-$50. Edith 
Clark, 274 Main St., Binghampton, N. Y. 


DEALERSHIP AVAILABLE 


DEALERSHIP AVAILABLE, Thirty years 
a General Motors dealer, selling Oldsmo- 
bile, retail and wholesale parts for all 
makes, no obsolescence. Located in East 
Tennessee Valley, within twelve miles of 
Oak Ridge, eighteen miles of Alcoa 
Aluminum Co. Population eight to ten 
thousand. Ill health and long years of 
service necessitate retiring. Will_=sell 
parts, fixtures, equipment at inventory. 
Will give good lease on buildings, must 
qualify with Oldsmobile. Box 3972, c/o 
Automotive News, Detroit 26. 


ATTENTION, 
MANUFACTURERS REPS 


DO YOU NEED NEW LINES? 


Antomotive News can help you by 
bringing your wants te the attentien of 
manufacturers. 


An advertisement in this section will do 
the trick at a nominal cost. 


AUTOMOTIVE NEWS 
Classified Want Ad Department 
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DEALERSHIP AVAILABLE 


DEALERSHIP, LOCATED in St. Peters- 
burg, Florida, the sunshine city. Popula- 
tion over 100,000. Now operated as 
branch of Tampa distributorship, Pres- 
ent owners wish to devote all efforts to 
distributorship and cannot do justice to 
branch. Buyer would get going concern 
in beautiful modern building with idea) 
shop facilities and finest equipment at 
actual inventory. Now handling Kaiser- 
Frazer with broadest dealership line of 
twenty-two 1951 models ranging from 
much publicised low-priced car to Hand- 
crafted Frazer. St. Petersburg is car 
dealer’s paradise offering unmatched 

Prospects and vaction-like conditions. Box 

3951, c/o Automotive News, Detroit 26. 


FOR SALE, Auto sales agency, southern 
Michigan, Over sixteen years with same 
independent manufacturer. 13,000 feet 
floor space; plus modern gasoline super- 
service, Just out of down-town business 
district; in better part of 50,000 popula- 
tion city. Sales in 1949 better than $500, - 
000; $65,000 cash, balance terms, will buy 
building, land and $25,000 of equipment 


and $10,000 parts. Box 3971, c/o Auto- 
motive News, Detroit 26. 
DEALERSHIP. ‘Big Three’’ agency in 


heart of TVA country and in same 
county as $200,000,000 Tullahoma AEDC 
development. May be bought at actual in- 
ventory, with or without real estate. On 
lease arrangement, investment would in- 
volve about $20,000. Modern facilities and 
profitable business. Prosperous and beau- 
tiful Tennessee community, Owner has 
other interests. This area destined to be 
finest in America and for an automobile 
man this is real opportunity. Box 3943, 
c/o Automotive News, Detroit 26. 


DEALERSHIP, now handling Packard in 
New England industrial town of 50,000. 
Buyer must take lease and qualify with 
factory. Nearly three million gross 1949. 
Will sell for parts, fixtures and equip- 
ment inventory (depreciated) Aapproxi- 
mately $9,500. Write Box 3973, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP, now have Ford 150 unit 
franchise, Aggressive midwest trade 
center, Fully equipped shop—good clean 
parts stock, Very desirable lease—$10U 
month, Options at fraction of value on 
ground, Must sell due to other business 


interests. Inventory only. No blue sky. 
Box 3974, c/o Automotive News, De- 
troit 26, 


SOUTHEAST DEALERSHIP, now handling 
Packard, Sacritice because of illness. 
Good town and good business, Should 
easily net more than the purchase price 
the first year. $10,000 buys everything. 
Actual cost of inventory and equipment 
—$16,000. Must see this to appreciate its 
value, Write Box 3970, c/o Automotive 
News, Detroit 26. 


DEALERSHIP, main highway, thriving 
Long Island community. Showroom, serv- 
ice station and used car lot. Ideal vol- 
ume operator. Now selling 500 units 
annually, Tremendous potential, low rent, 
lease, Fixtures and equipment for sale. 
Box 3935, c/o Automotive News, De- 
troit 26. 


DEALERSHIP, now handling Dodge-Plym- 
outh, Dodge trucks. Located in southern 
coastal city—100,000 population. Finest 
facilities, Will sell at inventory, Sell or 
lease realty, Buyer must qualify with fac- 
tory. Reason selling—other interests, Re- 
plies strictly contidential, Box 3950, c/o 
Automotive News, Detroit 26. 





CHOICE DEALERSHIPS 


Many of the best availabilities are never 
advertised for sale. We now have such list- 
ings in various parts of the U. S. and are 
receiving new ones daily. Capital required 
ranges from $10,000 to $400,000. Financing 
arranged in some cases. We may have what 
you want. Write us in confidence. 


Autodeal Brokers 


Room 2453, One North LaSalle Street 
Chicago 2, Illinois 


= SSSSSSSS—_————S—— 


DEALERSHIPS AVAILABLE in western 
states, selling popular English cars, No 
franchise charge, no monthly quotas, 
spare parts coast to coast. Dealer con- 
sumer bank terms. New low prices. MG, 
$1,750 list; Morris, $1,250 list, F.O.B. 
Los Angeles, Inquire Mr, Christian, 
Gough industries, inc., Box 2768 Los 
Angeles 54, Calif. 


DEALERSHIP IN THE SOUTHWEST, now 
handling Chevrolet, where crop failures 
are unknown, Seventy units in 1949; 
established twenty years; with or without 
building. If you want a medium size 
business that is safe and sound, this is 
it. Have other interests, Box 3969, c/o 
Automotive News, Detroit 26, 








EVANSTON, ILLINOIS independent make, 


established fifteen years. Owner retiring. 
A money maker, Box 3975, c/o Automo- 
tive News, Detroit 26. 





DEALERSHIPS FOR SALE, now handling 


Chrysler-Plymouth; Ford; Btudebaker and 
Chevrolet. Broker. Box ‘3936, e/e Auto- 
motive News, Detroit 26. 


DEALERSHIP WANTED 
D TED 
within 75 miles New York City. Ham- 


mow 54 Riverside Drive, New York, 
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of Arkansas, 
Missouri, New Mexico, New York, 


DEALERSHIP WANTED 


ST 











RETIRE NOW!! 


| want a General Motors Dealership in a 
medium sized New England city. Am pre- 
gored to pay top price and can qualify 
vith factory. Write to Box 3979, ¢/o Auto- 
notive News, Detroit 26 and | will call on 
sou personally. All replies will be kept 


trictly confidential. 





i 


dIGHLY QUALIFIED BUYER interested in 
Chevrolet, Ford or Dodge-Plymouth deal- 
ership in southwest town 15 to 25 thou- 


sand, Arkansas Valley, West Texas, Rio 


Grande Valley or similar. Only live oper- 
ation considered. No real 
comprehensive information. Box 3917, 
c/o Automotive News, Detroit 26. 





WANT TO SELL OUT? No need to let your 


customers and competitors know. List 
your business with us. We specialize ex- 


clusively in automobile dealerships on a 


nation-wide basis, and have qualified 
buyers waiting. All inquiries treated con- 
fidentially. Autodeal Brokers, Room 2453, 
One N, LaSalle St., Chicago 2, Illinois. 


4EDIUM SIZED GENERAL MOTORS 
dealership wanted in Florida, Have been 
a GM dealer in midwest for 15 years. 
Would prefer Olds, Chevrolet or Pontiac 
together with Cadillac, Box 3968, c/o 
Automotive News, Detroit 26. 





QUALIFIED BUYER WANTS General 
Motors, Dodge, DeSoto, approximately 
125 car contract, Replies confidential. B. 
Schaeffer, 7715 E. 55th, Kansas City, Mo. 





BUSINESS OPPORTUNITIES 


ACTIVE PARTNER 
WANTED! 


New car dealership in wealthy city of 
almost 50,000. The most outstanding fa- 
ilities in the area.- This is an excep- 
ional operation, owned and operated by 
1 high grade power punching sales leader 
and a volume merchandiser. Presently 
yave Nash line with opportunity to switch 
o “Big Three’’ medium priced line. Pres- 
ent outlook with addition of new “low 
oriced” Rambler line should make this a 
sarticularly good deal. This is a million 
jollar sales operation producing a very 
generous profit. Particularly interested in 
sartner with business management ability, 
who can handle office, service, and parts 
operation, with some automotive sales- 
management ability. Partner must be a 
quare shooting gentile, know the busi- 
tess, not be afraid to really work, and 
able to invest a minimum of $15,000- 
525,000, and eventually if he wishes (if 
yet capable now) of purchasing one-half 
of this $75,000 dealership. No real estate 
nvestment. Prefer partner between 30 and 
45 years of age. Write with complete 
confidence for additional details to 
Box 3961 
c/o Automotive News 
Detroit 26 














DISTRIBUTOR 
FRANCHISES 
NOW OPEN 


Nationally known builder of 


funeral cars and ambulances on 


Cadillac commercial chassis have 
distributorships open in the states 
Kansas, Louisiana, 
Oklahoma, Oregon, Texas and 
Washington. State particulars 
about yourself or organization. 
Replies held in strictest confidence. 

"1949 The Biggest Year In 

This Company's History" 

BOX 3962 


c/o Automotive News 
Detroit 26 





ESTABLISHED TRUCK and tractor deal- 
ership in Southeast Georgia. Also open- 
ing for auto dealer. P. O. Box 3908, c/o 
Automotive News, Detroit 26. 








Used Auto and Truck Parts 
And Junk Business 


One of the best Ohio towns over 50,000 
population, over 200,000 trading area. On 
main Route. Establish 12 years— 


little local competition. 

Plenty of wrecks and junkers to buy at a 

reasonable price. Largest town in 50-mile 

radius, Excellent cast iron, scrap iron of all 

kinds and sheet metal outlets. Plenty of inside 

parts storage, displays and salesroom. Four 

acres of land for cars and scrap. 

Will sell business with junk cars, wrecks and 

~~ for $6,500 cash with long term lease 
lidings and land. 

box 3958, c/o Automotive News, Detroit 26. 
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AUTO 


AUTO SALES-SERVICE. One of top three; 


INVENTORY SPECIALISTS. Parts and ac- 


1,000 EMBOSSED BUSINESS CARDS, 


estate. Give 








ATTENTION DEALERSIII 


At Greatly Reduced Prices 


43rd & Locust Sts. @ 








AUTOMOTIVE NEWS, APRIL 17 


BUSINESS OPPORTUNITIES USED CARS FOR SALE 


SALES-Repairs-Garage. Franchise 
for trucks, fast selling auto; sales $14,- 
000 month; attractive brick building 60 x 
120; modern equipped; complete sales- 
service department; city 25,000; same 
owner 25 years; sell with property, Apple 
Company, Brokers, Cleveland, Ohio. 


AUTOMOBILE 
AUCTION 


Miles From Chicago Loop 
Vy Mile East of Illinois State Line on Route 30 
sales $14,000 month; Western Pennsyl- EVERY FRIDAY — 11 A.M. 
vania city 10,000; brick building 40 x 
130; fully equipped; business center; no 
competition; sales-service; with property, 
price $25,000. Apple Co., Brokers, Cleve- | 
land, Ohio. a 


"DEALER SERVICES  — SERVICES 


175 Car Average 
We have actually sold an average of 93 
sale since the day we started. 
Strictly Wholesale 
Dealers Buy — Dealers Sell 
GEORGE LAWSON and BUD FENNEMA 


Owners 
Dutch Stuart, Auctioneer 


Dyer Auto Auction 


PHONE 4111-4051 DYER, INDIANA 
Res. Lansing, Ill. 730 or 107R 


cars per 


cessories inventories taken accurately, 
economically and quickly in Michigan, 
Illinois, Indiana, Ohio, Pennsylvania and 
New York. Talbot's Automobile Dealers 
Inventory Service, 4690 Newport, Detroit 
13, Mich. Phone Valley 2-9377. 





$3.95 postpaid, Write for free sample and 
style chart. Dick’s Card sales, Box 
3391A, Mdse. Mart, Chicago 54, Ill. 


USED CARS FOR SALE 


=A¥tO= 
AUCTION 


es 


EXCESS SHOP EQUIPMENT? 
Why not sel/ that extra equipment now 
standing idle in your shop? 


An advertisement in this section is the 
answerl 


See rates at start of this section. 


AUTOMOTIVE NEWS 








USED CARS WANTED 


WE WANT CLEAN CARS only. Any make, 
any model. One or 1,000, Cash waiting. 
1939, 1940, 1941, 1942, 1946, 1947, 1948, 
1949, 1950. Will go anywhere in assa- 
chusetts, Maine, N. H., or Vermont only. 
Telephone Longwood 6-6002. Car Buyer's 
Acceptance Co., 154 Beacon St., Chestnut 
Hill, Mass. 


NEED CLEAN, SOLID 1940, 
1947 Chevrolets, Fords and 1941 Plym- 
ouths. Quote your prices FOB your city. 
Write, phone, wire L. A. (Doc) Vaughn 
Motor Co., Corsicana, Texas. Phone 1159. 


FELZ NEEDS 1949 Cadillac 60 special or 
convertible. Top price for low mileage 
car, Felz Motor Co., 14 Holbrook St., 
Aurora, Ill, Phone 8684. 


FLEET CARS, coupes, sedans, pickups 
wanted. No taxis, Box 3976, c/o Auto- 
motive News, Detroit 26. 


BUSES FOR SALE 


ONE 1937 Chevrolet 21 passenger bus; one 
1942 Reo 26 passenger bus; one 1945 Reo 
33 passenger bus. All above buses are 
equipped with Wayne bodies and in first 
class condition. Byler Bros. Motor Sales, 
Goshen, Ind, Phones 941-942. 


TRUCKS FOR SALE 


TOW TRUCK, 1946 Chevrolet—heavy duty. 
Factory built. 8.25 x 20 tires, 9,000 miles 
actual mileage. Holmes wrecker. Like 
new. Reason for selling have other busi- 
ness and am unable to take care of tow- 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


1941, 1946, 


DANVILLE, PENNA. 
EVERY WEDNESDAY 


You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


Jos. E. Johnson Tex Rickard 
Auctioneers 


1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 
Excellent Bodies -:- Good Motors 
All Cars Formerly Used for 


Cab Service in Phila. ing jobs. Write 8S. J. Danko, Danko 
Motor Sales, R.F.D. No. 1, Smithfield, |; 
Phone or Write: Pa. 
AUTO CARRIER. 1947 Ford 2 ton cab over 
THE R. A. COMPANY tractor, new motor. Two speed rear end. 


Whitehead and Kale trailer. Ready for 
plenty of service, A _ steal—$995. Carli 
Dutro, Zanesville, Ohio. Ph. 6827. 

FOUR—New three ton Dodge Deluxe cabs, 
1949 model, Complete with: glass, seats, 
trim, instruments and Wipe Motor— $250 
each F.O.B. Orrville, Ohio, Orrville Metal 
Specialty Co. 


TRUCKS WANTED 
WRECKED OR BURNT 1948 or later 1 ton 


Ford cab and chassis. Box 1771, Charles- 
ton, W. Va. 


PHILA., PENNA. 


SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 


LARGEST PENNSYLVANIA | 


AUTO AUCTION 


EVERY FRIDAY NOON Es PARTS FOR SALE 
In the H. t of Lancaster County NEW MO-PAR parts and accessories, Con- 


tact us for critical items on Chrysler, 
LOW MILEAGE, CLEAN CARS Plymouth, Dodge, DeSoto, P. D. Baxter 
FOR DEALERS ONLY 


Motors, Texarkana, Texas, Phone 3-7082. 
Located 6 miles North of Lancaster, Pa. 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
& AUCTION, INC. OF GENUINE BUICK PARTS” 
Phone 202-W4 


Wholesalers: We are Quantity 

















AUTO AUCTION 


Shippers of All General Motors’ 
Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 








TUESDAY 
12 NOON 


6600 N. Broad St. 


WEEKLY PRICES MAILED ON REQUEST 





Dealers Meet at the Cross-Roeds of America 


915 N. Fiitnols’ $4. 





TIM ANSPACH 


1175 Washington Ave. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


Philadelphia's 3 
BIG DEALER AUCTIONS 


THURSDAY FRIDAY 
12 NOON 8 P.M. 


GILBERT — ROBINSON 


Automobile Auctioneers 
Phila, Pa. 
PLENTY OF CARS AND BUYERS 








WILL TRADE 


WILL TRADE 1941 Chevrolet 1% ton 
wrecker, Tulsa winch, new motor, me- 
chanically perfect; for new 1950 model 
pickup any standard make. J. C. Borah 
Motor Sales. Flora. Tilinois. Phone 13. 


TRUCK EQUIPMENT WANTED 
WANTED. Good wrecker equipment. New 


or used, With or without vehicle. Davis 
Brothers, Phone 280-J, Louisa, Kentucky. 
SHOP EQUIPMENT FOR SALE 

FOR SALE. One complete Heintz electric 
recapping and repairing shop, new, has 
never been used, Frank Van Syckle, Inc., 
159 New Brunswick Avenue, Perth Am- 
boy, N. J. 





Tel. Livingstone 8-3000 The Dealers’ Market Place! 





BUY IT! 
K EN SCMABPER' S SELL IT! 
The Only Indiana TRADE IT! 
AUTO AUCTION 
in Continuous Operation Since 1943 HIRE HELP! 
EVERY THURSDAY Through 


AUTOMOTIVE NEWS 
Classified Want Ads 


eer INDIANA 


Martin, eer. — 


, 1950 


ES 
ee 


BEE LINE CHASSIS ALIGNER, heavy 


FORTY-EIGHT new style Ford parts bins. 


WANTED TO BUY, Steam motor washer, 


ENGINE REBUILDING — Crankshaft 








63 


MISCELLANEOUS 


GENUINE STUDEBAKER upholstery for 
1947-1949 Champions and Commanders. 
Complete set for all cushions and backs 
$10, Nylon upholstery set for 1948-1949 
Land Cruiser $25. Door panels, head- 
liners, truck seat covers and other items 
available. Write or call for further in- 
formation or samples. South Bend Cover 
Co., 1202 S. Main St., South Bend, Ind. 


NEW IMPROVED MODEL 
Automatic {13} BraKinGs 


Complete with Controlled sowruet $54" 


SHOP EQUIPMENT FOR SALE 


duty handles any job. Used three months. 
Latest model 4-AC-15F, Can be used in 
pit or on floor. Cost $2,200, Sacrifice— 
$1,495. Bee Line wheel, hub and brake 
drum straightener, used three months. 
Latest model, Cost $550. Sacrifice—$350. 
Bee Line dynamic static wheel balancer, 
latest model, used three months. Includes 
$100 stock of weights. Cost $500. Sacri- 
fice $295. Carl Dutro, Zanesville, Ohio. 
Ph, 6827. 





Cost $75 each. Price 
Vi- 


Used two years. 
$37.50 each. Threlkeld Motor Co., 
dalia, Ga. 


FOR SALE. One new Brunner auto turn-| Guide Cables & Brake Hook-Up 
table. List price $498.50. Will sell for a 
$300 cash f.o.b. Fairmont. Wilson Sales A DEAL , $100.00 
Company, Fairmont, W. Va. —" Sswent $295.00 


SHOP EQUIPMENT WANTED 


Protecto Covers $6.95 
Tailor Made, lots of 6 $5.95 
Army Carrying Bag .. $1.00 


Surplus 
RED ARROW — PILOT 


FULTON — VELVAC 
WE STOCK PARTS 


$\7* 
Tow Bar Sales Company 


turntable and car washer. State age, 

price and condition. Box 3977, c/o Auto- 

motive News, Detroit 26. 
MISCELLANEOUS 

grinding and metalizing. John P. Hughes 


Motor Co., Inc., Commerce &t.. 
Lynchburg, Virginia. 


WANTED 
AUTO LITERATURE 


QUICK-TOW, Bumper- 
to-Bumper Tow Bar. . . 





Smith's “Marketing of Used Automobiles" Exclusive Factory. Distributors 
FTC's “R the A ! i AN 3-8888 . JMU 4-840! 
$ Oa a aa ndustry ag Nites: 1H 
ae 40 SO CLINTON ST. CHICAGO 6 ILL. 


c/o Automotive News, Detroit 26 Denver: KE 2323 ‘Los Angeles: OL 9782 


INDIANA'S 
OLDEST 


Auction © Auction 


_ HELD IN A_ BIG HEATED BUILDING IN THE HEART OF DOWNTOWN 


INDIANAPOLIS, INDIANA 
EVERY WEDNESDAY — 12 *%, 22!" « 
150 to 200 Traction tioce BOY tO IOG seiie sovers 


MAKE YOUR RESERVATIONS NOW! 447 
BRING YOUR CARS EARLY! Call Lincoln 7 


DEALERS ONLY 
When Buying or Selling . . . Your Wise Choice Is 


CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 


oy 


THE TUESDAY SALE — 11:30 A.M. 
FORT WAYNE AUTO AUCTION 


—DEALERS ONLY— 
(in the Heart of the Nation) 


Phones: E i355 


OUR ONLY GUARANTEE: YOU MUST BE SATISFIED 


WEBSTER-MARKER MOTORS, INC. 


324 W. Main St. Ft. Wayne, Ind. 


Maney Motor Co. Auto Auction 


DE/ ERS ONLY 
Always a Buyer for Your Car 


MURFREESBORO, TENN. 
Every Thursday 
Phone 111 


HUNTSVILLE, ALA. 
Every Friday 
Phone 3188XJ 








We oho ictiian eeone 65's dann ke Vieasslokdewinhibskele wees 
| eereeeer ee eee ee eee eeeeeeeeeeeeeeen eee eeeeeeneee 

J TNSEe eee eeeeeeeeceeeeeaeeseeeeeeeeeeeaeeeseeeeeseneeseeseneeees ad 
; NE o's kia a da eS ei Kod kee ak edeke caewewe Zone Mo......... 
| City.... cine dee Kana ads wet Rua wenin Oe is sss aaah vecnkeuae 
| TRADE CONNECTION: 

| Car Dealer 2 Truck Dealer [) Menubacterer [] 
Jobber C) Insurance C) Financial (1) Svpptier O 

| 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 


New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 [[] 
for which check is attached [] or send bill [] 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 








GIVES YOU 
g THESE FEATURES 


A Simple Twist Of The Dial | New U.S. Safety Saddle 
Sets Rear Axle Supporis For Holds Car Securely 
Any Wheel Base Car. In Any Position 


DOORS OPEN AND CLOSE ~— EASY TO INSTALL LIFT FLUSH WITH FLOOR 
AUTOMATICALLY WHEN LOWERED 


Write for full Information and Literature 


THE COMPLETE SERVICE EQUIPMENT LINE 


NT) oo . > 
OMPRESSORSY - 
MYORAULIC LIFTS 


f 
LUBRICATING EQUIPMENT Beek 
NEUMATIC ACCESSORIES ry] 


THE UNITED STATES 
AIR COMPRESSOR CO. 
CLEVELAND. OO 


Air Actuated Hose Reels Individual Air Actuated Wall Liner and 
Available in floor or Hose Reel, Ceiling or Clipper Units with Air Compressors U. S. Free-Wheel Lift U. S. Drive-on Lift 
ceiling models Wall Mounted Model F Background 1/2 to 5 HP. Full or Semi-hydraulic Full or Semi-hydraulic 


THE ee TATES AIR COMPRESSOR COMPANY 


5300 HARVARD AVENUE CLEVELAND 5, OHIO 
AIR COMPRESSORS *© HYDRAULIC LIFTS LUBRICATING EQUIPMENT *© PNEUMATIC ACCESSORIES 








i I, 





